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Good  Advertising  Will  Help  Industry 
to  Return  America  to  Better  Times 


—PRESIDENT  FRANKLIN  D.  ROOSEVELT 


Advertising  Federation,  in  Convention,  Heartened  by  Messages  from 
Chief  Executive  and  General  Johnson — Resolutions  of  Confidence 


(By  ttlegraph  to  Editok  &  Publisher) 
'^RAND  RAPIDS,  Mich.,  June  28 — 
J  Fwmal  announcement  that  the 
of  the  Federal  Administration 
in  favor  of  aggressive  sales  and  ad- 
Ing  programs,  thus  eliminating  all 
that  advertising  might  be  re¬ 
ed  under  the  National  Recovery 
dministration,  was  the  high  spot  of 
29th  annual  convention  of  the  Ad- 
ising  Federation  of  America,  held 
this  week.  The  convention  closed 
y,  except  for  entertainment  features, 
many  of  the  delegates  will  go  on  to 
ago  to  help  celebrate  Advertising 
y  at  the  exposition  there.  The  an- 
Dcement  of  the  Administration’s  plans 
encourage  thorough  advertising  cam- 
s  was  warmly  received  by  the  ad- 
ing  men  at  the  convention.  In  a 
real  way  many  advertising  work- 
tove  found  themselves  blocked  in 
t  months  by  a  widespread  belief 
under  the  new  program  production 
be  limited  and  advertising  would 
YC  little  place.  This  belief  was  dis- 
i  by  letters  to  the  convention  from 
President  Roosevelt  and  General 
ngh  S.  Johnson,  administrator  of  the 
ational  Recovery  Administration.  Gen- 
'  Johnson’s  statement  was  specific 
emphatic.  Addressed  to  Edgar 
president  of  the  A.  F.  A.,  it 

Uy  dear  Mr.  Kobak : 

“The  interest  of  advertising  men  and 
men  in  the  Industrial  Recovery  Act 
1  Kmrce  of  encouragement  to  those 
tu  who  are  charged  with  the  respon- 
dity  of  putting  its  provisions  into 
^  We  are  grateful  for  the  oppor- 
to  tell  something  about  this  new 
tion  to  the  29th  annual  conven- 
of  the  Advertising  Federation  of 
rka  in  Grand  Rapids. 

“Advertising  is  certain  to  be  an  im- 
factor  in  the  new  industrial 
iships  established  under  the  terms 
die  act.  In  its  effects,  the  law  will 
t  to  pie  fore  the  sales  problems  of 
POnfacturer  and  will  emphasize  the 
ortance  of  an  accurate  knowledge 
his  markets.  I  believe,  too,  that  re- 
rt  in  industry  will  enjoy  even  great- 
■POrtance  under  the  provisions  of 
Bw.  Good  advertising  will  become 
tjeisential  than  ever.  It  will  be  in 
portion  to  help  the  business  execu- 
Woid  those  wasteful  and  expensive 
in  selling  which  so  often  add 
costs  to  needed  products.  Good 
Blising  is  opposed  to  senseless  price 
hoc  and  to  unfair  competition.  These 
two  business  evils  which  we  hope 
under  the  new  plan  of  busi- 
1  administration. 

waitructive  selling  competition  will 
>*  itrong  as  ever  and  there  will  be 

Kior  aggressive  sales  and  ad- 
fforts.  The  only  kind  of  com¬ 
at  is  going  to  be  lessened  is 
ctive,  cut-throat  kind  of  com- 
hich  harms  industry  and  the 
well.  There  should  be  more 
n  than  ever  in  presenting 
oducts  to  consumers  and  in 
DSe  products.  What  we  are 
need  more  than  ever  is  ener- 
Iligent,  honest  efforts  to  sell 
people  who  are  to  use  them. 


By  ROBERT  S.  MANN 


“I  urge  upon  your  members  the  desir¬ 
ability  of  familiarizing  themselves  with 
the  provision  of  the  new  legislation  so 
that  they  may  be  in  better  position  to 
bring  the  full  force  of  advertising  to 
the  aid  of  industry. 


The  foregoing  officers  were  elected 
by  the  board  of  directors,  after  the  con¬ 
vention  itself  had  elected  directors. 

Three  vice-presidents  were  chosen, 
each  holding  office  by  virtue  of  elec¬ 
tion  as  chairman  of  one  of  the  A.  F.  A. 


A.F.A.  HEARS  INSPIRING  MESSAGES 
FROM  ROOSEVELT,  JOHNSON 

PRESIDENT  FRANKLIN  D.  ROOSEVELT’S  greeting  and  message  to 
the  A.  F.  A.,  addressed  to  Edgar  Kobak,  president,  follows: 

“I  regret  that  I  cannot  be  with  you,  other  officials  and  members  of  the 
Advertising  Federation  of  Amer- 
ica  during  your  29lh  annual  con¬ 
vention  in  Grand  Rapids.  Be¬ 
cause  of  inability  to  be  with  you 
in  person,  I  take  this  opportunity 
to  ask  you  to  extend  to  your 
associates  my  best  wishes  and 
hope  that  the  convention  will 
meet  its  problems  with  the  ut¬ 
most  success. 

“Moreover,  I  wish  you  would 
say  that  I  hope  the  high  stand¬ 
ards  which  have  made  good  ad¬ 
vertising  an  economic  and  social 
force  of  vital  importance  to  us  all 
President  Roosevelt  ""ill  be  continued.  Tour  co-  Hugh  S.  Johnson 
operation  will  be  valuable  to  the 

restoration  of  improved  levels  and  flow  of  trade.  It  also  will  help  business 
and  industry  to  return  to  better  times. 

“By  doing  these  things  you  will  be  serving  your  country  and  govern¬ 
ment.  “pRANKLtN  D.  Roosevelt.” 

The  statement  of  General  Hugh  S.  Johnson,  national  industrial  recovery 
law  administrator,  which  is  carried  in  full  in  an  adjoining  column,  said: 

“Advertising  is  certain  to  be  an  important  factor  in  the  new  industrial 
'relationships  under  the  terms  of  the  art.  In  its  effects,  the  law  will  bring 
to  the  fore  the  sales  problems  of  the  manufacturer  and  will  emphasize  the 
importance  of  an  accurate  knowledge  of  his  markets.” 


“No  one  group  can  achieve  the  results 
sought  under  this  new  law.  We  all 
must  work  together.  Advertising  must 
help  business  and  the  government  alike 
to  bring  about  the  new  order  of  things 
as  quickly  as  possible.  In  doing  this, 
of  course,  we  will  be  helping  to  bring 
trade  back  to  normal  levels.  .Above  all, 
we  shall  be  working  toward  the  re-em¬ 
ployment  of  millions  of  our  fellow 
Americans. 

“If  there  is  one  job  for  advertising 
men  and  women  to  carry  through  at 
this  moment,  it  is  to  study  the  implica¬ 
tions  and  effects  of  the  Industrial  Re¬ 
covery  .Act  and  then  to  apply  their  skill 
in  assisting  business  to  gain  fully  from 
the  planned  results  of  the  law.” 

President  Roosevelt’s  message,  ad¬ 
dressed  to  Mr.  Kobak,  although  less 
specific,  referred  to  the  “vital  impor¬ 
tance”  of  advertising  to  the  country.  [It 
is  carried  in  the  box  on  this  page.l 

The  convention  adopted  resolutions 
expressing  confidence  in  the  immediate 
future  of  .American  business,  and  pledg¬ 
ing  support  to  various  movements  to 
prevent  misuse  of  advertising. 

President  Kobak  was  re-elected,  as 
was  Gilbert  T.  Hodges,  of  the  Nciv 
York  Stui,  chairman  of  the  A.  F.  A. 
board  of  directors.  Charles  E.  Murphy. 
New  York  attorney,  was  elected  treas¬ 
urer,  and  Arthur  H.  Brayton  of  Des 
Moines,  editor  of  the  Merchants’  Trade 
Journal,  was  re-elected  secretary. 


councils.  George  W.  Kleiser,  of  San 
Francisco,  president  of  Foster  &  Kleiser, 
was  re-elected  by  the  council  on  de¬ 
partmental  activities.  Miss  Helen  M. 
Rockey,  of  New  York,  assistant  man¬ 
ager  of  the  advertising  bureau  of  gas 
and  electric  companies  affiliated  with  the 
Consolidated  Gas  Company  of  New 
York,  was  re-elected  by  the  council  on 
women’s  advertising  clubs.  John  B. 
Gaughen,  of  Detroit,  representing  the 
Capper  Publications,  was  re-elected  by 
the  council  on  advertising  clubs. 

Three  new  directors  of  the  Federa¬ 
tion  were  elected  for  three-year  terms, 
and  three  old  ones  were  re-elected.  The 
new  directors  are :  Alfred  J,  McQos- 
ker,  president  of  the  National  Associ¬ 
ation  of  Broadcasters,  one  of  the  na¬ 
tional  organizations  affiliated  with  the 
Federation  and  general  manager  of  Sta¬ 
tion  WOR  of  the  Bamberger  Broad¬ 
casting  Company,  New  York  and  New¬ 
ark,  N.  J. ;  Chester  H.  Lang,  of  Sche¬ 
nectady,  N.  Y..  advertising  director  of 
the  General  Electric  Company;  Henry 
T.  Ewald,  president  of  the  Campbell- 
Ewald  Company,  Detroit,  who  was  na¬ 
tional  program  chairman  for  the  con¬ 
vention  just  closing. 

The  following  were  re-elected  direc¬ 
tors:  Joseph  H.  Appel,  of  the  John 
Wanamaker  organization.  New  York; 
John  Benson,  of  New  York,  who  is 
president  of  the  American  Association 
of  Advertising  Agencies,  and  who 


served  as  chairman  of  the  resolutions 
committee  for  the  convention;  Charles 
C.  Younggreen,  executive  vice-president 
of  Reincke-Ellis-Younggreen  and  Finn, 
Chicago,  a  former  president  of  the  Ad¬ 
vertising  Federation. 

The  resolutions  said  in  part; 

"The  Advertising  Federation  of 
.America  reaffirms  its  deep  faith  in  the 
efficacy  of  organized  effort,  with  all 
related  interests  working  together  to 
improve  advertising  and  to  curb  de¬ 
structive  competition,  especially  in  times 
of  abrupt  and  far-reaching  changes  like 
the  present.  It  offers  to  cooperate  with 
all  other  organized  bodies  representing 
special  interests  in  advertising,  such  as 
are  included  in  the  Federation’s  broad 
membership,  to  the  end  that  they  may 
mutually  assist  one  another  in  this  com¬ 
mon  cause. 

“In  keeping  with  its  principle  of 
truth  in  advertising  adopted  20  years 
ago,  the  Advertising  Federation  of 
.America  is  in  hearty  accord  with  the 
aim  of  the  Federal  Administration  to 
prohibit  false,  misleading  and  unfair 
advertising,  and  it  stands  ready  to  co¬ 
operate  with  the  government  in  carrying 
into  effect  any  constructive  legislation 
to  this  end,  which  is  broadly  applicable 
to  all  lines  of  advertised  industry  and 
does  not  in  itself,  or  by  its  method  of 
enforcement,  hamper  legitimate  adver¬ 
tising  nor  prevent  a  reasonably  per¬ 
suasive  advertising  appeal.” 

The  resolutions  then  called  attention 
to  the  declaration  of  ideals  and  prin¬ 
ciples  adopted  by  the  Federation  at  its 
last  annual  convention,  also  to  the  code 
of  advertising  practices  adopted  jointly 
a  year  ago  by  the  Association  of  Na¬ 
tional  Advertisers,  Inc.,  and  the  Ameri¬ 
can  Association  of  Advertising  Agencies, 
and  the  advertising  review  committee 
established  to  interpret  and  apply  the 
code;  also  to  the  fair  practice  code  for 
advertising  and  selling  adopted  a  year 
ago  by  the  Affiliated  Better  Business 
Bureaus,  Inc.  Another  resolution  said: 

“The  .Advertising  Federation  of 
.America  wishes  to  assert  its  confidence 
in  the  immediate  future  of  American 
business  and  to  express  its  belief  in 
cooperative  effort  by  government  and 
business,  as  a  means  of  reducing  de¬ 
structive  and  unfair  competition,  to  the 
end  that  merit  may  prevail,  purchasing 
power  be  improved,  and  profits  be  made 
on  legitimate  business  effort. 

“The  Federation  believes  that  the 
policy  of  a  fair  price  for  a  good  prod¬ 
uct  will  give  advertising  a  better  op¬ 
portunity  than  ever  before  to  appeal 
to  consumers  on  a  quality  and  service 
basis,  and  thus  lessen  wasteful  sales 
effort  by  creating  a  more  active  con¬ 
sumer  demand.  It  also  believes  that 
any  effort  made  by  the  government  to 
prevent  over-production  will  not  operate 
to  restrict  the  volume  of  advertised 
goods  produced  to  satisfy  an  augmented 
consumer  demand.” 

Invitation  to  the  Federation  to  hold 
its  1934  convention  in  their  cities 
were  presented  by  delegates  from  Mon¬ 
treal  and  St.  Louis.  Choice  of  the 
meeting  place  will  be  made  by  the 
board  of  directors  at  a  later  date. 

Two  themes  permeated  the  discus- 


^  ■ 

^  'ti 


Editor  &  Publisher  The  Fourth  Estate  for  July  1,  1933 


Speakers'  table,  opening  luncheon,  A.  F.  A.  Left  to  right:  John  B.  Gaughen,  Detroit  representative.  Capper  Publications,  chairman  of  the  National 
Grand  Rapids  Convention  Committee;  Henry  T.  Ewald,  president  of  Campbell- Ewald  Company,  Inc^  Detroit,  chairman  of  the  A.  F.  A.  Program  Commi 
Gilbert  T.  Hodges,  member  executive  committee.  New  York  Sun,  and  chairman  of  the  board,  A.  F.  A.;  Grover  A.  Whalen,  general  manager,  John  Wanamim 
New  York,  and  president  New  York  Advertising  Club;  Senator  Arthur  H.  Vandenberg  of  Michigan;  Edgar  Kobak,  of  McGraw-Hill  Publishing  Company, 
York,  president  of  the  A.  F.  A.;  Miss  Helen  Rockey,  assistant  manager  of  advertising  bureau  of  companies  aflSliated  with  Consolidated  Gas  Company,  New  Yoi^ 

and  vice-president  of  the  A.  F.  A.;  John  D.  KareL  mayor  of  Grand  Rapids. 


sions  of  the  convention,  both  in  general 
sessions  and  in  the  dozen  or  more  de¬ 
partmental  meetings  which  were  held 
as  part  of  the  gathering.  One  was  the 
effect  upon  industry  of  the  National 
Recovery  Act,  and  the  other  was  the 
raising  of  standards,  of  truthfulness  and 
usefulness  for  advertising. 

President  Kobak,  making  the  key¬ 
note  address  of  the  convention,  told  the 
meeting  flatly  that :  “Business  is  Better.” 
After  the  many  false  guesses  of  the 
past  three  years,  most  people  are  really 
convinced  this  time  that  business  will 
continue  to  get  better.  And  with  this 
improvement  in  business  a  gain  in  ad¬ 
vertising  volume  is  evident,  as  well  as 
stronger  selling  effort  on  the  part  of 
many  people  engaged  in  sales  work. 

“The  Recovery  Act  is  a  challenge 
to  business  and  to  advertising,”  he  said. 

“Smart  business  men  are  increasing 
their  sales  and  advertising  efforts  to 
take  advantage  of  the  immediate  busi¬ 
ness  rise  and  also  are  planning  long¬ 
term  advertising  as  insurance  and  in¬ 
vestment  for  the  future  profits  in  store 
for  business  and  industry.  The  manu¬ 
facturer  desiring  to  expand  his  business 
under  General  Johnson’s  regime  will 
find  advertising  of  great  value.  He  no 
lot^er  will  face  the  competition  of  the 
‘chiseler’  as  in  the  last  three  years.  Ad- 
vertisii^  will  be  needed  and  will  be 
used— in  greater  amounts  than  in  any 
previous  period.” 

Similar  ideas  are  expressed  by  Mr. 
Hodges  at  the  annual  banquet  of  the 
A.  F.  A. 

“This  is  advertising's  greatest  op¬ 
portunity,”  he  said. 

“For,  with  the  end  of  price  cutting, 
one  of  the  most  destructive  and  under¬ 
mining  sales  appeals  will  have  been 
moved. 

“The  advertiser  will  now  have  to 
depend  on  quality,  reputation  and  pres¬ 
tige  for  his  copy  api^l.  This  will 
require  a  much  more  intelligent  treat¬ 
ment — a  higher  copy  technique,  to¬ 
gether  with  a  more  'consistent  and 
persistent  campaign  to  capture  the  cmi- 
fidence  and  patronage  of  the  public. 

“With  the  prospect  of  reasonably  fair 
profits  from  his  transactions,  the  ad¬ 
vertiser  can  now  plan  a  much  more 
adequate  selling  campaign  than  he  has 
been  able  to  do  in  the  past.” 

Speakers  at  the  convention  included 
advertising  men  in  all  classifications, 
as  well  as  other  business  men  and 
governmental  officials.  Postmaster- 
General  James  A.  Farley,  described  how 
the  Roosevelt  Administration  met  the 
crisis  at  the  inauguration.  Senator 


Arthur  H.  Vandenberg  of  Michigan 
told  of  the  great  powers  placed  in  the 
hands  of  the  President.  Senator  Arthur 
Capper  of  Kansas  spoke  about  the  need 
for  advertising  censorship. 

Senator  Capper  warned  his  audience 
that  advertising  censorship  will  come 
speedily  unless  more  wholesome  condi¬ 
tions  are  brought  about  by  advertising 
itself.  He  praised  the  “most  significant 
and  important”  step  forward  taken  in 
setting  up  the  Advertising  Review  Com¬ 
mittee  to  extend  the  authority  behind 
the  National  Better  Business  Bureau. 

“There  are  theorists,  economists  of 
repute,  who  are  quite  ready  to  consign 
advertising  to  the  limbo  of  obsolete 
processes  Md  worn-out  tools,”  he  said. 
“They  maintain  that  advertising  is  a 
needless  tax  upon  public  consumption. 
The  purpose  of  Business  is  to  serve  the 
public;  the  purpose  of  Government  is 
to  protect  the  public;  therefore  let  a 
benevolent,  paternalistic  government 
establish  standards,  license  producers 
and  distributors,  put  its  stamp  of  ap¬ 
proval  upon  the  product  and  trust  the 
world  to  make  a  l^aten  path  to  the  door 
of  the  man  with  the  government-ap¬ 
proved.  standardized,  ‘Better’  mouse¬ 
trap.  Such  reasoning  betrays  a  woeful 
lack  of  understanding  of  the  purpose 
and  function  of  advertising  in  business 
and  in  our  social  structure.  If  man 


were  a  static  creature ;  if  human  life  and 
human  society  had  advanced  to  a  plane 
where  further  progress  were  impossible ; 
if  our  physical  existence  had  reached 
the  point  where  improvement  were  in¬ 
conceivable;  if  no  hunwn  being  enter¬ 
tained  unsatisfied  desires — we  might 
complacently  accept  a  standardized  life 
with  standardized  service.  But  so  long 
as  man  is  an  individual  he  will  demand 
not  only  direction  in  finding  what  he 
wants  but  he  will  also  welcome  intro¬ 
ductions  to  new  commodities,  new 
methods  and  new  ideas.  And  he  will 
depend  upon  advertising  to  direct  him 
to  such  things. 

“But  I  need  not  discuss  the  utility  of 
advertising  in  our  economic  system ;  we 
here  take  that  for  granted;  we  do  not 
admit  it  needs  defense.  In  a  changing 
world  or  in  a  static  world,  truth  is  an 
inherent  quality  of  advertising.  The 
man  who  tells  an  untruth  isn’t  adver¬ 
tising;  he  is  just  lying.  Advertising 
mixed  with  untruth  and  misrepresenta¬ 
tion  is  an  adulterated,  spurious  product. 
It  is  denatured,  and,  like  other  de¬ 
natured  products,  is  deadly. 

“Therefore  we  insist  upon  truth  in 
advertising  for  two  imperative  reasons: 
First,  and  I  hope  we  put  this  first,  for 
the  protection  of  the  public :  ^d 
second,  for  the  protection  of  advertising 
and  advertisers.  As  citizens  we  believe 
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that  the  public  should  be  protected  froa 
crooks  and  rascals — that  the  public  shall 
not  be  fleeced  and  robbed  by  the  un¬ 
scrupulous.  As  business  men  we  an 
determined  that  an  agency  of  businea 
so  powerful  and  useful  as  advertising 
shall  not  be  degraded  and  destroyed  by 
vicious  misuse.  A  dollar  spent  withg 
crook  leaves  a  dollar  less  for  legitimate 
business;  but  worse  than  that,  a  man 
deceived  by  an  advertisement  becoma 
suspicious  of  all  advertising;  legitimate 
business  not  only  loses  the  dollar  tk 
crook  got,  but  loses  a  potential  customer. 

“With  this  idea  in  mind,  I  have  in¬ 
troduced  into  the  Congress,  based  01 
the  Printers  Ink  model  statute,  a  MI 
already  adopted  in  substance  by  2S 
states — which  provides  a  heavy  paiahy 
for  the  dissemination  of  an  advertia^ 
ment  which  contains  any  assertion,  r^ 
resentation  or  statement  of  fact  whid 
is  untrue,  deceptive  or  misleading.  The 
purpose  is  to  facilitate  and  to  make 
more  certain  the  elimination  of  the  pa^^ 
sites  who  prey  upon  the  public  and  upon 
legitimate  business. 

“But  such  a  law,  if  enacted,  is  only 
one  step  toward  the  correction  of  a 
great  and  glaring  evil.  Law  will  not 
‘make  men  honest’ — it  can  only  protect 
honest  people  from  dishonest  men.  It 
falls  down  and  is  of  no  avail,  unleas  h 
is  backed  by  a  dominating  sentiment  in 
its  favor.  The  iniquities  of  business- 
and  we  are  compelled  to  admit  they  an 
many — exist  and  persist,  not  from  W 
of  law,  but  because  we  ourselves  wink 
at  them.  The  usual  practices  of  business 
in  any  society  are  but  the  reflection  of 
the  moral  tone  of  that  society. 

“So,  without  indulging  in  a  prad- 
ment,  I  say  that  truth  in  advertising 
will  be  maintained  in  this  changing 
worjd  to  just  that  degree  that  we  ad¬ 
vertising  men  demand  and  practise 
truth.  Law  can  do  something;  but  in 
the  end  it  is  up  to  you. 

“We  are  passing  through  one  of  the 
great  transitory  epochs  of  civiliatioa 
I  cannot  subscribe  to  the  idea  that  onr 
social  and  economic  system  has  oth- 
lived  its  usefulness  and  must  be  entire^ 
discarded ;  but  I  am  convinced  that  the 
break-down  which  has  brought  sud 
world-wide  disaster,  is  not  a  casm 
passing  accident  that  may  be  readily 
repaired.  It  calls  for  a  re-examimhon 
of  our  whole  philosophy  of  busines.^ 
Advertising,  as  an  integral  part  0* 
business,  cannot  escape  that  re-apprai^ 
It  must  be  made  to  fit  into  a  revised 
and  readjusted  economy.  It  is  obvi^ 
that  a  stricter  regard  for  accuracy,  f^ 
truth,  for  fair-dealing,  must  be  ok  “ 
the  basic  factors  of  that  readjustment 


r 


S.N.P.A.  FACES  FUTURE  WITH  OPTIMISM 


j^pproves  Cooperation  With  Other  Groups  to  Determine  Policy  Under  Recovery  Act  and  Votes 
Advertising  Campaign — -J.  L.  Mapes  of  Beaumont  New  President 

(tmulearaph  to  Editor  &  Publisher) 

Cl^AL  MOUNTAIN,  TENN., 

28 — Two  acts  of  the  Southern 
Publishers’  Association,  as- 
here  in  its  thirty-first  annual 
with  one  of  the  largest  at- 
recorded  in  its  history,  signi- 


JR  ROBB  headquarters  office,  called  attention  to 

the  need  of  increased  revenue. 

typesetter  unit  and  by  Curtis  B.  John-  Mr.  Williams  touched  upon  all  phases 
son,  Charlotte  (N.  C.)  Observer,  de-  of  S.  N.  P.  A.  work  in  his  report, 
veloper  of  the  Semagraph.  The  latter  especially  the  increasing  activity  of  the 
machine,  Mr.  Johnson  said,  has  been  secretary-manager  in  labor  affairs  and 
nearly  perfected.  In  a  recent  test  over  other  matters  affecting  common  interest 


Louisiana — John  D.  Ewing,  Shreve¬ 
port  Times. 

Mississippi — Birney  Imes,  Columbus 
Commercial-Dispatch. 

North  Carolina — J.  L.  Horne,  Jr., 
Rocky  Mount  Telegram. 

Oklahoma — E.  K.  Gaylord,  Okla¬ 
homa  City  Oklahoman  and  Times. 

South  Carouna — Roger  C.  Peace, 
Greenville  News  &  Piedmont. 

Tennessee — Adolph  Shelby  Ochs, 
Chattanooga  Times. 

Texas — Walter  A.  Dealey,  Dallas 
News  and  Journal. 

Virginia — S.  L.  Slover,  Norfolk  Vir¬ 
ginian-Pilot  &  Ledger-Dispatch. 
.  -Robert  L.  Smith, 


West  Virginia- 
Charleston  Gazette. 

^President  Mapes  departed  from  pre¬ 
cedent  in  appointing  and  announcing 
new  committees  from  the  chair  as  fol¬ 
lows: 

Advertising  Affairs— Herbert  Porter, 
Atlanta  Georgian,  chairman.  Business 
Affairs — C.  C.  Carr,  St.  Petersburg 
(Fla.)  Times,  chairman.  Traffic-— John 
A.  Brice,  Atlanta  Journal,  chairman. 
Labor — F,  C.  Withers,  Columbia  (S. 
C.)  State,  chairman.  Editorial  Af- 
I  fairs — ^J.  N.  Heiskell,  Little  Rock  Ar- 

_  kansas  Gazette,  chairman. 

Lee  School  of  Journalism — Major 
Powell  Glass,  Lynchburg  (Va.)  News 
in  which  the  Advance,  chairman, 
d  the  future.  Postal  and  Legislative  Affairs — James 
"  "  chairman;  also  John 


G.  Stahl  man, 

Stewart  Bryan,  Richmotui  News-Ledger, 
mo  u.  r.w....  W.  T.  Anderson,  Macon^ 

Simtr.  with  other  regional  newspaper  fff^pph  N ews, 

'  •  A _ * _  VT _ _  _  _ Jc  f  M  1 


retiring  president. 


Ga.)  Tele- 

with  other  regional  newspaper  uw  iikws;  H.  Galt  Braxton, 

^'and  the  American  Newspaper  Ktnston  (N.  C.) ^Free  ^Press ;  J.  S. 
Pabliihers’  Association  to  determine  the 
Inid  pdicy  of  the  press  under  the  Na- 


Conference  Committee  on 
Industrial  Recovery  Act — James  G. 

VI-  L  /-  I  OflScial*  of  the  S.  N.  P.  A.  photographed  at  the  Chattanooga 
Problems  of  Small  Publishers-^ol.  — Cranston  Williams,  secretary-manager;  James  G.  S 

iiiv  uj-ioiTi.  »»*  Harry  M.  Ayers, ^nn»j/o»(AlaO  o tar.  Banner,  retiring  president,  and  Walter  C.  Johnson,  Chattano< 
membership  the  chairman;  A.  W.  Huckle,  Rock  Htll  (S. 

wspaper  associa-  C.)  Herald;  B.  H.  Mooney,  Gadsden  a  24-hour  period,  the  device  operated  of  publishers  in  sev 
rn  states,  for  the  (Ala.)  Times;  and  Frank  (joodlet,  a  Linotype  machine  for  six  hours  con-  “The  legislation 
unanimity  among  Clarksville  (Tenn.)  Leaf-Chrotticle.  tinuously,  he  said,  and  it  was  expected  ton  affecting  industi 

5S  under  the  Re-  .  The  principal  resolutions  adopted,  be-  that  full-scale  production  would  ^  un-  reaching  aspects,” 

5.  sides  those  mentioned,  included  an  en-  dertaken  shortly.  Both  machines,  the  this  connection  it  is 

is  granted  for  the  dorsement  of  Howard  W,  Stodghill,  discussion  brought  out,  can  produce  ap-  that  all  authoritic 
of  a  cooperative  Louisville  Courier- Journal  and  Times,  proximately  twice  the  output  of  a  manu-  legislation  has  an 
nder  S.  N.  P.  A.  for  re-election  as  a  director  of  the  ally  operated  composing  machine.  The 
iwspapers  and  in  Audit  Burpu  of  Circulations  on  a  plat-  convention  viewed  a  Linotype  metal- 
ihe  end  of  selling  form  “calling  for  equal  and  exact  jus-  feeding  device  developed  by  James  L. 


‘good’  associations  will  find  greater 
field  for  usefulness  and  ‘sorry’  associa¬ 
tions  will  pass  out  or  have  to  be  re¬ 
organized.  The  S.  N.  P.  A.  has  met 
every  test  since  it  was  organized  in 
Atlanta  in  1903.  It  is  ready  for  the 
future.” 

Newspapers  should  not  be  complacent 
..  because  the  industry  has  retained  during 

and  advertising  matter  in  newspapers  was  informal  behind  closed  the  depression  the  same  proportion  of 
Features;  expressing  the  as-  doors.  Many  views  diverged  as  to  total  advertising  appropriations  that 
appreciation  to  President  what  might  happen  to  newspapers  it  had  in  better  times,  Herbert  Porter, 
nd_  his  fellow  officers,  also  through  the  act’s  provisions  for  wages  general  manager,  Atlanta  Georgian, 

'  ‘  -  - -F...  ..  _ ,  .1 _ ^ _ ;..l  counselled  in  re^rting  for  the  commit- 

Chattanooga  N^s  and  Chattanooga  increasing  of  raw  material  prices,  and  tee  on  advertising.  Under  prevailing 

_  ^ _ ,  Times,  their  officers  and  staffs,  to  the  there  was  much  speculation  concerning  practices  in  selling  newspaper  advertis- 

was  elected  committee  on  ladies’  entertainment,  to  its  effect  upon  national  advertising.  Un-  ing,  he  said,  “there  is  grave  danger  that 
the  Bureau  of  Advertising,  A.N.P.A.,  animity  prevailed,  however,  on  the  newspapers  will  destroy  much  of  the 
the  Signal  Mountain  Hotel  and  (iolf  thesis  that  newspapers  must  act  in  new  advertising  that  is  certain  to  arise 
Qub,  also  to  the  Associated  Press,  unison  and  that,  under  no  circumstances,  from  the  revival  of  business.” 

United  Press  and  Editor  &  Publisher  submit  themselves  to  the  possibility  of  “A  manufacturer  who  decides  to  use 
for  faithful  reporting  of  the  conven-  operating  under  federal  license.  certain  newspapers  in  certain  markets 

tion  proceedings.  President  Stahlman’s  report  epitom-  for  a  year’s  test  campaign,”  Mr.  Porter 

A  special  resolution  of  thanks  was  ized  the  association’s  work  since  last  continued,  “is  certain  to  have  his  judg- 
voted  to  the  golf  tournament  commit-  summer,  commended  especially  the  ment  attacked  by  every  newspaper  and 
tee,  headed  by  (Tol.  Walter  A.  Savory,  activities  of  Secretary-Manager  Wil-  and  every  market  which  did  not  appear 
Mergenthaler  Linotype  Company,  and  liams  in  labor  negotiations  and  other  on  his  carefully  selected  list.  Despite 
with  to  the  donors  of  the  golf  prizes.  Ap-  headquarters  services,  and  pointed  to  all  that  has  been  said  and  done,  news- 
proximately  175  newspaper  executives  two  definite  accomplishments  ordered  papers  have  not  yet  realized  the  neces- 
were  registered  and  a  large  proportion  by  the  association’s  last  meeting —  sity  for  selling  newspaper  advertising 
of  them  attended  all  of  the  four  con-  reform  in  news  broadcasting  practice,  first  and  their  own  market  and  medium 
vention  sessions.  Topics  were  discussed  and  modification  of  wire  news  charges,  as  a  consequence.  Their  selling  tech- 
over  an  extraordinary  range,  with  cir-  Pending  changes  in  freight  rates  on  nique  is  generally  destructive  and  is 
culation  affairs  holding  the  major  in-  newsprint  and  prospective  increases  in  likely  to  have  disastrous  consequences 
terest  under  the  leadership  of  Mr.  the  price  of  that  commodi^  were  also  to  all  newspapers  unless  a  broadgauged 

Stodghill.  A  close  rival  for  attention  brought  to  the  memberships  attention  view  is  taken.” 

was  the  description  of  the  Teletypeset-  by  the  president.  That  southern  publishers  take  the 

_  ter  and  Semagraph  machines,  respec-  Treasurer  Walter  C  Johnson  reported  lead  in  creating  this  viewpoint  was  Mr. 

iCKY— Emanuel  Levi,  Louiszille  tively,  by  L.  B.  Cashman,  Vicksburg  a  reduction  in  association  expenses,  and.  Porter’s  concluding  counsel.  He  pro- 

loumal  and  Times.  (Miss.)  Post,  who  is  operating  a  Tele-  noting  the  increasing  activity  of  the  posed  a  campaign  to  sell  newspaper 


iBnynm 

Both  acts  indicate  the  convention  view 
iht  Southern  newspapers  face  the  fu- 
tm  without  apprehension,  determined 
to  acrifice  none  of  the  fundamental 
rillls  and  privileges  of  the  press  and 
to  obtain  for  newspapers  their  full 
Pdtkio  of  the  advertising  that  will  pace 
th  iwhral  of  business. 

11*  convention  adjourned  with  its  or- 

poi^on  for  the  new  administration  .  _ , _  _ .... _ _  ... 

Wically  complete  and  all  committees  the  thanks  of  the  convention  to  the  and  working  hours,  through  its  potential 
toBy  for -immediate  action.  »r  -  ^ 

Janes  L.  Mapes,  Beaumont  (Tex.) 

^frite  and  Journal,  _ 

Wwnt  and  Mr.  Stahlman,  by  asso- 
^  custom,  was  made  chairman  of 
« board.  Walter  C.  Johnson,  Chat- 
Netiis,  was  re-elected  treasurer, 

*P®ing  his  nineteenth  consecutive 
1 »s  an  officer.  The  nominating 
“^ee,  headed  by  J.  S.  Parks,  Fort 
m  (Ark.)  Southwest  American  and 
recommended  that  Cran- 
■*  Williams  be  re-appointed  secretary- 
and  that  nomination, 

^  of  the  following  directors,  re- 
unanimous  approval ; 

— J.  E.  Chappell,  Birming- 
,  and  Age-Herald. 

^NSAs-J.  N.  Heiskell,  Little 
Arkansas  Gazette. 


8 


Editor  &  Publisher  The  Fourth  Estate  for  July  1,  1933 


advertising  under  association  auspices 
and  at  ass^iation  expense,  copy  to  ap¬ 
pear  first  in  newspapers  owned  bv  the 
membership  and  later  in  other  bona  fide 
media  for  newspaper  advertising. 

Also  informal,  but  none  the  less 
^inted,  was  the  report  on  editorial  af- 
L^'idered  by  Tom  Wallace,  Louis- 
inlle  T imes. 

Mr.  Wallace  took  as  his  text  the 
Ncrthchfife  dictum  that  the  editorial  end 
of  the  newspaper  was  the  real  business 
department,  and  that  it  was  easier  for 
the  editors  to  produce  a  newspaper  that 
the  circulation  force  could  sell  on  its 
merits  than  for  the  circulation  men  to 
-sell  by  forced  promotion  an  editorial 
product  made  under  the  business  office 
thumb. 

, He  pointed  out  two  major  types  of 
American  journalism,  the  news  mer- 
^ant  type  of  which  the  Nnv  York 
Times  is  the  best  example  and  the 
crusading  editorial  page  journal  best 
exemplified  by  the  A’crc  York  World 
under  the  elder  Pulitzer.  A  journalism 
based  upon  wide  and  intense  news 
coverage  like  that  of  the  Times,  he 
believed  to  lie  beyond  the  resources  of 
non-metropolitan  newspapers,  but  the 
Pulitzer  type  of  journalism  is  within 
the  financial  reach  of  all  and  should 
be  the  representative  American  journal¬ 
ism. 

‘The  editorial  page,”  Mr.  Wallace 
said,  ‘  cannot  fail  or  pass  into  oblivion 
unless  it  neglects  its  only  function— 
that  of  interpreting  the  news  fairly  and 
without  prejudice. 

“If  the  ^itor  is  a  courtier,  the  editor¬ 
ial  page  IS  a  courtesan  and  is  quickly 
recognized  as  such  by  the  public.  Dis¬ 
trust  of  the  editorial  page  is  soon  fol¬ 
lowed  by  distrust  of  the  news  columns 
and  distrust  of  the  advertising  columns 
IS  a  natural  consequence.” 

Popularity  of  syndicated  columns  is 
an  index  of  the  demand  for  unprejud- 
eru'dance,  Mr.  Wallace  declared. 
People  read  Lippmann  and  Brisbane 
because  they  want  the  opinions  of  in¬ 
formed  and  untrammeled  writers,  and 
they  will  give  equal  attention  to  the 
editorial  columns  of  the  newspaper  if 
they  are  written  to  explain  and  inform, 
and  not  to  fill  space  or  serve  a  special 
interest.  S>-ndicated  columns,  he  said, 
should  be  the  servants  of  newspapers, 
not  their  controlling  editors,  and  he 
criticized  the  practice  of  filling  the 
paper  with  purchased  material  to  the 
exclusion  of  office-manufactured  local 
news  and  comment. 

“Watchful  waiting”  has  been  the 
policy  of  the  association’s  postal  and 
legislative  committee,  it  was  reported 
by  J  S.  Parks.  Fort  Smith  (Ark.) 
Southwest  American  and  Timcs-Record. 
Close  co-operation  is  being  maintained 
Mween  the  Southern  and  the  .American 
Newspaper  publishers’  .Associations  on 
postal  matters,  Mr.  Parks  stated,  since 
the  chairman  of  the  .A.  X.  P.  .A.  postal 
committee,  John  Stewart  Brvan,  and 
one  of  its  vice-chairmen.  Major  Gark 
Howell,  are  both  S.  X.  P.  A. 
members.  Various  measures  affecting 
newspapers  were  described  by  Mr. 
Parks,  who  urged  efforts  to  obtain  pas¬ 
sage  in  all  southern  states  of  the  model 
advertising  ^statute  now  effective  in 
Alabama,  Kentucky,  Louisiana,  Okla¬ 
homa,  and  Virginia. 

Cultural,  rather  than  technical,  educa¬ 
tion  for  journalism  will  be  the  aim  of 
Washington  &  Lee  Universitv,  accord¬ 
ing  to  the  report  written  by  Prof.  Wil¬ 
liam  L.  Mapel,  director  of  the  Lee 
School  of  Journalism,  and  presented  by 
Major  John  S.  Cohen.  Atlanta  Journal. 
The  new  plan,  which  has  been  widely 
approved  by  active  newspaper  execu¬ 
tives.  was  outlined  in  Epitor  &  Pub¬ 
lisher  for  March  25,  1933. 

Higher  rates  from  Astern  and  New 
England  points  to  Southern  territory, 
coupled  with  lower  rates  from  Far 
Western  centres  are  provided  in  a  report 
of  the  gmeral  newsprint  freight  rate 
investigation  now  nearing  its  final  stages 
before  the  Interstate  Commerce  Com¬ 
mission.  John  D.  Ewing,  Shm’ef>ort 
Times,  declared,  he  added  that  negotia¬ 
tions  have  been  attempted  to  reconcile 
all  interests  to  the  idea  of  petitioning 
the  I.  C.  C.  for  establisment  of  a  mora¬ 
torium  for  a  period  of  years  for  main¬ 


Among  those  present  at  the  convention,  left  to  right — J.  E.  Elliott,  Jacksonville 
Times-Vnion;  Boykin  PaschaL  Savannah  News;  Truman  Green,  Tampa  (Fla.) 
Tribune;  C.  C.  Carr,  St.  Petersburg  (Fla.)  Times,  and  L.  C.  Brown,  St.  Peters¬ 
burg  Independent. 


taining  the  present  rate  structure  pend¬ 
ing  general  improvement  in  economic 
conditions.  The  Western  points  for 
which  lower  rates  are  recommended, 
he  said,  benefit  mills  which  have  not 
sought  much  Southern  business,  and  the 
result  may  be  that  the  Elastern,  New 
England  and  Canadian  mills  will  have 
to  “lower  rates  than  those  scheduled 
in  order  to  compete  for  the  tonnage.’^ 

Grave  abuses  in  the  charges  levied 
against  newspapers  for  news  transmis¬ 
sion  were  found  by  the  committee 
headed  by  J.  L.  Home,  Jr.,  Rocky 
Mount  (X.  C.)  Telegram,  and  some  of 
them  have  been  corrected  through  the 
committee’s  efforts,  Mr.  Home  reported. 

Most  glaring  of  the  excessive  charges 
was  that  of  $16  to  $20  weekly  for  rental 
of  printer  machines  which  could  be 
bought  outright  for  $600  to  $800,  he 
said.  The  same  machines  were  being 
furnished  by  the  A.  T.  &  T.  Co.  to 
commercial  firms  free,  in  competition 
with  the  telegraph  companies,  upon  the 
sole  condition  that  tolls  total  $30 
monthly. 

Unsuccessful  in  initial  efforts  to  get 
this  load  off  newspaper  backs,  the  com¬ 
mittee  enlisted  the  aid  of  state  news¬ 
paper  associations  obtaining  “plain 
spoken”  resolutions  in  California, 
Kansas  and  Xorth  Carolina. 

•After  considerable  negotiation.  Mr. 
Horne  reported,  the  .Associated  Press 
agreed  to  buy  outright  printer  machines 
reducing  the  rental  charge  one-quarter 
to  one-third,  with  more  reduction  in 
prospect.  -A.  P.  printers  were  installed 
in  Kansas  and  North  Carolina,  when 
the  .A.  T.  &  T.  Co.  offered  a  new 
proposition — to  sell  machines  already 
installed,  at  a  greatly  reduced  price,  and 
the  sale  resulted.  It  is  planned  to  have 
one  man  service  the  machines  of  the 


North  Carolina  group,  ordinary  main¬ 
tenance  and  repairs  being  in  the  hands 
of  linotype  machinists  in  individual 
plants.  For  further  action,  Mr.  Horne 
called  attention  to  various  charges  for 
ribbons  and  paper,  local  line  rentals, 
loop  charges,  drop  charges,  etc.,  many 
of  which  are  justified  only  by  tradition 
and  have  no  part  in  current  operation. 
Their  net  effect,  he  said,  if  extended 
to  other  newspaper  operations,  would 
compel  many  newspapers  to  suspend 
publication. 

More  than  75  per  cent  of  the  boys 
graduated  from  the  Southern  School  of 
Printing  have  found  employment  in 
small  town  newspaper  plants,  V.  C. 
Garriott,  secretary  of  the  school,  re¬ 
ported. 

Endorsement  of  Mr.  Stodghill,  for  re- 
election  as  a  director  of  the  .Audit  Bu¬ 
reau  of  Circulations,  was  one  of  the 
major  actions  ei  the  Tuesday  session. 
The  following  resolution,  presented  by 
J.  E.  Chappell,  Birwiiiiplmw  Nnvs  and 
Age-Herald,  was  unanimously  adopted; 

“Resolved:  First,  that  the  Southern 
Newspaper  Publishers’  .Association  ex¬ 
press  its  appreciation  to  Howard  Stodg¬ 
hill  for  his  two  years  of  unselfish  and 
efficient  service  to  the  newspapers  of 
.America  as  a  member  of  the  board  of 
directors  of  the  .Audit  Bureau  of  Cir¬ 
culations. 

“Second,  that  this  association  express 
its  thanks  to  the  ownership  and  man¬ 
agement  of  the  Louisinlle  Courier- 
Journal  and  Times  for  making  this  won¬ 
derfully  effective  service  possible. 

Third,  that  this  association  proposes 
the  re-election  of  Howard  Stodghill  on 
a  platform  calling  for  equal  and  exact 
justice  to  newspapers  in  comparison 
with  other  media  also  audited  by  the 
.A.  B.  C.,  including  standardization  of 


At  the  Southern  publishers’  convention  this  week.  left  to  right — Arthur  Robb, 
Editor  &  Publisher;  Curtis  B.  Johnson,  Charlotte  (N.  C.)  Observer;  L.  K. 
Nicholson,  New  Orleans  Times-Picayune,  and  George  C.  Lukas,  National  Pub¬ 
lishers  Association. 


audit  forms  for  all  media  and  simile 
matters  that  may  properly  come  whhh 
his  province  as  newspaper  represenii. 
tive  on  the  board.” 

Indiscriminate  rate  cuts  were  not 
favored  by  Loyal  Philips,  classi^ 
manager,  Birmingham  Post,  but  an  atj. 
justment  of  classified  rates  he  regardtd 
as  necessary  to  bring  classified  costs  it 
line  with  the  present  economic  condi. 
tion  of  classified  users.  The  averagt 
classified  rate  should  not  be  held  to^ 
standard  of  the  average  display  rate 
he  contended,  if  classified  was  to  obtain 
and  hold  the  diverse  appeal  that  is  hs 
reason  for  existence.  Much  promotion 
of  classified  -  through  office  advenisiiw 
he  believed  to  be  unsolicited  testimonials 
in  classified  promotion,  advising  their 
use  in  short  front  page  boxes  and  as 
liners  in  the  news  columns. 

In  direct  line  with  the  argument  o( 
the  association’s  advertising  committet 
for  co-operative  efforts  to  sell  news- 
paper  advertising  first  and  individtal 
media  second  was  a  joint  address  by 
William  A.  Thomson,  director,  and 
Walter  P.  Burn,  Eastern  manager  of 
the  Bureau  of  Advertising,  .America 
Newspaper  Publishers’  Associatioa 

Newspaper  linage  is  showing  definitt 
improvement  for  the  first  time  since  tht 
big  slump  began,  Mr.  Thomson 
dared.  Characterizing  newspaper  spact 
as  the  barometer  as  well  as  the  speed¬ 
ometer  of  general  business,  he  drew  tht 
conclusion  that  business  is  definitely  oo 
the  upswing,  but  he  advised  publishm 
against  dangerous  complacency  based 
upon  the  comparative  stability  of  the 
newspaper  medium. 

rresentation  of  the  newspaper  case 
has  been  supported  for  many  years  bt 
a  relatively  small  group  of  the  1,9S 
English  language  dailies,  he  said,  and 
the  number  has  not  increased  under  the 
past  four  years’  stress.  The  Bureau 
recognizing  the  economic  circumstawe 
had  enlarged  its  service  without  depart¬ 
ing  from  its  fundamental  policy  of 
recommending  no  individual  newspaper 
by  supplying  its  membership  with  spe 
cial  sales  promotion  data  of  immeasur¬ 
able  value  in  preparing  presentations  and 
solicitations,  based  upon  the  wide  and 
intimate  knowledge  gathered  by  the  Bu¬ 
reau  on  all  phases  of  national  advertis¬ 
ing. 

Mr.  Burn  demonstrated  one  of  the 
Bureau’s  sales  presentation  methods,  a 
small  projecting  machine  which  can  be 
set  up  in  an  advertiser’s  office,  telliig 
the  newspaper  story  in  75  graphic 
images  and  sentences. 

The  Bureau's  exposition  was  preliini- 
nary  to  a  discussion  of  the  co-operative 
campaign  to  be  undertaken  by  the  as¬ 
sociation.  Mr.  Porter  amplified  his  re 
marks  of  the  day  before  and  presented 
a  tentative  schedule  of  assessments  de 
signed  to  raise  a  fund  of  $8,500  for  the 
preparation  of  copy  and  purchase  of 
trade  journal  space.  The  proposed 
campaign  was  outlined  by  Joseph  Ep- 
.stein  of  the  Fitzgerald  .Advertisini 
.Agency.  -As  now  constituted,  it  will  ns 
elude  12  pieces  of  copy,  to  be  rm 
monthly  or  twice  monthly  in  member 
newspapers  and  in  other  media  to  he 
selected. 

Labor  affairs  were  exhaustivw 
treated  in  the  report  of  Mr.  Mapes  w 
informally  by  Secretary  Williams, 
described  his  recent  experiences  as  > 
publisher’s  advocate  in  local  arbitrate 
proceedings.  The  latter,  uncommon  * 
the  South  until  receritly,  are  gai^ 
popularity  in  union  circles, 
liams  said,  the  unions  apparently  beliff- 
ing  that  they  provided  better  opportw 
for  increasing  wages  than  direct  cooci*- 
ation  with  publishers.  . 

The  new  schedule  of  dues  prepaw 
by  a  committee  under  the  chairmanswf 
of  Emanuel  Levi,  general  manager 
Louisville  Courier-Journal  and  Ti^ 
will  provide  additional  revenue  estimatec 
at  $3,300  annually.  . 

Among  the  interesting  products  of  W 
discussion  of  business  office  topics  ^ 
the  news  of  a  co-operatively 
monotype  machine,  operated  m  ® 
Albany  (Ga.)  Hera W  pilant  for  tht  b^ 
fit  of  several  small  dailies  within  a  / 
mile  radius  of  Albany.  The  caster,  W 
(Continued  on  page  40) 


s 


N.  A.  E.  A.  ASKS  LAW  BARRING  FALSE  COPY 


contest  with  Col.  Leroy  \V.  Herron  of  A.  F.  A.  heads  greet  newspaper  executives.  Left  to  right:  W.  D.  Keenan, 
the  H  ashington  Star,  _who  had  been  advertising  director,  Indianapolis  Star;  Edgar  Kobak,  vice-president  and  general 
gamed  by  the  _  nominating  committee,  manager,  McGraw-Hill  Company,  New  York,  and  president.  Advertising  Fed- 
Other  nominations  of  the  committee  eration  of  America;  Gilbert  T.  Hodges,  member  executive  committee.  Nett 
were  accepted  after  some  confusion  York  Sun,  chairman  of  the  board,  A.  F.  A.;  Norman  S.  Rose,  business  manager, 
about  the  number  of  new  directors  to  Christian  Science  Monitor,  Boston;  George  Auer,  advertising  manager.  New 
be  elected,  and  the  association  then  York  Herald  Tribune;  Hoyt  F.  Boylan,  advertising  director,  Richmond  (Ind.) 
voted  to  make  all  the  choices  unanimous.  Palladium-Item 

George  Auer  of  the  Neiv  York  Herald 

Tribune,  is  the  new  vice-president,  ship  and  co-operation,  and  the  need  for  ing  through  the  use  of  the  mails  or  in 

Herbert  S.  Conton,  of  the  Grand  Rapids  each  industry  to  regulate  itself  from  interstate  and  foreign  commerce.” 

m«,  and  Fred  Pearce,  of  the  Altoona  within,  and  While  saying  that  the  Young  report 

(Pa.)  Mirror  were  elected  new  mem-  “Whereas,  the  long  and  persistent  constituted  a  “distinctive  service  to  ad- 
bers  of  the  board.  efforts  on  the  part  of  all  interested  in  vertising,"  Mr.  Peabody  went  on  to  say 

Don  U.  Bridge,  retiring  president  of  advertising  to  create  and  maintain  truth  that  “important  and  serious  deficiencies 
the  association,  automatically  becomes  in  advertising  have  resulted  in  great  have  to  be  filled  in  lest  the  advertising 
1  member  of  the  board  of  directors,  improvement  since  1911  when  the  move-  industry  should  consider  the  findings 
Holdover  members  of  the  board  are:  ment  started,  leaving  a  small  minority  final  and  the  subject  closed.”  Mr. 

(i)L  Herron,  Irwin  Maier,  Milwaukee  nevertheless,  which  will  not  co-operate  Peabody  also  devoted  much  of  his 

Journal;  William  F.  Rogers,  Boston  with  leaders  in  every  field;  and  address  to  describing  the  fact-finding 

Transcript  and  L.  A.  Gaines,  Jr.,  Rich-  “Whereas,  a  federal  advertising  law  work  done  by  the  A.  N.  A.  in  regard  to 
uond  (Va.)  News-Leader.  which  will  apply  to  all  lines  of  business  advertising  in  various  media.  He  em- 

Rtsolutions  were  adopted  strongly  appears  essential  for  the  proper  regula-  phasized  that  the  A.  N.  A.  not  only 

rtcommending  to  members  that  they  tion  and  punishment  of  this  small  mi-  welcomes  but  asked  for  cooperation  with 

rrfuse  to  give  circulation  guarantees  to  nority.  Therefore,  be  it  any  responsible  body  of  sellers  of  adver- 

idvertisers  and  indorsing  the  pending  “Resolved:  That  the  Newspaper  .Ad-  tising  in  making  studies  designed  to 
Cipper  bill  for  truth  in  advertising.  vertising  Executives  Association  in  incrpse  the  productiveness  of  the  ad- 
The  first  resolution  said:  “Whereas,  convention  assembled  does  hereby  regis-  vertising  dollar. 


men  headed  by  J.  Hartigan, 
Campbell-Ewald  Com^ny,  Detroit, 
to  clear  up 

Later 

the  American  Association 

-  spoke  on 

t  same 

the  statements  by 

Herron 

Bridge  pointed 

the  order  pro- 

solve  many 

'  M  f  He  newspapermen 

m  ■  generally  study  standard 

k  M  y  especially  the  new 

f  j  m  f  has  now  been  approved  by 

J  jJT j  k 

^  publishing  associations.  The  new  form, 

j  I  Mr.  Benson  said,  will  be  issued  as  soon 

^  ^  j  as  can  be  printed,  and  efforts  will  be 

made  to  have  used  not  Four- A 

members  by  non-members 

BBBBBr  iBBIg  t  1  Herron  reported  that  both  the 

agency  and  the  newspaper  committees 

Clarence  M.  Kendall,  Watertown  (N.  Y.)  Times  (seated,  left),  talks  things  agreed  that  no  change  should  be  made 
over  with  Alvin  R.  Magee,  Louisville  (Ky,)  Courier-Journal,  new  N.  A.  E  A.  on  the  back  of  the  order  blank  except 
president,  while  Fred  G.  Pearce,  Altoona  (Pa.)  Mirror  (standing,  left),  and  by  cutting  out  some  of  the  printed  pro- 
Hoyt  Boylan,  Richmond  (Ind.)  Palladium-Item,  listen  in  over  their  shoulders,  visions,  and  that  any  change  on  the 
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front  should  be  conspicuously  made  so 
that  orders  would  not  need  minute 
reading. 

In  regard  to  charges  for  mat  shrink¬ 
age,  Mr.  Herron  said  the  logical  as¬ 
sumption  was  that  white  space  should 
be  added  to  make  up  the  full  amount 
of  space  ordered  unless  the  order  pro¬ 
vided  to  the  contrary.  Complaints 
about  the  use  of  collect  telegrams  for 
cancellation  orders  were  held  to  be 
justified  by  fair  practice.  As  to  depth 
requirements  for  advertisement,  Mr. 
Herron  said  a  test  shows  about  75  per 
cent  of  newspapers  use  the  rule  which 
has  been  approved  by  the  N.  A.  E.  A., 
requiring  an  inch  of  depth  for  each  col¬ 
umn  of  width.  This  requirement,  he 
said,  should  be  standardized. 

Other  complaints,  such  as  attempts  to 
evade  rate  cards,  demands  for  unusual 
position,  demands  for  uneconomic  mer¬ 
chandising  service  and  attempts  to  get 
local  rates  for  national  advertising, 
were  met  in  the  committee  discussions 
by  arguments  from  agency  men  that 
some  newspapers  had  volunteered  con¬ 
cessions  on  these  points,  and  that  if  the 
newspapers  would  respect  their  own 
standards  rigidly,  the  agencies  would 
not  demand  special  treatment. 

The  newspaper  and  agency  commit¬ 
tees  could  not  agree  about  circulation 
guarantees. 

A  poll  of  the  N.  A.  E.  A.  session 
showed  that  one  agency  and  one  adver¬ 
tiser  had  sent  out  notices  that  they 
expected  to  receive  interim  circulation 
statements  for  July  1  in  accordance 
with  the  voluntary  plan  authorized  by 
the  audidt  bureau  of  circulations.  None 
of  the  members  present  expect  to  ac¬ 
cede  to  this  request,  the  poll  showed. 

Mr.  Benson,  discussing  the  aims  of 
the  agency  conferees,  told  of  accom¬ 
plishments  in  revising  the  A.  B.  C. 
newspaper  audit  form,  the  standard 
newspaper  and  market  data  form,  the 
standard  newspaper  invoice,  and  the 
standard  order  blank.  He  said  the 
agencies  would  like  to  eliminate  friction 
and  waste  in  contacts  between  special 
representatives  and  space  buyers,  lim¬ 
iting  visits  to  those  useful  in  giving  in¬ 
formation.  Now  that  agency  commis¬ 
sion  is  practically  standardized,  he  said 
It  would  be  helpful  to  standardize  the 
2  per  cent  cash  discount  also.  He  urged 
increased  newspaper  support  of  the 
Bureau  of  Advertising.  A.  N.  P.  A. 

Lively  debate,  characterized  by  plain 
speaking  on  both_  sides,  was  stirred  up 
at  Monday’s  session  when  Major  Ben¬ 
jamin  H.  Namm,  president  of  the 
Namm  Store.  Brooklyn,  and  vice-chair¬ 
man  of  the  Fair  Practice  Committee  of 
the  Affiliated _  Better  Business  Bureaus, 
told  the  meeting  that  newspaper  adver¬ 
tising  was  rapidly  losing  reader  con¬ 
fidence  and  would  be  cleaned  up  by  gov¬ 
ernmental  action  if  not  by  the  publish¬ 
ers  themselves. 

Major  Namm  referred  to  specific  ad¬ 
vertisements,  including  newspaper  and 
advertising  agency  slogans,  and  said 
flatly  he  did  not  believe  them.  He  told 
of  the  formulation,  two  years  ago,  of 
the  fair  practice  code  of  the  Affiliated 
Better  Business  Bureaus,  and  said  that 
despite  general  acclaim  for  the  code,  it 
was  nowhere  in  practical  operation  to¬ 
day,  He  offered  a  “new  deal”  for  news¬ 
paper  advertising,  with  these  provi¬ 
sions  : 

“1.  Adopt  the  Fair  Practice  Code. 

“2.  W  rite  the  code  into  every  ad¬ 
vertising  contract. 

■‘3.  Specify  in  the  contract  that  all 
disputes  under  the  code  are  to  be  re¬ 
ferred  to  the  Better  Business  Bureaus 
or  some  similar  agency  for  fact-finding, 
corrective  action. 

“4.  Tell  consumers  all  about  this 
‘New  Deal  in  Advertising.’ 

“5.  Tell  them  again.” 

Such  a  program,  he  said,  would  pre¬ 
vent  submission  of  most  copy  of  a  de¬ 
structive  nature.  In  cases  of  contro¬ 
versy,  he  added,  the  newspapers  would 
be  saved  much  of  the  embarrassment,  be- 
cauK  the  Better  Business  Bureau  or 
similar  organization  would  have  to  bear 
the  brunt  of  the  battle,  and  the  news¬ 
paper  would  not  be  in  the  middle  of  the 
fight.  If  such  a  program  were  gener¬ 
ally  adopted,  he  said,  copy  turned  down 
by  one  medium  would  not  be  admitted 


Photographed  at  N.  A.  E.  A.  meeting  (left  to  right),  front  row:  Frank  E.  Westrott, 
business  manager,  Gary  (Ind. )  Post-Tribune;  Col.  Leroy  W.  Herron,  advertising 
manager,  Washington  Star;  Don  U.  Bridge,  advertising  director.  New  York 
Times;  Robert  A.  Wolfe,  manager  of  display  advertising,  Indianapolis  News. 
In  rear:  Irwin  Maier,  advertising  manager,  Milwaukee  Journal  (left) ;  and  L.  A. 

Caines,  Jr.,  business  manager  of  the  Richmond  (Va.)  News-Leader. 
to  others.  Incidentally,  he  went  on,  the  newspaper  advertising,  giving  instances 
interest  of  merchants  in  Shopping  News  of  its  accomplishments.  The  material, 
publications  would  be  lessen^.  he  explained,  was  available  to  all  mem- 

Major  Namm  was  challenged  in  re-  bers  of  the  Bureau  for  their  use  in  pre- 
gard  to  the  Shopping  News  problem  by  senting  the  case  for  newspapers  to  ad- 
Harvey  Young  of  the  Columbus  Dis-  vertisers. 

patch,  who  demanded  to  know  why  re-  W.  S.  Campbell,  classified  advertising 
tailers  who  insisted  on  high  standards  manager  of  the  Detroit  Free  Press, 
in  their  Shopping  News  would  give  the  principal  speaker  at  Wednesday  morn- 
newspapers  copy  which  violated  those  ing’s  session,  told  the  newspaper  ex¬ 
standards.  ecutives  that  a  tremendous  job  would 

Major  Namm  replied  that  inability  to  have  to  be  done  to  bring  back  to  the 
control  competitors’  use  of  newspaper  newspapers  the  transient  household  ad- 
space  made  it  impossible  for  the  stores  vertiser.  Raising  of  rates  during  the 
to  raise  their  own  standards.  years  of  prosperity,  he  said,  had  dis- 

William  E.  Donahue,  business  man-  couraged  this  type  of  advertiser  and 
ager  of  the  Chicago  Tribune,  joined  in  filled  the  classified  columns  with  “pro- 
the  argument  with  the  comment  that  fessional”  advertisers,  whose  copy  lacked 
Chicago  stores  which  barred  compara-  much  of  the  reader  interest  of  tradi- 
tis'e  prices  from  their  Shopping  News  tional  classified  advertising.  Now,  he 
would  use  comparative  prices  in  the  added,  much  of  this  “professional”  ad- 
newspapers  within  a  day  or  two  after  vertising  has  disappeared, 
the  News  had  appeared.  He  added  that  “Some  few  years  ago,”  said  Mr. 
there  are  many  definitions  of  truth,  and  Campbell,  “I  recall  that  a  speaker  talk- 
that  retailers  themselves  in  conference  ing  to  classified  managers  brought  forth 
had  been  unable  to  tell  where  to  draw  the  thought  that  a  publisher  was  en- 
the  line.  Newspapers  are  trying  to  do  titled  to  as  much  revenue  from  a  page 
an  honest  job,  he  said,  citing  experi-  of  classified  as  from  a  page  of  display, 
ences  from  his  daily  work.  One  in-  Later  on  this  speaker  and  others  dis- 
stance  dealt  with  the  publication  in  the  covered  that  considering  the  space  de- 
Tribune  of  an  advertisement  in  which  voted  to  heads  and  cut-off  rules,  it 
the  price  of  golf  balls  was  by  printer’s  would  be  necessary  to  have  a  rate  con- 
error  made  27  cents  a  dozen  instead  of  siderably  higher  than  the  highest  dis- 
27  cents  apiece.  Although  small  copy  play  advertising  rate.  As  rates  increased 
was  used,  the  store’s  sport  department  and  volume  swelled,  the  objectors  to  this 
was  besieged  by  buyers  who  would  not  policy  were  silenced,  but  with  the  de- 
be  appeased  by  explanations  that  a  mis-  pression  and  the  falling  off  of  the  pro¬ 
take  had  been  made.  By  midafternoon,  fessional  advertising,  it  was  found  that 
when  the  sale  was  closed  down,  2,400  this  development  was  an  artificial  one, 
dozen  had  been  sold,  at  a  loss  to  the  and  much  transient  business  had  actu- 
newspaper  of  about  $7,000.  ally  disappeared,  and  to  make  matters 

“Does  that  look  as  if  the  newspa-  even  worse,  classified  results  were  not 
pers  have  lost  reader  confidence?”  he  so  great. 

asked.  “In  checking  back  through  the  files 

Col.  Leroy  W.  Herron,  advertising  of  the  Free  Press  and  other  Detroit 
manager  of  the  Washington  Star,  newspapers  to  the  years  1918,  1919,  and 
wantH  to  know  what  would  happen  if  1920,  I  find  thousands  of  transient  ad- 
one  newspaper  in  a  city  tried  to  adopt  vertisements  from  the  folks  who  had 
Major  Namm’s  program  without  co-  baby  buggies,  ice  boxes,  furniture  and 
operation  of  the  other  papers.  Major  other  articles  to  sell,  or  who  wanted  to 
Namm  admitted  that  this  could  not  be  hire  a  carpenter  or  a  plumber  or  a  dish- 
done.  However,  he  criticised  newspa-  washer,  or  a  baby  tender, 
pers’  indej^ndent  attitude  and  refusal  “But  where  it  used  to  cost  the  little 
to  work  with  each  other.  fellow  30  or  40  cents  to  run  an  ad,  he 

Joseph  H.  Appel,  of  the  John  Wana-  now  finds  that  it  costs  him  a  dollar  or 
maker  store.  New  York,  called  on  to  two.  Naturally  he  is  forced  out  of  the 
speak  impromptu,  gave  the  newspapers  newspaper. 

credit  as  a  powerful  force,  and  said  “Some  newspapers  have  already  ad- 
that  advertising  could  be  depended  on  to  justed  their  rates  on  certain  classifica- 
increase  as  business  improves.  In  tions  that  the  small  advertiser  consist- 
many  newspapers,  he  said,  the  advertis-  ently  uses.  Unless  I  am  vastly  rais¬ 
ing  overbalances  the  news,  and  a  better  taken  there  is  going  to  be  a  lot  more 
balance  should  be  obtained  even  if  that  of  this  adjusting.  I  believe,  of  course, 
means  higher  advertising  rates.  that  the  publisher  is  wholly  justified  in 

On  an  informal  showing  of  hands,  it  expecting  that  his  classified  department 
was  revealed  that  all  but  one  of  the  shall  return  him  a  revenue  that  is  com- 
newspapers  represented  omit  commer-  mensurate  with  the  operations,  but  I 
cial  names  from  radio  programs,  repre-  also  believe  the  professional  advertiser 
senting  a  continuous  advance  in  this  should  be  shown  that  he  is  an  inter¬ 
direction  since  the  question  was  first  loper  in  that  section,  and  that  he  should 
raised  at  a  N.  A.  E.  A.  meeting  sev-  be  expected  to  pay  a  rate  sufficiently 
eral  years  ago.  high  to  carry  the  advertising  of  the  gen- 

H.  W.  Blakeslee,  of  Chicago,  western  eral  reader.  It’s  the  advertising  of  the 
manager  of  the  Bureau  of  Advertising,  little  fellow  in  classified  that  makes  for 
A.  N.  P.  A.,  gave  an  illustrated  talk  on  reader  interest,  which  in  turn  is  re¬ 


flected  back  in  profit  to  the  profession^ 
advertiser,  who  should  be  forced  to  gh 
the  freight. 

“Right  along  this  line  I  might  sn 
that  to  my  mind  want  ad  sections  h^ 
been  over-classified.  Many  readers 
to  enjoy  the  ‘For  Sale’  columns  I*, 
cause  of  the  variety  of  offerings  and  & 
fun  they  got  out  of  reading  from  ont  g, 
another  and  unexpectedly  coming  acrosj 
something  of  interest. 

“At  the  Free  Press,  if  you  will  pa. 
don  me  for  being  personal,  we  havt 
directed  a  lot  of  effort  into  securia 
cash  advertising.  In  May,  for  instance 
our  cash  business  was  more  than^ 
times  what  it  was  in  May  of  a  ycj 
ago.  We  have  adopted  a  cash  rate  (fc. 
signed  to  bring  this  advertising  into  tb 
paper.  This  cash  rate  on  ‘Business 
Cards,’  ‘Situations,’  ‘Household  (Joodi 
for  Sale,’  transient,  and  ‘Rent  Rooms,' 
is  slightly  lower  than  our  lowest  con 
tract  rate,  and  the  results  from  t^  ap. 
plication  of  the  rate  have  been  very 
gratifying  indeed.  A  professional  ad¬ 
vertiser  in  the  ‘For  Sale  Miscellaneous 
column  pays  a  higher  rate  than  th 
transient  advertiser  in  that  same 
umn,  and  we  have  had  very  little  com¬ 
plaint.  We  feel  that  we  can  afford  to 
make  this  rate  adjustment,  as  last  year 
we  had  the  smallest  credit  loss  in  ti* 
history  of  the  paper.  Our  number  i 
transient  billings  have  been  cut  down  to 
the  point  where  we  have  dispensed  widi 
two  billing  operators.  Our  average  n- 
crease  in  ‘Business  Card’  advertisi^ 
has  been  eight  times  over  the  previoos 
year,  and  the  showing  in  other  classi¬ 
fications  has  been  equally  good  This  is 
business  that  we  couldnt’  ordinarily  pt 
because  of  credit  restrictions;  yet  w 
get  it,  and  we  get  the  cash  with  it 

“Classified  advertising  is  not  dyin 
by  any  manner  of  means.  Recei^I 
advertised  a  refrigerator  three  times  aul 
received  70  calls.  Think  of  that-KI 
prospects  who  are  ready  to  buy  refri|- 
erators !  Don’t  j  ou  think  that  this  is  a 
story  for  our  national  man  to  tell  refrig¬ 
erator  manufacturers  ?” 

HOWARD  INTERVIEWS  EMPEROR 

Eistablishe*  New  Precedent  in  Japu 
— Bickel  Talk*  to  Hitler 

On  the  eve  of  his  sailing  for  Ameria 
Roy  W.  Howard,  chairman  of  tk 
board,  Scripps  -  Howard  Newspapm, 
scored  a  journalistic  coup  when  he  ii- 
terviewed  his  Imperial  Majesty  Hiro- 
hito.  Emperor  of  Japan,  for  the  first 
time  in  the  history  of  the  Japantse 
Empire. 

Mr.  Howard’s  introduction  was  made 
by  the  American  Ambassador,  Josejk 
C.  Grew.  The  meeting  took  place  it 
the  audience  room  of  the  palace.  Tk 
Emperor,  although  not  quoted  directir, 
said  that  Japanese- American  good-^1 
and  cooperation  are  of  the  utmost  im¬ 
portance  to  peace  in  the  Far  East  ani 
the  world. 

Karl  -A.  Bickel,  president.  Unite! 
Press,  w'ho  is  now  in  Europe,  inter-, 
viewed  Adolf  Hitler,  CJiancellor  oi 
Germany,  in  Berlin  June  26.  Hitler 
asserted  that  parliamentary  govermnert 
was  doomed  and  appealed  for  toleranct 
by  Americans. 

PAY  RISE  IN  HARRISBURG 

Daily  Telegraph  Announce*  5  P* 
Cent  Increa*e  Affecting  383  Employe 

Effective  July  1,  383  employes  of  tk 
Harrisburg  (Pa.)  Telegraph  willk 
given  a  five  per  cent  increase,  thtfW 
restoring  half  of  the  ten  per  cent  red» 
tion  of  a  year  ago.  In  announcing® 
increase  General  Manager  Albert  B- 
Stackpole  said :  , 

“The  management  of  the 
at  all  times  is  desirous  of  giving 
consideration  to  the  rights  arid 
of  its  employes,  and  with  this  ffl  nuM 
it  will  endeavor  to  restore  the  wP 
scale  to  that  in  effect  before  the  cut » 
rapidly  as  possible.” 

HUEBSCH  JOINS  FRED  HMBAU 

N.  Lester  Huebsch,  who  for  ^  14* 
20  years  has  been  with  the  sdling  ^ 
ganization  of  the  John  Budd  (Tom^ 
has  joined  the  New  York  sales  fw* 
of  Fred  Kimball,  Inc. 
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J.  J.  Hartigan  of  Campbell-Ewald  Advises  Space  In  Publications  which  Reach  Advertising  Fra¬ 
ternity — Suggests  Fewer  and  Better*  Mailing  Pieces — Cites  Wastes  In  Present  Promotion 


(By  telegraph  to  Editor  &  Publisher) 

Grand  rapids,  MICH.,  June 
2^Newspapers  promotion  should 
include  fewer  and  more  impressive  mail¬ 
ing  pieces,  but  with  consistent  advertis¬ 
ing  programs  added  in  the  trade  papers 
which  reach  the  advertising  fraternity, 
the  Newspaper  Promotion  and  Research 


Louis  J.  F.  Moore,  promotion  manager, 
Astc  York  American,  retiring  presi* 
dent  of  the  Promotion  and  Research 
Manogers  Association  (right),  with  the 
piti  president,  George  Benneyan,  pro- 
■otion  manager  of  the  IVew  York  Sun. 


Managers  Association  was  told  at  its 
closing  session  here  today  bv  J.  J.  Harti¬ 
gan,  vice-president  of  the  Campbell- 
Ewald  Company,  Detroit,  and  head  of 
the  media  department  of  that  agency. 
Mr.  Hartigan,  speaking  on  “What  the 
Advertiser  Wants  From  Newspaper 
Promotion  and  Research”,  told  the 
group: 

“Newspapers  should  practice  what 
diey  preach.  Representatives  are  con¬ 
stantly  calling  on  advertisers  advocating 
use  of  their  newspapers  and  point¬ 
ing  out  the  waste  an  advertiser  has 
with  his  direct  mail  literature.  News- 
japers  themselves  in  a  great  number  of 
instances,  fail  to  advertise  in  the  publi¬ 
cations  that  reach  and  are  read  by  the 
advertising  fraternity.  Quite  frequently 
a  newspaper  advertisement  will  be 
tand  in  its  own  columns  trying  to  sell 
its  features  or  the  progress  it  is  making 
i  an  advertising  way. 

“It  is  not  my  intention  to  say  that  this 
should  not  be  done,  but  I  want  to  em- 
phasiie  the  fact  that  this  information, 
in  my^estimation,  is  very  valuable  to 
the  buyer  of  newspaper  space.  The  ad- 
wtising  publications  should  be  con- 
ssdered  in  the  newspaper’s  advertising 
scheme,  and  in  doing  so  it  would  be  well 
toconsider  that  it  is  necessary  to  reach 
w  pwple  who  are  responsible  for  the 
•election  of  the  markets  as  well  as  the 
newspapers  to  cover  them. 

"  would  like  to  have  some  inter¬ 
ested  party  from  your  newspaper  go  to 
•large  advertising  agency  and  see  the 
leesiieiidous  waste  that  newspapers  have 
tn^r  direct  mail  pieces”. 

Mr.  Hartigan  told  of  analyzing  one 
Ring’s  full  mall  bag  at  his  agency, 
•nd  finding  newspaper  promotion  ma- 
addressed  to  people  who  had  not 
^with  the  agency  for  ten  years,  to 
who  are  dead,  and  to  some  who 
•fnhnbly  were  receiving  the  same  mate- 
™  at  new  agencies.  Agencies  would 
^lad  to  correct  the  mailing  lists  and 
’•w.off  the  names  of  persons  who  have 
to  do  with  the  selection  of 
Wwcations,  he  said.  On  Monday  morn¬ 


ings  especially,  he  said,  “it  is  impossi¬ 
ble  for  the  advertiser  or  agency  man 
to  read,  let  alone  digest,  a  small  per¬ 
centage  of  the  mail  he  receives”.  Mr. 
Hartigan  urges  cooperative  promotion 
of  newspaper  advertising  as  a  whole, 
saying  there  was  a  great  need  for  more 
information  for  the  use  of  advertisers. 

“The  sales  promotion  division  of  your 
newspaper  association  should  band  to¬ 
gether,”  he  said,  “and  carry  on  a 
promotion  campaign  directed  to  the 
present  newspaper  advertisers  as  well 
as  to  those  manufacturers  who  have 
seen  fit  to  get  along  without  newspaper 
advertising.” 

“The  campaign  should  be  conaucted 
along  the  lines  of  illustrating  to  the 
prospect  that  he  can  add  dimity  to 
his  products.  You  can  convince  the 
national  advertiser  that  he  can  sur¬ 
round  his  product  with  class  appeal  in 
newspapers  as  well  as  in  magazines. 
You  can  show  the  success  that  some 
advertisers  have  had  with  a  consistent 
newspaper  campaign.  You  can  show 
and  stress  the  point  of  economy.  You 
can  point  out  the  flexibility  and  visi¬ 
bility  that  is  lacking  in  so  many  other 
forms  of  media.” 

Mr.  Hartigan  recommended  that  all 
newspapers  prepare  folders  along  the 
line  of  the  Standard  Market  Survey 
form  of  the  Bureau  of  Advertising, 
A.N.P.A.,  but  adding  also  the  period  of 
the  newspaper’s  present  ownership,  and 
information  about  the  previous  owners. 
Publication  of  such  a  form,  he  said,  puts 
a  “permanent  salesman”  in  every  space 
buyer’s  file.  Mr.  Hartigan  deplored 
promotion  material  which  attacks  rival 
newspapers,  also  “trick”  presentations 
which  give  a  wrong  impression.  He 
said,  however,  that  agencies  are  eager 
for  information  on  markets. 

Jacob  Albert,  promotion  manager,  De¬ 
troit  Neu^,  will  head  the  association 
for  the  next  year.  He  was  elected 
president  by  the  executive  committee 
after  he  and  Sid  R.  Phillips,  Columbus 
Dispatch,  had  been  elected  new  mem¬ 
bers  of  that  committee.  Holdover  mem¬ 
bers  of  the  executive  committee  are: 
Louis  J.  F.  Moore,  New  York  Ameri¬ 
can;  George  Benneyan,  N no  York  Sun; 
H.  W.  Hoile,  Birmingham  (Ala.) 
News;  and  D.  A.  Sullivan,  Pittsburgh 
Press. 

“Newspaper  linage  figures  are  oc¬ 
cupying  a  more  respectable  position  in 
the  advertising  world  than  they  did  a 
few  years  ago,”  (George  Benneyan,  pro¬ 
motion  manager  of  the  Nnv  York  Stm, 
told  the  convention. 

“Gradually  newspaper  promotion  men 
have  been  using  these  figures  more  intel¬ 
ligently,  and  secondly,  advertising  space 
buyers  are  realizing  more  and  more  the 
usefulness  of  linage  figures  and  are  ask¬ 
ing  for  them  and  using  them  to  a 
greater  extent,”  he  said. 

“Contributing  to  the  first  condition 
are  several  causes:  in  the  first  place, 
newspaper  promotion  in  general  has 
‘grown  up,’  is  being  done  better — and 
with  the  general  improvement  in  news¬ 
paper  promotion  has  naturally  come  an 
improvement  in  the  use  of  linage  fig¬ 
ures.  The  Editor  &  Publisher  awards 
have  had  no  small  part  in  this  general 
improvement.  Advertisers  and  publish¬ 
ers  both  are  watching  newspaper  promo¬ 
tion  more  than  they  used  to  and  are  ex¬ 
pecting  more  from  it. 

“In  the  second  place,  there  has  been 
a  gradual  standardization  of  linage  fig¬ 
ures  and  they  have  been  put  on  a  more 
scientific  basis,  through  Media  Records 
and  other  statistical  services.  This  has 
made  it  more  difficult  to  twist  linage 
figures  or  to  misapply  them. 

“In  the  third  place,  added  emphasis 
has  been  put  on  linage  figures  through 
such  publications  as  the  Editor  &  Pub¬ 
lisher  Market  Guide,  Standard  Rate 
and  Data,  Sides  Mamgement,  year 
books  and  so  forth. 


“Such  figures  naturally  have  real 
value  in  the  buying  of  space  and  in  the 
selling  of  space.  I  can’t  imagine  any 
shoe  advertiser,  for  instance,  coming  in¬ 
to  any  large  market  without  wanting 
to  find  out  which  newspaper  is  pub¬ 
lishing  the  largest  shoe  linage,  which 
paper  his  competitors  and  contempo¬ 


promotion  manager  of  the  Detroit 
News,  took  a  similar  stand. 

It  was  pointed  out  that  the  service 
was  intended  primarily  for  beginning 
advertisers,  and  that  as  they  developed 
they  were  encouraged  to  turn  to  the  ad¬ 
vertising  agencies  for  copy  and  idea 
service. 


Croup  at  Promotion  and  Research  Managers  meeting.  Left  to  right:  Dan  A. 
Carroll,  head  of  Dan  A.  Carroll,  Inc.,  newspaper  representatives.  New  York; 
D.  A.  Sullivan,  promotion  manager,  Pittsburgh  Press;  W.  H.  Moore,  national 
advertising  manager,  Detroit  News;  W.  A.  Anderson,  associate  director  of  copy, 
N.  W.  Ayer  &  Son,  Inc,,  Philadelphia  agency;  Jacob  Albert,  promotion  manager, 
Detroit  News,  new  president  of  the  group;  and  Sid  R.  Philips,  promotion 
manager,  Columbus  Despatch. 


raries  are  using.  Obviously  he  can't 
ignore  the  paper  that  is  publishing  the 
most  linage. 

“Hardly  a  day  goes  by  that  a  news¬ 
paper  doesn’t  get  an  inquiry  from  some 
advertiser  or  agency  for  linage  figures, 
and  frequently  the  request  is  for  much 
more  detailed,  seemingly  less  valuable 
figures,  than  the  newspaper  ever  thought 
of  issuing  of  its  own  volition. 

“While  both  newspapers  and  adver¬ 
tisers  are  using  linage  figures  more  in¬ 
telligently — there  are  still  faults  in 
some  places  that  ought  to  be  corrected. 

“Some  newspapers  still  use  linage 
figures  too  much.  After  all  they  are 
not  the  only  things  that  interest  an 
advertiser. 

“Some  newspapers  still  twist  the 
figures — or  make  wrong  interpretations 
of  them  or  use  them  carelessly,  and  cast 
reflection  on  all  figures. 

“But  the  big  fault,  I  think,  is  that 
many  newspapers  don’t  apply  the  figures. 
They  stop  with  the  figures  themselves 
instead  of  using  them  to  prove  some¬ 
thing  or  to  sound  a  message.  Linage 
figures  can  be  made  interesting.” 

As  to  advertisers,  Mr.  Benneyan 
said,  some  rely  too  much  on  linage 
totals,  while  others  fail  altogether  to 
realize  the  value  in  the  figures.  They 
should  be  studied  to  determine  their 
application  to  the  particular  needs  at 
hand. 

“Too  often  newspaper  promotion  copy 
looks  as  if  it  had  been  prepared  merely 
to  annoy  the  publisher  of  a  competing 
newspaper,”  he  concluded.  “That’s  no 
way  to  get  more  business  in  your  own 
newspaper.” 

D.  A.  Sullivan,  promotion  manager 
of  the  Pittsburgh  Press,  describing  the 
methods  of  his  paper  in  giving  free 
copy  service  to  advertisers,  said  it  was 
an  important  means  of  adding  linage. 
Some  difference  of  opinion  developed  on 
this  point  at  the  opening  session  of  the 
promotion  and  research  men.  W.  E. 
Donahue,  business  manager  of  the 
Chicago  Tribune,  agreed  with  Mr. 
Sullivan,  holding  that  service  to  adver¬ 
tisers  could  easily  be  responsible  for 
extra  copy  running  up  to  two  or  three 
million  lines  a  year.  Jacob  Albert, 


Any  attempt  to  charge  the  advertiser 
for  the  service  given  would  defeat  the 
whole  purpose  of  developing  linage,  Mr. 
Albert  said.  He  said  that  sometimes 
campaigns  worked  out  and  not  used  by 
advertisers  would  come  in  months  later 
when  the  business  man  finally  got  his 
mind  made  up. 

Developments  of  the  last  two  years 
alone  have  justified  the  existence  of 
newspaper  promotion  departments,  Mr. 
Sullivan  added.  The  smaller  advertis¬ 
ers  offer  an  excellent  source  of  business, 
in  his  opinion. 

Speaking  on  “The  Relation  of  the  De¬ 
partment  Manager  to  the  Promotion 
Department,”  Benjamin  Wood,  national 
advertising  manager  of  the  Cleveland 
Press,  described  the  Cleveland  pantry 
shelf  inventory,  undertaken  by  the  Press 
as  a  $10,000  promotion. 

“The  national  advertising  department 
sensed  the  fact  that  studies  of  popula¬ 
tion  statistics  were  beginning  to  wane 
because  they  no  longer  were  new  and 
advertisers  were  becoming  more  soph¬ 
isticated,”  said  Mr.  Wcx^.  “Publish¬ 
ers,  however,  had  not  delivered  to  sales 
prospects  a  knowledge  of  distribution. 
We  wanted  a  reputation  as  an  authority 
on  distribution — wanted  to  have  the 
study  in  such  form  that  we  could  take 
the  facts  to  a  client.  The  division  man¬ 
ager  of  Scripps- Howard  outlined  the 
procedure  and  the  promotion  manager 
was  given  the  plan,  functioning  to  de¬ 
liver  the  facts.  Today,  the  pantry 
shelf  inventory,  which  we  made  of  5,452 
kitchens  for  the  food  industry,  is  in 
every  Scripps-Howard  office. 

“With  a  broader  view  of  business, 
which  the  inventory  gave  us,  our  pro¬ 
motion  department  geared  itself  better 
to  the  Cleveland  market.” 

The  jig-saw  craze  was  adapted  by  the 
Cleveland  Press,  Mr.  Wood  said,  to 
show  how  the  publication  reached  coun¬ 
ties  of  northern  Ohio. 

“Population  figures,  percentage  of 
families,  new  car  registrations  and  the 
like  were  facts  which  we  had  a  hard 
time  explaining  to  clients,”  Mr.  Wood 
said.  “We  prepared  a  map  of  Ohio, 
and  cut  the  map  into  county  sections, 
{Continued  on  page  50) 
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PRESS  GAG  IS  REFUSED 
IN  UTIUTY  FIGHT 

Peniuylvania  Daily  Had  Urged 

Water  Company  Patrons  to  Re¬ 
sist  Rate  Increase — ^Editor 
Rejects  Compromise 

The  Susquehanna  (Pa.)  Evening 
Transcript  has  felt  for  some  time  that 
recently  increased  rates  of  the  Cana- 
wacta  U'ater  Company  were  exorbitant. 
The  paper,  and  its  editor,  U.  G.  Baker, 
felt  that  the  utility  was  taking  advan¬ 
tage  of  its  new  schedule  approved  by 
the  Public  Service  (Commission,  which 
approval,  it  was  stated,  was  made  com¬ 
pulsory  “when  the  people  of  Susque¬ 
hanna  declined  to  invest  from  ten  to 
twenty  thousand  dollars  in  engineering 
hgiu'es  to  dispute  the  valuation  figures 
of  the  company.” 

The  paper  militantly  opposed  the  rate 
increase.  It  advised  water  patrons  to 
resist  the  new  rates.  It  advised  them 
not  to  pay  bills,  and  not  to  allow  rep¬ 
resentatives  of  the  water  company  on 
their  premises  to  shut  off  the  supply  for 
non-payment  of  bills.  It  felt  that  it 
might  be  effective  if  citizens  backed 
their  cars  or  trucks  up  against  the 
water  cut-offs  in  their  garages.  Its 
fight  was  taken  up  by  the  Citizens 
L(^gue. 

An  exasperated  water  company  took 
the  matter  to  court,  asking  among 
other  things,  that  Editor  Baker  be  re¬ 
strained  "from  in  any  manner  publicly 
advocating  in  his  newspaper  interfer¬ 
ence  in  any  manner  with  the  property, 
facilities  and  lawful  rights  of  the  plain¬ 
tiff  ;  specifically,  the  right  to  discontinue 
service  to  patrons  refusing  to  pay  the 
legally  established  rate  of  the  plaintiff 
as  set  forth  in  the  order  of  the  Public 
Service  Commission.” 

The  matter  came  up  before  County 
Judge  A.  B.  Smith,  Jime  23.  Mr. 
Baker,  through  his  counsel,  argued  the 
injunction  touched  on  the  freedom  of 
the  press  principle  guaranteed  in  the 
constitution  of  ^e  United  States.  It 
was  argued  that  Mr.  Baker  could 
advocate  in  his  paper  anything  that  a 
private  citizen  could  advocate. 

The  judge  suggested  a  compromise. 
He  suggested  that  the  Transcript  remain 
silent  during  a  five-day  period  covered 
by  other  temporary  injunctions  asked 
for.  The  editor  stoutly  refused  the  com¬ 
promise.  saying  that  it  interfered  with 
his  constitutional  rights  as  an  editor 
and  publisher. 

“I  cannot  accept  that  agreement,”  Mr. 
Baker  said.  “I  plan  to  carry  on  this 
fight.” 

“Don’t  threaten  the  court,”  Judge 
Smith  said. 

“I  am  not  issuing  any  threats.”  Mr. 
Baker  replied. 

The  result  was  that  the  judge  with¬ 
held  decision  on  that  part  of  the  injunc¬ 
tion  that  dealt  wiffi  Mr.  Baker’s  news¬ 
paper  activities,  but  granted  a  tempo¬ 
rary  injunction  against  Mr.  Baker  and 
two  other  citizens  which  restrained 
them  from  interfering  with  the  prop¬ 
erty  of  the  water  company. 

In  reporting  the  proceedings  the 
Transcript  said: 

“Should  the  court  make  the  temporary 
injunctions  permanent,  the  three  de¬ 
fendants  will  be  restrained  only  so  far 
as  their  personal  property  is  concerned, 
and  they  can  still  act  with  the  Citizens 
^ague  which  is  committed  to  continu¬ 
ing  the  contest  until  the  old  rates  have 
been  re-established.” 

Because  of  the  freedom  of  the  press 
angle  in  the  case  newspapermen  from 
nearby  cities,  including  Binghamton, 
Scranton  and  Montrose,  covered  the 
hearing.  The  outcome  was  generally 
interpreted  as  a  victory  for  the  freedom 
of  the  press. 

At  a  heirint  on  Tune  ?8  the  court 
continued  the  temporary  injunctions. 

The  Transcript  again  called  on  the 
water  company  to  end  the  “strike”  by 
restoring  the  old  rates. 


K.  C.  PARK  RECOVERING 

Kenneth  C.  Park,  managing  editor  of 
the  Lansing  State  Jourtujl,  is  con¬ 
valescing  at  his  home  following  a  re¬ 
cent  operation  for  appendicitis. 


TELEPHOTO  SYSTEM  DROPPED 

A.  T.  A  T.  Closet  Sutions  in  Chicago 
and  New  York 

The  American  Telephone  and  Tele¬ 
graph  Company  has  discontinued  its 
telephoto  service.  On  July  1,  Editor 
&  Publisher  was  told,  the  stations  at 
Chicago  and  New  York  will  be  closed, 
due  to  continued  decrease  in  business 
volume. 

The  A.  T.  &  T.  has  been  greatly  cur¬ 
tailing  its  telephoto  service  during  the 
depression.  Last  January  it  closed  four 
of  its  eight  stations. 

The  only  telephoto  stations  now  oper¬ 
ating  in  the  country  are  at  San  Fran¬ 
cisco  and  Los  Angeles.  These  are 
operated  by  the  Pacific  Telephone  and 
Telegraph  Company.  Whether  they 
will  be  continued  is  not  known. 

Picture  service  editors  do  not  fwl 
that  the  discontinuing  of  the  service 
will  hamper  irfioto  distribution  to  any 
great  degree.  It  is  felt  that  the  air 
mail  is  fast  enough,  and  on  big  stories, 
air  planes  can  be  chartered  for  trans¬ 
porting  pictures. 

The  A.  T.  &  T.  has  expended  thou¬ 
sands  of  dollars  in  telephoto  equipment. 
When  the  service  was  started  several 
years  ago  it  was  thought  that  commer¬ 
cial  firms  would  use  the  service  exten¬ 
sively.  News  picture  agencies,  however, 
turned  out  to  be  the  best  customers  and 
the  traffic  has  been  disappointing. 


MARKET  NEWS  PLANS  CHANGED 

Wallace  Say*  Service  Will  Be  Con¬ 
tinued  on  Altered  Scale 

(By  telegraph  to  Editor  &  Publisrer) 

Washington,  June  28 — Expressing 
the  hope  that  radio  stations,  newspapers, 
and  state  agricultural  organizations  will 
take  over  most  of  the  work  of  dissemi¬ 
nating  information  collected  by  the  fed¬ 
eral  department,  continuation  of  the 
market  news  service  on  a  very  limited 
scale  was  announced  today  by  the  De¬ 
partment  of  Agriculture. 

During  the  fiscal  year  just  ended  the 
department  spent  $1,300,000  on  the  mar¬ 
ket  news  service.  Secretary  Wallace 
announced  that  it  would  be  discontinued 
as  of  July  1  because  of  a  drastic  cut  in 
the  department’s  appropriation.  This 
announcement  result^  in  a  storm  of 
protest  from  the  entire  country. 

Under  the  present  scheme  the  depart¬ 
ment  will  spend  $575,000  on  the  service 
during  the  coming  fiscal  year.  This 
will  necessitate  drastic  curtailment  of 
the  leased  wire  system  of  the  depart¬ 
ment,  but  it  will  still  leave  in  operation 
a  wire  extending  from  Boston  to  San 
Francisco  and'  connecting  12  principal 
markets  throughout  the  country. 

DAILY  RAISES  SALARIES 


Ten  Per  Cent  Cut  on  Washington 
Post  Is  Restored 

(Special  to  Editor  &  Publisher) 

Washington,  June  29 — A  10  per  cent 
salary  cut  in  the  editorial,  business  and 
circulation  departments  of  Washington 
Post,  put  into  effect  several  months  ago 
when  the  paper  went  into  receivership, 
has  been  restored  by  its  new  owner, 
Eugene  Meyer. 

According  to  Eugene  MacLean,  gen¬ 
eral  manager,  the  mechanical  depart¬ 
ments  are  not  affected  because  of  union 
agreements.  The  mechanical  staff  did 
not  participate  in  the  original  cut. 

MOR^  REJOINS  DAILY 


Appointed  Assistant  Publisher  of 
Memphis  Commercial  Appeal 

(By  telegraph  to  Editor  &  PunnsiiER) 

Memphis,  June  27 — Appointment  of 
George  Morris,  former  editor  of  the 
Memphis  Commercial- Appeal  as  assist¬ 
ant  publisher  of  that  paper  was  an¬ 
nounced  today  by  James  Hammond,  Jr., 
publisher. 

Morris  has  been  secretary  to  Gov. 
Hill  McAlister  since  January  1.  He 
left  the  paper  last  July. 


CHICAGO  AGENCIES  MERGE 

Victor  A.  Irvine  has  merged  his  in¬ 
terests  with  Dosch-Kircher  Organiza¬ 
tion.  Qiicago  direct-mail  advertising 
agency. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  3-7 — Women  Feature  Writers 
of  America,  meeting,  Yellowstone 
National  Park,  Wyo. 

July  6-8 — Tennessee  Press  Assn., 
annual  meeting.  Red  Boiling 
Springs,  Tenn. 

July  13-15 — Oregon  Editorial  Assn., 
16th  annual  convention.  Hotel  Ben¬ 
ton,  Corvallis,  Ore. 

July  15-16— Utah  Press  Assn., 
summer  meeting,  Ferron  Reservoir, 
Manti  National  Forest,  Manti,  Utah. 

July  19-21 — North  Carolina  Press 
Assn.,  annual  convenion,  Manteo 
and  Nags  Head. 

July  20 — Alabama  Press  Assn., 
annual  convention,  Tuscaloosa. 

July  20-22 — Virginia  Press  Assn., 
meeting,  Norton,  Va.,  including 
“Know  Virginia”  tour. 


STAR  FILES  DEMURRER 
IN  DAMAGE  SUIT 

Taking  of  Depositions  in  Doherty 

Actions  Adjourned  When  Coun¬ 
sel  for  Gas  Company  Objects 
on  Technicalities 

(By  telegraph  to  Editor  &  Publisher) 

Kansas  City,  Mo.,  June  28 — In 
answer  to  an  amended  petition  in  the 
$3U,U00,00U  damage  suit  against  the 
Kansas  City  Star  Drought  by  the  Cities 
Service  Gas  Company,  counsel  for  the 
Star  today  filed  a  demurrer  similar  to 
that  which  was  sustained  by  the  court 
on  the  original  petition  .April  10. 

The  new  demurrer  cites  the  same  rea¬ 
son — that  the  amended  petition  does  not 
state  a  cause  of  action — as  the  original. 

In  the  Henry  L.  Doherty  libel  suit 
against  the  Star,  the  taking  of  deposi¬ 
tions  was  unexpectedly  adjourned  last 
week  when  Charles  H.  Mayer,  St. 
Joseph,  Mo.,  attorney  for  Doherty  and 
general  counsel  for  the  Kansas  City  Gas 
Company,  announced  he  had  given  or- 
uers  no  employes  oi  the  gas  company 
could  give  a  deposition  or  give  out  rec¬ 
ords  or  data  in  connection  w  ith  the  case. 
Mayer  read  into  tne  record  irom  a  pre¬ 
pared  siaiemein  nis  reasons  tor  taxing 
that  stand.  He  pointed  out  that  the 
n<jiice  lor  the  taxing  of  depositions 
was  “dead”  because  there  had  been  sev¬ 
eral  adjournments.  He  further  stated 
the  notary  public  before  whom  the  depo¬ 
sitions  were  being  taken  had  no  power 
to  pass  upon  the  relativity  of  evidence. 

Henry  N.  Ess, .  of  counsel  for  the 
Star,  said  "appropriate  action”  might  be 
taken  by  the  court  in  which  the  action 
is  pending.  He  insisted  all  adjourn¬ 
ments  had  been  taken  on  agreement  of 
counsel  for  both  sides  and  that  previ¬ 
ously  there  had  been  no  question  about 
the  legality  of  the  procuring.  As  to 
the  relativity  of  evidence,  Mr.  Ess 
pointed  out  that  it  was  not  in  the  prov¬ 
ince  of  either  counsel  or  the  notary  to 
pass  upon  the  evidence. 

NEW  OKLAHOMA  DAILY 

E.  M.  McIntyre,  former  co-publisher 
of  the  Guthrie  (Okla.)  Leader  started 
publication  of  the  Blackwell  (Okla.) 
Journal  June  11.  It  is  published  every 
afternoon,  except  Saturday,  and  on 
Sunday  morning.  John  H.  Strong  is 
editor.  The  first  edition  contained  24 

pages.  _ 

HAS  UTIUTIES  ACCOUNT 

Commonwealth  Edison  Company, 
Peoples  Gas  and  Coke  Company  and 
Northern  Illinois  Public  Service  Com¬ 
pany  have  appointed  the  Chicago  office 
of  Lord  and  Thomas  agency  to  direct 
their  utilities  advertising. 

LEAS  HLE  CHARTER 

Articles  of  incoriwration  for  a  pro¬ 
posed  new  newspaper,  the  Naslnnlle 
Free  Press,  were  filed  at  Nashville, 
June  13,  by  Mrs.  Luke  Lea  and  Luke 
Lea  Jr.,  wife  and  son  of  Col.  Luke  Lea, 
and  Stuart  Kritzky,  Col.  Lea’s  secretary. 

“SPECIAL”  APPOINTED 

M.  C.  Mogensen  &  Co.,  Inc.,  pub¬ 
lishers  representative,  has  been  appointed 
to  represent  the  Sacramento  (Cal.) 
Union. 


NEW  ORLEANS  DAILIES 
WIN  INJUNCTION 

Radio  Station  Ordered  Not  to  Bros«|. 

cast  News  in  Papers  Until  It  U 
24  Hours  Old  in 
Preliminary  Ruling 

(By  telegraph  to  Editor  4  Publisher) 

New  Orleans,  June  29 — A  prelimin¬ 
ary  injunction  in  favor  of  four  New 
Orleans  newspapers  against  radio  sta¬ 
tion  WDSU,  restraining  the  station 
from  “pirating”  news,  was  granted  to¬ 
day  by  Judge  Walter  L.  Gleason  in 
civil  district  court.  The  newspapers 
were  placed  under  a  joint  $5,000  bond. 

Judge  Gleason’s  order  read  as  fol¬ 
lows:  “The  injunction  will  be  issuri 
on  terms  to  be  dictated  by  the  court  on 
a  bond  of  $5,000.  The  restriction  will 
be  limited  to  the  non-use  of  the  articles 
appearing  in  the  respective  papers  for 
a  period  of  24  hours.  The  reasons  will 
be  dictated  later.” 

Judge  Gleason  is  expected  to  issue  an 
opinion  in  the  case,  setting  forth  his 
reasons  for  issuing  the  injunction, 
within  a  few  days. 

Plaintiffs  in  the  case  were  the 
Times-Picayune  Publishing  Company, 
Daily  States  Publishing  Company,  and 
the  Item  Company,  Ltd.,  publishers  of 
the  Item  and  Morning  Tribune. 

When  arguments  in  the  case  were 
closed  Monday,  Esmond  Phelps,  attor¬ 
ney  for  the  plaintiffs,  offered  to  have 
the  judge  decide  questions  both  of  issu¬ 
ing  preliminary  injunction  and  of  grant¬ 
ing  a  permanent  one  upon  testimony 
already  heard.  His  offer  was  declined 
by  Alfred  D.  Danziger,  attorney  for 
the  defendant. 

Decision  of  the  United  States  Su¬ 
preme  Court  in  the  famous  Associa^ 
Press  suit  against  International  News 
Service  was  cited  by  both  sides  in  the 
arguments,  the  attorney  for  the  defen¬ 
dant  citing  the  minority  dissenting 
opinion  in  the  same  case. 

Although  quoting  the  Supreme 
Court’s  minority  opinion,  .the  news¬ 
papers’  attorney  denied  that  the  A.P. 
suit  against  the  I.N.S.  correspond 
directly  with  the  present  litigation  He 
averred  that  in  the  former  litigation 
there  were  two  charges  of  frauduteit 
gaining  of  news  in  addition  to  “pirating’ 
of  items.  He  also  contended  that  ramo 
station  WDSU  is  not  in  direct  com¬ 
petition  as  the  I.N.S.  was  with  the  A.P. 

Mr.  Danziger  asserted  that  the  odio 
bought  and  paid  for  newspapers  and 
therefore  had  the  right  to  use  the  news 
in  them  as  it  saw  fit. 

He  criticized  what  he  termed  “i 
mistakenly  narrow  policy”  of  news¬ 
papers  for  using  bus,  motor  trucks  and 
railroads  to  deliver  out-of-town  papers, 
declaring  that  publishers  are  now  at¬ 
tempting  to  “stop  the  march  of  pro¬ 
gress”  because  the  radio  can  deliver 
news  more  rapidly  than  trucks  and 
railroads.  Airplanes  should  be  usd 
by  the  newspapers  to  deliver,  the  att«- 
ney  said. 

Asserting  that  newspapers  “lift”  news 
from  each  other,  the  attorney  said  thn 
this  is  not  called  “pirating”  news;  it 
should  be  termed  “benevolent  assimila- 
tion.” 

He  asserted  that  great  difficulty 
would  be  found  in  determining  how  long 
news  retains  its  value  and  that  it  would 
be  almost  impossible  to  tell  where  news 
comes  from  when  both  the  radio  and 
newspapers  receive  it  simultaneously. 

In  answer  to  Mr.  Danziger’s  argu¬ 
ments,  Mr.  Phelps  declared,  in  order 
to  show  the  competitive  nature  of  the 
two  industries,  that  newspapers  obtain 
a  large  proportion  of  their,  revenues  for 
advertising  and  that  radio  stations  re 
ceive  their  entire  incomes  from  that 
source.  In  presenting  news,  both  ^ 
pend  largely  upon  freshness,  he  argued 

The  plaintiffs  do  not  wish  to  restrw 
WDSU  from  broadcasting  news,  * 
said,  if  that  news  is  fairly  obtained  and 
is  not  “pirated”  from  new'spapers. 

Mr.  Flielps,  saying  that  counsel  W 
the  defendant  had  painted  a  piewre  ot 
the  loss  to  the  public  in  case  an 
tion  were  issued,  asserted  that  su^ 
great  loss  is  unnecessary  if  the  radio 
station  will  pay  for  gathering  its  news. 
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EXPERTS  DISCUSS  NEW  PRINTING  TRENDS 

Need  for  Research  Emphasized  by  A.  C.  Jewett  at  Chicago  Conference — Air  Conditioning, 
Rubber  Rollers,  Color  Printing,  Ink  Problems,  Also  Considered 


Chicago,  June  27— Technical  prog¬ 
ress  in  the  printing  industry  was 
outlined  in  detail  at  the  fourth  annual 
conference  of  experts  held  here  today 
jnd  Monday  under  the  auspices  of  the 
pfinting  industries  division  of  the 
American  Society  of  Mechanical  Engi- 
jicers.  In  addition  to  technical  prob¬ 
lems,  the  members  heard  an  appeal  for 
a  more  adequate  labor  policy  in  use  of 
labor-saving  devices. 

Members  of  the  Printing  Industries 
Division  voted  to  refer  to  executive 
committee  the  program  of  co-operative 
printing  research,  presented  by  Arthur 
C.  Jewett,  director  of  College  of  In¬ 
dustries,  Carnegie  Institute  of  Tech¬ 
nology,  for  further  consideration.  It 
is  Mr.  Jewett’s  contention,  as  outlined 
in  his  proposed  program,  that  the  print¬ 
ing  industry  needs  to  establish  its  own 
research  association  on  a  practical 
working  basis. 

Xot  only  should  the  art  of  printing 
be  studied  basically  to  determine  new 
scientific  laws  and  facts,  but  many  de¬ 
tails  of  equipment  and  supplies  require 
scientific  investigations,”  declared  Mr. 
Jen’ett. 

The  members  also  voted,  subject  to  ap¬ 
proval  of  the  A.S.M.E.,  to  hold  their 
next  conference  at  Rochester,  N.  Y., 
protably  in  March  of  next  year. 

Floyd  E.  Wilder,  Hearst  Publication, 
.\ew  York,  chairman  of  the  Printing 
Industries  Division,  A.S.M.E.,  presided 
at  the  opening  session  on  Monday. 
George  Van  Vechten,  Stecher  Litho¬ 
graph  Company,  Rochester,  N.  Y.,  was 
chairman  of  the  Monday  afternoon 
meeting.  Joseph  M.  Farrell,  Blackman 
Company,  New  York,  took  charge  of 
Tuesday  morning  session,  and  William 
C  Glass,  U.P.M. — Kidder  Press  Com¬ 
pany,  New  York,  presided  at  the  Tues¬ 
day  afternoon  group  conference  at 
which  color  photography  from  color 
negatives  and  standardization  of  pro¬ 
cess  colors  were  the  prinicipal  topics  of 
discussion. 

.K  paper  was  read  Tuesday  morning 
on  "Improved  Printing  Results  from 
Air  Conditioning,”  prepared  by  The 
Cnneo  Press,  Inc.,  Chicago.  It  was 
stated  that  there  is  less  trouble  in  regis¬ 
ter  tor  color  work  in  plants  equipped 
with  air  conditioning  units. 

Harry  B.  Adsit,  mechanical  superin¬ 
tendent  of  the  Pittsburgh  Post-Gazette, 
read  a  paper  on  the  use  and  care  of 
rubber  rollers,  in  whch  he  strongly 
endorsed  such  rollers  for  high  speed 
printing.  Mr»  Adsit  said  in  part : 

"The  use  and  care  of  rubber  printing 
tollers  is  of  real  and  growing  import- 
Jnee,  particularly  in  modern  daily  news¬ 
paper  plants.  Evidence  of  this  is  the 
large  investment  in  this  type  of  equip¬ 
ment  in  various  pressrooms.  One  large 
wspaper  publisher  has  more  than 
yOO  rubber  rollers  in  use  in  New  York 
alone. ' 

“A  good  rubber  roller,  correctly  in- 
iialled  and  given  reasonable  care,  with 
ffoper  regrinding  and  polishing,  has  a 
Ptactical  life  as  long  as  that  of  the 
Pttss  on  which  it  is  placed.  On  the 
«lier  hand,  improper  installation  and 
farelessness  may  soon  render  a  large 
mw^ment  practically  worthless.” 

Ur.  Wilder  followed  with  a  discus- 
^of  direct-pressure  stereotyping  for 
“w  work.  He  spoke  in  favor  of  this 
declaring  that  for  certain  work, 
®*ct-pressure  sterotyping  equals  that 
*J^rotypes.  He  pointed  out  that 
T'rab'lity  of  such  stereotypes  can  be 
‘*^*»sed  by  using  nickle  plate.  There 
however,  some  difference  of 
on  this  subject,  as  expressed  by 
members. 

Tuesday  afternoon  conference 
primarily  with  many  ramifications 
*  color  photography  and  reproduction 
w®  color  negatives.  Mr.  Wilder  and 
Jewett  spoke  in  favor  of  standard- 
of  process  colors.  Engravers 
**  ®lt  company  representatives  told 


By  GEORGE  A.  BRANDENBURG 

of  the  almost  universal  acceptance  on  Turning  to  the  subject  of  gravure 
the  part  of  publishers  engaged  in  color  printing,  the  paper  comments  as  follows  : 
work  of  permitting  a  wide  variance  in  "Gravure  still  ranks  third  in  im- 

‘^olor  tones.  portance  in  the  field  of  printing.  During 

The  members  discussed  the  technical  the  past  few  years  the  sheet-fed  gravure 
reasons  why  it  is  difficult  to  reproduce  press  and  the  sheet  copper  plate  press 
color  photography  properly  on  copper,  have  been  more  and  more  prominent. 
The  many  aspects  of  this  problem,  in-  but  the  web  machines  still  hold  their 
volving  color  plates,  engraving,  printing,  supremacy  and  no  doubt  will  for  some 
grades  of  paper  and  kinds  of  ink,  were  time  to  come,  perhaps  until  such  time 
explained  during  the  discussion.  Doug-  as  color  gravure  is  a  proven  reality, 
las  McMurtrie,  Ludlow  Typographical  and  then  greater  accuraev  in  register 
Company,  Chicago,  pointed  out  that  will  no  doubt  demand  the  sheet-fed 
four-color  process  printing  is  not  merely  press. 

a  mechanical  process,  but  depends  “Perhaps  the  greatest  stumbling 

largely  upon  the  individual  engraver’s  block  in  the  gravure  process  is  the  rela- 
ability  and  judgment  in  "fudging”  out  tive  cost  as  compared  to  the  other 
the  color  reproduction  from  the  nega-  processes,  and  to  reduce  this  cost,  im- 
tive.  He  spoke  in  opposition  to  the  provements  have  been  made  in  methods 
demand  for  standardization  of  process  for  preparing  the  cylinders,  such  as 
colors.  cheaper  and  more  rapid  manner  of  elec- 

Carl  E.  Foss,  International  Printing  troplating,  elimination  of  lengthy  grind- 
ink  Company,  New  York,  told  of  the  ing  _  steps,  and  shorter  polishing  time, 
ink  manufacturer’s  problem  in  produc-  I*  >s .  possible  to  do  a  little  re- 
ing  inks  that  meet  the  demands  for  color  touching  work  on  the  finished  etched 
printing.  cvlinder ;  not  as  much  as  on  halftone 

Members  of  the  printing  group  were  of  course,  but  more  than  was 

also  given  the  opportunity  to  visit  the  Previously  possible, 
mechanical  plants  of  the  Chicago  Daily  “As  to  etching  itself,  no  basic  changes 
-Vcti'j  and  Chicago  Tribune  during  their  have  been  made.  More  attention  is  per- 
visit  to  Chicago.  haps  being  paid  to  temperature  and 

The  annual  forum  opened  Monday  humiditv  control  than  was  attempted 
morning  with  a  paper  on  "Printing  ^  decade  ago,  all  of  which  has  a  direct 
Progress,”  which  outlined  the  progress  bearing  on  the  results.  However,  it  is 
and  improvement  in  machines,  processes  not  yet  possible  to  make  the  etching 
and  supplies.  This  paper  was  prepared  process  a  purely  mechanical  one;  the 
jointly  by  B.  D.  Stevens,  Miehle  Print-  finished  cylinder  can  only  represent  a 
ing  Press  and  Manufacturing  Company,  degree  of  perfection  in  proportion  to  the 
Chicago;  Floyd  W.  Wilder,  Hearst  ability  and  skill  of  the  etcher. 
Publications,  New  York;  and  George  “Color  printing  in  gravure  shows  a 
H.  Carter,  United  States  public  printer,  distinct  advancement  over  that  of  five 
Washington.  D.  C.  years  ago,  and  this  may  be  attributed 

It  was  pointed  out  that  today  three  ^9  .^.  knowledge  of  etching,  pos- 

commercially  practical  methods  for  sibilities  for  some  retouching  of  the 
mechanically  producing  reading  matter  etched  plate  and  the  development  of 
and  pictorial  effects  are  typography,  more  suitable  inks.  Practically  perfect 
planography  and  gravure.  Discussing  register  is,  of  course,  a  necessity  in  all 
the  improvement  in  rotary,  web-fed  color  printing,  but  has  not  yet  been 

presses  for  newspaper  and  magazine  ribtained  consistently  in  gravure.  .As 
printing,  the  paper  stated  in  part :  long  as  carbon  tissue  must  be  used, 

“Recent  developments  in  the  roll  or  there  seems  little  hope  of  obtaining  per- 
web-fed  printing  presses  have  been  Icct  register  or  of  being  able  to  etch 
principally  along  the  line  of  increased  with  any  degree  of  certainty  as  to 
speeds  and  of  convenience  for  handling  results.’ 

plates  and  securing  them  to  the  cylinders  tn  typesetting  and  composing  ma¬ 

in  such  way  that  they  will  be  held  chines,  improvement  has  been  made 
firmly  in  place  at  the  tremendous  relative  to  speed,  accuracy  and  con- 

speeds  which  have  been  acquired.  venience.  Recent  inventions,  it  was 

“One  outstanding  development  in  con-  stated,  take  the  form  of  time  saving, 
nection  with  newspaper  presses  is  the  sfcp  eliminating  devices,  which  _  are 

arrangement  of  the  paper  roll  changing  added  to  already  existing  machines, 

device  whereby  a  new  roll  of  paper  with  the  exception  of  the  new  “.All 

may  be  inserted  and  the  leading  end  of  Purpose  Linotype”  machine.  Comment- 
the  new  roll  attached  to  the  end  of  the  ing  upon  composing  machines,  the  report 
expiring  roll  without  stopping,  and  with  states : 

little  or  no  reduction  in  the  speed  of  the  “The  jatest  model  machines  today  will 
press.  This  not  only  gives  greater  automatically  center  a  line  or  word 

production,  but  improves  the  uniformity  without  any  adjustment  other  than  an 
of  the  printed  papers  because  stoppage  initial  easy  setting  of  a  conveniently 
or  material  change  in  speed  results  in  placed  lever,  push  or  pointer  as  the  case 
a  change  in  the  quality  of  the  printing,  may  be.  Quadding,  either  left  hand 
“The  presses  have  been  greatly  im-  or  right  hand,  may  be  done  automatic- 
proved  bv  the  use  of  alloy  steels,  by  ally  by  resetting  this  same  adjustment, 
extremely  fine  balance  of  the  moving  This  quadding  and  centering  device 
parts,  and  by  the  use  of  anti-friction  certainly  is  a  distinct  time  saving  and 
bearings,  etc.,  so  that  today  newspapers  sten  eliminating  improvement, 
are  produced  at  upwards  of  50,000  per  “The  ‘All  Purpose  Linotype’  embodies 
hour,  nearlv  double  the  practical  speed  the  scheme  of  hand  composing  matrices 

of  a  decade  ago.  which  may  varv  in  size  from  five  poin^ 

“Color  printing  in  daily  newspapers  point,  and  these  composed 

is  not  new.  It  is,  however,  showing  matrices  placed  in  the  casting  machine, 
more  rapid  growth  at  present  than  at  ^  .  .  . 

any  time  in  the  past.  Sunday  supple-  .  rubber  roller  is.  perhaps,  C“at- 
ments  and  magazine  sections  are  quite  '9^  greatest  amount  of  iiUerest  to- 
largely  made  up  of  color  printing,  day,  according  to  the  report,  which 
Some  of  the  metropolitan  papers  are  Mated; 

now  running  color  in  their  daily  issues.  “In  the  newspaper  field  it  certainly 
The  press  manufacturers  have  recog-  has  proven  its  utility ;  however,  in  other 
nized  the  demand  for  more  color  and  fields,  opinion  seems  to  be  somewhat 
have  provided  efficient  color  attach-  divided.  *  *  *  Suffice  it  to  say  that 
ments  for  their  presses.  These  improved  the  rubber  rollers  themselves  have 
attachments,  together  with  the  improve-  undergone  considerable  Improvement 
ments  in  plate  making,  give  very  credit-  during  the  past  few  years  both  as  to 
able  results.  As  these  refinements  go  manufacturing  methods  and  the  d^vcloo- 
on,  we  may  expect  to  see  more  and  more  ment  of  the  more  desirable  physical 
color  in  both  daily  papers  and  maga-  properties  of  the  rubber  composition.” 
zine  sections.”  In  keeping  with  the  present-day  de¬ 


mand  for  speed  in  printing,  ink  manu¬ 
facturers  are  endeavoring  to  produce 
an  ink  which  will  be  quick-drying, 
or  at  least  quick-setting,  so  as  to  prevent 
smudging  of  the  freshly  printed  sheets, 
it  was  pointed  out. 

The  ink  manufacturers  have  been 
able  to  produce  inks  which,  during  the 
process  of  drying,  always  present  a  sur¬ 
face  upon  which  other  ink  may  be 
printed,  it  was  stated. 

H.  E.  Golber  of  the  Miehle  Com¬ 
pany  supplemented  the  paper  on  “Print¬ 
ing  Progress”  with  brief  remarks  con¬ 
cerning  various  subjects  discussed. 

In  the  absence  of  Major  George  L. 
Berry,  president  of  the  International 
Pressmen’s  and  .Assistants’  Union, _  S. 
B.  Marks,  vice-president,  of  the  Union, 
read  Major  Berry’s  paper  on  “Printing 
Progress  and  Labor.”  Major  Berry 
pleaded  for  a  more  economic  use  of 
labor-saving  devices,  rather  than  merely 
using  some  mechanical  developments  to 
eliminate  labor  entirely. 

“Whatever  part  science  has  played  in 
producing  mechanisms  and  processes  in 
our  modern  indu.strial  life  has  been 
good,”  he  said,  “and  the  response  of 
this  contribution  to  progress  has  been 
meritorious,  but  the  manner  in  which 
it  has  been  used  by  management  has 
been  unquestionably  a  factor  in  the 
present  economic  disorder. 

“The  use  of  modern  machinery  and 
processes  for  increasing  productivity  to 
eliminate  labor  instead  of  helping  labor 
has  proven  to  be  the  most  impracticable 
managerial  course  ever  undertaken.” 

Major  Berry  pointed  out  the  pro¬ 
longed  depression  has  shown  the  fal¬ 
lacy  in  the  old  belief  that  “competition 
is  the  life  of  trade.”  He  referred  to 
the  chaotic  condition  of  the  printing 
industry  as  a  whole  and  declared  that 
“reckless  individualism”  has  failed. 
Discussing^  the  importance  of  the  Na¬ 
tional  Industrial  Recovery  Act,  the 
union  president  said  that  its  four-fold 
purpose  of  increased  wages,  shorter 
hours,  higher  prices  and  fair  competi¬ 
tion,  is  a  constructive  move  on  the  part 
of  the  government. 

“The  governmental  advisory  part¬ 
nership  will  give  heart  and  encourage¬ 
ment  to  the  students  of  industry  who 
seek  to  establish  labor-saving  devices 
and  it  will  estop  those  who  would  use 
them  as  labor-eliminating  devices,”  he 
asserted. 

•Arthur  C.  Jewett,  Carnegie  Institute 
of  Technology,  Pittsburgh,  presented  a 
comprehensive  program  of  cooperative 
printing  research  in  America.  Dr. 
Henry  D.  Hubbard,  Bureau  of  Stand¬ 
ards,  Washington,  D.  C.,  followed  with 
an  analysis  of  printing  research. 

“The  practical,  typographical  prob¬ 
lems  are  still  far — further  than  many 
have  believed — from  scientific  solution,” 
Mr.  Hubbard  said. 

“We  do  not  yet  know,”  he  continued, 
“what  type  may  prove  most  legible, 
and  yet  the  answer  would  interest 
deeply  every  printer,  publisher,  editor 
and  reader  in  the  world.  Perhaps  the 
most  legible  face  is  yet  to  be  designed. 
Experimental  research  could  point  out 
the  line  of  approach  in  the  design  of 
such  a  face.  Type  designers  them¬ 
selves  would  welcome  scientific  findings 
of  the  directions  toward  which  their 
efforts  should  tend  to  secure  maximum 
legibility.  Perhaps  some  serious  effort 
should  be  made  to  break  away  from  the 
family  likeness  of  each  given  face^a 
fatal  resemblance  inimical  to  legibility. 
Such  family  likeness  running  through 
a  given  font  is  a  prized  asset  of  the 
artistic  designer.  To  the  reader  it  may 
be  sentiment  at  the  expense  of  read¬ 
ability.  Research  is  clearly  called  for.” 

Mr.  Hubbard  also  reviewed  the  re¬ 
search  on  printing  materials  such  as 
printing  papers,  ink  and  color,  etc.  If 
a  wide-gauge  research  program  is  car¬ 
ried  out.  he  said,  “a  new  era  will  open 
in  printing  progress.” 

(Continued  on  page  SO) 
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REPORTS  OF  A.F.A.  DEPARTMENT  MEETINGS 


Paul  Hollister,  Macy  Publicity  Head,  Blames  National  Advertisers  for  Competitive  Copy  Salei 
Executives  Foresee  Resumption  of  Advertising  on  Unprecedented  Scale 


{By  telegraph  to  Editoe  &  Publisher) 

IT  is  not  the  retailers  but  the  national 
advertisers  who  are  leading  the  way 
in  ill-tempered,  competitive  advertising, 
Paul  Hollister,  publicity  director  of  R. 
H.  Macy  &  Co.,  New  York,  told  the 
Retail  Advertisers  Conference  of  the 
Advertising  Federation  of  America. 

"Cigarettes,  no-ice-boxes,  razor 
blades,  antiseptics — the  great  national 
advertiser’s  thumb  is  at  the  end  of  the 
great  national  advertiser’s  nose,”  he 
said. 

“Of  course,  (and  I  do  not  expect  any 
newspaper  to  report  this)  the  news¬ 
paper  is  in  a  tough  spot.  The  news¬ 
paper  has  one  set  of  rules  for  his  local 
advertiser,  who  is  too  close  to  the  pub¬ 
lic  to  indulge  in  competitive  advertis¬ 
ing.  and  another  set  of  rules  for  the 
national  advertiser.  .\ny  newspaper, 
innocently  asked  why  its  local-advertis¬ 
ing  ideals  are  so  high,  and  its  national¬ 
advertising  tolerance  so  elastic,  shrugs 
its  shoulders  and  says,  ‘but  what  can 
we  do  about  it?  If  we  object  to  the 
copy,  we’ll  be  left  off  the  list.’ 

“The  situation  needs  solution.  The 
cost  of  all  advertising,  in  projwrtion  to 
result,  has  risen  and  is  still  rising,  far 
out  of  proportion  to  the  decline  in  com¬ 
modity  prices  and  purchasing  power. 
The  cost  of  newspaper  advertising  in 
relation  to  sales  is  dangerously  high; 
the  large  advertiser  is  looking  hard  for 
other  cheaper  effective  media,  and  is 
finding  them;  I  believe  that  the  pub¬ 
lic’s  confidence  in  all  advertising  is 
diluted,  weakened,  by  the  outrageous 
competitive  wars  that  are  being  printed 
in  national  newspaper  advertising.  One 
strong  newspaper  with  a  full  set  of  in¬ 
testines  could  change  the  picture  in  a 
month.  It  would  be  a  costly  month  for 
that  newsi»per,  but  that  newspaper 
would  inevitably  come  out  the  winner. 

“The  consumer  is  changeless,  he  is 
stubborn,  he  is  shrewd.  For  those 
advertisers  national  and  local  who  have 
shown  in  their  appeals  to  him,  con¬ 
tempt  for  his  intelligence,  he  is  currently 
repaying  contempt  in  the  form  of  in¬ 
creased  advertising  costs.  And  I  be¬ 
lieve  that  advertising’s  only  profitable 
course  in  a  changing  world  is  to  change 
itself  back  to  reason  and  balance,  to 
good-natured  and  genuine  conversation 
between  a  self-respecting  tradesman  and 
a  self-respecting  customer.” 

Joseph  H.  Appel,  of  the  John  Wana- 
maker  organization.  New  York,  who 
presided  at  the  conference,  told  the 
meeting  that  “supervision”  of  advertis¬ 
ing  before  publication  is  necessary,  and 
that  all  plans  for  passing  judgment  on 
copy  after  publication  are  insufficient. 
He  distinguished  this  supervision  from 
the  ecclesiastical  and  political  forms  of 
censorship  which  have  been  fought 
throughout  history. 

“In  New  York  City  we  already  have 
newspaper  supervision  of  local  adver¬ 
tising  copy  and  in  my  judgment  it  is  do¬ 
ing  a  fairly  good  job  as  far  as  it  goes,” 
he  said.  “But  it  should  become  a  uni¬ 
fied  supervision  of  all  the  newspapers 
acting  jointly  instead  of  individually  as 
they  are  now  acting.” 

“Limitation  of  advertising — in  ex¬ 
penditure,  space  and  size — is  already  be¬ 
ing  considered  by  the  National  Dry 
Goods  Association,  by  having  local  mer¬ 
chants  act  in  agreement.  Presumably 
this  limitation  will  be  based  on  sales 
volume — an  agreed-upon  percentage  of 
advertising  expenditure  against  the  sales 
of  each  store.  But  this  plan  will  bene¬ 
fit  the  large  volume  store,  in  giving  it 
advertising  domination,  and  penalize  the 
small  store. 

“Perhaps  a  better  way  would  be  limi¬ 
tation  by  the  newspapers — first  for  the 
protection  of  their  readers,  so  that  the 
news  columns  be  not  over-balanced  by 
advertising;  second,  in  fairness  to  all 
advertisers,  giving  the  small  advertiser 
more  chance  against  the  large. 

“If  through  this  limitation  of  space, 
advertising  rates  would  increase,  the  in¬ 


crease  would  be  more  than  absorbed  by 
the  increase  in  business  which  is  bound 
to  come  when  the  public  increases  its 
confidence  in  advertising — and  this  will 
come  when  advertising  is  held  less 
cheaply  than  it  is  today,  both  by  the 
public  and  by  the  advertisers,  them¬ 
selves.” 


NATIONAL  ASSOCIATION  OF 
BROADCASTEl^ 
(Commercial  Section) 

APPROV'AL  of  a  clearing  house  ser- 
•  vice  for  program  ideas,  a  plan  ad¬ 
vocated  by  John  Henry,  of  station 
KOIL,  Council  Bluffs,  la.,  was  given 
by  the  commercial  section  of  the  Na¬ 
tional  Association  of  Broadcasters.  The 
association  plans  to  set  up  a  bureau  at 
national  headquarters.  National  Press 
Building,  Washington,  D.  C.,  with 
Philip  (j.  Loucks,  managing^  director 
of  the  association,  in  charge.  No  scripts 
will  be  bought  or  sold  by  the  bureau, 
but  an  effort  will  be  made  to  publicize 
material  available  for  member  stations 
in  an  effort  to  bring  buyers  and  sellers 
of  space  time  together.  Discussion  of 
problems  to  improve  commercial  prac¬ 
tices  occupied  delegates. 


“Direct  mail  advertising  is  one  of  the 
most  irritating  things  that  I  know  to  a 
busy  woman.  I  speak  especially  of  the 
advertisement  which  is  made  to  look 
like  personal  correspondence  or  an  invi¬ 
tation.  The  reaction  against  the  people 
who  send  it  is  instant  and  complete  in 
most  cases.  The  special  delivery  letter 
and  the  fake  telegram  should  really  be 
forbidden  by  law  in  my  own  estimation. 
I  heard  a  man’s  comment  the  other  day, 
‘It  is  exactly  like  a  man  getting  into 
my  office  under  false  pretenses.  I  would 
not  buy  of  him  under  any  circum¬ 
stances.’” 


WOMEN’S  ADVER’nSING  FORUM 

The  WOMEN’S  ADVERTISING 
FORUM,  held  on  June  26  by  the 
Council  on  Women’s  Advertising  Clubs, 
heard  a  leader  of  Michigan  women  speak 
her  mind  about  what  she  did  and  did 
not  like  about  modern  advertising.  Mrs. 
Frederick  M.  Alger  of  Detroit,  presi¬ 
dent  of  the  Women’s  Organization  for 
National  Prohibition  Reform,  quoted 
freely  from  actual  advertisements,  many 
of  which  were  readily  recognizable,  in 
support  of  her  criticisms. 

Mrs.  Alger  said  in  part: 
“Suggestively  indelicate  advertising 
is,  I  believe,  quite  unnecessary.  I  won¬ 
der  just  how  the  makers  of  a  well- 
known  product  for  feminine  hygiene 
would  feel  if  they  knew  of  the  very 
questionable  jokes  which  quote  their 
slogans. 

“Of  course,  you  will  at  once 
say:  ‘They  talk  about  it,  they  remem¬ 
ber  it,  that  is  good  advertising.’  But 
is  it?  I  have  heard  that  advertising 
criticised  by  women  in  all  walks  of  life. 
A  young  woman  was  asked  after  hear¬ 
ing  one  of  those  jokes,  ‘Have  you  ever 
used  it  ?’  Her  answer  was,  ‘Indeed  not ; 
I  don’t  take  advice  on  that  subject  from 
people  who  print  that  sort  of  thing.’ 
Such  bywords  as  ‘Calendar  conscious’ — 
‘Phantom  lines’ — ‘B.O.’ — ‘That  worried 
look’ — ‘How’s  your  breath  today?’,  etc., 
have  all  been  made  the  basis  of  vulgar 
and  almost  immoral  jokes,  and  it  is  my 
opinion  that  they  react  very  disagree¬ 
ably  to  the  advertisers  who  created 
them. 

“Any  advertising  which  is  in  ques¬ 
tionable  taste  cheapens  the  product 
it  advertises  and  antagonizes  the  poten¬ 
tial  consumer. 

“The  advertising  addressed  solely  to 
women  especially  catering  to  their  foi¬ 
bles,  shows  a  tendency  to  exaggerate, 
to  pile  up  one  superlative  after  another, 
to  coin  new  adjectives,  and  to  run  to 
beauty  preparations  and  clothes,  but  the 
same  tendency  can  be  traced  in  the  ad¬ 
vertisements  of  more  utilitarian  articles, 
such  as  refrigerators  and  kitchen  sinks. 
An  amusing  example  was  part  of  the 
text  of  a  laundry  soap  advertisement, 
which  read  as  follows:  ‘You  will  be 
thrilled  by  the  ravishingly  beautiful 
lustre  and  exotic  odor  imparted  to  your 
clothes.’  Another  exaggeration  is  that 
of  the  salesman  who  bemuse  of  his  good 
digestion  through  chewing  a  certain  kind 
of  gum  secured  a  milllon-dollar  order. 

“At  first  the  names  and  quotations  of 
well-known  women  were  nearly  always 
read.  But  later  these  advertisements 
lost  force  and  were  criticised  because  of 
the  mercenary  motives  of  the  women 
who  accepted  money  for  the  use  of  their 
names. 


merchandising  of  advertisements ;  greater 
use  of  photographs,  giving  more  genu¬ 
ineness  to  furniture  advertising;  and 
promotion  of  items  grouped  at  one  price. 
A  revolt  against  pc«r  furniture  was  also 
reported,  the  public  preferring  quality 
merchandise. 

Furniture  exhibits  were  open  to  con- 
vention  delegates  in  several  exhibition 
buildings. 


AMERICAN  COMMUNITY  ADVER- 
TISING  ASSOCIATION 

CHARLES  F.  HATFIELD,  of  the 
St.  Louis  Convention  and  Publicity 
Bureau,  was  re-elected  president  of  the 
American  Community  Advertising  As¬ 
sociation.  H.  J.  Gray,  secretary  of  the 
Michigan  Tourist  Association,  Grand 
Rapids,  was  made  vice-president,  and 
Don  E.  Mowry,  of  Sears  Roebuck  & 
Co.,  Chicago,  secretary. 

The  association  adopted  resolutions 
asKing  a  tederal  appropriation  of  not 
less  than  ^0,000  for  establishment  of  a 
travel  division  in  the  U.  S.  Bureau  of 
Foreign  and  Domestic  Commerce  to 
serve  as  a  clearing  house  for  data  on 
domestic  travel  and  to  encourage  travel 
by  foreigners  to  and  in  the  United 
States. 

A  statement  by  Secretary  Mowry 
said  that  while  community  advertising 
appropriations  have  decreased  in  recent 
years,  activity  on  a  lower  scale  is  being 
coiitinueU. 

He  added : 

“There  is  implicit  faith  in  community 
advertising  as  such,  and  just  as  soon  as 
the  farm  and  industrial  recovery  pro¬ 
grams  begin  to  have  the  effect  desired 
and  hoped  for,  it  is  believed  that  a 
number  of  community  advertising  cen¬ 
ters  will  again  set  up  programs  of  ad¬ 
vertising  through  the  collection  of  spe¬ 
cial  funds. 

“We  may  look  for  some  definite  ap¬ 
proach  to  community  advertising  from 
the  Southeastern  Council,  an  organiza¬ 
tion  recently  formed  and  embracing  the 
eight  states  east  of  the  Mississippi  ^ver 
and  south  of  the  Mason  and  Dixon  line.” 


AGRICULTURAL  PUBUSHERS’ 
ASSOCIATION 

PUBLISHERS  of  agricultural  pub- 
lications  are  in  a  far  more  optimistic 
frame  of  mind  now  than  at  any  time 
in  the  past  four  years,  Victor  F.  Hayden, 
executive  secretary  of  the  American 
-Agricultural  Publishers’  Association, 
reported  at  the  organization’s  annual 
meeting  June  27.  Rising  farm  prices 
were  said  to  be  largely  responsible  for 
the  new  optimistic  spirit.  Return  of 
dollar  wheat  and  correspondingly  better 
prices  for  all  agricultural  commodities, 
it  was  explained,  greatly  improved  the 
farmer’s  economic  outlook.  W.  C.  Allen, 
editor  and  publisher  of  the  Dakota 
Farmer,  is  president  of  the  associatioa 


FURNITURE  ADVERTISERS’ 
CONFERENCE 

Furniture  advertising  does  not 
have  to  be  crooked  to  get  results. 
Eagle  Freshwater,  of  the  Detroit 
Times,  told  a  conference  of  furniture 
advertisers  at  the  A.  F.  A.  convention. 

“You  have  no  license  to  expect  news¬ 
paper  advertising  to  make  people  believe 
a  story  of  which  you  could  not  convince 
them  verbally,”  he  said.  “There  is  less 
chance  of  that  now,  I  think  than  ever. 
For  people  do  not  accept  preposterous, 
absurd  claims  as  readily.  To  pull  to¬ 
day,  copy  must  ring  true. 

“Any  capable  advertising  man  can 
take  $20,000  a  year  and  regularly  and 
consistently  spend  it,  driving  for  busi¬ 
ness  and  do  more  for  his  store  than  if 
he  used  $30,000  in  flashes  now  and  then. 
Steady,  consistent  effort,  conforming 
to  the  way  people  buy  goods,  from 
month  to  month  through  the  year,  will 
get  more  for  you  out  of  newspaper  ad¬ 
vertising.  I  have  found  that  the  store 
which  ‘blows  hot,  then  cold,’  goes  strong 
for  a  month,  then  does  little  or  nothing 
the  next,  is  a  ‘sick’  store.  Likewise,  I 
have  found,  just  as  invariably,  that 
healthy  stores,  money-making  stores 
and  departments,  are  going  after  busi¬ 
ness  all  the  time.  There’s  no  let-up  in 
their  drive.” 

Recent  trends  in  furniture  advertising 
reported  at  the  meeting  were:  use  of 
smaller  space  more  frequently  and  con¬ 
sistently,  instead  of  one  large  advertise¬ 
ment  a  week;  simple,  better  presented 
advertisements,  many  on  single  items; 
more  care  in  selecting  the  items ;  better 


PUBLIC  UTILITIES  ADVERTISING 
ASSOCIATION 

“The  public  utilities  of  this  country 
which  do  not  use  newspaper  advertising 
consistently  and  continually  are  making 
a  mistake  which  no  amount  of  promo¬ 
tion  in  other  fields  can  rectify,”  Wesley 
A,  Gilman,  vice-president  of  N.  W. 
Ayer  &  Son,  told  the  Public  Utilities 
Advertising  Association.  “Too  nuny 
utilities  are  satisfied  with  placing  an 
illustration  of  an  appliance  in  a  news- 
pai^r  with  a  mere  listing  of  prices. 
This  type  of  advertising  does  an  inef¬ 
ficient  job  of  selling,  in  the  first  place 
and,  secondly,  it  contributes  nothing 
whatever  to  the  building  up  of  good 
will. 

“The  first  and  most  important  job 
to  be  done  is  to  tell  the  public  what  the 
utility  is  and  what  it  does.  It  is  time 
that  utilities  advertising  be  done  with 
complete  frankness,  candor  and  honesty. 
Your  advertising  also  must  be  intelli¬ 
gent.  It  is  not  enough  to  be  forthright 
if  the  public  finds  your  fortlirightness 
dull  reading. 

“The  necessity  for  advertising  in  the 
field  of  utility  appliances  certainly  needs 
no  justification  or  excuse.  Without  ad¬ 
vertising,  it  would  have  taken  twen^ 
years  to  sell  as  many  automatic  refri¬ 
gerators  as  have  been  sold  in  the  last 
five  years.  The  washing  machine,  the 
electric  clock,  the  iron,  the  toaster  and 
many  other  appliances  would  still  be 
curiosities.  Advertising  can  do  the 
pioneering  job.  The  trouble  is  that 
there  is  so  little  of  it,  and  that  so  much 
of  what  there  is,  is  ineffective. 

“The  utilities  do  not  need  a  cure-all 
or  a  strikingly  new  idea.  What  they 
do  need  is  to  raise  their  promotional 
activities  to  a  reasonably  high  levd 
When  this  is  done  the  industry 
begin  to  capitalize  upon  its  possibilities 
for  appliance  sales,  load  building  and 
good  will.” 

Winners  in  the  annual  “Better  Copy" 
contest  of  the  Public  Utilities  Adver¬ 
tising  Association  were  announce  by 
F.  W.  Crone  of  New  York,  chairma 
of  the  Better  Copy  (Committee.  Fif¬ 
teen  of  the  twenty-four  awards  were 
for  newspaper  advertisements.  More 
than  one  hundred  utility  compames  si^ 
mitted  nearly  one  thousand  pieces  of 
copy  for  the  contest.  Among  the  judW 
were  Bruce  Barton,  H.  K.  McCann*®* 
Earle  Pearson.  , 

Mr.  Crone  presented  certificates  « 
award  as  follows ;  ,  . .  , 

Electric  Newspaper  AdvertUing  WvWjJ; 
First  prize,  Boston  Edison  Company,  Bw*; 
second  prize.  New  York  Edison  ComiWt 
honorable  mention,  Buffalo  General  Eleetne 
Company, 

(Continued  on  page  51) 
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FIXED  PAPER  PRICE  EXPECTED  UNDER  ACT 


No  Drastic  Increase  Foreseen  But  Newsprint  Makers  Intend  to  Stabilize  Their  Industry  Under  Pro¬ 
visions  of  New  Law — Set-up  of  Paper  Business  Permits  Easy  Control 


0\V  will  the  National  Industrial 
Recovery  Act  work  out  in  the 
of  newsprint  prices?  This  is 
jijtiestion  uppermost  in  every  publi¬ 
c’s  mind.  And  in  the  now  debated 
Ct  that  publishers  may  be  exempt 
the  provisions  of  the  Act,  this 
Ction  becomes  the  first  of  their  direct 
Cness  questions. 

The  intent  of  this  Act  is  to  stabilize 
Cstry  at  profit  earning  levels  and  to 
«ttnt  any  price  exploitations.  When 
ijs  intent  is  realized,  newsprint  will 
Cxne  a  stabilized  cost  item  in  the 
iKtspaper  budget. 

Winning  such  a  result  will  remove 
(It  of  the  most  disturbing  business  cost 
jjtores  in  publishing  for  these  many 
jors.  It  will  remove  those  inequities 
■  price  which  have  provided  unfair 
jhantages  for  some  publishers  over 
li  otters  who  have  paid  and  still  do 
pr  higher  prices.  This  is  a  particu- 
hrlr  »re  thumb  and  has  agitated  pub- 
FAmg  circles  for  years.  Recently  a 
gk  of  newsprint  was  made  by  domestic 
nils  at  $36  per  ton,  replacing  a  Can- 
j4an  contract  at  $38.  The  publisher 
piring  $40  dislikes  this  condition.  It 
s  obviously  a  seriously  undermining 
actor  with  wide  ramification. 

Winning  such  a  result  as  stabilization 
ithe  newsprint  industry  at  profit  earn- 
nj  levels  cannot  come  by  itself  alone. 
It  fill  come,  when  it  does  come,  along 
lith  similar  improvement  in  the  other 
adostries.  This  general  objective  is 
in  the  Act  and  when  it  is  realized, 
J  as  rapidly  as  it  may  come,  by  up- 
nrd  rising  stages,  the  publishers  will 
kt  likewise  realizing  better  incomes. 

The  newsprint  industry  met  May  26 
j  Boston  to  start  organization  of  com- 
Bttees  in  response  to  the  requirements 
» the  then  pending  bill.  Upon  passage 
i  the  Act,  a  meeting  with  the  news- 
jrint  committee  of  the  A.N.P.A.  was 
lied  for  and  held  in  New  York  City. 
it  that  meeting  the  manufacturers’ 
Mnittee  stated  that  they  had  organ- 
aed  and  were  engaged  in  preparing  a 
ode  for  submission  to  the  administrator 
ithe  Act. 

They  further  stated  that  they  con- 
aiered  that  the  problems  facing  them 
«d  the  publishers  were  entirely  mutual 
jroblons  and  that  they  believed  the  way 
Itfork  them  out  was  by  working  upon 
thi  basis  of  complete  mutuality.  This 
art  seems  auspicious.  We  will  make 
B  mistake  when  we  proceed  on  the 
laathat  this  industry,  along  with  all 
rdm,  tiM  the  job  of  getting  together 
at  making  codes  and  putting  them 
*)  successful  operation,  to  do  entirely 
teaselves.  The  government  does  not 
a#  to  run  industry.  Industry  does 
®»ant  it  to.  Government — our  form 
« collective  action — ^has  legalized  in- 
Wfy  to  do  what  industry  has  long 
'’*1  to  do  otherwise.  Government  is 
going  to  see  that  industry  does  it. 
aanberf  of  the  manufacturers’  com- 
^  and  representatives  of  the  pub- 
^  have  discussed  freely  with  the 
I ''to  their  points  of  view.  They  rec- 
^  many  of  the  problems  that  face 
“■and  have  intelligent  conceptions 
prospects  for  success  in  follow- 
jj^teovisions  of  the  Act.  Naturally 
*P»li5hers  are  somewhat  in  the  posi¬ 
ted  merely  waiting.  But  active  co- 
T^anoo  with  the  manufacturers  is 
W  Imitated  as  desirable, 
nigorically  this  Act  is  the  first  one 
newsprint  making  since  the 
removed  in  1913.  World 
was  then  thrown  open 
I”*  domestic  production  which  has 
^  then  virtually  held  only  the  ton¬ 
es' production  of  1913.  This  Act  is 
ao  sense  a  tariff  aid  to  newsprint. 
» IS  a  direct  statement  to  the  world 
l^^ttttond  to  raise  domestic  prices 
empowered  the  Presi- 
1*0  take  definite  action  to  prevent 
products,  offered  at  lower 
™  “Om  interfering. 


By  GEORGE  G.  WHEAT 


Analytic  discussion  of  the  Act  is  not 
here  intended.  We  seek  here  to  discuss 
only  the  realistic  facts  and  conditions 
which  affect  newsprint.  Along  with  all 
other  industries,  the  newsprint  industry 
is  ordered  to  prepare  codes  and  establish 
practices  which  will  enable  it  to  work 
men  fewer  hours,  spread  work  more 
widely,  pay  living  wages,  and  make 
money  enough  to  pay  dividends  and  its 
share  of  the  taxes  required  for  the  gov¬ 
ernment  or  governments.  While  this 
last  item  is  not  named,  it  is  there. 
Taxes  are  larger  in  the  future  picture 
than  they  have  been.  We  have  acted 
expansively  on  many  fronts  in  our  col¬ 
lective  capacity  as  a  Federal  Govern¬ 
ment.  The  license  feature  of  the  Act 
makes  it  a  mandate. 

It  is  equally  as  easy  to  look  upon  this 
Act  as  being  idealistic  in  its  intent  and 
in  its  sociological  content.  But  we  are 
concerned  with  the  fact  that  the  Act 
is  a  strongly  realistic  thing  and  that  the 
administration  of  the  Act  will  be  realis¬ 
tic  and  that  the  working  conditions 
under  which  the  industry  now  struggles 
and  the  things  that  it  will  have  to  do 
to  come  into  accord  with  the  Act  are 
all  entirely  realistic  conditions  and 
things. 

This  is  the  correct  way  to  tackle  the 
problems.  It  is  possible  to  handle  and 
manage  tangible  things.  It  is  impos¬ 
sible  to  control  idealistic  concepts.  But 
when  we  do  handle  and  manage  the 
actual,  the  real  and  tangible  things  in 
the  best  manner  we  do  not  need  to 
worry  about  ideals.  We  are  fairly  close 
to  an  ideal  state  when  we  have  done 
this. 

What  prices  are  contemplated  in  the 
administration  of  this  Act?  The  gen¬ 
eral  commodity  prices  of  1926  to  1928 
are  officially  spoken  of  as  the  aim.  It 
is  doubtful  if  literal  interpretation  and 
application  of  such  prices  will  come. 
Industry  has  changed  costs  in  many 
ways,  newsprint  has  also.  Prices  ih 
the  final  analysis  must  be  based  upon 
current  legitimate  costs,  all-inclusive. 


Then  must  be  added  a  profit  such  as  is 
finally  accepted  as  a  proper  ratio. 

Back  in  1928  we  were  being  fed  a 
lot  of  fluff  about  the  new  economic 
order  won  by  our  industrial  life.  A 
wide  section  of  thought  was  trying  to 
discard  accepted  and  proven  economic 
tenets  and  principles.  However,  we 
now  know  that  all  the  advance  we  had 
made  was  to  realize  the  function  of 
wider  marketing  power  from  wider  dis¬ 
tribution  of  incomes  from  production. 
Experience  of  executives  in  business 
had  forced  this  growth. 

There  is  no  doubt  that  newsprint 
makers  are  concerned  with  the  business 
success  and  welfare  of  their  customeis 
and  specifically  right  now  as  to  hqw' 
the  Act  and  higher  price  mandate  will 
affect  this.  This  particular  and  principal 
feature  of  the  Act  dwarfs  all  others  at 
this  early  moment  and  it  is  the  one 
which  makes  the  problem  100  per  cent 
mutual  with  the  publishers.  The  com¬ 
mittee  representing  the  manufacturers 
has  put  this  squarely  up  to  their  custo¬ 
mers  the  publishers  on  this  basis. 
Newsprint  makers  are  fairly  familiar 
with  the  present  business  conditions  in 
publishing.  They  realize  that  drastic 
changes  imposed  upon  the  present  price 
structure  by  outside  control  and  without 
compensating  and  concurrent  improve¬ 
ment  in  the  publishing  field  to  carry  the 
extra  load  is  fraught  with  plenty  of 
danger  to  the  entire  industry. 

Nevertheless  this  cannot  be  construed 
to  mean  that  the  newsprint  makers  do 
not  want  more  money  for  newsprint  and 
that  they  do  not  welcome  this  Act  as 
a  means  of  aiding  them  to  get  better 
prices.  They  also  need  more  monejr. 

Let  us  examine  some  of  the  features 
which  indicate  the  feasibility  of  applying 
this  Act  to  newsprint. 

The  main  feature  promising  ease  in 
application  is  that  the  production  of 
newsprint  and  distribution  to  the  direct 
consumer  furnishes  one  of  the  simplest 
straight  line  organization  charts  found 
in  all  domestic  industry.  The  mills  are 


N.A.N.A.  EDITORS  MEET  IN  CHICAGO 


Editorial  executives  of  news¬ 
papers  using  North  American 
Newspaper  Alliance  service  held  their 
semi-annual  meeting  June  19  in  Chi¬ 
cago  to  discuss  and  exchange  ideas  re¬ 
garding  the  Alliance  service.  The 
editors  met  in  the  building  of  the  Chi¬ 
cago  Daily  News  as  guests  of  Colonel 
Frank  Knox,  and  were  entertained  at 
luncheon  by  the  News.  The  following 
appear  in  the  photograph:  Seated,  left 
to  right:  John  N.  Wheeler,  Alliance 
general  manager;  Oliver  Owen  Kuhn, 
IVashington  Star;  W.  S.  Gilmore, 
Detroit  News;  Dowsley  Gark,  Minne¬ 
apolis  Tribune;  Merritt  Bond,  editor, 
N.A.N.A.,  J.  J.  McAuliffe,  St.  Louis 
Globe-Democrat. 


Standing,  left  to  right:  W.  R.  Ar¬ 
nold,  Mihvaukee  Journal;  Roy  Rob¬ 
erts,  Kansas  City  Star;  N.  R.  Howard, 
Cleveland  Plan  Dealer;  Walter  M. 
Harrison,  Oklahoma  City  Oklahoman; 
Clarke  Salmon,  New  Orleans  Item- 
Tribune;  W.  L.  MacTavish,  Winnipeg 
Tribune;  A.  J.  O’Malley,  Scranton 
Times;  John  P.  Gallagher  and  William 
Henry,  Los  Angeles  Times!  William  B. 
Craig,  Philadelphia  Bulletin,  and  John 
E.  King,  Dallas  News. 

In  addition  to  those  shown  in  the 
photograph  those  attending  the  meeting 
included  Sevellon  Brown,  Providence 
Journal;  Marvin  H.  Creager,  Milwau¬ 
kee  Journal;  Henry  Justin  Smith  and 
Hal  O’Flaherty,  Chicago  Daily  News. 


entirely  self-contained  units  and  make 
the  finished  product.  They  sell  direct 
to  consumer  on  contract.  ’The  custo¬ 
mers  are  also  entirely  self-contained 
production  units.  Highly  standardized 
conditions  exist  in  all  units  and  for  all 
products.  There  are  but  a  few  makers 
of  newsprint  and  they  sell  more  than 
80  per  cent  of  their  product  to  a  few 
hundred  customers.  Each  group,  the 
makers  and  the  users  are  well  organized. 

Both  industries  or  groups  are  modern, 
young  and  strong.  They  are  mentally 
bound  by  few  ancient  traditions  and 
continue  to  be  highly  progressive. 
These  features  have  often  been  dis¬ 
cussed  in  Editor  &  Publisher. 

The  character  of  the  men  heading 
these  industries  stands  next  in  weight. 
It  is  almost  an  axiom  that  in  both 
fields  the  separate  leaders  are  strong 
individualistic  types  of  pioneers.  Thejr 
are  men  who  have  dared  to  take  large 
risks  and  engage  in  large  enterprises 
which  required  a  long  time  for  realiza¬ 
tion  of  returns  and  required  long-time 
business  building  policies  and  methods. 

It  may  be  said  here  that  the  choice 
of  leaders  shown  in  the  newsprint  com¬ 
mittee  is  representative  of  the  best  to 
be  found  in  the  North  American  news¬ 
print  industry.  No  comment  beyond  a 
mere  reference  to  the  make-up  of  the 
current  A.N.P.A.  newsprint  committee 
is  required. 

The  third  outstanding  feature  is  that 
the  publishing  industry  makes  almost 
immediate  response  to  any  and  all 
changes  in  general  business  conditions. 
Protably  no  closer  barometer  or  index 
can  be  found  than  newspaper  advertis¬ 
ing  linage.  Automatically  wi^  rise  in 
linage  and  pages,  the  mill  shipment  of 
news  grows. 

One  immediately  contrasts  these  con¬ 
ditions  with  those  that  exists  in  other 
fields  where  speculative  buying  against 
prices  rises,  with  consequent  change  in 
mill  or  factory  requisitions  is  the  rule. 
“Futures”  in  prices  often  become  a 
large  factor  influencing  current  mar¬ 
kets.  This  feature  is  absent  in  news¬ 
print  and  this  absence  is  a  favoring 
factor. 

In  many  fields  the  control  of  move¬ 
ment  of  commodities  rests  with  the 
in-betweens.  But  within  this  industry 
here  discussed,  the  control  remains  en¬ 
tirely  internal. 

In  this  immediate  connection  of  the 
responsiveness  of  newsprint  demand  to 
the  changes  in  general  business  volume 
it  may  be  allowable  to  make  a  direct 
suggestion.  Prices  changes  under  the 
unfettered  law  of  supply  and  demand 
have  been  quickly  responsive  in  the 
past.  How  shall  these  changes  take 
place  under  this  Act?  May  it  not  be 
feasible  and  may  it  not  be  most  prac¬ 
ticable  to  arrange  a  participation  basjs 
in  which  the  price  changes  would  auto¬ 
matically  follow  the  indices  of  improve¬ 
ment  in  business?  This  would  have  to 
be  internal  control  within  each  separate 
industry. 

Of  course,  it  must  be  at  once  admitted 
that  when  this  field  is  ventured  upon, 
the  plan  might  have  to  include  wages 
and  other  controllable  production  costs. 
However,  who  knows  but  that  some 
such  method  may  prove  to  be  the  work¬ 
able  method  of  actually  realizing  the 
intent  of  the  Act?  It  might  become 
the  economic  “gyro-stabilizer”  of  this 
new  industrial  ship. 

In  the  final  feature  we  must  agree 
that  the  degree  and  character  of  the 
success  attainable  in  applying  this  Act 
to  newsprint  production  rests  most 
largely  upon  the  activity  of  the  enlight¬ 
en^  self-interest  of  both  groups  con¬ 
cerned.  We  need  but  again  refer  to 
the  character  of  the  leaders  and  the 
nature  of  their  business  enterprices  a% 
a  promise  of  success. 

It  is  obvious  that  this  job  of  making 
the  Recovery  Act  accomplish  its  pur- 
(Continued  on  page  42) 
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When  Lord  Ruled  ^^The  Sun” 

Lord  Resigns  After  41  Years  on  The  Sun,  33  Years  as  Managing  Editor- 

Editorial  Writers  Pay  Tribute  to  His  Genius 


Boss  LORD,  coining  from  frugal 
New  England  stock,  knew  the 
value  of  a  dollar.  For  41  years  he  had 
been  saving  and  judiciously  investing  a 
goodly  part  of  his  salary.  He  became 
known  among  his  associates  as  a 
wealthy  man.  Now,  at  the  age  of  63, 
still  robust  and  full  of  vigor,  the  man¬ 
aging  editor  decided  that  it  might  be 
wise  to  relinquish  the  reins.  For  the 
past  four  decades  his  heart  and  soul  had 
been  in  the  Sun.  He  had  been  a  _tw- 
loved  figure  in  American  journalism 
and  an  inspiration  to  countlesse  news¬ 
papermen. 

On  Feb.  23,  1913 — exactly  41  years 
to  the  day  since  he  had  walked  up  the 
iron  stairs  for  the  first  time— Boss 
Lord  regretfully  handed  in  his  resigna¬ 
tion  to  Mr.  Reick.  He  hated  to  leave 
the  Sun ;  it  was  the  only  important 
place  of  business  he  had  ever  known. 
\\'hat  pleasant  memories  and  associ¬ 
ations  were  tied  up  in  that  news  room ! 
For  33  years  he  had  sat  before  his 
rugged  desk,  unpretentious,  democratic, 
meeting  all  visitors  and  willing  to  hear 
every  complaint.  For  33  years  he  had 
directed,  single-handed,  one  of  the  most 
important  news  organizations  in  the 
country.  He  had  continued  in  the  tra¬ 
dition  of  Charles  A.  Dana,  and  had 
given  to  the  American  readers  a  news¬ 
paper  that  sparkled  with  the  joy  of  liv¬ 
ing. 

Mr.  Lord’s  resignation  brought  a  flood 
of  editorial  comments,  expressing  re¬ 
gret  at  this  sudden  retirement.  Many 
writers  hinted  that  the  Boss’  newspaper 
end  was  premature,  forced  by  friction 
between  the  new  management  and  the 
old  ideals.  But  in  a  letter  of  explana¬ 
tion,  Mr.  Lord  wrote:  “For  a  number 
of  years  I  have  been  anxious  to  relin¬ 
quish  newspaper  work.  The  duties  of 
managing  ^itor  of  a  big  New  York 
newspaper  demand  unremitting,  alert 
attention  all  day  and  far  into  the  night, 
and  I  feel  that  I  have  had  my  share  of 
them  in  the  33  years  I  have  held  the 
place.  ...  I  am  going  despite  the 
protests  of  all  my  associates  here,  for 
the  sole  reason  that  I  want  to  relin¬ 
quish  some  of  my  activities.’’ 

It  is  impossible  in  the  limited  space 
of  this  article  to  give  more  than  an 
idea  of  the  comments  which  appeared 
the  day  following  Boss  Lord’s  resigna¬ 
tion.  The  Brooklyn  Standard-Union 
declared : 

To  readers  everywhere,  the  Sun,  without 
Managing  Editor  Lord,  will  be  a  good  deal 
like  Hamlet  with  Hamlet  left  out. 

Great  as  has  been  Mr.  Lord’s  service  to  his 
paper,  that  to  his  profession  was  greater. 
If  any  of  the  scores  of  endowed  and  other 
schools  of  jounulism  are  as  successful  and 
turn  out  as  good  work  and  workmen  as  that 
of  which  Mr.  Lord  was  for  so  many  years 
head  and  soul,  they  will  accomplish  then  more 
than  many  who  wish  them  well  anticipate. 
The  training,  the  comradeship,  the  loyalty  to 
the  profession,  hred  in  the  Sun  men  and 
“boys”  by  his  leadership,  is  one  of  the  finest 
products  of  American  journalism  and  ex¬ 
presses  in  life,  far  better  than  in  print,  the 
personality  and  character  which  created  and 
directed  them. 

The  Charlotte  (N,  C.)  Observer  told 
its  readers  that  “the  Sun  was  but  a  re¬ 
flection  of  the  ideas  of  Lord  as  to  what 
a  newspaper  should  be.”  The  same  idea 
was  echoed  in  a  Knoxiille  (Tenn.) 
Watchman  editorial  which  sadly  ob¬ 
served:  “The  New  York  Sun  will  not 
be  exactly  the  New  York  Sun  with 
Mr.  Chester  S.  Lord  away  from  it.” 

The  Brooklyn  Eagle,  heading  its  edi¬ 
torial  “The  Chair  of  Hope,"  offered  a 
novel  idea  for  the  i^rpetuation  of  Mr. 
Lord’s  ideals,  which,  unfortunately, 
was  not  acted  upon.  Said  the  Eagle, 
in  part: 

The  work  which  he,  and  the  Sun  under 
him,  did  to  maintain  the  highest  standards 
for  that  profession  should  have  some  per¬ 
manent  memorial. 

The  way  to  such  an  acknowledgment  is 
both  easy  and  picturesque.  No  shrine  has 
attracted  more  distinguished  pilgrims  than  the 
comer  of  the  Sun  office  where  Mr.  Lord  sat. 
The  visitor’s  chair  near  the  corner  of  his 


By  BARNETT  FINE 

{Copyright  1933  by  Editor  &  Publisher  Company) 

{This  is  the  eleventh  article  of  a  series  on  the  life  of  Mr.  Lord) 


desk  was  a  public  institution.  For  JO  years 
almost  every  notable  newspaper  man  in  the 
country,  with  a  stream  of  those  prominent 
in  politics,  the  professions,  literature  and  the 
arts,  has  sat  in  that  chair,  seeking  raidance, 
encouragement  or  just  a  plain  job.  To  news¬ 
paper  men  that  old  chair,  with  its  worn 
cushion  gradually  thinning  with  its  honor¬ 
able  service,  is  as  well  known  as  the  Greeley 
Statue  in  the  street  below,  while  there  clings 
to  it  a  kindly  affection  which  cannot  strike 
its  roots  in  granite  or  bronre. 

That  chair  should  be  preserved.  Send  jt 
to  the  School  of  Journalism  and  endow  it 
as  the  Chair  of.  Hope.  If  it  should  do  as 
much  to  sustain  and  ennoble  the  ideals  of 
newspaper  men  for  the  next  30  years  as  it 
has  done  for  those  of  the  last  30,  it  would 
become  one  of  the  inspirations  of  the  school, 
as  well  as  a  memorial  to  a  man  whom  any 
school  of  journalism  should  be  proud  to 
honor. 

Several  weeks  after  Mr.  Lord  left 
the  Sun.  his  newspaper  associates 
banded  together  and  gave  him  a  fare¬ 
well  breakfast  at  the  Vanderbilt  Hotel. 
More  than  175  Sun  men  attended. 

The  Sun  carried  a  picture  of  Boss 
Lord,  together  with  a  story  describing 
the  farewell  breakfast.  Doubtlessly 
many  of  the  Sun  readers  were  thus 
acquainted  with  the  guiding  spirit  of 
the  Sun  for  the  first  time. 

This  news  story  convinced  even  the 
most  sceptical  that  Boss  Lord  had  ac¬ 
tually  retired  from  newspaper  work. 

Many  eyes  were  dimm^  and  many 
hearts  were  saddened  as  Boss  Lord  arose 
at  the  breakfast  to  give  his  valedlctorv. 
“.^bove  all  this  glory,”  he  told  the  Sun 
men  gathered  from  far  and  wide,  “and 
it  is  glorious,  I  prize  the  friendships 
that  I  have  made  among  you  good  men, 
the  loyalty  with  which  you  have  al¬ 
ways  responded  to  every  request  of 
mine.  Down  there  in  that  dusty  little 
old  building  where  we  are  getting  out 
the  best  paper  ever  printed  there  was 
ever  a  splendid  comradeship,  honor  and 
loyalty  and  friendship.  .  .  .” 

.\nd  thus  it  came  about  that  Mr. 
Lord  and  the  Sun  parted  company.  Al¬ 
though  the  new  owner,  William  C. 
Reick,  had  said  at  the  farewell  break¬ 
fast  that  “we  are  going  to  have  our  old 
Boss  with  us  as  an  adviser  just  as  long 
as  he  will  let  us,”  the  “old  Boss”  did 
not  volunteer  to  interfere  with  the  new 
order  of  things.  Besides,  he  was  tired. 
Thirty-three  years  as  managing  editor 
was  enough  for  any  man.  But  it  was 
not  the  work  that  had  tired  Mr.  Lord. 
He  was  tired  mentally,  he  wanted  to  I'o 
away  and  forget  the  past.  His  wffe 
had  died  two  years  before,  an 
unbearable  loss.  His  heart  felt 
heavy.  He  began  to  think  about 
giving  up  his  newspaper  work.  He  no 
longer  needed  the  money.  He  never 


had  cared  for  the  glory.  But  the  love 
of  the  roaring  presses  and  the  smell  of 
damp  proof  sheets  were  his  drink  and 
meat.  He  never  grew  tired  of  “putting 
the  paper  to  bed,”  as  he  laughingly 
phrased  it. 

Then  one  day  the  word  went  around 
the  office  that  Boss  Lord  was  through. 
Every  member  of  the  staff,  from  cub 
reporter  to  old-timer,  felt  a  tinge  of 
regret,  a  sense  of  personal  loss.  The 
Boss  was  leaving.  That  evening  the 
managing  editor  sat  in  his  corner  be¬ 
fore  the  rolled  top  desk  as  usual.  To¬ 
night  would  be  his  last  one  at  the  Sun. 
Soon  after  midnight  the  first  edition 
came  into  the  city  room.  The  copy  boy 
brought  a  handful  of  papers  to  the  man¬ 
aging  editor,  placed  them  on  the  corner 
of  the  large  desk,  and  walked  away. 

“Boy !  Paper !’’  the  subdued  call 
came  from  different  parts  of  the  room. 
Methodically  the  boy  distributed  the 
first  edition.  The  cubs  eagerly  searched 
for  their  stories.  The  city  editor  and 
his  assistants  glanced  hurriedly  through 
every  column.  Now  and  then  a  pen¬ 
ciled  notation  on  the  still-damp  sheet 
would  designate  a  typographical  error 
that  must  be  corrected  before  the  next 
edition  came  out.  The  managing  edi¬ 
tor,  in  his  corner,  carefully  scrutinized 
every  line  of  copy.  Long  experience 
had  made  him  almost  unbelievably  ex¬ 
pert  at  this  task.  It  would  seem  as 
though  he  were  merely  running  his  eye 
down  the  page,  but  with  a  lightning 
dart  of  his  pencil  a  mistake  was  recti¬ 
fied,  a  misspelled  word  corrected,  a 
printer’s  error  changed. 

Instead  of  the  usual  after  edition 
calm,  tonight  the  men  were  nervous. 
They  kept  glancing  toward  the  famous 
rolled  top  desk  wondering  what  Mr. 
Lord  would  do.  The  paper  ex¬ 
amined  and  corrected.  Boss  Lord  stood 
up.  He  stood  straight  and  solemn,  his 
head  slowly  turning  as  he  surveyed 
every  part  of  the  room,  the  room  be 
had  known  and  loved  so  well  for  the 
past  41  years.  Instantly  every  man  in 
the  office  jumped  to  his  feet — Warren 
Bishop,  the  city  editor ;  Dan  Phoebus, 
head  of  the  copy  desk;  Harry  Tod, 
make-up  editor;  George  Smith,  night 
editor;  Henry  Cashman,  sports  editor; 
Hype  Igoe,  sports  writer;  Edwin  C. 
Hill,  Frank  Ward  O’Malley — they 
stood  and  waited,  believing  that  now 
Mr.  Lord  would  come  around  and 
shake  hands  in  a  final  good-bye. 

Usually  Mr.  Lord,  upon  retiring  from 
the  office,  walked  away  from  his  desk, 
leaving  it  open.  His  secretary,  who 


Otto  H.  Kahn,  senior  partner  of  Kahn,  Loeb  &  Co.,  talking  to  newspapermen 
after  testifying  before  the  Senate  Banking  and  Currency  Committee,  June  27. 
Kahn,  suffering  from  high  blood  pressure,  was  accompanied  to  the  hearing  by 

his  physician. 


also  acted  as  the  stenographer,  a  nun 
by  the  name  of  Chamberlain,  would 
walk  over  to  it,  fix  the  papers,  pick  uj 
any  necessary  instructions  fr^m  the 
wire  basket,  and  then  pull  down  tin 
cover.  But  this  night  Mr.  Lord  stood 
up,  looked  around  the  room,  and  tha 
with  a  loud  rattle,  slammed  down  tht 
top  of  the  desk.  Cuiddy,  turning  his 
head  neither  to  the  right  nor  to  the 
left,  he  walked  straight  ahead  to  tht 
little  door  leading  to  the  circular  stair¬ 
way  and  out  of  the  building.  Boss 
Lord  was  so  deeply  moved  that  he  could 
not  trust  himself  to  say  goodbye.  Tht 
men  had  worked  with  him  for  years,  ht 
had  hired  them  and  broken  them  in  as 
newspajiermen,  and  now  he  was  leavinj 
forever — he  could  not  say  goodbye. 

“That  was  undoubtedly  one  of  tht 
most  dramatic  scenes  that  any  news¬ 
paper  office  has  ever  witnessed,”  d 
Selmer  Fougner,  who  sat  on  the  cm 
desk  that  farewell  night,  recalls.  “It 
was  the  passing  of  a  very  great  maa 
He  was  a  marvelous  figure.  Ed  Hill 
and  Frank  O’Malley  had  made  a  special 
point  of  being  in  the  office;  they 
thought  there  would  be  some  sort  of 
ceremony:  You  can  well  imagine  that 
this  was  a  painful  moment  for  us. 
But  the  man  was  too  deeply  moved  to 
say  goodbye.  He  simply  gave  the  room 
one  last  look,  and  then,  head  erect,  al¬ 
though  men  nearest  to  him  say  that  his 
eyes  were  dimmed  and  his  jaw  quaverei 
he  departed,  .^s  far  as  I  know,  he 
never  set  foot  in  the  office  again.” 


WISCONSIN  GROUPS  MEET 

A.  L.  Sherman,  publisher  of  the  Lm- 
caster  (Wis.)  Herald  was  elected  presi¬ 
dent  of  the  Southwest  Group  of  tie 
Wisconsin  Press  Association  at  the 
spring  meeting  in  Bloomington  recently. 
Other  officers  named  were:  H.  JL 
Schermerhorn,  publisher,  M}ucoii 
Leader-Press,  vice-president,  and  Miss 
W.  D.  Vaughan,  publisher,  Bloommgtn 
Record,  secretary-treasurer.  Miss  Vau¬ 
ghan,  was  hostess  to  the  del^ates. 
Following  a  roundtable  discussion  at 
their  spring  conference  at  HancoA 
Wis.,  the  Chain’o  Lakes  group  of  tht 
Wisconsin  Press  Association  presented 
a  retjuest  to  the  association  to  make  a 
survey  on  wages  now  being  paid  by 
weekly  newspapers. 


MOORE  GENERAL  MANAGER 

(.Special  to  Editoh  &  PtiiusHn) 

Montreal,  June  28— John  C.  Moon, 
for  the  past  three  years  business  man¬ 
ager  of  British  United  Press,  has  beet 
appointed  general  manager,  C.  F.  Crat 
dall,  president,  announced  today.  Mt' 
Moore  will  divide  his  time  between  the 
head  office  in  Montreal,  where  he  spent 
the  winter,  and  the  office  in  Londm 
where  he  has  been  in  charge  of  the 
business  end  since  1930.  He  is  a  yonng 
Englishman  who  for  several  years  «ai 
an  active  member  of  the  United 
staff  in  New  York,  starting  as  offw 
boy. 

GOSHORN  BUYS  OUT  PARTNER 

R.  C.  Goshorn,  business  ma^c 
Jefferson  City  (Mo.)  Capital-M-i 
atid  Post-Tribune,  has  purchased  t-l 
interest  of  E.  H.  Winter,  editw  atJ 
part  owner  of  the  papers,  v*®® 
former  lieutenant-governor  of  Missm® 
and  the  Republican  nominee  for  go^ 
nor  in  1932,  has  been  a  newspap® 
editor  for  28  years.  He  was  oditw  ^ 
publisher  of  the  Warrenton 
Banner  for  a  score  of  years,  purcti^ 
the  Jefferson  City  Post-Tribune, 
Goshorn,  several  years  ago,  and  «  ■ 
acquiring  the  daily  Capital-News. 

McADAMS  GOING  ABROAD 

Charles  McAdam,  president  of  ^ 
Naught  Syndicate,  and  Mrs.  McAda® 
will  leave  New  York  on 
France  July  6  for  a  vacation  abroad- 


Editor  &  Publisher  The  Fourth  Estate  for  July  1,  1933 


WOMAN  student  at  Columbia  University,  New  York,  writes: 
"A  temporary  difficulty  compelled  me  to  count  my  pennies. 
I  gave  up  everything  but  absolute  necessaries.  But  I  kept  The  New  York 
Times  by  doing  without  butter  for  breakfast.  While  I  don't  care  particularly 
for  dry  toast.  I  could  not  possibly  start  the  day  without  The  New  York 
Times." 


The  strong  bond  between  The  Times  and  this  reader  has  a  counterpart 
in  the  statement  of  the  chairman  of  the  board  of  a  large  corporation  who 
said:  "I  would  pay  $  1 0  per  copy — $3,650  a  year — for  The  New  York  Times 
if  that  were  necessary."  Similarly,  a  famous  railroad  president  stated:  "I 
have  read  The  Times  for  thirty  years  and  will  continue  to  read  it  as  long  as 
I  am  able  to  read  anything." 

In  a  Times  circulation  statement  the  woman  who  gave  up  butter,  the 
chairman  of  the  board,  the  railroad  president,  and  tens  of  thousands  of 
others  with  similar  convictions  regarding  their  favorite  newspaper,  appear 
only  as  so  many  numerical  heads.  An  audit  report  does  not  comprehend 
the  confidence,  loyalty,  interest  and  preference  which  make  the  relationship 
between  The  New  York  Times  and  its  readers  unique  in  journalism. 

Advertisers  should  not  disregard  the  importance  of  these  precious 
intangibles.  They  convert  The  Times  circulation  into  the  major  sales  force 
which  for  15  years  has  served  more  advertisers  than  any  other  publication 
in  the  New  York  market. 

oiljf  fork  ®tmra 

*‘AII  the  News  Thafs  Fit  to  Print'* 
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NET  PAID  SALE  FOR  SIX  MONTHS  ENDED  MARCH  31.  1933,  AVERAGED  466,836  COPIES  WEEKDAYS.  759,736  COPIES  SUNDAYS. 
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DRY  GOODS  CODE  HITS  FALSE  CLAIMS, 
COPY  WHICH  ATTACKS  COMPETITORS 


Advertising  Plays  Big  Part  in  Initial  Code  Adopted  by  N.R.D.G.A. 
— Sponsors  Hope  Eventually  to  Include  All  Retailers — 
Minimum  Wages,  Sale  Price  Fixed 


The  Xatiotial  Retail  Dry  Goods  As- 
suciatiuii  this  week  made  public  an 
“initial  code  of  fair  competition ’’  in  ac¬ 
cordance  with  the  provisions  of  the 
National  Industrial  Recovery  Act. 

The  code  has  not  yet  been  submitted 
to  General  Hugh  Johnson,  administra¬ 
tor  of  the  law,  but  has  been  dissemi¬ 
nated  among  retailers  generally.  It  is 
hoped,  according  to  a  statement  of  Lew 
Hahn,  president  of  the  association,  that 
eventually  the  code  will  represent  the 
entire  retail  craft  covering  outlets  in  the 
drug,  hardware,  grocery,  jewelry,,  fur¬ 
niture,  shoe  and  men’s  clothing  fields, 
as  well  as  those  represented  by  the 
N.  R.  D.  G.  A.  The  dry  goods  associa¬ 
tion  has  4,000  department  stores,  dry 
goods  stores,  mail  order  houses  and 
specialty  shops  as  members.  Last  year 
they  did  a  total  business  volume  of  about 
$3,500,000,000. 

As  retail  advertising  leads  the  lists 
of  advertising  in  American  newspapers, 
the  code’s  regulations  of  advertising  are 
of  paramount  importance.  They  ap¬ 
pear  under  the  head  of  “unfair  compe¬ 
tition,”  as  follows: 

“1.  It  shall  be  unfair  competition  for 
anyone  to  sell,  offer  for  sale,  or  adver¬ 
tise  to  the  public  at  retail  any  merchan¬ 
dise  at  less  than  the  net  invoice  cost 
plus  10  per  cent  to  insure  that  labor 
cost  shall  at  least  be  partially  covered. 

“Nothing  in  this  paragraph,  however, 
shall  be  interpreted  to  prevent  seasonal 
clearances  of  merchandise,  so  advertised 
or  plainly  marked,  or  of  perishable  or 
damaged  goods,  so  advertis^  or  plainly 
marked,  nor  shall  any  retailer,  for  the 
purpose  of  discontinuing  the  handling 
of  such  goods,  when  so  advertised  or 
plainly  marked,  be  estopped  from  selling 
merchandise  at  ’less  than  net  invoice 
cost  plus  10  per  cent  to  insure  that 
labor  cost  shall  at  least  be  partially 
covered. 

“2.  Advertising  (written,  printed, 
radio,  or  display)  which  misrepresents 
merchandise,  values,  or  services ;  or  sell¬ 
ing  methods  which  tend  to  mislead  the 
consumer,  shall  be  deemed  acts  of  unfair 
competition. 

“3.  Retailers  shall  be  free  to  adver¬ 
tise  their  own  goods,  their  own  services, 
and  their  own  prices,  but  references  to 
the  goods,  services,  or  prices  of  com¬ 
peting  retailers  shall  be  regarded  as  an 
act  of  unfair  competition. 

“4.  The  use  of,  participation  in,  pub¬ 
lishing  or  broadcasting  of  any  statement 
or  representation  which  lays  claim  to  a 
policy  or  continuing  practice  of  general¬ 
ly  under-selling  competitors  is  an  unfair 
and  uneconomic  practice. 

“5.  It  shall  be  considered  unfair  com¬ 
petition  for  any  merchant  to  offer  for 
sale  any  product  of  a  penal  institution.” 

In  commenting  on  this  section  of  the 
code  to,  N.  R.  D.  G.  A.  members  Mr. 
Hahn  said: 

“The  tentative  code  which  is  herewith 
submitted  to  you  has  been  kept  as  simple 
as  has  seemed  possible.  In  the  defini¬ 
tions  of  some  of  the  things  which  con¬ 
stitute  unfair  competition  we  have  en¬ 
deavored  to  confine  ourselves  to  the 
worst  abuses,  which  unquestionably  cen¬ 
ter  about  unrestrained  price  cutting  and 
the  advertising  of  under-selling  claims. 
These  provisions  have  been  the  subject 
of  many  hours  of  debate.  It  is  need¬ 
less  to  say  that  the>-  were  not  adopted 
unanimously  but  they  were  adopted  by 
an  overwhelming  majority  of  those  in 
the  various  committees  and  the  final 
resultant  code  was  approved  by  your 
board  of  directors  with  only  one  dis¬ 
senting  vote.  It  may  be  equally  need¬ 
less  to  point  out  that  the  attempt  to 
define  some  limit  below  which  retail 
stores,  in  the  general  conduct  of  their 
business,  should  not  be  permitted  to 
sell  merchMidise,  will  by  no  mwns  eli¬ 
minate  price  competition,  nor  will  it  in¬ 
sure  a  net  profit  to  retailers.  If  ap¬ 
proved  by  the  government  and  enforced, 
however,  it  should  operate  to  prevent 


price  competition  going  to  the  extremes 
It  heretofore  has  reached.  In  this  re¬ 
gard  it  should  be  recognized  that  the 
setting  Up  of  a  figure  of  ten  per  cent 
above  net  invoice  cost  is  not  to  be  taken 
as  a  satisfactory  substitute  for  the  gross 
margins  required  by  the  normal  ex¬ 
penses  of  doing  business.  It  was  the 
opinion  of  the  committee  and  the  board 
of  directors  that  in  facing  the  need  to 
limit  reckless  price  competition,  action 
in  the  spirit  of  the  act  was  desirable. 
Since  the  first  concern  of  the  act  is  for 
the  welfare  of  labor  we  perhaps  could 
not  do  better  than  indicate  the  deter¬ 
mination  of  our  trade  that  retail  prices 
must  at  least  cover  a  fairly  substantial 
portion  of  our  actual  labor  cost.  In 
most  lines  of  retailing  10  per  cent  on 
invoice  cost  will  be  recognized  as  de¬ 
cidedly  inadequate  to  cover  the  retailer’s 
la^r  cost.  Nevertheless,  adherence  to 
this  figure  would  represent  a  sound 
step  forward.” 

“The  desirability  of  having  one  code 
for  the  entire  retail  trade  has  been 
discussed  with  the  other  important  di- 
visicms  of  retailing  through  the  me¬ 
dium  of  the  Retailers’  National  Coun¬ 
cil.”  Mr.  Hahn  said. 

“The  other  council  associations  are 
now  working  on  codes  to  cover  their 
own  trades’  needs  and  conditions,  which 
we  believe  will  shape  up  much  the  same 
as  our  own.  It  is  expected  that  these 
will  completed  in  time  to  permit  the 
blending  of  these  separate  codes  into 
one  national  retail  code  prior  to  the 
time  that  the  National  Retail  Dry  Goods 
Association  will  be  required  to  submit 
its  code  to  the  recovery  administration.” 

The  code  established  a  48-hour  week 
with  the  exception  of  the  two  weeks 
before  Christmas  and  established  mini¬ 
mum  wages — $18  a  week  for  men  over 
18  years  of  age,  $12  for  women  em¬ 
ployes  over  18,  and  $11  for  junior  em¬ 
ployes  of  both  sexes.  This  applies  to 
metropolitan  centers.  The  scale  is 
slightly  lower  in  smaller  cities.  The 
code  recognizes  the  right  of  employes 
to  organize  and  bargain  collectively.  In 
a  statement  to  the  New  York  Herald 
Tribune  this  week  Channing  E.  Sweit- 
zer,  N.  R.  D.  G.  A.  managing  director, 
.said  he  knew  of  no  unions  operating  in 
retail  stores.  The  code  also  provides  a 
means  for  an  administration  of  the  reg¬ 
ulations. 

The  committee  which  drafted  the 
code  follows: 

I-rw  Hahn  (chairman),  Hahn  Department 

Stores.  Inc.,  New  V'ork. 

W.  H.  Hager,  Hager  &  Bro.,  Lancaster,  Pa. 
Philip  I.e  Boutillier,  Best  &  Co.,  New  York. 
B.  H.  Namm,  The  Namm  Store,  Brooklyn. 
Earl  C.  Sams,  J.  C.  Penney  Company,  New 

York. 

W.  L.  Walker,  Zion  Co-operative  Merc. 

Inst.,  Salt  I.ake  City. 

R.  P.  Connally,  The  Emporium,  San  Fran¬ 
cisco. 

S.  H.  Halle,  The  Halle  Bros.  Company, 

Cleveland. 


ANNOUNCEMENT 


To  Newspaper  Publishers 

The  business  of 

EDMUND  WALKER 
AND  COMPANY 


CHKjtGO,  ILLINOIS 


Specializing  as  Accountants  and 
Appraisers  for  Newspapers,  has  been 
consolidated  with 


WOLF  AND  COMPANY 

Certified  Public  Accountants 
7  South  Dearborn  Street 
CHICAGO.  ILUNOIS 


OFFICES  IN  PRINCIPAL  CITIES 


Tom  .May,  The  May  Company,  Los  Angeles. 
P.  A.  O’Connell,  E.  T.  Slattery  Company, 
Boston, 

Percy  S.  Straus,  R.  H.  Macy  &  Co.,  New 
York. 

Oscar  Webber,  J.  L.  Hudson  Company, 
Detroit. 

W.  T.  Grant,  W.  T.  Grant  &  Co.,  New  Y’ork. 
U.  F.  Kelly,  The  F'air,  Chicago. 

D.  E.  .Moeser,  Conrad  &  Co.,  Inc.,  Boston. 
David  Ovens,  J.  B.  Ivey  Sc  Co.,  Charlotte, 

N.  C. 

Ilerl)ert  I.  Tily.  Strawbridge  Sc  (Clothier, 
Philadelphia. 

The  group  of  directors  and  ex-direc- 
tors  and  committee  members  which  re¬ 
viewed  the  code  included  all  the  fore¬ 
going,  except  Messrs.  Hager,  Walker, 
Connally,  O’Connell  and  Ovens,  and 
the  following: 

Fred  Lazarus,  Jr.,  F.  Sc  R.  Lazarus  &  Co., 
Columbus,  Ohio. 

Neil  I'etree,  James  McCreery  Sc  Co.,  New 
York. 

S.  F.  Rothschild,  Abraham  &  Straus,  Inc., 
Brooklyn. 

J.  E.  Pridday,  Lord  Sc  Taylor,  New  York. 

R.  E.  Kennington,  R.  £'.  Kennington  Co., 
Jackson,  Miss. 

Alfred  B.  Koch,  Lasalle  &  Koch  Co..  Toledc). 

E.  F'.  Wieboldt,  Wieboldt  Stores,  Inc.,  Chi¬ 
cago. 

W.  \\'.  Everett,  Woodward  Sc  I.othrop.  Wash¬ 
ington. 

D.  H.  Straus,  Rich's,  Inc.,  Atlanta. 

Mills.  R.  .\.  McWhirr,  F'all  River, 

Mass. 

F.  W.  Aldred,  Cladding’s,  Inc.,  Providence. 
W.  W.  Malley,  The  Edw.  Malley  Co.,  New 

Haven,  C!onn. 

•Mbert  D.  Hutzler,  Hutzler  Bros.  Co.,  Balti¬ 
more. 

Walter  H.  Rich,  Rich’s,  Inc.,  Atlanta. 

Victor  Ziminsky,  Franklin  Simon  Sc  Co., 
New  York. 

H.  C.  .\nnable,  Genung’s,  New  York. 

Felix  Vorenberg,  Gilchrist  Company,  Boston. 
W.  H.  Burchfield,  Joseph  Horne  Co..  Pitts¬ 
burgh. 

Kenneth  Collins,  Gimbel  Brothers,  New 
York. 

E.  J.  Frost.  Wm.  Filene’s  Sons  Co.,  Boston, 
Walter  N.  Rothschild,  Abraham  Sc  Straus, 

Inc.,  Brooklyn. 

Walter  Hoving,  Montgomery  Ward  &  Co.. 
Chicago. 


Bernard  F'.  Gimbel,  Gimbel  Brothers 
York.  •  "** 

N.  L.  Dauby,  The  May  Company,  Clevelmj 
D.  M.  Jones,  D.  .M.  Read  Co.,  Bridgeport  ^ 


Archibald  MacLeish,  Carson,  Pirie,  Scon  i 
Co.,  Cniicago.  * 

A.  H.  Uurchheld,  Jr.,  Joseph  Horne  Co.,  Pin^ 
burgh. 

S.  H.  Heckman,  Penn  Traffic  Co.,  JoW 
town.  Pa. 

H.  F'.  Twomey,  Jordan  Marsh  Co.,  Bostoo. 

James  B.  Jones,  Crowley,  .Milner  &  r, 
Detroit.  ^ 


F'.  M.  .Mayfield,  Scruggs-Vandervoort-Bam.. 
St.  Louis. 

David  Cronbach,  F'ranklin  Simon  Si  Pjc 
New  York. 

David  L.  Rike,  Rike-Kumler  Company,  Dij. 
ton. 

Charles  II.  Bear,  Jr.,  Cbas.  H.  Bear  &  (v 
Inc.,  York,  Pa.  ’ 


C.  J.  Strouss,  Strouss-Hirshberg  (Y 
Young.stown. 

H.  M.  Shartenberg,  Shartenberg’s,  Se, 
Haven,  Conn. 

J.  S.  Jones,  Stone  &  Thomas,  Wheeliw 
W.  Va. 

A.  S.  Donaldson,  Gimbel  Brothers,  Kev 
York. 

E.  .Monheimer,  F'amous-Barr  Company,  St 
Louis. 

E.  H.  Stewart,  Associated  Dry  Goods  Corp., 
New  York. 

Channing  E.  Sweitzer,  managing  director 
N.  R.  D.  G.  A. 


TAX  COPY  BACK  IN  1935 

Publication  of  property  descriptions 
in  Michigan  newspapers  of  land  offered 
for  delinquent  tax  sale  will  be  resumed 
in  1935  as  the  result  of  one  of  the  clos¬ 
ing  acts  of  the  1933  legislature,  whid 
had  previously  given  Auditor-fjeneral 
John  K.  Stack,  Jr.,  authority  to  publish 
only  the  brief  court  order  and  petrtion 
for  sale.  This  action  had  resulted  in 
the  loss  of  approximately  $100,000  to 
weekly  newspaper  publishers,  which  had 
already  signed  contracts  for  printing  the 
1933  descriptions.  Under  the  new  act, 
newspapers  are  to  be  paid  on  a  grad¬ 
uated  scale  which  will  make  practically 
no  change  in  the  previous  rate. 
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SHOE  MERCHANTS 


Found  It  Sold  Shoes 


Elach  of  these  retail  shoe  mer¬ 
chants,  through  TheChristian 
Science  Monitor,  carried  his 
message  to  a  profitable  mar¬ 
ket  in  his  immunity.  Mean¬ 
while,  in  the  same  medium, 
nine  shoe  manufacturers 
“told  the  world.”  As  one  of 
the  latter  writes,  “It  reaches 
and  influences  a  group  of  dis¬ 
criminating  people  who  are 
buyers”  ...  which  explains 
much  ...  and  should  inter¬ 
est  many. 


THE 

CHRISTIAN  SCIENCE 
MONITOR 


Published  by  The  Christian  Science  Publishiiig  Society* 
Boston»  Mmseachusetts 


Branch  Offices:  New  York,  Detroit,  Chicago,  St.  Louis,  Kansas  CitJ' 
San  Francisco,  Los  Angeles,  Seattle,  Miami . .  London,  Paris,  Berlin,  Flore®** 
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IViR.  Tupper  manufactures  teapots. 
They  are  plain,  serviceable,  uninspired  tea¬ 
pots— but  they  have  made  a  lot  of  money  for 
!klr.  Tupper.  Mr.  Tupper  never  had  a  very- 
clear  idea  as  to  who  bought  his  teapots;  and 
like  many  another  business  man  in  the  late 
lamented  decade  he  began  to  vaguely  confuse 
hb customers  with  his  neighbors  and  associates. 

His  advertising  was  attended  by  a  New  York 
agency,  comprised  of  bright  young  men  who 
conceived  the  markets  of  America  as  multiples 
of  Bron-xville,  Winnetka  and  Burlingame. 
Capable  of  advertising  even  a  can  opener  in 
the  Cartier  manner,  they  visualized  the  pros¬ 
pect  for  Tupper  teapots  as  a  svelte  creature  in 
a  tea  gown,  by  Erickson.  The  art  director  en- 
sembled  the  teapot  on  a  Phyffe  table,  with 
linen  from  Mosse,  silver  from  Crichton’s,  ac¬ 
cessories  from  Ovington’s,  lemon  slices  from 
Sherry’s,  and  flowers  from  Dard’s.  The  arty 
advertising  ran  in  arty  publications.  All  of  Mr. 
Tapper’s  friends  and  acquaintances  admired 
his  advertising — except  his  salesmen. 

And  all  the  while,  the  Tupper  teapot  was 
being  sold  in  bargain  basements  and  variety 
stores  on  mean  streets.  Its  only  crest  was  a  cut 
price  tag.  It  was  bought  not  because  it  was 
smart,  but  because  it  looked  like  a  lot  for  the 
money,  held  heat  well,  had  a  durable  spout 
aid  handle  and  a  large  mouth  for  easy  clean¬ 
ing.  It  was  bought  by  women  who  wore  aprons 
most  of  the  time — and  never  saw  the  Tupper 
ndvertising! 


areforthemostpartthenewpoor,and  L 

even  ancient  vested  capital  is  paying 

little  or  no  return.  So  if  you  haven’t  J 

been  doing  business  with  the  mass 

market  the  past  three  years,  you  just 

haven’tbeendoingbusiness,andmay 

not  do  much  for  a  long  time  to  come. 

Fifty-seventh  Street  has  been  a 
sad  street  these  last  three  years,  but  ^ 

Thirty-fourth  Street  still  carries  E 

crow’ds.  The  luxury  shop  has  been  a 
luxury  chiefly  to  its  owners.  Sum- 
mer  homes,  speed  boats,  antiques, 
jewelry  and  club  memberships  are  uM 
available  at  ridiculous  prices.  Miami,  ’ 

with  four  hundred  thousand  visitors 
this  winter  had  a  boom ;  Palm  Beach, 
of  the  mythical  Four  Hundred,  had 
a  blight.  Chevrolet  has  become  the 
big  bread  and  butter  of  General 
Motors,  and  the  big  Cadillac  is  very 
small  cake.  Forty  thousand  dollar  houses 
are  a  drug  on  the  market,  while  forty  dollar 
a  month  apartments  are  still  hard  to  find.  The 
bargain  basement  has  appropriated  whole  de¬ 
partment  stores.  In  the  first  quarter  of  1933  in 
New  York  City,  only  2%  of  new  car  sales  came 
from  the  $9,000  or  better  districts;  but  districts 
averaging  under  $5,000  furnished  75%  of  the 
sales.  Any  business  man  today  who  imagines 
that  he  must  seek  customers  in  the  upper  income 
brackets  because  the  general  public  has  lost 
buying  power  is  trading  a  substantial  frying 
pan  for  a  very  feeble  fire!  The  “class  complex” 

^  in  advertising  is  as  disastrously  deflated  as 
the  “class”  audience. 


of  occupation  has  protected  their  collective 
jobs.  Secondary  manufactures,  supplying 
finished  goods  closer  to  the  consumption  point, 
have  kept  New  York’s  industries  healthier  and 
busier  than  industry  elsewhere.  Bank  failures 
have  been  conspicuously  few.  Savings  banks 
deposits,  now  at  an  all-time  peak,  show  that 
the  Sweeneys  have  more  cash  on  hand  than 
ever.  And  better  business  for  the  whole  country 
makes  business  better  first  in  New  York! 

Matching  this  best  market  in  America 
today  is  the  best  advertising  medium.  With 
more  circulation  than  ever  before.  The  News 
reaches  two- thirds  of  New  York  City  families 
and  more  in  the  suburbs  than  any  other  news- 
pajper — most  of  the  Sweeneys,  and  most  of  the 
Stuyvesants,  too!  Advertising  in  The  News  today 
taps  most  of  the  active  buying  power  in  this 
market.  The  small  News  page  still  gives  all 
advertising  greater  effectiveness.  And  its  cost 
is  at  an  all-time  low. 

The  News  is  still  making  sales.  Still  the  first 
retail  medium  in  New  York!  First  among  all 
morning  papers  in  display  linage  this  year! 
May  we  tell  you  more? 


JVIr.  Tupper  knows  better  now- 
>iiays.  So  do  most  business  men  who  once 
riwis^cd  the  delusion  that  their 
major  market  lay  among  the  “best  & 
ptoplc”.  The  “best  people”  have  be-  fl 
come  the  worst  market  of  recent 
!W5.  The  depression  that  cut  the  • 
earning  power  and  cost  the  jobs  of 
a  large  part  of  the  public,  deflated 
'•calth  and  affluence  more  cruelly 
aad  viciously  than  any  previous  oc- 
canon  on  record.  The  recent  rich 


Tell  It  to  Sweeney — who  still  sur¬ 
vives.  The  Sweeneys  are  the  average  New 
Yorkers,  with  incomes  of  from  $6,000 
down — but  with  more  incomes  than 
^  any  large  group  of  people  in  the  world 
k  today.  There  are  twelve  million 
■b  of  them  in  and  around  New  York. 
They  comprise  the  most  fortunate 
market  of  current  times.  Diversity 


Ji  i  \l  ^  vv  u)  l^ew\orA’s  Picture  ^eivspaper 
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Editor  &  Publisher  The  Fourth  Estate  for  July  1,  1933 


“NEW  DEAL”  MEASURES  VIEWED  WITH 
OPTIMISM  BY  PUBLISHERS,  AD  MEN 

Laws  Mark  Turn  From  “Misdirected  Defense  Against  Depression,” 
Says  Amon  Carter — Will  Prove  Stimulus  to  Business, 
Socony  Executive  Declares 


Additional  replies  from  pub- 
.  Ushers  and  advertising  men  to 
Editor  &  Publisher's  symposium  on 
the  New  Deal  legislation  were  received 
this  week,  too  late  for  inclusion  in  last 
week’s  story.  All  viewed  the  measures 
optimistically  and  expressed  the  belief 
that  increased  advertising  will  pace 
business  recovery.  They  follow : 

Amon  G.  Cartes,  president  and  pub¬ 
lisher,  Fort  Worth  (Tex.)  Star-Tele¬ 
gram: 

The  so-called  new  deal  legislation 
marks  the  turn  from  three  years  of 
misdirected  defense  against  the  depres¬ 
sion  to  concerted  offensive  on  all  fronts. 
Much  of  it  is  semi-revolutionary  and 
would  not  have  been  recommended  or 
adopted  under  normal  conditions:  but 
grave  emergencies  require  emergency 
measures.  Much  can  be  said  for  the 
progress  already  made.  The  leadership 
of  the  President,  his  willingness  to  as¬ 
sume  all  responsibility,  the  emergency 
powers  granted  to  him,  the  confidence 
he  has  inspired  in  the  nation,  have  pro¬ 
duced  a  tremendous  effect  in  improviijg 
public  morale  and  economic  conditions. 
It  is  my  personal  opinion  that  few  of 
the  emergency  powers  granted  to  him 
will  ever  need  to  be  used,  but  the  grant¬ 
ing  of  them  has  put  the  administra¬ 
tion  in  position  to  deal  effectively  with 
new  emergencies,  as  they  arise,  with¬ 
out  delay. 

yet  I  see  nothing  in  the  legislation 
of  particular  effect  ufwn  the  press  or 
advertising.  Whether  it  will  make  more 
advertising  will  depend  upon  continued 
improvement.  Elimination  of  abuses 
in  various  industries,  the  spreading  of 
work,  the  maintenance  of  a  fair  living 
scale,  and  the  laimching  of  the  huge 
public  construction  program,  undoubt¬ 
edly  will  have  a  quidcening  effect  upon 
all  industry  and  business,  b^ringing  with 
it  increas^  purchasing  power.  The 
better  market  thereby  created  will  offer 
an  opportunity  for  greater  returns  to 
advertisers  than  have  been  possible  dur¬ 
ing  the  past  three  years.  The  newspa¬ 
pers  should  get  their  fair  share  of  the 
recovery  thus  created  through  in¬ 
creased  advertising. 

Texas,  being  an  agricultural  state,  the 
measure  of  our  recovery  is  dependent 
upon  increased  farm  purchasing  power, 
through  higher  prices  for  farm  prod¬ 
ucts.  The  sharp  rise  in  wool  prices  has 
had  a  very  beneficial  effect  in  approxi¬ 
mately  thirty  sheep-raising  counties. 
The  wheat-growing  section,  whose  crop 
is  just  coming  on  the  market,  will  re¬ 
ceive  great  benefit  through  a  price  ap¬ 
proximately  twice  that  of  last  year, 
while  cattle  and  hogs  are  bringing 
higher  prices.  If  the  recovery  act  will 
enable  the  oil  industry  to  stabilize  its 
production  and  attain  at  least  one  dol¬ 


lar  per  barrel  for  crude  oil,  which  is 
the  lowest  fair  price  in  line  with  pres¬ 
ent  conditions,  and  our  cotton  farmers 
get  ten  cents  or  better  this  fall,  Texas 
not  only  will  have  little  about  which  to 
complain,  but  our  local  and  national 
advertisers  will  have  available  the  best 
market  they  have  known  for  many 
years.  Production  costs  lower  than 
imagined  in  the  days  of  prosperity  will 
mean  a  greater  purchasing  power  even 
with  the  prices  mentioned,  which  before 
would  have  been  considered  ruinous. 

There  are  many  abuses  in  the  news¬ 
paper  field.  However,  they  are  of  a 
minor  character,  mostly  local  in  nature, 
and  can  and  should  be  solved  by  intelli¬ 
gent  co-operation  of  the  publishers  in 
each  locality.  Where  circulation  prices 
are  ridiculously  below  production  costs, 
publishers,  by  availing  themselves  of 
the  legislation,  may  effect  such  adjust¬ 
ments  as  will  be  fair ’to  the  public  and 
themselves. 

As  a  whole,  I  view  the  progress  to 
date  as  distinctly  encouraging,  the  prod¬ 
uct  of  intelligent  leadership  and  force¬ 
ful  attack,  for  which  we  have  President 
Roosevelt  to  thank. 

Manchester  Boddy,  president,  Los 
Angeles  Illustrated  News: 

President  Roosevelt,  through  the 
New  Deal  legislation,  is  simply  or¬ 
ganizing  a  mob  of  fighting,  quar¬ 
reling,  stampeding  industrialists  and 
business  men  into  squads,  companies 
and  regiments.  Enlistment  for  ^e 
two-year  period  means  surrendering 
the  right  to  continue  destructive  fight¬ 
ing.  Also  it  means  discipline  and  co¬ 
operation.  The  big  question  is,  what 
will  the  army,  once  organized  and 
drilled,  do?  In  my  offinion,  it  will  end 
a  vast  amount  of  waste,  uneconomic  ef¬ 
fort  and  speculation.  Newspaper  adver¬ 
tising  in  the  past  has  profited  from  the 
linage  supplied  by  the  turnover  of  busi¬ 
ness  enterprises  almost  as  much  as  it 
has  profited  from  the  routine  advertising 
of  sound,  established  business.  The  or¬ 
ganization  of  the  recovery  army  will 
therefore  result  in  less,  and  not  more, 
advertising.  Nevertheless,  I  believe  the 
New  Deal  legislation  is  eminently  fair 
to  the  press  and  advertising.  The  news¬ 
papers  will  profit  from  the  industry 
control  legislation  if,  as  and  when 
business  houses  are  required  to  collect 
money  for  copies  of  Shopping  News 
they  now  distribute  free.  There  is  no 
more  reason  why  deiartment  stores 
should  give  away  a  publication  in  order 
to  sell  merchandise  than  there  is  for  a 
newspaper  to  give  away  merchandise  in 
order  to  sell  a  subscription  to  his  paper. 
The  entire  New  Deal  legislation  points 
to  the  necessity  of  increasing  circula¬ 
tion  prices.  .After  all,  a  newspaper  sup¬ 
plies  its  customers  with  a  commodity. 


news,  for  less  than  cost,  and  it  should 
be  selling  it  at  cost  plus  a  reasonable 
profit. 

Eben  Griffiths,  Advertising  Man¬ 
ager,  Socony- Vacuum  Corporation: 

Through  all  the  uncertainty  that  sur¬ 
rounds  the  probable  effects  of  the  Indus¬ 
trial  Recovery  Bill  I  think  it  is  rea¬ 
sonably  clear  that  it  is  going  to  prove  a 
stimulus  to  business,  especially  those 
businesses  that  represent  essential  prod¬ 
ucts. 

"nie  effect  upon  advertising  depends 
entirely  upon  the  attitude  taken  by  the 
various  trade  associations  on  this  sub¬ 
ject.  It  would  seem  reasonable  to  ex¬ 
pect  an  increase  in  advertising  activity 
on  the  part  of  firms  eager  to  take  ad¬ 
vantage  of  increased  purchasing.  This 
should  be  true  unless  various  trade  as¬ 
sociations  take  steps  arbitrarily  to  limit 
or  define  advertising  done  by  their 
various  members.  There  can  be  no  an¬ 
swer  to  this  last  question  until  more 
facts  are  available. 

Bernard  Lichtenberc,  vice-president, 
Alexander  Hamilton  Institute ;  vice- 
president,  Better  Business  Bureau  of 
New  York : 

General  business  has  apparently  en¬ 
tered  a  period  of  natural  expansion. 
Whether  the  Industrial  Recovery  Act 
will  promote  or  retard  this  expansion 
will  depend  entirely  upon  the  way  the 
Act  is  administered.  If  business  is  to 
benefit,  the  measures  taken  must  speed 
up  the  readjustments  which  the  natural 
action  of  economic  forces  would  ulti¬ 
mately  compel. 

If  the  enforcement  of  the  Act  serves 
to  hasten  business  recovery,  it  should 
provide  a  double  stimulant  to  advertis¬ 
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ing.  In  the  first  place,  the  .\ct  wij 
stimulate  advertising  _  indirectly  u 
stimulating  business  revival.  Advert^ 
ing  appropriations  are  always  increased 
when  expanding  markets  assure  execa. 
tives  that  advertising  will  bring  resulti 
In  the  second  place,  price  coriipetitiou 
will  be  modified  by  the  Recovery  Nx, 
This  will  make  it  necessary  for  even 
concern  to  emphasize  through  advertis. 
ing  the  quality  of  the  product  which  it 
sells,  and  its  service,  _  inasmuch  as  it 
cannot  count  upon  price  advantage  in 
maintaining  the  desired  volume  of  sales. 

Business  revival  under  the  Industrial 
Recovery  Act  should  therefore  be  ac¬ 
companied  by  a  more  than  commensa- 
rate  increase  in  the  volume  of  adver¬ 
tising. 

“SPECIAL”  CHANGES  NAME 

The  Kansas  Newspaper  League  was 
recently  incorporated  under  the  name 
of  Kansas-Missouri  Markets  &  News¬ 
papers,  Inc.  The  organization  will 
maintain  its  New  York,  Chicago,  In- 
dianapolis  and  Kansas  City  offices  and 
open  new  offices  in  St.  Louis  and  .M- 
lanta.  The  Kansas  City  office  is  now 
located  at  438  ^throp  Building.  W.  p. 
Shank  is  president. 

ON  TRIP  TO  MOSCOW 

Miss  Helen  Black,  American  reiw- 
sentative  of  the  Soviet  Photo  Agency, 
left  June  24  for  Moscow.  She  will  con¬ 
fer  with  Soyuzphoto,  photo  agency  oi 
the  Soviet  Union,  whose  pictures  art 
distributed  by  the  Soviet  Photo  Agency, 
New  York.  In  the  absence  of  Mia 
Black,  Miss  Jeannette  Skladman  will  be 
in  charge  in  New  York. 
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THE  MIAMI  HERALD 

through  the  recent  inAallation  oj  a 

PANCOAST 
COLOR  PRESS 

we  bring  you  facilities  to  reproduce 
your  advertisement  in  4  colors  and  can 
print  up  to  eight  pages. 
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The  Association  of  Newspaper  Classified  Adver¬ 
tising  Managers  has  awarded  its  Victory  Plaque 
this  year  to  the  New  York  American  for  “the 
most  outstanding  accomplishment  in  classified 
advertising.” 


The  award  was  based  on  the  constructive  plan¬ 
ning  and  execution  of  campaigns  to  build  classi¬ 
fied  advertising  volume  and  results  for  advertisers. 


This  national  recognition  coupled  with  The 
American’s  continued  leadership  over  all  other 
newspapers  in  classified  advertising  volume,  should 
be  indicative  of  the  reader  responsiveness  which 
this  newspaper  enjoys.  After  all,  getting  RESULTS 
is  the  final  test  of  advertising  value. 


Local  aind  national  advertisers  who  are  engaged  in 
selling  the  three  million  families  in  this  mighty 
market  can  capitalize  on  this  proven  RESULT- 
VALUE 


NEW  YORK  AMERICAN 
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QUEEN  OF  BEAUTY  CONTEST  CALLED 
CHICAGO  DAILY’S  BEST  PROMOTION 

Fourteen  Other  Newspapers  Cooperated  With  Tribune  In  Sending 
51  Girls  to  Progress  Expositicm — $20,000  In  Prizes 
Awarded — Contest  Conducted  On  High  Plane 
By  PAUL  R.  KUHN 

President,  Burnet-Kuhn  Advertising  Company,  Chicago 


That  a  newspaper  “Beauty  Con¬ 
test”  can  be  conducted  in  the  high¬ 
est  spirit  of  dignity  and  wholesomeness 
was  recenth’  demonstrated  in  the  com- 


Left  to  right:  Miss  Lorraine  Nevens 
of  Evanston,  Ill,,  winner  of  $3,000  prize 
as  First  Lady-in-Waiting;  Miss  Lillian 
Anderson  of  Racine,  Wis,,  winner  of 
$5,000  first  prize  and  chosen  Queen; 
and  Miss  Rnth  Joyce  Hardie  of  Austin, 
m,,  winner  of  $2,000  prise  and  desig¬ 
nated  Second  Lady-in-Waiting. 

petition  conducted  by  the  Chicago  Tri¬ 
bune  and  14  affiliated  newspapers 
throughout  the  world  who  sought  to 
find  a  “Queen”  and  her  “Court  of 
Honor  of  Fifty  Girls”  to  dedicate  A 
Century  of  Progress  Exposition  at 
Chicago. 

The  Tribune,  last  January  announced 
in  a  double  spread  in  three  colors  an 
offer  of  $20,000  in  cash  awards  to  the 
most  charming  girls  of  the  world.  All 
that  was  necessary  was  to  submit  a 
photograph. 

The  offer  contemplated  the  prelimin¬ 
ary  selection  of  ten  photographs  each 
week  and  the  publication  of  these  photo¬ 
graphs  in  the  Rotogravure  Section  of 
the  Sunday  Tribune.  For  each  photo¬ 
graph  so  published  the  Tribune  agreed 
to  pay  $100  in  cash.  One  hundred 
photographs  were  published,  ten  each 
Sunday  for  ten  weeks,  and  a  total  of 
$10,000  was  paid  to  the  girls  whose 
photographs  were  so  published.  The 
Tribune  advertised  the  competition  in 
newspapers  throughout  its  territory  in 
addition  to  promoting  interest  in  it 
through  its  own  columns. 

Simultaneously  the  14  newspapers 
associated  with  the  Tribune  in  the 
enterprise  announced  a  similar  offer. 
These  newspapers  are :  Little  Rock 
Arkansas  Democrat,  Atlanta  Journal, 
Boston  Herald-Trarvler,  San  Francisco 
Chronicle,  Louisiille  Courier- Journal 
and  Times,  New  Orleans  Item-Tribune, 
Oklahoma  City  Oklahoman,  Paris  Eldi- 
tion,  Chicago  Tribune,  Philadelphia 
Public  Ledger,  Portland  (Ore.)  Jour¬ 
nal,  Kansas  City  Journal-Post,  Rich¬ 
mond  News-Leader,  San  Antonio  Ex¬ 
press,  and  Washington  Post. 

In  addition  to  the  preliminary  awards 
the  offer  contemplated  the  payment  of 
a  first  prize  of  $5,000  in  cash  to  the 
girl  chosen  by  the  judges  to  be  “Queen” 
of  A  Century  of  Progress,  $3,000  to 
the  girl  chosen  as  first  lady-in-waiting, 
and  $2,000  in  cash  to  the  girl  chosen 
second  lady-in-waiting.  More  than  100,- 


000  photographs  were  received  before 
the  closing  date,  April  15.  Every  state 
in  the  union  and  many  foreign  countries 
were  represented.  It  was  probably  the 
largest  competition  of  this  character 
ever  conducted. 

In  accordance  with  the  terms  of  the 
offer  51  girls  were  chosen  by  the 
judges  and  these  girls  were  invited  to 
Chicago,  all  exi^nses  paid,  including 
rail  and  steamship  fares,  hotel  accom¬ 
modations,  meals,  entertainment,  etc.  In 
addition  each  girl  was  furnished  with 
a  complete  court  costume,  including  a 
taffeta  gown,  hat,  shoes  and  all  acces¬ 
sories.  The  court  gowns  were  all 
identical  and  were  made  by  Marshall 
Field  &  Co.  Proper  chaperonage  was 
provided  for  each  girl. 

The  girls  chosen  represented  most  of 
the  states  of  the  United  States ;  also 
England  and  France.  Before  given  a 
definite  place  in  the  “Court  of  Honor” 
each  girl  was  individually  investigated 
by  representatives  of  the  Chicago  Tri¬ 
bune  and  the  other  affiliated  news¬ 
papers.  The  purpose  was  to  determine 
that  the  girls  chosen  conformed  in  all 
respects  to  the  rules  which  provided 
that  the  girls  must  be  unmarried,  must 
not  be  professionals  such  as  stage  stars 
or  artists’  models  and  must  be  of  good 
repute.  The  result  was  an  assembly 
of  51  wholesome  representatives  of 
charming  femininity  from  the  world 
over.  Approximately  65  per  cent  of  the 
finalists  were  college  girls. 

The  girls  arrived  in  Chicago  May 
25.  They  were  immediately  taken  to 
the  costumers  for  the  fitting  of  their 
gowns.  There  followed  a  program  of 
ten  days  of  entertainment  and  sight¬ 
seeing  at  the  World's  Fair.  On  Friday, 
May  26,  the  girls  assembled  in  the  Bal 
Tal»rin  of  the  Hotel  Sherman.  They 
were  all  dressed  in  identical  costumes, 
lovely  champagne  colored,  taffeta  even¬ 
ing  gowns.  They  marched  in  review 
before  the  judges  for  four  hours.  Grace, 
poise,  carriage,  beauty  were  weighed  by 
the  judges,  ^ch  girl  read  a  sentence 
printed  on  a  placard  so  that  the  judges 
might  have  knowledge  of  their  speaking 
voices. 

Each  girl  wore  a  numbered  armband. 
No  other  identification  was  available 
to  the  judges,  who  sat  at  individual 
tables  so  they  could  not  confer.  After 
the  girls  had  left  the  room  the  judges 
cast  a  trial  ballot  in  favor  of  those  girls 
whom  they  wanted  to  see  a  second  time. 

The  judges  were:  Mrs.  John  Alden 
Carpenter,  Mrs.  Howard  Ellis,  Mr. 
Wallace  Kirk.  Mrs.  Howard  Linn.  Mrs. 
Robert  R.  McCormick,  Mr.  John  T. 
McCutcheon,  Mrs.  William  H.  Mitchell, 
Mrs.  Pauline  Palmer  and  their  staff. 

At  10  o’clock  48  of  the  51  girls 
marched  down  the  grand  staircase  to  the 
strains  of  the  Coronation  March.  Presi¬ 
dent  Rufus  C.  Dawes  of  A  Century  of 
Progress  Exposition,  occupied  the  ros¬ 
trum  to  crown  the  Queen.  Following 
the  girls,  the  Second  Lady-in-Waiting 
appeared.  Miss  Ruth  Joyce  Hardie  of 
Austin,  Ill.  Following  her  came  the 
First  Lady-in-Waiting.  Miss  Lorraine 
Nevens  of  Evanston,  Ill.  The  room  fell 
into  hushed  silence  as  the  audience 
awaited  the  appearance  of  the  Queen, 
and  winner  of  the  $5,000  prize.  Miss 
Lillian  Anderson  of  Racine,  Wis.,  who 
appeared  in  queenly  robes  of  white  satin 
with  royal  purple  train  carried  by  page 
boys.  Movie  cameras  clicked  and 
microphones  carried  the  message 
through  46  stations  of  the  N.  B.  C. 
into  all  parts  of  the  country. 

On  Saturday  morning.  June  27,  A 
Century  of  Progress  Exposition  was 
formally  opened  with  inaugural  cere¬ 
monies  at  Soldier  Field.  A  parade 
several  miles  in  length  proceeded  down 
Michigan  avenue,  headed  bv  Post¬ 
master  (}eneral  Farley,  as  President 
Roosevelt’s  representative,  immediately 
followed  by  the  “Queen”  and  her  “Court 


of  Honor  of  50  (Tharming  Girls.”  Tlie 
“Queen”  and  her  “Court”  rode  on  seven 
magnificent  floats  and  received  the  ac¬ 
claim  of  hundreds  of  thousands  along 
the  line  of  march. 

For  ten  days  these  51  girls  were  en¬ 
tertained  at  A  Century  of  Progress 
Exposition  and  at  leading  hotel  in 
Chicago  and  were  shown  the  hospitality 
of  the  city.  Wherever  they  went  huge 
crowds  greeted  them. 

At  the  expiration  of  the  program  of 
entertainment  the  girls  were  returned 
to  their  homes,  their  good  wishes  and 
thanks  being  expressed  to  the  Chicago 
Tribune  and  affiliated  newspapers  for 
the  courteous  and  wholesome  manner  in 
which  the  entire  program  was  con¬ 
ducted.  This  competition  proved  that 
a  contest  of  this  character  need  not 
be  one  for  the  exhibition  of  limbs.  It 
proved  one  of  the  greatest  pieces  of  cir¬ 
culation  promotion  in  the  86  year  his¬ 
tory  of  the  Chicago  Tribune. 


DAILIES  IN  BURLINGTON 
ARE  CONSOLIDATED 


Gazette  and  Hawk-Eye  Purchased  and 

Merged  at  Evening  Paper  by 
Group  of  Citizens — Howard  T. 

Custer  Is  General  Manager 

Purchase  and  consolidation  of  the 
Burlington  (la.)  Gazette  (evening)  and 
the  Burlington  Ha/U’k-Eye  (morning) 
by  a  group  of  Burlington  and  Gales¬ 
burg,  Ill.,  citizens  was  announced  this 
week. 

Included  in  the  new  company  are 
Omer  N.  Custer,  former  Illinois  state 
treasurer,  and  his  son,  Howard  T.  Cus¬ 
ter.  The  latter  is  the  general  manager 
of  the  new  newspaper  which  is  being 
issued  under  the  name  of  the  Hawk- 
Eye  Gazette.  The  consolidated  publica¬ 
tion  is  an  evening  paper. 

The  majority  interest  of  the  Gazette 
was  purchased  from  J.  H.  Coffin,  mem¬ 
ber  of  a  family  which  has  held  control 
of  the  paper  for  50  years.  The  majority 
of  the  common  stock  of  the  Hawk-Eye 
was  purchased  from  J.  Tracy  Garrett 
who  is  to  become  editor  of  the  merged 
paper.  Thomas  Green,  managing  editor 
of  the  Gazetter,  will  be  managing  editor 
of  the  combined  paper.  Charles  M. 
Morgan  will  be  business  manager. 

The  circulation  of  the  Gazette  on 
March  31  was  10.164,  and  that  of  the 
Hawk-Eye  was  10,221.  Mr.  Garrett, 
who  becomes  editor,  is  president  of  the 
Iowa  association  of  Associated  Press 
members.  He  is  also  the  Burlington 
postmaster. 

The  Gazette  is  said  to  be  the  oldest 
newspaper  in  Iowa,  having  been  pub¬ 
lished  continuously  since  1837.  It  began 
daily  publication  in  1855. 

The  Hawk-Eye  was  established  in 
Burlington  as  a  Whig  organ  by  James 
G.  Edwards  in  1839.  and  also  entered 
the  daily  field  in  1855. 

The  national  advertising  representa¬ 
tives  of  the  Daily  Hawk-Eye  Gazette 
will  be  Small.  Spencer.  Brewer,  Inc., 
Chicago.  New  York  and  Boston. 

SONS  EDIT  MOREAU  PAPERS 

Control  of  the  Bloomfield  (N.  J.) 
Independent  Press,  Hunterdon  County 
Democrat  and  the  Freehold  Transcript 
weekly  papers  owned  by  the  late  Alex 
L.  Moreau  will  remain  in  the  family. 
His  son,  Charles  Ellis  Moreau,  will  be¬ 
come  owner  as  well  as  editor  of  the 
Bloomfield  Independent  Press.  The 
other  son,  Adrian  E.  Moreau,  will  be 
the  proprietor  and  editor  of  the  Free¬ 
hold  Transcript.  A  nephew'  D.  How¬ 
ard  Moreau,  will  continue  as  editor  and 
publisher  of  the  Hunterdon  Countv 
Democrat.  The  elder  Moreau’s  will 
stipulated  that  each  should  be  given 
the  option  of  purchasing  the  respec¬ 
tive  papers,  with  which  they  have  been 
identified  for  some  time. 


NEW  TERRE  HAUTE  DAILY 

After  being  published  for  five  months 
as  a  weekly  the  Terre  Haute  (Ind.) 
Neu^s  last  week  made  its  appearance 
as  a  daily,  the  third  daily  in  Terre 
Haute.  A.  J.  Jewett,  who  has  been  in 
the  publishing  business  in  Terre  Haute 
for  15  years,  is  president  and  editor. 
Ora  Little  is  circulation  manager. 


SUMMER  SERIALS 


Detective 
and  Mystery 
Serials 


(First  Newspapers  Rights) 

By  E.  PHILLIPS  OPPENHEIM 

“The  Ostrekoff  Jeweb” 

“The  Underground  Room” 
“The  Man  From  Sing  Sing” 

By  EDGAR  WALLACE 

(Belaued  Since  Hie  Death) 

“Mystery  of  The  Frightened 
Lady” 

“When  The  Gangs  Came  To 
Ixtndon” 

“The  Park  Lane  Mystery” 
“The  Mystery  of  Mary  Grier” 

By  RUFUS  KING 

“Murder  on  The  Yacht” 
“Somewhere  In  This  House” 
“Murder  By  The  Clock” 


Love  Problem 
Stories 

(First-Run  Novels) 

By  VERA  BROWN 

(Author  of  “CinderetlaTof 
the  Skiee,'\ete.) 

“Heartbreak  Road” 

“Sally  of  Sky  Alley” 

“Love  Takes  The  Sky’Road” 
“Million  Dollar  Girl’^ 

By  BARBARA  WEBB 

(Author  of  "Golden  Girl,” 
“Broken  Winee,"  etc.) 

“Newspaper  Girl” 

“Play  Girl” 

“Treasure  Hunt” 

“Good  Girl” 

(First  Newspapers  Rights) 

By  REX  BEACH 

“Money  Mad” 

By  ARTHUR  SOMERS  ROCHE 

“The  Great  Abduction” 

“The  Wrong  Wife”  ^  | 

“Four  Blocks  Apart” 
“Marriage  For  'Two” 

“Age  of  Youth” 

E]ach  serial  caiTies’'draniatic 
illustrations  and  is  divided 
into  30  installments.  A 
campaign'!  of  preliminary 
announcements,  in  mat,  _  is 
available  for  shipment  with 
complete  art  and  text  copy 
of  each  story. 

LEDGER 

SYNDICATE 

Philadelphia,  Pa. 


“Look  what 
happened  i 

Atlanta” 


For  1 8  consecutive  months  LOCAL 
advertisers  have  placed  a  constantly- 
increasing  percentage  of  their  lineage  in  The 
Atlanta  Georgian  and  Sunday  American. 


For  19  consecutive  months  CLASSIFIED 
ADVERTISERS  have  placed  a  constantly- 
increasing  percentage  of  their  lineage  in  The 
Atlanta  Georgian  and  Sunday  American. 


In  36  months  The  Georgian  has  climbed 
steadily  and  consistently  from  third  place  in 
city  circulation  (more  than  9,000  copies 
behind  the  then  leader)  to  a  position  of 


today  in  city 
circulation  by  a  margin 
of  3,517  copies  daily! 

Magic?  No — just  a  better  newspaper. 


ace 


The  Sunday  American  dominates  its  field 
ay  by  a  wider  margin  than  ever  before. 


FOR  RESULTS,  tell  your  story 
to  Atlanta's  most  responsive 
audience  through  Atlanta's  most 
interesting  newspaper. 


CEORGIXI 


MERICAN 


REPRESENTED  BY 

RODNEY  E.  BOONE  ORGANIZATION 
A  UNIT  OF  HEARST  ADVERTISING  SERVICE 


Atlanta,  New  York,  Chicago, 
Detroit,  Cleveland,  Boeton, 
Philadelphia,  Rocheeter,  San 
Franclico,  Lot  Angelee  and 
Beattie. 
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FLEETWOOD  NEW  HEAD 
OF  GEORGIA  PRESS 


Milton  Fleetwood 


Southern  Editor*  Combine  Busine** 
with  Pleasure  at  Meeting  in 
Rome — Waycross  Paper 
Wins  Service  Trophy 

Milton  L.  Fleetwood,  editor  of  the 
Carters't'iUe  Tribune-Neivs,  was  elected 
president  of  the  Georgia  Press  Associa¬ 
tion  at  its  annual 
three-day  conven¬ 
tion  which  ended 
at  Rome  on  June 
24.  He  succeeds 
Jack  Williams  of 
the  IVaycross 
J  oumal-Herald. 

Kirk  Sutlive, 
editor  of  the 
Blacks  hear 
Times,  was 
named  vice-presi¬ 
dent,  and  other 
officers,  all  of 
whom  were  re¬ 
elected,  are,  C.  E. 
Benns,  of  the  Butler  Herald,  recording 
secretary;  Hal  M.  Stanley,  of  the 
Editors'  Forum,  Atlanta,  executive 
secretary ;  and  B.  H.  Hardy,  of 
the  Ba^cszille  News-Gacette,  treas¬ 
urer. 

On  the  closing  day  of  the  convention 
the  trophy  committee  announced  the  fol¬ 
lowing  awards: 

Sutlive  trophy  for  the  most  construc¬ 
tive  work  in  the  community  during  the 
last  year  to  the  Waycross  Journal- 
Herald. 

Stanley  trophy  for  the  best  typograph¬ 
ical  appearance  to  the  Quitman  Free 
Press.  Honorable  mention  to  the  But¬ 
ler  Herald. 

Bankston  trophy  for  publishing  the 
largest  percentage  of  local  news — to  the 
Bartow  Tribune-News  of  Carterville. 
Honorable  mention  to  the  U' ashing  ton 
News-Reporter. 

Dean  trophy  for  the  best  editorial  of 
the  year — to  the  Charlton  Ciunty  Her¬ 
ald,  of  Folkston,  editorial  published 
Nov.  25.  1932.  Honorable  mention  to 
the  Neuman  Herald  for  an  editorial 
published  May  5,  1933. 

Williams  trophy  for  the  most  fearless 
editorial  page — preseirted  to  the  Dalton 
Citizen. 

At  the  opening  business  session  John 
G.  Herring,  of  the  Tifton  Gazette,  con¬ 
ducted  an  open  forum,  covering  various 
topics  of  interest  to  the  profession,  after 
which  there  were  addresses  by  Attor¬ 
ney-General  Yeomans,  of  Georgia,  and 
Judge  Ogden  Persons,  of  the  Flint  Ju¬ 
dicial  Circuit. 

Members  then  discussed  the  progress 
of  paper-making  in  Georgia  from  pine. 

During  the  discussion,  copies  of  the 


SoTwnwh  Press,  printed  upon  Georgia 
newsprint,  were  displayed. 

In  the  afternoon  the  delegates  and 
visitors  were  guests  at  the  country  home 
of  Corra  Harris,  Georgia  writer,  and 
at  Cartersville,  where  they  were  given 
a  barbecue  and  danre  under  the  auspices 
of  the  local  editors,  Milton  L.  Fleet- 
wood,  of  the  Tribune-News,  and  W.  R. 
F'rier,  of  the  Bartow  Herald,  and  the 
local  chamber  of  commerce. 

Speakers  at  the  Thursdaay  session 
were  Lee  W.  Moore,  editor  of  the 
Clayton  County  News;  Ralph  Newton, 
superintendent  of  Waycross  Schools;  L. 
K.  Starr,  editor  of  the  Editors  Forum; 
Hugh  Howell,  chairman  of  the  State 
Democratic  executive  committee,  and 
Albert  B.  Rogers,  director  of  the 
Georgia  bicentennial  celebration. 


UNITED  TYPOTHETAE 
HAS  TENTATIVE  CODE 


Washington  Conference  Document 

Will  Be  Submitted  to  Industry — 
Text  Withheld  Until  July  1 
Another  Meeting  July  13 

By  George  H.  Manning 

(IVaskinfftem  Correspondent, 

Editor  &  Publisher) 

Washington,  June  27 — K  tentative 
code  of  fair  competition  for  the  commer¬ 
cial  printing  industry  of  the  United 
States  was  adopted  here  June  24  after 
four  days  of  discussion  by  representa¬ 
tives  of  the  industry  in  conferences  held 
under  auspices  of  the  United  Typothe- 
tae  of  America. 

The  tentative  code,  which  will  not  be 
made  public  before  July  1,  will  be  sent 
to  individual  printers  and  printers’  as¬ 
sociations  throughout  the  country, 
whether  or  not  they  are  members  of  the 
U.  T.  A.,  with  a  request  for  sugges¬ 
tions  or  criticisms. 

Another  general  meeting  of  the  trade 
has  been  called  fpr  July  13  and  14  at 
Chicago,  when  the  reaction  of  printers 
throughout  the  country  to  the  sug^gested 
code  will  be  studied.  If  there  is  any 
general  unanimity  of  opinion  as  to  the 
desirability  of  the  suggested  Code,  or 
if  the  majority  opinion  of  the  in¬ 
dustry  can  get  together,  it  is  probable 
that  the  Chicago  meeting  will  draft  a 
final  code  for  presentation  to  the  Na¬ 
tional  Recovery  Administration. 

The  conferences  here  were  presided 
over  by  Frank  J.  Smith,  of  the  John 
P.  Smith  Printing  Co.,  Rochester,  N. 
Y.,  chairman  of  the  industrial  stabiliza¬ 
tion  committee  of  U.  T.  A.  Mr.  Smith 
and  members  of  his  committee  have  been 
working  on  a  proposed  code  for  some 
weeks,  starting  as  soon  as  the  industrial 
recovery  bill  was  introduced  in  Con¬ 
gress. 


Wa  LTER  LiPPMANN 

“TODAY  and  TOMORROW" 


I  AM  glad  to  pay  my 
tribute  to  the  high  value  we 
place  upon  the  contribu¬ 
tions  of  Walter  Lippmann 
to  our  columns, 

“I  regard  Mr.  Lippmann 
as  one  of  the  most  interest¬ 
ing  and  constructive  com¬ 
mentators  on  the  news  now 
writing  in  the  American 
press.” 

FRANK  KNOX. 

Publisher,  The  Chicago  Daily  News 


A^OW  124  newspapers 
have  found  a  way  to 
buy  and  print  Walter 
Lippmann’s  "Today  and 
Tomorrow”.  If  your 
territory  is  open,  write 
or  wire  for  reasonable 
terms. 


Newark  H 


ERALD  IRIBUNE 


Syndicate 


A.  P.  NAMES  9  GROUPS 
TO  STUDY  REPORT 


Personnel  of  Committees  Which  Will 

Report  at  October  Meeting  Are 
Announced — Finding*  to  Go  to 
A.  P.  Board  of  Director* 

The  complete  personnel  of  the  nine 
committees  of  Associated  Press  editors 
appointed  to  make  a  critical  analysis 
of  the  A.P.  report  for  discussion  at  a 
national  meeting  of  A.P.  editors  and 
managing  editors  was  announced  this 
week.  'I'he  meeting  will  be  held  near 
the  middle  of  October  in  or  near 
Chicago. 

The  committees  and  their  chairmen 
follow : 

Washington  Service  —  Sevellon  Brown, 
Providence  (R.  1.)  Bulletin  and  Journal, 
chairman;  A.  L.  Stockton,  Greensboro  (N.  C.) 
News  and  Record:  Arthur  J.  Sinnott,  Newark 
(S.  J.)  News;  Donald  L.  Breed,  Freeport 
Clll.)  Journal  Standard;  James  K.  Record, 
Port  Worth  (Tex.)  Star-Telegram;  T.  W. 
Ross,  Colorado  Springs  Telegraph;  I’almer 
Hoyt,  Portland  Oregonian. 

Domestic  news  report — Paul  Bellamy, 
Cleveland  Plain  Dealer,  chairman,  Bernard 
Krehs,  New  Orleans  Times-Picayune;  E.  D. 
Coblentz,  New  York  American;  Fred  Schil- 
plin,  St.  Cloud  (Minn.)  Times  and  Journal- 
Press;  J.  E.  King,  Dallas  News;  O.  S. 
Warden,  Great  Falls  (Mont.)  Tribune;  John 
S.  McGarrens,  Tacoma  News-Tribune. 

Foreign  service — Hal  O’Haherty,  Chicago 
Daily  News,  chairman;  Mark  F.  Ethridge, 
Macon  (Ga.)  Telegraph  and  News;  Edwin  L.. 
James,  New  York  Times;  W'.  F.  Maag,  Jr., 
Youngstown  (O.)  Yindicotor;  Walter  Har¬ 
rison,  Oklahoma  City  Times  and  Oklahoman; 
Frank  S.  Hoag,  Jr.,  Pueblo  (Col.)  Star-Jour¬ 
nal;  Donald  J.  Sterling,  Portland  (Ore.) 
Journal. 

Market  service — Roy  J.  Dunlap.  St.  Paul 
Dispatch  and  Pioneer  Press,  chairman;  John 
I’aschall,  Atlanta  Journal;  Harold  W.  San¬ 
ford,  Rochester  (N.  V.)  Democrat  and 

Chronicle;  William  R.  Watson,  Omaha  World- 
Herald;  Allen  Merriam,  Dallas  Times  Her¬ 
ald;  Walter  Walker,  Grand  Junction  (C^l.) 
Sentinel;  E‘.  R.  Collins,  Los.  Angeles  Herald 
and  Express. 

Sports  service — Roy  .\.  Roberts,  Kansas 
City  Star  and  Times,  chairman;  Ellis  Hol- 
lums,  Miami  Herald;  Horace  P.  Bull,  Syra- 
euse  (f».  Y.)  Post-Standard;  R.  H.  Horst, 
South  Bend  (Ind.)  Tribune;  W.  D.  Chand¬ 
ler,  San  Francisco  Chronicle;  Edson  K. 
Bixby,  Springfield  (Mo.)  Daily  News;  Irving 
W.  Hart,  Basse  (Ida.)  Statesman. 


Features  and  pictures — Ralph  W.  T^l^ 
blood,  Los  Angeles  Times,  chairman;  Frank 
K.  Ahlgren,  Memphis  Evening  Appeal:  R.  R 
Ihoate,  Boston  Herald;  Marvin  fl.  Creaget 
Milwaukee  Journal;  Victor  F.  Barnett,  Ttlii 
(Okla.)  Tribune;  William!  C.  Deming,  Ckej. 
enne  (Wyo.J  Tribune-Leader;  J.  0.  Hayci 
San  Jose  (Cal.)  Mercury  Herald.  ^ 

News  style — J.  P.  Miller,  Savannah  Ntut 
and  Press,  chairman;  Allen  Cleaton,  Rick. 
mond  (\'a.)  Times  Dispatch;  Lee  B.  Wood, 
New  York  World-Telegram;  Verne  MarshnlL 
Cedar  Rapids  (la.)  Gazette  and  Republicat- 
Eugene  A.  Howe,  Amarillo  (Tex.)  CW 
News;  E.  Dana  Johnson,  5‘anla  Fe  Sen 
Mexican;  Carl  E.  Brazier,  Seattle  Times. 

.Movement  and  makeup  of  report — Grafton 
Wilcox,  New  York  Herald  Tribune,  chair, 
man;  Clyde  Dew,  Little  Rock  Gazette;  A. 
H.  Kirchhofer,  Buffalo  (N.  Y.)  News;  Batil 
Walters,  Des  Moines  Register  and  Tribune- 
Frank  E.  Milligan,  Fort  Scott  (Kan.)  Tri 
bune;  W.  C.  Shepherd,  Denver  Post;  Henry 
Rising,  Spokane  Chronicle. 

Pony  report — Talbot  Patrick,  Coldsbere 
(N.  C.)  News  Argus,  chairman;  Mrs.  L  E 
Clark,  Clarksdale  (Miss.)  Register;  L  g. 
Whitcomb,  Albert  Lea  (Minn.)  Tribune;  C. 
H.  Heintzelman,  Coatesville  (Pa.)  Record; 
W.  J.  Sewall,  Carthage  (Mo.)  Press;  Will 
Robinson,  Carlsbad  (N.  M.)  Current-Argus; 
F.  W.  Atkinson;  Watsonville  ((^1.)  Register. 

Oliver  Owen  Kuhn,  Washington  Star, 
is  chairman  of  the  program  committet 


Other  members  are  Roy  A.  Roberts, 
Kansas  City  Star;  Roy  J.  Dunlap,  St. 
Paul  Dispatch  and  Pioneer  Press,  and 
J.  P.  Miller,  Savannah  News  and  Press. 

Managing  editors  have  been  invited 
to  send  comments  on  the  A.P,  report 
to  Mr.  Kuhn,  who  will  pass  them  on  to 


committees. 

Reports  made  by  the  nine  committees 
at  the  October  meeting  will  be  presented 
to  the  A.P.  directorate. 


CHANGES  IN  HUMBOLDT 

The  following  changes  have  been 
made  recently  in  the  staff  of  the  Eureka 
(Cal.)  Humboldt  Times,  morning  paper. 
Fred  Scheidle,  formerly  ^itor  and  pub¬ 
lisher,  Ventura  (Cal.)  Free  Press,  has 
been  named  advertising  director,  suc¬ 
ceeding  H.  Irvine  Sprague,  wlw  b^ 
comes  national  manager.  Previously 
Scheidle  was  with  the  San  Jose  Evening 
News,  Oroville  Mercury-Register  and 
Santa  Ana  Times.  J.  Dwight  O'Dell, 
San  Francisco  and  Sacramento  publicity 
man,  becomes  editorial  writer  and  polit¬ 
ical  reporter  for  the  Times. 


QUALITY 

TALKS 

In  this  new  (deal — in  busi' 
ness  and  commerce — quality 
is  winning  back  its  rightful 
•place  against  mere  bulk  and 
cheapness. 

IN  HISTORIC  OLD 
YORK  COUNTY,  PA. 

there  is  a  newspaper  that,  for 
years,  has  stood  for  quality  in 
every  phase. 


THE  YORK,  PA.  GAZETTE  AND  DAILY 

HAS  EARNED  THE  RIGHT  TO  THE  NAME  “quALITy"  BY 


( I )  Censored  Advertising — com¬ 
plete,  stnet,  unwavering; 
thousands  of  dollars  refused 
each  year. 

(i)  High  Editorial  Policy — in- 
de,"«ndent — unswayed. 


(  J  )  Circulation  (Coverage — com¬ 
plete,  for  natural  territory. 

(  4 )  Fully  Paid  Circulation — un¬ 
forced,  no  premiums,  no 
solicitors,  no  stunts;  home 
delivered. 


For  further  details  see 

HOWLAND  6?  HOWLAND,  Inc. 

National  Representatives 

NEW  YORK  CHICAGO 

247  PARK  AVENUE  3(50  N.  MICHIGAN  AVENUE 
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OUR  KIND 
OF  PEOPLE 


Herald  and  Examiner  readers  do  not  choose  their 
newspaper  on  price  alone. 

They  willingly  pay  an  extra  penny  for  this  better 
newspaper  every  morning — ^just  as  they  pay  extra  dollars 
for  better  merchandise  every  day  in  the  year! 

This  loyal  preference  of  Herald  and  Examiner  readers 
has  built  THE  LARGEST  MORNING  NEWSPAPER 
CIRCULATION  IN  AMERICA  AT  MORE  THAN 
TWO  CENTS  A  COPY! 

“Our  Kind  of  People”  demand  editorial  integrity  and 
independence — alert,  complete  presentation  of  the  news — 
and  the  finest  features  money  can  buy. 

All  of  these  qualities  the  Herald  and  Examiner  provides  ^  to  a  greater 
degree  than  any  other  Chicago  newspaper — at  any  price.  i 

Advertisers  are  finding  that  “Our  Kind  of  People”  constitute  the  most 
responsive  and  profitable  market  in  Chicago  today. 

THE  CHICAGO  HERALD  AND  EXAMINER 

National  Advertising  Representatives 

PAUL  BLOCK  AND  ASSOCIATES 

New  York  Los  Angeles 

Chicago  San  Francisco 

Detroit  Boston 


Philadelphia 
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WASHINGTON  WEEKLIES  FIRST  TO  ORGANIZE 
UNDER  INDUSTRIAL  RECOVERY  ACT 


(.special  to  Edito*  &  Publisher) 

ELLENSBURG,  Wash.,  June  26^ 
The  VV^ashington  Press  Associa¬ 
tion,  in  47th  annual  session  here  the 
past  week-end,  unanimously  voted  ap¬ 
proval  of  federal  regulation  of  news¬ 
papers  under  the  National  Industrial 
Recovery  Act. 

The  first  state  press  association  in  the 
nation  to  act  formally  on  President 
Roosevelt’s  bill,  the  Washington  group, 
including  107  weekly  newspapers,  call^ 
for  the  appointment  of  a  committee  to 
work  with  the  federal  administrators.  It 
was  indicated  that  the  members  w'ould 
favor  some  sort  of  minimum  advertising 
rate  above  present  rates,  based  upon  cir¬ 
culation,  and  enforced  by  tbe  association. 

This  committee,  yet  to  be  selected,  is 
to  draw  up  a  code  of  ethics  for  the 
Washington  Press  Association  comply¬ 
ing  with  the  new  act.  Calling  for  ac¬ 
tion,  Clarence  Ellington,  publisher  of 
the  Chehalis  B^e-Nugget,  explained  that 
Gen.  Hugh  S.  Johnson’s  statement  indi¬ 
cating  inclusion  of  newspapers  in  the  re¬ 
covery  bill  virtually  “forces  a  reversal 
of  the  long-time  policy  of  state  press 
associations  not  to  attempt  rate  fixing.” 

During  the  two-day  convention,  which 
was  attended  by  a  record-breaking  at¬ 
tendance  of  more  than  75,  the  associ¬ 
ation  voted  to  go  directly  to  Governor 
Clarence  D.  Martin  to  seek  lower  fire 
insurance  rates  for  newspaper  plants, 
urging  that  “newspaper  losses  due  to 
fire  were  almost  negligible  in  this  state 
within  the  past  five  years.” 

A  note  of  optimism  pervaded  the  ses¬ 
sion  for  the  first  time  in  three  years, 
nearly  every  publisher  reporting  a 
marked  upturn  in  business  during  May 
and  early  June. 

Thos.  E.  Dobbs,  Snohomish  Tribune 
publisher,  struck  the  keynote  of  the  con¬ 
vention,  when  he  urged  “an  immediate 


150  Publisher*  Attend  Annual  Outing 
at  Frankfort  June  22-24 

One-hundred  fifty  members  of  the 
Michigan  Press  Association,  an  organ¬ 
ization  of  weekly  newspaper  publishers, 
were  at  Frankfort  June  22,  23,  and  24 
for  the  association’s  annual  summer 
outing,  which  included  a  banquet,  golf 
tournaments,  a  motor  trip  through  the 
Leelanau  peninsula,  and  a  cruise  on 
Lake  Michigan  to  the  Manitou  islands. 

Speakers  at  the  banquet,  held  on  the 
evening  of  June  22,  included  State 
Senator  Leon  Case,  publisher  of  the 
Watervliet  Record,  and  Democratic 
floor  leader  of  the  upper  house,  and 
Vernon  J.  Brown,  publisher  of  the 
Ingham  County  News,  Mason,  state 
representative  and  Republican  floor 
leader  in  the  lower  house.  Mr.  ^se 
told  of  the  work  of  the  recent  legisla¬ 
tive  session  from  a  Democratic  stand¬ 
point,  while  Mr.  Brown  discussed  the 
work  from  the  Republican  angle. 
Schuyler  Marshall,  publisher  of  the  St. 
Johns  Republican,  was  toastmaster. 

M.  M.  McQure,  publisher  of  the 
Chelsea  Standard,  was  in  charge  of  the 
outing.  He  was  assisted  by  A.  P. 
Peterson,  publisher  of  the  Bemie 
County  Record. 


20  PRINTERS  GRADUATED 

The  twelfth  annual  commencement 
of  the  Empire  State  School  of  Print¬ 
ing,  Ithaca,  N.  Y.,  was  observed  June 
16,  with  Harry  G.  Stutz,  general 
manager  of  the  Ithaca  Journal-News, 
delivering  the  commencement  address. 
He  stressed  the  opportunities  for  the 
20  graduates  of  this  technical  news¬ 
paper  school.  Frank  E.  Gannett, 
president  of  the  Gannett  Newspapers, 
and  founder  of  this  school  12  years 
ago,  told  graduates  they  were  much 
better  trained  for  work  and  advance¬ 
ment  in  the  newspaper  industry  than 
any  of  the  noted  editors  of  the  past. 


1,000  CHILDREN  AT  CAMP 

One  thousand  Detroit  children  are 
attending  the  Detroit  Free  Press  Fresh 
Air  Camp  at  Sylvan  lake. 


increase  in  rates,  both  local  and  na¬ 
tional,  in  line  with  the  increase  in  prices 
of  basic  commodities.”  He  explained 
that  “most  publishers  do  not  favor  any 
radical  rise,  out  tlie  moment  is  psycho¬ 
logically  right  to  put  over  a  slight  in¬ 
crease.  Sign  no  contracts  now,”  he 
advised,  “as  we  are  not  sure  what  in¬ 
flation,  if  it  comes,  will  do  to  the  dol¬ 
lar.  You  know  that  your  newsprint 
contracts  are  being  broken  now. 

“That  should  be  ample  warning  for 
you  not  to  sign  contracts  with  your 
advertisers.” 

A  recent  Washington  state  enactment, 
now  being  tested  in  the  supreme  court, 
makes  bills  collectable  and  unpaid  sub¬ 
scriptions  liable  to  taxation.  In  view  of 
this  new  measure  the  convention  devoted 
considerable  attention  to  collections  and 
prepaid  subscription  plans. 

Among  awards  given  at  the  conven¬ 
tion  were  the  following: 

Most  valuable  member  for  1932-33: 
Chehalis  Bee-Nugget,  Clarence  Elling¬ 
ton. 

Herbert  A.  Scheonfeld  trophies  for 
community  service:  Cashmere  Valley 
Record  and  Winlock  News. 

Papers  showing  most  improvement  in 
the  W.  P.  A.  Better  Newspaper  Con¬ 
test  :  Raymond  Herald,  Goldendale 
Sentinel,  OaJcznlle  Cruiser;  Cedro- 
Woolley  Courier-Times,  Snohomish 
County  Tribune,  Yakima  Valley  Opti¬ 
mist,  Edmonds  Tribune  Review,  Ska¬ 
mania  County  News. 

Seattle  Times  trophy  for  best  typog¬ 
raphy  awarded  to  Ralph  Reed,  publisher, 
Kennewick  Courier- Journal  for  second 
consecutive  year. 

New  officers  installed  at  the  session 
were :  Earl  Z.  Smith,  Opportunity  Her¬ 
ald,  president ;  Vernon  R.  Frost,  Cheney 
Free  Press,  secretary;  Ralph  E.  Reed, 
treasurer. 


Men  Who  Covered  Columbian  Expo¬ 
sition  Will  Convene  in  Chicago 

Plans  for  a  reunion  of  men  who 
wrote  news  of  the  Columbian  Exposi¬ 
tion  in  Chicago  in  1893  are  being  made 
by  the  Organization  for  Reunion  of 
Press  Veterans  of  ’93,  headed  by  Ber¬ 
nard  J.  Mullaney,  of  the  People’s  Gas 
Light  &  Coke  Company,  122  South 
Michigan  avenue,  Chicago.  The  reunion 
will  b«  held  at  A  Century  of  Prepress 
Ex^sition,  probably  in  July. 

Nearly  a  hundred  names  have  already 
been  listed  as  belonging  to  the  group 
which  covered  the  ’93  fair,  but  other 
names  are  being  sought. 

Besides  Mr.  Mullaney,  those  in  charge 
of  the  reunion  include :  Charles  H.  Den¬ 
nis,  Chicago  Daily  News;  Edward  S. 
Beck,  Chicago  Tribune;  John  T. 
McCutcheon,  Chicago  Tribune;  James 
O’Donnell  Bennett,  Chicago  'Tribune; 
William  K.  McKay,  Chicago  corre¬ 
spondent,  New  York  Daily  News; 
James  Keeley,  Pullman  Company,  Chi¬ 
cago  ;  Malcolm  McDowell,  Chicago 
Daily  News.  Mr.  McKay  is  secretary 


V3  More  Cars 

Sold  in  May 


New  car  sales  in  Rhode 
Island  for  May  were  34% 
above  last  year  .  .  .  On  the 
upswing.  Providence  con¬ 
tinues  to  stand  out  as  a 
Better  Market! 


Providence  Journal  {.Bulletin 

Oaminaana  NeuitngiantU.  LangmSMaiUml 


SCRIPPS  NEWSPAPERS  SUED 


Sale  of  Canfield  Stock  Attacked  by 
Special  Administrator 

A  suit  to  recover  $847,000  for  the 
Byron  Hilton  Canfield  estate  was  filed 
in  Los  Angeles  Superior  Court  June 
21,  directed  against  E.  W.  Scripps, 
Joseph  G.  Scripps,  their  mother,  Mrs. 
Josephine  S.  Scripps,  the  Scripps  News¬ 
papers,  Inc.,  the  Record  Publishing  Co., 
the  Scripps-Canfield  Co.  and  others. 
The  action  was  brought  by  E.  G. 
Dodge,  acting  special  administrator  of 
the  Canfield  estate,  and  charges  fraud¬ 
ulent  practices. 

The  suit  contends  that  at  the  time 
Canfield  died,  March  11,  1932,  he  owned 
stock  valued  at  $1,100,000  in  the  various 
publishing  concerns,  and  that  all  of  this 
stock  had  been  pledged  to  secure  three 
notes,  totalling  $253,000  — 'ade  by  Can- 
field  in  Mrs.  Scripps’  favor.  After 
Canfield’s  death,  it  is  charged,  E.  W. 
Scripps  assertedly  made  a  wrongful 
sale  of  the  stock  at  Seattle,  Wash.,  on 
the  false  excuse  that  there  had  been 
a  delinquency  in  the  payment  of  interest. 

Mrs.  Scripps  is  said  to  have  purchased 
the  stock  with  money  turned  over  to  her 
from  receipts  of  his  publishing  corpo¬ 
rations  by  E.  W.  Scripps.  The  Can- 
field  estate  has  been  damaged  to  the 
extent  of  the  sum  representing  the 
actual  value  of  the  stock  and  the  face 
value  of  the  notes,  the  suit  asserts. 

BIl^  POPULARITY  SEEN 

The  bicycle  industry  as  a  source  01 
revenue  for  newspapers  was  torecast 
this  week  by  John  B.  Carr,  Philadelphia 
advertising  man.  Mr.  Carr,  who  is  49 
years  old,  and  has  had  newspaper  and 
agency  experience,  is  an  enthusiastic 
cyclist  himself,  pedalling  recently  from 
Philadelphia  to  New  York.  Mr.  Carr 
took  up  cycling  12  years  ago  tor  the 
sake  of  his  health.  During  that  period 
he  was  with  the  Gormlay  Advertising 
Agency  in  Atlantic  City  and  the  New 
York  American.  He  uses  the  bicycle 
in  business  as  well  as  for  pleasure.  Mr. 
Carr  has  made  his  home  in  Philadelphia 
since  he  left  the  American  in  1932. 


CANADIAN  INDUSTRY  HOPEFU]. 

See*  U.  S.  Recovery  Bill  Effectia. 

Price  Stabiliietion  ^ 

The  Canadian  newsprint  industry  ij 
looking  forward  to  the  United  States’ 
National  Industrial  Recovery  Act  hope¬ 
fully,  recent  dispatches  from  MontreJ 
indicate. 

For  years  this  industry,  both  in 
Canada  and  the  United  States,  has  been 
in  a  chaotic  state  due  to  price-cutting 
secret  “rebates”  to  consumers,  and 
other  questionable  trade  practices.  A 
committee  of  prominent  Canadian  busi- 
ness  men  has  been  studying  tbe  tangled 
problem  for  months,  without  findii^  n 
solution. 

Under  the  new  U.  S.  law,  unethigj 
trade  practices  are  barred,  induing 
price-cutting,  the  worst  of  the  newsprint 
industry’s  evils.  The  Canadian  manu¬ 
facturers  will  have  no  opportunity  to 
undersell  United  States  manufacturers 
because  if  they  do  the  President  is  em¬ 
powered  to  place  a  heavy  duty  or  ^ 
dare  an  embargo  on  the  product. 

Under  these  conditions,  it  is  statwlthat 
the  Canadian  mills  are  looking  forward 
to  a  stabilization  of  price.  Some  com- 
mentators  point  out  that  the  ranait;;,^ 
industry  will  reap  benefits  of  the  U.  S. 
law,  without  contributing  to  its  cosl 

Under  normal  conditions  the  Can¬ 
adian  mills  prcxluce  about  two-thirds 
of  the  newsprint  consumed  in  the  United 
States,  a  recent  bulletin  of  the  Ameri¬ 
can  Newspaper  Publishers’  Association 
said. 


FARM  PAPER  SUES  AGAIN 

Undaunted  by  a  directed  verdict  in 
federal  court  against  its  “limitation  of 
production”  suit  against  another  group 
of  farm  papers,  the  Farmer/ 
Indianapolis,  has  filed  a  similar  suit 
in  circuit  court.  The  magazine  asks 
$600,000  from  the  defendant  papers  and 
alleges  that  advertising  contracts  offered 
by  the  papers  as  a  group  were  lower 
than  those  offered  individually,  and  tto 
gained  linage  that  rightfully  belonged 
to  the  Farmers’  Guide. 


MICHIGAN  WEEKUES  MEET  PLANNING  REUNION 


^50,000,000  will  be  spent 
in  The  Tennessee  Basin 

New  Buying  Power — In  a  New  Market 

Right  now  in  The  Tennessee  Basin  appraisers  are 
reaching  a  basis  of  value  for  farms,  homes,  highways, 
parts  of  two  villages  ...  to  make  way  for  the  building 
of  Cove  Creek  Dam — the  first  unit  in  the  Tennessee 
Valley  Authority  program. 

Engineers  are  putting  hundreds  of  men  to  work  .  .  . 
materials  will  be  bought  .  .  .  the  ring  of  industry  is 
everjrwhere. 

What  does  this  mean?  A  NEW  MARKET  .  .  .  NEW 
MONEY,  for  Uncle  Sam  pays  cash  ...  it  means  a  NEW 
DEAL  for  millions  of  people  who  have  yet  to  learn  the 
luxury  of  many  modern  conveniences. 

Advertising  NOW  in  The  Chattanooga  News  will  place 
your  products  in  the  consciousness  of  people  in  this 
NEW  MARKET . . .  families  who  are  “in  the  money  now.” 

The  News  will  endeavor  to  interpret  the  purposes  of  this 
experiment  and  to  chronicle  the  economical  and  social 
changes  in  this,  the  greatest  of  planned  projects  in  the 
history  of  America.  A  subscription  will  keep  the  facts 
before  you, 

THE  CHATTANOOGA  NEWS 

Evening  Hours  Are  Reading  Hours 


J 
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Machines  that  are 

EASY  TO  KEEP  BUSY 
ARE  THE  MACHINES 
THAT  MAKE  pj.QfJjg 


When  considering  the  purchase  of  a  machine 
to  set  display  it  should  he  home  in  mind  that 
not  every  composing  room  has  sufficient 
display  to  keep  a  machine  fully  occupied. 
That  is  especially  tme  in  these  times.  There¬ 
fore,  the  economical  machine  is  the  New 
Inter  type  Model  G  72-90  Channel  Mixer 
which  not  only  sets  display  up  to  full  30  point 
but  can  also  be  used  for  setting  ordinary  text 
and  classified ...  all  at  straight-matter  speed. 

Investigate  the  'New  Intertype  Model  G  72-90  Channel  Mixer 


INTERTYPE 

360  FURMAN  STREET  BROOKLYN,  NEW  YORK 

Chicago,  130  North  Franklin  St.;  New  Orleans,  1007  Camp  St.;  San  Francisco, 
152  Fremont  St.;  Los  Angeles,  1220  South  Maple  Ave.;  Boston,  80  Federal  St; 
Canada,  Toronto  Type  Foundry  Company  Ltd.  Distributors  Throughout  the  World 


the  InUrtype  In  BodonI  Bold. 


28 


Editor  &  Publisher  The  Fourth  Estate  for  July  1,  1933 


EDI 


THE  RETAIL  CODE 


UNLESS  something  unforeseen  occurs  practi¬ 
cally  the  entire  retail  business  of  the  coun¬ 
try  will  presently  fall  under  the  control  of 
the  fair  competition  code  adopted  by  the  directors 
of  the  National  Retail  Dry  Goods  Association,  in 
many  respects  a  model  method  in  the  vast  recovery 
adventure  now  under  way  in  all  departments  of 
commerce  and  trade. 


Newspapers  are  particularly  interested  in  the 
clauses  of  the  retail  code  which  concern  advertising. 
The  policy  is  summed  up  in  the  following  excerpts; 


"It  shall  be  unfair  competition  for  any  one  to 
mU*  offer  for  sale,  or  advertise  to  tbe  public  at 
rotii^  any  merchandise  at  less  than  the  net  Invoice 
plus  10%  to  Insure  that  labor  cost  shall  at  least 
be  partially  covered.  •  •  *  Nothing  In  this  para- 
i:ri^»hr  however,  shall  be  interpreted  to  prevent 
seasonal  clearances  of  merchandise,  so  advertised 
or  plainly  marked,  or  of  perishable,  or  damaged 
i:oods.  so  advertised  or  plainly  marked.  •  •  • 

Advertising  (written,  printed,  radio,  or  display) 
which  misrepresents  merchandise,  values  or  ser¬ 
vices,  or  selling  methods  which  tend  to  mislead 
the  consumer,  shall  be  deemed  acts  of  unfair 
competition.  •  .  .  Hetallers  shall  be  free  to 
advwtlse  their  own  soods.  their  own  services  and 
their  own  prices,  but  references  to  tbe  roods, 
services  or  prices  of  competinr  retailers  shall  be 
rerarded  as  an  act  of  unfair  competition.  •  •  • 
Claiminr  to  renerally  undersell  competitors  Is  an 
unfair  and  uneconomic  practice.** 

This  is  a  body  blow  at  laissez  faire  in  American 
reUil  trade.  It  is  the  most  wholesome  control  that 
has  been  proposed  in  the  age-long  discussion  of  the 
rights  and  wrongs  in  business  practice.  If  finally 
adopted  and  approved  and  rigidly  enforced  it  would 
profoundly  influence  the  recovery  movement,  along 
the  lines  mapped  out  by  the  federal  government.  It 
would  remove  much  of  the  bitter  retail  controversy, 
which  has  raged  for  many  years,  with  the  news¬ 
paper  advertising  medium  its  principal  butt.  The 
code  may  require  a  few  term  definitions  to  be  prop¬ 
erly  enforceable,  but  we  accept  its  spirit  and  intent. 

Fair  advertising,  truth  in  advertising,  social- 
minded  advertising — who  can  complain  of  these? 

By  this  time  it  must  be  clear  even  to  the  most 
doubtful  skeptics  that  the  economic  control  system, 
as  it  is  being  practically  worked  out,  is  by  no 
means  an  overshadowing  menace  to  advertising  and 
the  press  which  depends  upon  it  for  support.  On 
the  contrary,  as  many  advertising  experts  are  say¬ 
ing  at  the  Summer  conventions,  the  whole  idea  sug¬ 
gests  a  more  intense  use  of  advertising  as  a  selling 
force.  Some  of  the  larger  advertisers,  under  the 
retail  plan,  may  curtail  their  space — though  to  do  so 
would  inevitably  lead  to  serious  loss  of  prestige  and 
volume — but  certainly  advertising  media  should 
open  to  a  much  wider  field  and  it  is  not  inconceiv¬ 
able  that,  with  all  retail  business  on  about  the  same 
economic  footing,  the  number  of  prospects  may 
be  multiplied  by  an  interesting  figure. 

But  the  most  valuable  results  of  the  new  order 
will  come  from  a  revolutionized  system  of  appeal 
and  copy-writing.  What  a  relief  to  be  rid  of  cut¬ 
throat  competition  copy — that  type  of  appeal  which 
wrecks  public  confidence  in  the  entire  retail  struc¬ 
ture,  including  the  advertising  medium.  We  all  would 
kiss  that  stuff  good-bye,  without  shedding  a  tear. 
In  its  place  will  come  cof^  appealing  to  reason, 
breeding  faith  in  public-service  institutions  and  sell¬ 
ing  good  goods  on  their  merits.  The  great  American 
household  is  badly  impoverished  by  nearly  four 
years  of  all-pervading  depression.  The  material 
needs  of  the  people,  habituated  to  comforts  as  well 
as  necessities,  long  denied,  cannot  be  exaggerated 
and  the  situation  proposes  the  most  wonderful  re¬ 
tail  market  American  business  men  have  ever 
envisioned.  When  money  returns,  retail  com¬ 
petition  will  be  on  the  basis  of  attracting 
the  trading  public  by  direct  appeal  and  offering 
interesting  and  valuable  assortments  of  merchandise 
and  service  at  honest  prices  and  on  accurate  de¬ 
scriptions.  It  will  be  a  winning  enterprise  for  the 
best-skilled  advertisers  and  the  most  wholesome  mer¬ 
chandisers.  The  new  code  may  involve  some  sac¬ 
rifices,  but  definitely  indicated  advantages  should 
offset  them. 


We  foresee  more  retail  advertising  because  there 
will  be  more  advertisers ;  we  foresee  better  advertis¬ 
ing  because  more  reliable  and  satisfying.  If  the  re¬ 
tail  code  becomes  effective,  merchants  and  newspa¬ 
pers  co-operating  to  make  it  yield  its  promised 
crop,  it  will  contribute  one  of  the  proudest  achieve¬ 
ments  in  the  bloodless  revolution  of  1933. 


I  A  L 


What  mean  ye  that  ye  heat  my  people  to 
pieces,  and  grind  the  faces  of  the  poor?  saith 
the  Lord  God  of  Hosts. — Isaiah,  111;  15. 

“AUTHENTIC  INFORMATION” 

IN  an  interview  this  week  with  Karl  A.  Bickel 
the  German  dictator  Hitler  said:  “I  ask  the 
thoughtful  people  of  America  to  weigh  this 
regime  in  the  balance  only  with  authentic  informa¬ 
tion,  and  not  to  forget  that  no  American  govern¬ 
ment  ever  had  more  loyal  and  united  support  than 
I  have  today.” 

Authentic  information,  forsooth !  With  a  gang  of 
intellectual  cut-throats  posted  at  every  newspaper 
office,  telegraph  and  cable  station,  publishing  house, 
theatre,  church  and  all  other  avenues  of  communica¬ 
tion,  conducting  the  fiercest  censorship  of  modern 
times,  the  Nazi  iron-heel  has  the  audacity  to  talk 
about  “authentic  information.”  The  only  authentic 
information  about  Germany  we  have  seen  is  that 
which  correspondents  have  smuggled  across  the 
border  and  it  shows  up  Nazi  propaganda  as  a  mess 
of  brazen  falsehoods  and  a  nation  terrorized  and 
completely  submerged  in  bunk.  We  had  believed 
Mussolini  the  world’s  prize  assertionist,  but  Hitler 
now  humbles  II  Duce.  Neither  one  could  compre¬ 
hend  that  the  only  loyalty  which  counts  in  any 
nation  is  that  which  is  given  voluntarily  by  a 
people  who  are  privileged  to  freely  think,  speak  and 
print.  _ 

Salute  Roy  IV.  Howard,  first  newspaperman 
to  interview  the  Emperor  of  Japan,  somewhat 
because  of  the  feat  and  somewhat  because  as  a 
publisher  he  remains  a  good  reporter. 


NEWSPAPER  PROMOTION 

An  interesting  statement  on  newspaper  promo¬ 
tion  was  made  at  the  Grand  Rapids  Con¬ 
vention  of  the  Advertising  Federation  of 
America  this  week  by  J.  J.  Hartigan,  vice-president 
of  the  Campbell-Ewald  Company,  Detroit.  Said  he : 
“Newspapers  should  practice  what  they  preach. 
Representatives  are  constantly  calling  on  advertisers 
advocating  the  use  of  their  newspapers  and  pointing 
out  the  waste  an  advertiser  has  with  direct  mail 
literature.  Newspapers  themselves  in  a  great  num¬ 
ber  of  instances  fail  to  advertise  in  the  publications 
that  reach  and  are  read  by  the  advertising  fraternity. 
...  I  would  like  to  have  some  party  from  your 
newspapers  go  to  a  large  advertising  agency  and 
see  the  tremendous  waste  that  newspapers  have  in 
direct  mail  pieces.”  Mr.  Hartigan  urged  co¬ 
operative  promotion  of  newspaper  advertising  as  a 
whole,  saying  there  was  a  great  need  for  more  in¬ 
formation  for  the  use  of  advertisers.  He  proposed 
a  campaign  to  illustrate  how  an  advertiser  can  sur¬ 
round  his  product  with  class  appeal  in  newspapers 
as  well  as  magazines.  “You  can  show  the  success 
that  some  advertisers  have  had  with  a  consistent 
newspaper  campaign.”  he  said,  adding  that  the  news¬ 
paper  can  point  to  flexibility  and  visibility,  lacking 
in  so  many  other  forms  of  media.  The  speaker  de¬ 
plored  promotional  material  which  attacks  rival 
newspapers  and  “trick  presentations  which  give  a 
wrong  impression.” 

It  is  true,  as  he  said,  that  the  agencies  are  eager 
for  information  and  for  our  part  we  are  appreciative 
of  these  observations.  We  are  also  appreciative  of 
the  faithful,  intelligent  and  highly  informative  adver¬ 
tising  that  many  leading  newspapers  have  issued  in 
recent  years,  practicing  what  they  preach.  During 
recent  months  there  has  been  published  in  Editor  & 
Publisher  a  newspaper  co-operative  campaign,  ad¬ 
dressed  to  the  agencies  and  general  advertisers,  de¬ 
signed  and  executed  in  the  very  mold  approved  by 
Mr.  Hartigan,  in  our  opinion  one  of  the  most  con¬ 
structive  pieces  of  newspaper  promotion  in  his¬ 
tory.  Of  course  Mr.  Hartigan’s  suggestions  were 
generally  addressed  to  the  field  and  as  such  are 
valued.  A  visit  to  any  agency,  as  he  says,  would 
convince  any  publisher  of  heavy  waste. 


TURN  ON  THE  JUICE 

The  slogan  that  Editor  &  Publisher  hj, 
been  reiterating  in  recent  months  now  hai 
official  backing  of  the  United  States  gn. 
ernment.  “Turn  on  the  juice”  is  the  gist  of 
Hugh  S.  Johnson’s  message  to  the  advertising  fijU 
as  made  public  this  week  at  the  Grand  Rapids  coo. 
vention  of  the  Advertising  Federation  of  America 
The  administrator  of  the  national  recovery  act  in 
effect  tells  American  business  to  go  to  work,  make 
some  trade,  create  a  price  level  which  will  permit 
of  decent  profits,  hire  some  men  and  raise  the  pay 
of  those  at  work — and  advertise! 

“Good  advertising  will  become  more  essential  than 
ever,”  said  General  Johnson,  discussing  the  state  of 
business  under  the  new  federal  control.  “Thert 
will  be  a  great  need  for  aggressive  sales  and  adver- 
tising  efforts.  There  should  be  more  competition 
than  ever  in  presenting  quality  products  to  con¬ 
sumers  and  in  selling  those  prcxlucts.  Advertisin 
must  help  business  and  the  Government  alike  to 
bring  about  the  new  order  of  things  as  quickly  as 
possible.” 

And  just  to  make  sure  that  there  is  no  mistake, 
President  Roosevelt  sent  a  message  to  Grand  Rapids 
indorsing  the  idea  in  more  general  terms.  Timid 
business  men  who  have  had  visions  of  restricted 
production  and  a  ban  on  advertising  may  now  take 
heart  and  come  out  of  the  cyclone  cellars.  Tum 
on  the  juice! 


When  the  Bill  of  Rights  fails  the  whole 
American  system  falls— so  why  seriously  dis¬ 
cuss  licensing  of  nexvspapersf 


PRESS  AGENTS  BEWARE! 

An  EDITOR  asks  us  to  explain  the  operations 
of  the  new  Securities  Act  as  it  relates  to  news 
"  handling,  as  distinguished  from  advertising. 
He  particularly  wants  to  know  if  a  press  agent  for 
a  securities  promoter  or  bank  would  be  liable  were 
he  to  issue  a  story  which  would  fail  to  set  forth  the 
detailed  information  called  for  in  the  Securities  Act 
The  operating  rules  have  not  been  wholly  fomra. 
lated,  but  the  language  of  the  act  seems  clear  on  tbe 
point  of  responsibility  of  press  agents  who  handle 
this  matter.  The  law  reads:  “It  shall  be  unlawful 
for  any  person,  by  the  use  of  any  means  or  instru¬ 
ments  of  transportation  or  communication  in  inter¬ 
state  commerce  or  by  the  use  of  the  mails,  to  publish, 
give  publicity  to,  or  circulate  any  notice,  circular, 
advertisement,  newspaper  article,  letter,  investment 
service,  or  communication  which,  though  ix)t  pur¬ 
porting  to  offer  a  security  for  sale,  describes  sudi 
security  for  a  consideration  received  or  to  be  le- 
ceived,  directly  or  indirectly,  from  an  issuer,  under¬ 
writer  or  dealer,  without  fully  disclosing  the  receipt, 
whether  past  or  prospective,  of  such  consideration 
and  the  amount  thereof.” 

Just  how  the  press  agents  are  to  get  around  this 
barbed  entanglement  we  are  at  a  loss  to  see.  Stock 
and  bond  puffery,  of  a  type  that  has  cost  the  invest¬ 
ing  public  unnumbered  millions  in  recent  years, 
promises  to  be  quite  an  unhealthy  business  in  the 
future.  The  newspapers  will  be  free  to  print  the 
news  of  the  securities  markets,  legitimately  written 
by  disinterested  reporters,  but  “free  publicity”  will 
be  legally  recognized  for  what  it  actually  is— con¬ 
cealed  advertising  inspired  by  an  underwriter  and 
executed  by  his  paid  agent. 

A  broad,  black  line  runs  between  free  publicity 
material  and  legitimate  reporter-written  news  copy, 
distinguishable  to  anyone  who  wants  to  see  it.  For 
many  years  the  conscientious  elements  of  newspapw- 
dom  have  realized  that  free  publicity  in  the  financial 
field  has  constituted  a  merciless  exploitation  of  thf 
reading  public  possessed  of  faith  in  the  integrity 
of  local  newspapers  and  almost  wholly  unaware  rf 
the  wiles  of  the  concealed  press  agent.  The  thing 
ran  amuck  during  the  inflation.  The  reaction,  of 
course,  is  rigid  legislation  to  abate  the  evil.  We 
assure  the  correspondent  who  has  solicited  onr 
opinion  that  this  law  calls  for  a  new  set-up  in  finan¬ 
cial  reporting,  as  well  as  in  interstate  financial 
advertising. 


Estimated  that  36,000,000  words  were  uttered 
in  Congress  between  March  9  and  June  16,  btd 
the  newspapers  of  the  country  utter  more  that 
ten  times  that  wordage  daily. 


Editor  &  Publisher  The  Fourth  Estate  for  July  1,  193 


29 


PURELY  PERSONAL 


TOHN  HAMMOND.  Jr.,  publisher, 

J  Memphis  (Tenn.)  Commercial  Ap- 
ual  and  the  Evening  Appeal,  was  wel¬ 
ched  to  Memphis  by  alumni  of  Bran- 
lam  and  Hughes  School  at  an  informal 
dinner  at  the  Peabody,  June  23. 

Frank  G.  Huntress,  publisher,  San 
jinlonio  Express  and  Evening  News, 
is  on  a  business  men’s  committee  recently 
appointed  to  formulate  plans  to  build  a 
race  track  and  grandstand  and  inaugu¬ 
rate  racing  meets  in  San  Antonio.  A 
new  Texas  law  legalizes  certificate  race 

bdtiiK-  ..  . . 

Bruce  F.  Failey,  president,  Terre 
Haute  (Ind.)  Tribune,  who  has  been  in 
ill  health  for  some  time,  left  June  30, 
with  his  son,  Crawford  F.  p-ailey,  for 
Xcw  York  where  they  will  leave  for  a 
tour  of  Norway. 

Col.  Herbert  Felkel,  editor,  S'/. 
tiac  (Fla.)  Record,  will  be  one  of  the 
pjcst  speakers  at  the  second  annual 
press  luncheon.  Fourth  of  July  feature 
of  the  Volusia  County  Summer  Frolics, 
I^j-tona  Beach. 

John  Emmet  Richards  editor  and 
publisher  of  the  Alpena  (Mich.)  News. 
is  in  Boston  attending  the  annual  con¬ 
vention  of  Rotary  International.  Mr. 
Richards,  governor,  23d  district  Rotary, 
and  recently  elected  president,  Michi¬ 
gan  Society  for  Crippled  Children, 
addressed  the  convention  on  Rotary 
work  with  crippled  children. 

Howard  H.  Fitzgerald,  president, 
Poutiac  (Mich.)  Daily  Press,  has  been 
named  to  a  committee  of  Grand  Rapids, 
Mich.,  citizens  to  co-operate  in  reor- 
ganiiation  plans  of  the  Grand  Rapids 
National  Bank. 

John  Stewart  Bryan,  Jr.,  son  of  the 
publisher,  Richmond  (Va.)  News- 
Leader,  has  been  appointed  private  sec¬ 
retary  to  Alexander  \V.  Weddell,  newly 
appointed  Ambassador  to  Argentina. 

Bernard  Bott,  editor  of  Der  Courier, 
German  language  newspaper  published 
in  Regina,  Sask.,  has  been  awarded  the 
German  Academy  (Munich)  Silver 
Medal  “in  appreciation  of  his  success¬ 
ful  endeavors  to  promoting  and  culti- 
tating  the  cultural  relations  between 
Germany  and  Canada.” 

A.  L  Glasmann,  editor  and  manager, 
Ogden  (Utah)  Standard-Examiner,  was 
among  the  first  fishermen  to  pack  into 
Wyoming  this  season. 

D.  Glenn  Moore,  editor,  Washington 
(Pa.)  Observer,  is  one  of  the  delegates- 
at-large  pledged  to  the  retention  of  the 
amendment  in  Pennsylvania.  The 
election  will  be  held  in  November. 
Walter  H.  Wilson,  editor,  Opelika 
(Ala.)  Daily  Netvs,  has  been  appointed 
acting  postmaster. 

P.  S.  Huber,  president;  Frederick 
Urns,  treasurer,  and  Henry  S.  Lewis, 
assistant  treasurer,  of  Norfolk  News- 
P^s,  Inc.,  motored  to  Petersburg  and 
Richmond,  Va.,  recently. 

D.  B.  MacRae,  editor-in-chief,  Regina 
(Sask.)  Leader-Post,  recently  visited 
Sasbtoon  on  business. 

David  B.  Plum,  publisher  of  the  Troy 
(N.  Y.)  Record,  has  been  appointed  a 
I'wnbeP'of  the  board  of  trustees  of  the 
Schuyler  Mansion  in  Albany,  by  Gov¬ 
ernor  Herbert  H.  Lehman. 

E.  B.  Jeffress,  president,  Greensbor'^ 
C.)  Nnvs,  and  chairman,  North 

Carolina  highway  commission,  is  recu¬ 
perating  from  an  illness  suffered  while 
®  Raleigh  on  business. 

Charles  C.  Cain,  Jr.,  editor,  Attleboro 
(Mass.)  Sun,  was  toastmaster  June  28 

#  the  testimonial  dinner  in  Taunton, 
Mass.,  for  Major  Norris  O.  Danforth, 
®^ctor  of  the  Taunton  High  School 
®iet  batallion  for  43  years. 

^illipe  J.  Lajoie,  editor.  Fall  Rh’er 
(Mass.)  LTndependent,  French  lan- 
daily,  was  the  principal  speaker 
tttheSt.  Jean  Baptiste  Day  celebration 

*  Worcester,  Mass.,  June  23.  Louis 
“  Clapin,  publisher  of  L’Independent, 

a  guest  of  honor. 

C.  R.  Butler,  publisher,  Mankato 
|Mnin.)  Free  Press,  and  president,  In- 
^Daily  Press  Association,  and  John 
^  “cyer,  secretarv  of  the  Inland,  were 


guests  at  the  S.N.P.A.  convention  at 
Chattanooga,  Tenn.,  this  week.  Mr. 
Meyer  recently  spoke  before  the  Madi¬ 
son  (Wis.)  Rotary  Club  on  “Paper, 
Type,  Ink  and  News.” 

IN  THE  BUSINESS  OFFICE 

AL.  fish,  general  manager.  Salt 
•  Lake  Telegram,  has  returned  from 
a  vacation  in  California. 

Walter  Mellon,  of  the  office  staff, 
Prozndence  (R.  I.)  Evening  Bulletin, 
is  at  Camp  Devers,  Mass.,  with  the 
103rd  Field  Artillery  of  the  R.  I.  Na¬ 
tional  Guard  for  a  two-week  training 
period. 

A.  R.  Michener,  former  general  man¬ 
ager,  Harrisburg  (Pa.)  Telegraph,  and 
Mrs.  Michener  will  leave  next  month 
on  a  trip  to  California  via  the  Panama 
Canal. 

Bruce  Webb,  promotions  director, 
Asheville  (N.  C.)  Citizen-Times,  has 
gone  to  Camp  Laughing  Water  at  Eliot, 
NIe.,  for  a  month’s  stay  to  recuperate 
from  a  recent  illness. 

John  C.  A.  Rigney,  cashier,  Phila¬ 
delphia  Public  Ledger,  and  Mrs.  Rig¬ 
ney  are  the  parents  of  a  daughter  born 
last  week,  their  fourth  child. 

Frederick  Lewis,  treasurer  of  Nor¬ 
folk  Newspapers,  Inc.,  has  returned  to 
his  office  after  visiting  England  and 
the  Continent. 

William  Korth,  sales  department,  and 
A.  A.  Campbell,  local  display  manager. 
Salt  Lake  Tribune  and  Telegram,  have 
gone  to  the  eastern  states  on  a  vacation. 
Before  returning  they  will  visit  the 
World  Fair  in  (Zhicago. 

R.  E.  Langton,  credit  manager.  Salt 
Lake  Tribune  and  Telegram,  attended 
the  convention  of  the  National  Associ¬ 
ation  of  Credit  Men  in  Milwaukee,  and 
also  visited  the  Chicago  fair. 

Hiram  H.  Born,  office  manager, 
Sheboygan  (Wis.)  Press,  was  elected 
treasurer  of  the  Sheboygan  Lions  Club 
June  20.  Sidney  D.  Kaye,  of  the  Press 
news  staff,  was  named  a  director. 

E.  Frank  Baldwin,  circulation  man¬ 
ager,  Salt  Lake  Tribune,  has  been 
.elected  vice-president  of  the  Execu¬ 
tives’  Association  of  Salt  Lake  City. 

IN  THE  EDITORIAL  ROOMS 

Ralph  W.  TRUEBLOOD,  manag¬ 
ing  editor,  Los  Angeles  Times; 
Hal  Rorke,  managing  editor.  Illus¬ 
trated  Daily  News;  Harlan  G.  Palmer, 
editor  and  publisher,  Hollywood  Citi¬ 
zen;  Gilbert  Brown,  Los  Angeles  Rec¬ 
ord,  and  Harry  Crocker,  Los  Angeles 
Examiner,  spoke  on  a  B’na  B’rith  good¬ 
will  program  over  KFWB  June  19. 

Roger  Connolly,  managing  editor  of 
the  New  Hai’en  (Conn.)  Register,  was 
elected  an  honorary  member  of  tfie 
New  Haven  Advertising  Club  last 
week. 

Kenneth  C.  Park,  managing  editor 
of  the  Lansing  (Mich.)  State  Journal, 


FOLKS  WORTH  KNOWING 


Howard  flint,  of  Detroit,  W'ho 
was  elected  president  of  the  Na¬ 
tional  Association  of  Printing  Ink 
Makers,  in  con¬ 
vention  at  White 
Sulphur  Springs 
in  May,  has  been 
actively  engaged 
in  the  chemical 
and  ink  industry 
for  27  years,  and 
has  headed  the 
company  bearing 
his  name  for  the 
past  14  years.  He 
has  a  wide  ac¬ 
quaintance  among 
newspapermen. 

The  important 
task  of  fitting  the 


Howakd  Flint 


ink  industry  to  the  requirements  of  the 
Federal  Industry  Control  Act  is  re¬ 
ceiving  Mr.  Flint’s  closest  attention  at 
this  time. 

The  new  president  of  the  Ink  Associa¬ 
tion  shoots  golf  in  the  eighties,  and  can 
still  successfully  compete  with  his  two 
sons  at  tennis  and  handball.  Having 
five  widely  separated  manufacturing 
units  to  supervise,  he  is  a  very  familiar 
figure  to  commercial  airplane  pilots. 

is  convalescing  following  an  appendi¬ 
citis  operation. 

Winder  R.  Harris,  managing  editor, 
Norfolk  Virginian- Pilot,  is  speaking  15 
minutes  a  week  over  Station  WTAR, 
Norfolk,  giving  a  resume  of  the  news 
on  a  sponsored  program. 

William  Roche,  Toledo  News-Bee  po¬ 
litical  writer  and  columnist,  is  spending 
a  three  weeks’  vacation  in  Canada. 

William  H.  Mylander,  Toledo  Blade 
bridge  editor  and  rewrite  man,  cov¬ 
ered  the  midwest  contract  pair  cham¬ 
pionship  tournament  held  last  week  at 
Cedar  Point,  O.,  Lake  Erie  resort. 

Robert  E.  Holliway,  Jefferson  C^ity, 
Mo.,  state  capital  correspondent  of  the 
Kansas  City  Journal-Post,  is  to  be  ap¬ 
pointed  secretary  of  the  Missouri  Pub¬ 
lic  Service  Commission  by  Governor 
Park.  Holliway  was  a  candidate  fpr 
the  Democratic  nomination  for  Corv- 
gressman  at  large  in  1932.  The  state 
post  pays  $3,6(X)  a  year. 

Kenneth  Campbell,  formerly  of  the 
Nezv  York  World  and  more  recently 
Paris  correspondent  of  the  New  York 
Evening  Post,  has  joined  the  city  staff 
of  the  Post  as  a  reporter. 

Clarence  Gray,  for  several  years 
staff  artist  and  cartoonist  of  the  To¬ 
ledo  News-Bee,  resigned  this  week  to 
join  the  staff  of  the  Central  Press  As¬ 
sociation  in  Cleveland. 

William  G.  Key,  formerly  a  member 
of  the  staff,  Macon  (Ga.)  Telegraph, 
(Continued  on  next  page) 


Take  Atlanta — 

You  could  hardly  take  a  better  town.  If  you’ve  been  there  or  done 
business  there  you  know  that  it  is  a  lively,  prosperous  place,  with  high 
cultural  standards  and  newspapers  that  are  on  their  toes. 

Does  Atlanta  read  McNaught  features? 

Let’s  have  a  look. 

The  Georgian  has  McIntyre’s  New  York  daily  letter  and  the  Rube 
Goldberg  daily  strip. 

The  Sunday  American  has  McIntyre’s  Sunday  letter. 

These  features  in  The  Atlanta  Journal: 

Strange  as  it  Seems,  by  John  Hix,  daily.  Will  Rogers  daily  dispatch 
and  Sunday  article.  Joe  Palooka  daily  strip  and  Sunday  page.  Charles 
B.  Driscoll’s  daily  column.  The  World  and  All.  Bungle  Family,  daily 
strip  and  Sunday  page.  Albert  Payson  Terhune’s  weekly  dog  tales. 
Doctor  Rockwell  daily.  Shadows  of  the  Past.  Hotel  Stenographer  and 
Andrew  and  Imogene,  by  Roe  Fulkerson.  And  the  weekly  article  by 
Raymond  Moley. 

Yes,  Atlanta  reads  the  best  in  features! 

THE  McNAUGHT  SYNDICATE,  INC. 


V.  V,  MeNin 
Chairmin 


Timet  Building,  New  York,  N.  Y. 


CHARLES  V.  McADAM 
Prttidinl 


And  j^ow 
She  Crashes 
Indianapolis! 


ELL.\  cinders  always 
gets  her  town.  .\nd 
once  she  has  it  she  holds 
it  with  the  unflagging 
charm  of  her  spunky  per¬ 
sonality.  But,  with  all 
her  eoast-to-coast  popu¬ 
larity,  there  had  always 
been  a  leading  city  that 
had  never  invited  her  in 
to  entertain  the  popula¬ 
tion.  And  since  that  city 
was  one  of  the  great  cities 
of  the  Middle  West  with  a 
population  of  364,161,  it 
always  remained  as  a  chal¬ 
lenge.  That  city  was  In¬ 
dianapolis,  but  year  in 
and  year  out  Indianapolis 
failed  to  capitulate.  Ella 
Cinders  might  time  and 
again  lead  in  popularity 
contests  and  come  out 
ahead  of  the  comic  field 
in  all  kinds  of  tests,  but 
Indianapolis  remained 
uninterested — until  last 
month.  Then  out  of  the 
blue  came  an  order  by 
wire.  It  w'as  THE  IN¬ 
DIANAPOLIS  NEWS  com¬ 
ing  through  with  an  order 
for  Ella  Cinders  to  start — 
July  10. 

IT  TOOK  years  for  it  to 
happen,  but,  in  the 
end,  Ella  Cinders  always 
gets  her  town.  Perhaps  the 
newly  accelerated  interest 
in  this  great  national 
comic  by  Bill  Conselman 
and  Charlie  Plumb  is 
due  to  the  current  con¬ 
tinuity.  Ever  since  Ella 
got  to  sea  in  the  yacht  of 
a  half-mad  hypnotist 
bound  for  heaven-knows- 
where,  the  excitement  of 
readers  has  been  increas¬ 
ing  like  wildfire.  If  she’s 
not  in  your  town,  she  will 
be  one  of  these  days.  M'hy 
not  this  month — when  a 
particularly  stirring  se¬ 
quence  is  running? 

For  Terms  and  Samples,  Wire 
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Md  later  on  the  Augusta  (Ga.)  Chron¬ 
icle,  and  Miss  Eleanor  Screven  Stan¬ 
ford,  of  Atlanta,  have  announced  their 
engagement.  The  wedding  will  be 
July  5. 

Miss  Frances  M.  Garvey,  city  edi¬ 
tor,  Alpena  (Mich.)  News,  presided 
over  the  Michigan  conference  of  Junior 
Qubs,  State  Federation,  held  at  Flint 
June  7. 

Lee  deL.  Landes,  society  reporter, 
Staten  Island  (N.  Y.)  Adzwice,  is 
spending  a  vacation  at  nearby  seashore 
resorts. 

Wallace  Casey,  reporter,  Kansas  City 
Star,  has  gone  to  Tacoma,  Wash.,  for 
his  \’acation. 

Ralph  K.  T.  Larsen,  Sunday  feature 
editor,  Norfolk  Virginian-Pilot,  is  on 
vacation. 

M.  Joseph  Hahn,  reporter,  Utica 
(N.  y.)  Observer-Dispatch,  sent  to  the 
New  York  Central  Railroad  yards  to 
cover  a  fatality,  June  22,  found  the 
train  victim  was  his  brother-in-law, 
Lewis  G.  Rocke.  Rocke  apparently  had 
tried  to  crawl  between  two  cars  of  a 
standing  train  and  been  killed  when 
the  train  started  suddenly. 

Qifford  Carroll,  of  the  copy  desk, 
Albany  (N,  Y.)  Knickerbocker  Press, 
formerly  on  the  Prozidence  (R.  I.)_ 
Journal  copy  desk,  was  a  visitor  iii 
Providence  last  week. 

David  Megarry,  Fall  River  (Mass.) 
Herald  Nezvs  staff,  is  on  vacation  in 
New  York  City. 

Horace  S.  Evans,  assistant  city  edi¬ 
tor,  Binghamton  (N.  Y.)  Press,  has 
taken  over  the  Endicott  bureau,  while 
Edward  Engle  is  on  vacation.  Patricia 
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Lyon  is  temporarily  covering  the 
Owego  bureau,  replacing  Edwin  Bar¬ 
rett,  now  in  the  city  room. 

Tom  Lewis,  Philadelphia  Bulletin, 
and  Evelyn  Shuler,  Evening  Ledger, 
covered  the  arrival  of  the  new  dirigible 
Macon  at  Lakehurst,  N.  J. 

Ralph  L.  Brooks,  state  house  re¬ 
porter,  Indianapolis  Star,  is  on  vaca¬ 
tion.  Horce  M.  Coats,  political  re¬ 
porter,  will  cover  the  state  house  during 
his  absence. 

Don  Rose,  Philadelphia  Evening 
Ledger  columnist,  Mrs.  Rose  and  their 
twelve  children  are  on  vacation  at  At¬ 
lantic  City. 

Miss  Barbara  Wright,  of  the  editorial 
staff,  Indianapolis  News,  is  spending 
her  vacation  in  New  York. 

Fred  Snyder,  copy  reader,  Kansas 
City  Star,  and  Mrs.  Snyder  have  re¬ 
turned  from  a  vacation  trip  to  San 
Francisco  and  Los  Angeles. 

Ennis  Helm,  chief  photographer  for 
the  Daily  Oklahoman  and  Oklahoma 
City  Times,  is  spending  a  three  weeks’ 
vacation  fishing  in  Mexico. 

Lloyd  Jenkins,  reporter,  Ottawa 
(Ont.)  Citizen,  who  has  been  with  the 
Universal  Postal  Union  delegates  fpr 
the  past  three  weeks,  has  returned  to 
work.  He  acted  as  press  liaison  of¬ 
ficer  to  the  delegates  who  traveled  to 
the  Pacific  coast. 

Thomas  Rice,  of  the  editorial  staff. 
Fall  River  (Mass.)  Herald  News,  is 
on  vacation. 

George  Leidy,  Philadelphia  Evening 
Ledger,  is  spending  his  vacation  man¬ 
aging  an  amateur  baseball  team  on  a 
tour  of  towns  near  Philadelphia. 

Aubrey  Pierce,  formerly  with  Bing¬ 
hamton  (N.  Y.)  newspapers  and  now 
city  editor  of  the  Newark  (N.  J.) 
Ledger,  was  a  recent  visitor  in  Bing¬ 
hamton. 

Ed.  E.  Herwig,  assistant  news  edi¬ 
tor,  Binghamton  (N.  Y.)  Press,  has 
resigned  because  of  ill  health,  and  will 
rest  for  several  months  before  resum¬ 
ing  newspaper  work. 

C.  William  Duncan,  Philadelphia 
Ezvning  Ledger  columnist,  last  week 
presented  a  silver  cup  to  the  Roxbor- 
ough  High  School  golf  team,  winners 
of  the  interscholastic  tournament,  on 
behalf  of  the  Philadelphia  Sports 
Writers’  Association,  of  which  Duncan 
is  president. 

Hugh  Hughes,  associate  editor,  Utica 
(N.  Y.)  Daily  Press,  has  returned  to 
work  following  several  weeks’  illness. 

Marshall  D.  Yarrow,  day  telegraph 
editor,  Ottawa  (Ont.)  Citizen,  has  left 
on  a  three  weeks’  vacation. 

Sam  Potts,  fraternal  editor,  Nor¬ 
folk  Virginian-Pilot,  is  spending  his 
vacation  at  Virginia  Beach. 

Willard  K.  Bassett,  suburban  editor. 
Providence  (R.  I.)  Evening  Bulletin; 
Frank  Merrill,  of  the  Providence  Jour¬ 
nal  copy  desk;  Mrs.  Gladys  Randall 
Crooker,  of  the  Evening  Bulletin  staff ; 
Edward  Milne  and  Joseph  A.  McOsker, 
both  of  the  suburban  staffs  of  the  Jour¬ 
nal  and  Bulletin,  are  on  vacation. 

Horace  Higgs,  night  editor,  Ottawa 
(Ont.)  Citizen,  has  returned  from  a  va¬ 
cation.  Archibald  K.  Davie,  reporter, 
who  filled  in  part-time  on  the  night 
desk,  has  returned  to  regular  work. 

Tom  Arnold,  chief  political  writer, 
Atlanta  Georgian,  is  on  vacation. 

Joseph  Daniels,  formerly  of  the 
Englewood  (N.  J.)  Nezvs,  has  joined 
the  Hackensack  (N.  J.)  Bergen  County 
Times  staff. 

James  A.  Grimes,  night  reporter, 
Ottawa  (Ont.)  Citizen,  is  on  a  vaca¬ 
tion.  In  his  absemre  Frank  L.  Duber- 
vill,  day  reporter,  is  substituting. 

George  Hatcher,  assistant  night  edi¬ 
tor,  Atlanta  Constitution,  has  returned 
from  his  vacation. 

W.  Curtis  Loomis  is  acting  as  as¬ 
sistant  news  editor,  Philadelphia  Eve¬ 
ning  Ledger,  during  the  vacation  period. 

Hal  Steed,  real  estate  editor,  Atlanta 
Constitution,  is  on  vacation.  He  re¬ 
cently  completed  three  articles  for 
Saturday  Evening  Post  on  “Real  Es¬ 


tate,  Ups  and  Downs,”  and  he  is  ex¬ 
pected  to  spend  his  vacation  doing  ad¬ 
ditional  writing. 

Merritt  L.  Johnson,  news  editor; 
Carroll  Byrnes,  photographer ;  Elmer 
Cox,  rewrite  man;  Dennis  Kelly,  city 
hall  reporter,  and  William  J.  McGurty, 
reporter  for  the  Utica  (N.  Y.)  Ob- 
serz'er-Dispatch,  are  on  vacation. 

Edward  W.  Cochrane,  sports  editor, 
Kansas  City  Journal-Post,  recently  cov¬ 
ered  the  national  open  golf  tournament 
at  Chicago  and  the  Missouri  state  ama¬ 
teur  tournament  at  St.  Louis. 

Arthur  Shugrue,  reporter.  Union 
City  (N.  J.)  Hudson  Dispatch,  is  on  a 
vacation  in  New  London,  Conn. 

William  B.  Allen,  city  editor.  Grand 
Forks  (N.  D.)  Herald,  covered  the 
governor’s  day  review  of  the  North 
Dakota  national  guard  at  Devils  Lake 
recently. 

Oscar  J.  Buttedahl,  graduate  assist¬ 
ant,  University  of  North  Dakota  for 
the  past  year,  has  been  named  editor 
of  the  North  Dakota  Leader,  new  po¬ 
litical  newspaper  being  started  by  the 
state  administration  at  Bismarck. 

Harold  Colter,  city  news  reporter, 
Regina  (Sask.)  Leader-Post,  is  spend¬ 
ing  his  vacation  at  Fort  San. 

Don  Voorhes,  telegraph  editor. 
Charleston  (W.  Va.)  Gazette,  while 
reading  copy  on  an  incoming  San  Diego 
wire  story,  June  23,  learned  of  the 
death  of  his  brother,  an  ensign  in  the 
United  States  Navy,  in  an  airplane  ac¬ 
cident. 

Joel  Priest,  financial  editor.  Salt 
Lake  Tribune,  has  returned  from  a  va¬ 
cation  in  Los  Angeles. 

Mrs.  Myra  H.  Blosser  has  been 
transferred  from  the  Prozidence  (R.  I.) 
Evening  Bulletin  city  staff  to  society 
correspondent  in  Watch  Hill. 

Dick  Smith,  Jr.,  son  of  Dick  Smith, 
managing  editor  of  the  Kansas  City 
Journal-Post,  has  joined  the  editorial 
staff  of  the  Journal-Post. 

Irving  Brody,  former  political  editor, 
Union  City  (N.  J.)  Hudson  Dispatch, 
has  returned  to  the  staff  as  a  special 
writer. 

George  R.  Kelley,  oil  editor,  San 
Antonio  Express,  recently  underwent  an 
emergency  operation  for  appendicitis. 

Bennie  Turner,  reporter  and  aviation 
editor  for  the  Oklahoma  City  Daily 
Oklahoman,  is  spending  a  three  weeks’ 
vacation  visiting  Chicago  and  New 
York.  He  is  making  the  trip  by  plane, 
accompanied  by  Mrs.  Turner. 

J.  Mack  Cathcart  was  recently 
named  Washington  corresjwndent  for 
the  Jacksonville  Florida  Times-Union. 

Lewis  Skaggs  has  joined  the  edi¬ 
torial  staff  of  the  Ogden  (Utah)  Stand¬ 
ard-Examiner,  succeeding  Alyson  E. 
Smith,  former  reporter,  now  commer¬ 
cial  manager  of  KLO. 

Glen  Perrins,  of  the  copy  desk,  Ogden 
(Utah)  Standard-Examiner,  has  re¬ 
turned  from  a  two  weeks’  vacation  fish¬ 
ing  and  camping  in  the  Wasatch  range 
of  the  Rockies. 

Bernard  Hannekan,  reporter.  Union 
City  (N.  J.)  Hudson  Dispatch,  has  re¬ 
turned  from  a  vacation  in  Binghamton, 

N.  Y. 

Wells  R.  McBride,  police  reporter, 
Ogden  (Utah)  Standard-Examiner,  is 
on  two  weeks’  vacation  to  Los  An¬ 
geles  and  other  southern  California 
cities. 

Marvin  Thompson,  of  the  Knoxzille 
(Tenn.)  Journal  sports  staff,  has  re¬ 
turned  to  his  desk  after  a  brief  sojourn 
at  the  World’s  Fair  in  Chicago. 

Ken  Liddell,  reporter,  Regina 
(Sask.)  Leader-Post,  spent  three  days 
recently  at  Camp  Dundurn  for  unem¬ 
ployed  single  men  and  is  writing  a 
series  on  the  camp. 

Charles  Lynch,  parliamentary  corre¬ 
spondent,  Ottawa  (Ont.)  Journal,  ha.s 
bMn  made  day  city  editor.  David 
Adamson,  day  city  editor,  has  been 
transferred  to  the  night  city  desk, 
while  Chester  Frowd,  night  city  editor, 
returns  to  reporting  on  the  day  staff. 
The  changes  are  effective  for  the  sum¬ 
mer  months. 


Robert  K.  Walsh,  of  the  city  staff 
Prozidence  (R.  I.)  Journal,  covercH 
the  sessions  of  the  New  England  Conn 
cil  June  24-26  at  York  Harbor,  Maint 
Wade  M.  Condon,  feature  and  Sunday 
editor.  Salt  Lake  Tribune,  is  spendinir 
a  vacation  in  New  York  City  and  visiiL 
ing  the  Fair  in  Chicago. 

Maj.  James  E.  Wales,  manaeim, 
editor,  Berkeley  (Cal.)  Gazette,  is"! 
U.  S.  Navy  guest  on  a  battleship’cruis! 
to  Hawaii. 

Frank  Oliver,  reporter.  Union  Cilx 
(N.  J.)  Hudson  Dispatch,  is  spendina 
his  vacation  at  Atlantic  City.  ^ 

George  B.  Dolliver,  Jr.,  sports  edi- 
tor.  Battle  Creek  (Mich.)  Moon-Jour'. 
nal,  was  a  member  of  the  golf  team 
that  represented  the  University  of 
Michigan  Club  of  Battle  Creek  at  a 
tournament  in  Grand  Haven,  June  24 
Herbert  F.  Drake,  of  the  New  York 
Herald  Tribune  staff,  is  conducting  a 
new  column  called  "Producers  and 
Plays,”  devoted  to  theatrical  gossip 
theatrical  people  and  press  agents,  in 
the  Sunday  drama  section.  TTie  column 
started  June  18. 

John  J.  Daly,  sports  editor  and  col¬ 
umnist,  Naugatuck  (Cona)  Doi/y 
News,  has  been  installed  as  president 
of  the  Naugatuck  Aerie  of  Eagles. 

O.  S.  Wodrich  and  Francis  R, 
Bridges,  of  the  Jacksonville  (Fla.) 
Times-Union,  who  covered  the  recent 
legislative  session,  are  now  on  va<> 
tion. 

Miss  Mollie  J.  Cullen,  associate  edi¬ 
tor,  Waterbury  (Conn.)  Republics 
Sunday  department,  has  been  elected  a 
director  of  the  Little  Theater  erf 
Waterbury  for  three  years. 

Roger  P.  Butterfield,  of  the  Phik- 
delphia  Ezvning  Ledger  staff,  is  writ¬ 
ing  a  series  of  crime  stories  for  fee 
Sunday  Ledger. 

Mrs.  Mary  Raymond,  Memphii 
Press-Scimitar  reporter,  is  the  author 
of  “Singing  Cinderella,”  a  serial,  which 
will  be  released  soon  by  NEA.  The 
daily  ran  the  original  version  as  « 
localized  story. 

Arthur  S.  Clarke,  telegraph  editor, 
New  York  Herald  Tribune,  left  June 
17  for  Tompkins,  Newfoundland  He 
will  be  away  for  four  weeks.  George 
Burdick  is  substituting. 

James  Aswell,  managing  editor,  Rick- 
nwiui  Times-Dispatch,  sailed  on  the 
liner  Albert  Ballin,  June  22,  for  a  trip 
abroad. 

Lawrence  Geuder,  of  the  sports  staff, 
Flint  (Mich.)  Journal,  won  the  Midii- 
gan  Union  Printers  Golf  Association 
tourney  at  Kalamazoo  June  18.  He 
nosed  out  George  Inman  of  the  Pontvc 
(Mich.)  Daily  Press  by  a  score  of  78 
to  79. 

Dave  Innes  has  been  named  night 
provincial  editor,  Regina  (Sai) 
Leader-Post,  succeeding  Harold  Kriti- 
weiser,  who  has  been  transferred  to  the 
day  news  side. 

A.  L.  Thomas,  assistant  city  editor, 
Philadelphia  Public  Ledger,  is  raaldng 
an  automobile  trip  through  (Connecticut 
during  which  he  will  visit  his  parent.^. 

Robert  Dudley,  tri-state  editor, 
Memphis  Press-Scimitar,  is  spending 
his  vacation  in  Louisiana. 

Harold  Colter,  police  reporter,  Rt- 
gina  (Sask.)  Leader-Post,  is  on  ta- 
cation.  Harold  Kritzweiser  is  substi¬ 
tuting. 

Frank  N,  Dean  has  joined  the  strf 
of  the  Sayre  (Pa.)  Times,  as  vacatia 
relief  man.  Dean  was  formerly 
the  Binghamton  (N.  Y.)  Sun,  Gemn 
(N.  Y.)  Times,  and  the  Elizabeth 
J.)  Daily  Journal. 

Qaude  Gamble,  Sunday  editor  ^ 
columnist,  Peoria  (Ill.)  Star,  has  bw 
elected  to  the  Knox  College  board  of 
trustees. 

Charles  Wesch,  slot  man,  Nev  ^ 
leans  (La.)  Times-Picayune,  is  spend¬ 
ing  his  vacation  in  Houston,  Tex. 

Clark  Salmon,  managing  editor,  ^ 
Orleans  (La.)  Item-Tribune,  is 
cago,  having  motored  to  that  city  ^ 
his  family  to  attend  the  Worlds  r*" 
(Continued  on  page  32) 
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ASKED  FROM  BUSINESS  PAPERS 

bdustrial  Advertisers,  Meeting  in  Chicago,  Approve  Statement 
Plan  to  Be  Presented  to  A.  B.  C. — Capper  Bill  Endorsed 
— “Ballyhoo”  Advertising  Disappearing 

(By  fWrffra/'/i  <0  Editok  &  Publisher)  vertising  paper  and  advertising  agency  1 

Chicago,  June  28 — How  the  new  representatives  were  present,  “Slerchan-  ' 
scheme  of  governmental  co-oper-  dising  Strategy  for  1933”  was  discussed.  > 
ation  with  industry  will  affect  industrial  George  Hays,  Penton  Publishing  Com- 
oarketing  and  advertising  was  one  of  pany,  presided  as  chairman.  George  ' 
dK  chief  topics  of  the  11th  annual  con-  J.  Kirkgasser  and  Russell  Gray,  heads  I 
vtntion  of  the  National  Industrial  Ad-  of  Chicago  advertising  agencies  special- 
rtrtisers’  Association  held  here  this  izing  in  industrial  accounts,  gave  their 
»tek  at  the  Medinah  Athletic  Club.  It  views  on  the  need  of  more  uniform  ' 
fas  the  opinion  of  the  retiring  president,  practice  among  business  paper  publish-  I 
Forrest  U.  Webster,  Cutler-Hammer,  ers  in  granting  agency  .  commission. 
Inc.,  and  of  speakers  dealing  with  this  Publishers  present'  voiced  the  opinion 
subject,  that  the  need  for  well-directed  that  the  advertising  agency  has  de- 
and  intelligent  selling  to  industry  will  veloped  into  a  counsel  and  service  or- 
not  ^  affected  except  that  cut-throat  ganization  for  the  advertiser  more  than 
tompetition  will  be  eliminated.  a  selling  organization  for  the  publisher.  ; 

W.  L.  Rickard,  president  of  Rickard  It  was  suggested  the  industrial  adver- 
i  Co.,  New  York,  asserted  that  “no  tising  agencies  set  up  standards  and 
•overnment  is  big  enough  to  submerge  principles  which  the  A.  B.  P.  could  use 
coopetition.”  He  declared  that  “through-  in  recognizing  such  agencies, 
out  all  of  these  changes,  advertising  and  Coordination  of  the  entire  marketing 
iflling  will  retain  and  enlarge  the  im-  function,  including  sales  research,  prod- 
portant  place  which  they  hold  in  mar-  uct  design,  advertising  and  merchandis- 
kedng  the  products  of  industry.”  ing,  was  the  underlying  thought  em- 

TTie  association  voted  complete  en-  phasized  by  many  of  the  speakers  at  the 
Jorsement  for  the  Capper  advertising  industrial  marketing  conference. 

(lill  Bennett  Chappie,  vice-president 

Members  of  the  N.  I.  A.  A.  approved  American  Rolling  Mill  Company,  Mid- 
aunmittee  reports  dealing  with  publish-  dletown,  O.,  voiced  this  thought  in  his 
trt’  statements  and  a  survey  of  adver-  remarks  on  Monday,  when  he  said :  “As 
Ifing  rates.  advertising  men  we  ought  not  to  think 

The  former  report,  presented  by  H.  only  in  terms  of  the  printed  page,  we 
Von  P.  Thomas,  Bussmann  Manufac-  must  be  creative  men,  interested  in  all 
wring  Company,  St.  Louis,  provides  for  things  that  create  new  opportunities  en- 
a  more  comprehensive  standard  state-  abling  our  companies  to  meet  changing 
went  from  all  publishers  of  business  conditions.” 

and  trade  papers,  including  a  breakdown  Leaders  of  national  reputation  in 
of  how  circulation  is  obtained  and  to  advertising  and  selling  fields  addressed 
whom  it  goes,  subdividing  this  break-  the  convention  during  the  three-day  ses- 
doR-n  into  states  and  counties,  and  into  sion. 

industrial  and  vocational  occupational  William  E.  McFee  of  the  American 
iuifications.  Rolling  Mills  Company,  presented  a 

According  to  the  committee  chairman  paper  on  “Advertising  and  Marketing 
Ibis  proposed  statement  has  the  ap-  Lessons  We  Have  Learned  from  the 
|fml  in  principle  of  representatives  of  Depression.”  He  said; 

Ik  Audit  Bureau  of  Circulations  busi-  “Gone  is  the  day  when  industrial  ad- 
ness  paper  division  and  the  Association  vertisers  can  bombard  different  and 
cf  Business  Papers.  The  proposed  state-  sometimes  scattered  markets  with  buck- 
aient  plan  will  be  presented  to  the  busi-  shot.  It  takes  rifles,  steel- jacketed  bul- 
otss  paper  group  at  the  annual  A.  B.  C.  lets  and  unerring  aim  to  do  the  work 
canrention  next  fall.  now.” 

it  is  not  our  intention  to  ask  any  He  added  that  the  presetit  times  call 
■dilisher  to  spend  money  digging  back  ior  new  methods  of  advertising  and  sell- 
koold  records,”  explained  Mr.  "Von  ing,  applied  courageously,  vigorously 
Thomas.  “If,  as,  and  when  the  state-  and  concentratedly. 
nent  is  adopted,  all  publishers  will  be  L.  S.  Hamaker,  sales  promotion  man- 
Mked  to  start  keeping  their  news  rec-  ager  of  Republic  Steel  Corporation, 
ords  in  such  a  way  that  within  a  space  Youngstown,  declared  that  “ballyhoo  ’ 
oil  year  or  two  they  will  be  able  to  in  advertising  is  fast  di^ppearing,  in 
(irt  us  this  new,  standardized  state-  his  talk  on  Tuesday  entitled,  “Getting 
■cut  in  its  entirety.”  Down  to  Cases  in  Industrial  Advertis- 

According  to  the  committee  report,  ing.”  Business  improvement  is  coming 
for  years  buyers  and  sellers  of  business  in  “puffs,”  he  said,  rather  than  a  “steady 
piper  space  have  both  recognized  the  blow.” 

kt  that  such  space  was  not  being  "Ir.  Hamaker  advised  his  listeners  to 
bought  or  sold  on  a  completely  satisfac-  keep  their  advertising  schedules  flexible 
Iccybasi®  so  they  can  take  advantage  of  any  im- 

Tbe  report  of  the  advertising  rate  provem^t  in  a  particular  field  or  mar- 
CMumittee.  presented  by  F.  O.  Wyse,  advised  against  experimental 

Bucyrus-Erie  Company,  Milwaukee,  adyertismg,  suggesting  t^hat  every  mar- 
ws  in  the  form  of  a  suggested  ques-  should  be  thoroughlv  investigated 
tioimaire  which  would  attempt  to  evalu-  potentialities  before  an  adver- 

ite  thu-  “intangible  values”  of  trade  pa-  f 's*ng  program  is  launched 
Ptrs.  Such  a  report  would  be  consid-  LADIEU  CONVICTED 

md  a  guide  in  determining  the  value  j.  a.  Ladieu,  former  business  man- 
^2"bi>cation  in  comparison  with  its  Medford  (Ore.)  Daily  News,  re- 

ertising  rate,  according  to  Mr.  Wjse.  gently  was  found  guilty  of  a  charge  of 
^  questionnaire  divides  the  intangi-  .‘burglary  not  in  a  dwelling”  for  the 
*  values  into  six  functional  classifica-  destruction  of  more  than  10,- 

namely,  m^hanical  setup,  quality  qoo  election  ballots  from  the  county 
d^arculation,  editoria  service,,  extra-  courthouse.  The  jury  deliberated  for 
^or  al  service,  advertiser  service,  and  hours.  Twenty-one  other  per- 

H  ^  sons  are  under  indictment  for  the  same 

Ujfi,'  ‘  Austin-Western  Road  crime :  eight  have  already  entered  pleas 

Mi^nery  Company,  Chmago  was  ad-  ^f  guilty.  L.  A.  Banks,  former  editor 

ikni  E*^*®*'  and  publisher  of  the  News,  was  indicted 

tot  succe^mg  Mr.  Webster  Greg-  ^be  group,  but  has  since  been 

^H.  Starbuck  General  Electric  ^m-  convicted  of  murder.  He  shot  and 
S  chosen  billed  a  constable  who  attempted  to 

Jffsev  7inr  servc  him  with  a  warrant  charging  him 

2inc  Company,  New  \ork,  sec- 

^^vice-president;  J.  R.  Kearnev.  Ir.,  ^ith  the  cnmr _ 

L  j  Kearney  Corporation,  St.  Louis.  HELDING  IN  TAHITI 

j^®^''>ce-president ;  and  Allan  Beach.  Michael  Fielding,  formerly  Stude- 
^Icford  Brothers  Company,  Cincin-  baker  publicity  writer  with  Roche,  Wil- 
to,  lecretary-treasurer.  liams  &  Cunnygham,  Chicaeo  aeency 

meeting  of  associate  members  handling  that  account,  is  now  residing 
at  which  business  paper  and  ad-  temporarily  in  Tahiti. 


EDITORS  AT  MAMMOTH  CAVE 

Kentucky  Group  Asks  Congress  to 
Buy  Land  for  National  Park 

The  Kentucky  Press  -Association,  at 
its  summer  meeting  at  Mammoth  Cave 
June  22-24,  adopted  a  resolution  calling 
on  Congress  to  appropriate  $350,000  for 
purchase  of  remaining  acreage  needed 
to  complete  the  Mammoth  Cave  Nation¬ 
al  Park  and  turn  it  over  to  the  National 
Park  Service  for  administration  and 
operation.  The  resolution  was  offered 
by  Col.  Harry  Sommers,  Elizabethtown 
News. 

The  conservation  programme  of  the 
State  had  been  laid  before  the  members 
by  Tom  Wallace,  Louisville  Times. 

The  convention  was  entertained  here 
by  officials  of  the  Kentucky  National 
Park  Commission  and  of  the  Mammoth 
Cave  National  Park  .Association.  Law¬ 
rence  W.  Hager,  Chvensboro  Messen¬ 
ger  and  Inquirer,  president  of  the  as¬ 
sociation,  presided. 

In  the  newspaper  contests,  cups  were 
won  by  J.  P.  Gozder,  Campbellsville 
News  Journal,  for  the  best  all-around 
paper;  by  Cecil  Williams,  Somerset 
Jonnujl,  for  the  best  front  page ;  by 
Charles  E.  Grote,  Pike  County  News, 
for  the  best  editorial,  and  by  David  R. 
Brown,  Bardstown  Kentucky  Standard, 
for  the  best  new’s  story. 

F.  Tyler  Munford  of  the  Union 
County  Advixate  received  two  awards 
for  the  best  page  and  half-page  adver¬ 
tisements. 

NEWBRANCH  WINS  AWARD 

Omaha  Editor  Will  Study  in  Germany 
Under  Oberlaender  Trust 

Harvey  E.  Newbranch,  editor  of  the 
Omaha  World-Herald,  has  been  given 
an  award  by  the  Oberlaender  Trust  of 
the  Carl  Schurz  Memorial  Foundation 
which  includes  a  trip  to  Germany  to 
make  studies  and  observations  of  agri¬ 
cultural  conditions  there  during  the  rest 
of  the  summer,  officials  of  the  founda¬ 
tion  have  announced. 

Editor  Newbranch  and  his  wife  will 
sail  early  in  July  on  the  Europa.  Mr. 
Newbranch  won  the  Pulitzer  prize  in 
1919  for  the  best  editorial  of  that  year. 

The  award  permits  Mr.  Newbranch 
to  travel  to  all  parts  of  Germany. 

F.  D.  SCHROTH  RETIRES 

Frank  D.  Schroth,  for  the  past  seven 
years  associate  publisher  and  general 
manager  of  the  Trenton  Times  News¬ 
papers,  will  retire  from  these  papers 
July  31.  Announcement  to  this  effect 
has  just  been  made  by  James  Kerney, 
the  editor  and  publisher,  who  has  taken 
over  Mr,  Schroth’s  holdings  in  the 
papers.  The  Trenton  Times  news¬ 
papers  consist  of  the  Trenton  Ez'ening 
Times,  State  Gazette  and  Sunday 
Times-Advertiser.  Mr.  Schroth  has  not 
discussed  his  future  plans,  but  it  is 
known  that  it  is  his  intention  to  stay 
in  the  newspaper  business.  Thomas 
Kerney,  son  of  the  publisher,  last  week 
was  appointed  treasurer  of  the  papers 
and  placed  in  charge  of  the  business 
and  advertising  departments. 


NEW  JERSEY  EDITORS 
ELECT  OFFICERS 

G.  P.  Taylor,  Montclair,  Named 

President,  Succeeding  C.  F.  Stout, 
Plainfield — Pass  Resolution 
on  Beer  Regulations 

The  77th  annual  meeting  of  the  New 
Jersey  Press  Association  was  held  at 
Pocono  Manor,  Pa..  June  23-26. 

Group  meetings  for  both  weekly  and 
daily  newspapers  were  held  Friday  eve¬ 
ning,  with  Philip  H.  Baldwin,  business 
manager,  Newark  Sunday  Call,  presid¬ 
ing  as  chairman  of  the  daily  group,  and 
Fred  W.  Clift,  editor.  Summit  Herald, 
in  charge  of  the  weekly  meeting. 

The  annual  meeting  June  24^  was  in 
charge  of  President  Chauncey  F.  Stout, 
publisher,  Plainfield  Courier-News,  Re¬ 
ports  by  the  chairmen  of  daily  and 
weekly  groups  and  other  committees 
were  presented. 

Professor  Allen  Sinclair  Will,  direc¬ 
tor  of  the  school  of  journalism  of  Rut¬ 
gers  University,  told  the  association  the 
high  standards  of  the  school  would  be 
maintained  in  spite  of  a  drastic  reduc¬ 
tion  in  the  budget.  He  reported  that 
the  placement  of  graduates  of  the  school 
in  jobs  was  higher  than  any  other  school 
in  the  country. 

Garvin  P.  Taylor,  publisher,  Mont¬ 
clair  Times,  was  elected  president; 
Philip  H.  Baldwin,  business  manager, 
Newark  Call,  vice-president.  John  W. 
Clift,  publisher.  Summit  Herald,  was 
re-elected  secretary  for  the  25th  time, 
and  W.  B.  R.  Mason,  .publisher.  Bound 
Brook  Chronicle,  was  re-elected  treas¬ 
urer  for  the  28th  year. 

Those  elected  to  the  executive  com¬ 
mittee  were:  Miss  J.  Mabel  Brown, 
Keyport  Weekly;  Rudolph  E.  Lent, 
Jersey  City  Jersey  Journal;  Charles  C. 
Kahlert,  Perth  Amboy  Evening  News; 
Fred  S.  Hayes,  Rea  Bank  Register; 
Chauncey  F.  Stout;  Kenneth  I.  Jen¬ 
nings,  Rahway  Record,  and  Frank  A. 
Robertson,  Washington  Star. 

The  association  authorized  the  execu¬ 
tive  and  legislative  committees  to  pre¬ 
sent  to  the  State  Liquor  Commission  a 
request  for  inclusion  in  the  permanent 
regulations  to  be  recommended  to  the 
legislature  for  the  adoption  of  a  provi¬ 
sion  requiring  publication  of  intention 
to  apoly  for  a  beer  or  liquor  dispens¬ 
ing  license.  The  proposed  provision 
would  require  publication  twice  in  an 
English  language  newspaper  qualified  to 
publish  legal  advertising  in  the  munici¬ 
pality  in  which  the  applicant  applied  for 
the  license. 

Chauncey  F.  Stout,  the  retiring  presi¬ 
dent,  presided  at  the  annual  banquet. 
Representative  Charles  A.  Eaton,  of  the 
Fifth  Congressional  District,  spoke. 

W.  G.  CHANDLER  INJURED 

William  G.  Chandler,  general  business 
manager  of  the  Scripps-Howard  News¬ 
papers,  suffered  two  fractured  ribs 
June  25  when  he  was  thrown  from  a 
horse  On  the  paths  of  the  Westchester 
Country  Club.  He  was  reported  in  an 
improved  condition  this  week. 


New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  renter. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAIU 

lEVlNG  TRUST  COMFANT,  RECEIVER  IN  EQUITY  FOR 

R.  HOE  &  CO.,  Inc. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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PERSONAL 

{Continued  from  page  30) 

Lamoyne  Jones,  New  York  Herald 
Tribune  reporter,  left  June  17  to  spend 
a  month’s  vacation  in  Iowa. 

Joseph  J.  Flanagan,  of  the  Toledo 
Times  staff,  is  accompanying  a  motor¬ 
cade  sponsored  by  the  Toledo  Hotel 
Association  which  is  visiting  eastern 
Ohio  cities. 

John  J.  Kelley,  sports  editor,  IVater- 
bury  (Conn.)  American,  addressed  the 
Knights  of  Columbus  dinner  in  Nauga¬ 
tuck.  Conn.,  last  week. 

Margaret  Dixon,  general  assign¬ 
ments,  New  Orleans  (La.)  Times- 
Picayune,  has  gone  to  Baton  Rouge, 
La.,  for  a  vacation. 

R.  P.  Overmyer,  of  the  Toledo  Blade 
copy  desk,  has  been  elected  vice-presi¬ 
dent  of  the  national  alumni  association 
of  Ohio  Northern  University,  Ada,  O. 

Ben  Cooper,  rewrite  man,  Atlanta 
Constitution,  has  returned  from  vaca¬ 
tion. 

Oscar  Silverman,  of  the  Worcester 
(Mass.)  Gazette  copy  desk,  is  on  va¬ 
cation. 

Mel  Washburn,  columnist.  New  Or¬ 
leans  (La.)  Morning  Tribune,  has  re¬ 
turned  from  Chicago,  where  he  at¬ 
tended  the  World  Fair. 

Goodloe  Barry,  Rochester  (N.  Y.) 
Times-Union  telegraph  editor,  left  June 
10  for  two  weeks’  vacation  in  (3air^ 
fomia. 

WEDDING  BELLS 

Harry  C.  NASH,  polke  reporter, 
Norfolk  (Va.)  Ledger-Dispatch, 
to  Miss  Helen  Lambert  Davis,  June  17, 
in  Portsmouth,  Va. 

Lloyd  Hagan,  sports  editor,  Sioux 
City  (la.)  Tribune,  to  Miss  Ursula 
Coleman  of  Miles  City,  Mont.,  at  Miles 
City,  June  14. 

Miss  Verla  Raty,  librarian  and  file 
clerk.  Ogden  (Utah)  Standard-Ex¬ 
aminer.  to  Grant  Austad  in  the  Salt 
Lake  Temple,  recently. 

Jean  Barrett,  Philadelphia  Record  re¬ 
porter,  to  Jay  Litt,  merchant  and  manu¬ 
facturer,  June  24. 

Robert  L.  Hall,  advertising  manager, 
Henryetta  (Okla.)  Free  Lance,  to 
Geneva  Dickerson  of  Geneva,  Okla., 
recently. 

Miss  Dorothy  Gore,  daughter  of  Rob¬ 
ert  H.  Gore,  newly-appointed  Governor 
of  Puerto  Rico  and  Florida  publisher, 
and  Mrs.  Gore,  to  Edward  Kirk  of 
Oak  Park,  Ill.,  June  8. 

Walter  Alexander  McNeill,  reporter, 
Atlanta  Journal,  to  Miss  Louise  Toombs 
of  Washington,  Ga.,  June  10. 

Savoie  Lottinville,  associate  editor, 
Unii'ersity  of  Oklahoma  Press  and  for¬ 
mer  reporter  for  the  Oklahoma  City 
Times,  to  Rita  Forrester  Higgins,  June 
15  at  Pawhuska,  Okla. 

Miss  Ruth  Shipe,  society  editor,  Ada 
(Okla.)  Evening  NeTos,  to  J.  Langford 
Shaw  of  Ada,  June  13. 

B.  Franklin  Cook,  formerly  a  member 
of  the  Monroe  (La.)  News-Star  adver¬ 
tising  department,  and  now  manager  of 
the  Atlanta  branch  of  Bryant,  Griffith 
&  Brunson,  to  Miss  .\nne  Louise  Theus, 
of  Monroe.  La.,  June  20,  at  the  home 
of  the  bride’s  parents.  Mr.  and  Mrs. 
Cook  left  by  motor  for  the  gulf  coast, 
where  they  will  spend  a  few  days  before 
motoring  to  Signal  Mountain,  Tenn., 
for  the  rest  of  their  wedding  trip. 

PRESS  ASSOCIATION  NOTES 

JACK  THORNTON  of  the  Canadian 
Press  editorial  staff,  Toronto,  was 
a  recent  visitor  to  Regina,  Sask. 

Sam  McDowell  has  joined  the  Phila¬ 
delphia  Associated  Press  office  and  has 
been  assigned  to  the  Evening  Ledger 
office. 

J.  N.  Allison,  Associated  Press 
bureau  chief  at  Lincoln,  Neb.,  with  Mrs. 
Allison  and  their  two  children,  is  spend¬ 
ing  two  weeks  at  Wichita  Falls,  Tex. 

K.  W.  Mayo  of  the  Associated  Press 
in  Atlanta,  has  returned  from  a  two- 
week  tour  of  active  duty  at  Fort  Moult- 


trie  at  Charleston,  S.  C.  He  is  a  lieu¬ 
tenant  in  the  military  intelligence,  O. 
R.  C.  _ 

SPECIAL  EDITIONS 

JOLIET  (ILL.)  HERALD  Lakes- 
to-the-Gulf  Waterway  Edition,  June 
20,  16  pages.  A  full  page  line  drawing 
map  of  the  Illinois  territory  and  paral¬ 
leling  highways  in  the  Illinois  division 
of  the  lake-gulf  highway  with  inset 
map  of  the  Chicago-New  Orleans  water 
route. 

Grand  Rapids  (Mich.)  Press,  30 
pages,  with  five  page  special  section 
announcing  opening  of  inland  fishing 
season  June  22. 

Boston  Evening  Transcript,  Annual 
Summer  Resorts  and  Travel  Section, 
June  24,  10  pages. 

Fall  River  (Mass.)  LTndepefident, 
French  language  daily,  St.  Jean  Baj>- 
tiste  Day  edition,  June  22,  four  sec¬ 
tions,  28  pages. 

Appleton  (Wis.)  Post-Crescent, 
“Appleton  Day”  supplement,  24  pages, 
June  21. 

Moultrie  (Ga.)  Observer,  24-page 
supplement  and  eight-page  roto  section, 
Georgia  bi-centennial  edition,  June  23. 

Nezv  Orleans  Item-Tribune,  12-page 
section  in  color  for  Feibleman’s  depart¬ 
ment  store,  June  17, 

Muscatine  (la.)  Journal,  Muscatine 
centennial  souvenir  edition,  32  pages, 
June  24. 

Tulsa  (Okla.)  World,  tabloid  vaca¬ 
tion  section,  June  25. 

Little  Rock  (Ark.)  Gazette,  tabloid 
section,  June  25,  devoted  to  child  health 
activities. 

ASSOCIATIONS 

Financial  advertisers’  as¬ 
sociation  OF  New  England, 

at  its  annual  meeting  last  week, 
elected  the  following  officers:  Ralph 
M.  Eastman,  State  Street  Trust  Co., 
president ;  vice-presidents,  Roy  H. 
Booth,  Jr.,  National  Shawmut  Bank; 
Rex  T.  Crandall,  Webster  &  Atlas  Na¬ 
tional  Bank;  Stanley  E.  Clark,  Esta- 
brook  &  Company;  secretary,  Henry 
1.  Hewitt,  of  Kidder  Peabody  &  Com¬ 
pany;  treasurer,  Edward  F.  Messinger, 
Merchants  National  Bank. 

Frank  Black,  advertising  manager  of 
Filene’s  of  Boston,  Mass.,  has  been 
elected  a  life  member  of  the  Ad\'ektis- 
i.VG  Club  of  Boston.  He  is  the  third 
member  to  be  so  honored. 

Fred  Herndon,  San  Antonio,  secre¬ 
tary  of  the  South  Texas  Press  Asso¬ 
ciation,  has 'been  named  manager  of 
a  World’s  Fair  tour  of  editors,  teach¬ 
ers  and  students  to  be  made  .'Vug.  20-27. 

New  officers  of  the  Canadian  Wp- 
men’s  Press  Club  elected  at  the  re¬ 
cent  annual  meeting  are  Mrs.  Simpson 
Hill,  president ;  Mrs.  Angus  Campbell 
and  Miss  Louis  Rourke,  vice-presi¬ 
dents;  Miss  Kaye  Pointon  and  Miss 
Doris  Saunders,  corresponding  and  re¬ 
cording  secretaries;  Miss  Florence 
Robertson,  treasurer;  Mrs.  W.  Huber, 
Miss  Margaret  Pennell  and  Mrs.  John 
Rhind,  committee  of  three. 
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CHANGES  OF  OWNERSHIP 

He.  COOK,  for  six  years  with  the 
.  Louisville  (Ky.)  Courier-Jour- 
nal,  has  purchased  the  St.  Paris  (O.) 
News-Dispatch  from  L.  E.  Brown. 
Some  months  ago  he  purchased  a  part 
interest  in  the  paper. 

Crandon  (Wis.)  Forest  County  Neu’s 
has  been  purchased  by  Herman  Kron- 
schnabl,  owner  of  the  Forest  Repub¬ 
lican.  The  Republican  will  be  moved 
into  the  News  building.  Henry  Puesch- 
ner  was  editor  of  the  News. 

Ralph  Bever,  Henry  O.  Medseger 
and  Frederick  Gill,  Jr.,  have  purchased 
the  Arlington-Kearney  (N.  J.)  Ob¬ 
server,  a  weekly,  from  Mrs.  V\’.  W. 
Bedell. 

Woodward  (Okla.)  New-Bulletin  has 
been  purchased  by  T.  T.  Johnson  and 
Edward  T.  Austin,  Oklahoma  City. 
Effective  May  8,  it  was  changed  from 
a  weekly  to  a  twice-a-week  publication. 

Cabool  (Mo.)  Enterprise,  weekly, 
has  been  bought  by  A.  Herzberg,  for¬ 
merly  publisher  of  newspapers  in  Colo¬ 
rado  and  Idaho. 

Pierce  City  (Mo.)  Leader-Journal, 
weekly,  has  been  sold  by  F.  L.  Gilles¬ 
pie  to  Meredith  Garten,  formerly  pub¬ 
lisher  of  newspapers  in  Sugar  Creek 
and  Raytown. 

William  G.  Heebsh,  editor  and  pub¬ 
lisher,  Ornille  (O.)  Courier-Crescent 
for  18  years,  has  sold  his  newspaper  in¬ 
terests  and  returned  to  his  former  home 
in  Tiffin,  O.,  to  enter  the  automobile 
business. 

Holtville  (Cal.)  Tribune,  a  weekly, 
owned  by  the  Bennitt  Brothers  for  the 
past  seven  years,  has  been  purchased 
by  Charles  H.  Sayler  and  Charles  E. 
Palmer,  M.  C.  Moore,  newspaper 
broker  of  Beverly  Hills,  Cal.,  nego¬ 
tiated  the  transfer  of  property. 

Lenoir  (N.  C.)  News-Topic,  for  the 
last  four  years  published  by  the  Avery 
Publishing  Company,  has  been  sold  to 
A.  L.  Cox,  of  Marion,  Va. 

W.  F.  Hedrick  of  Toledo,  formerly 
managing  editor  for  many  years  of  the 


Toledo  Blade  and  more  recently  man- 
aging  editor  of  the  Toledo  Tribtni 
defunct  weekly,  has  purchased  the  Fin^! 
lay  (O.)  Hancock  County  Neivs-Dem. 
crat,  a  weekly,  from  Harry  Bristol, 
who  founded  it.  Associated  with  him 
will  be  Fred  Norris,  Fostoria,  0.,  also 
formerly  of  the  Blade  and  Toledo 
T  ribune. 

Bald-win  (Long  Island)  Citizen  has 
been  sold  by  Frederick  A.  Smith  to 
Frank  G.  \Veaver.  J.  B.  Shale  was 
the  broker. 

Robert  W.  Jacobs,  Sedalia,  Mo.,  has 
leased  the  Biloxi  (Miss.)  Newt, 
weekly.  He  formerly  was  on  the  Sn 
Angelo  (Tex.)  Times  and  Big  Spring 
(Tex.)  H'erald.  R.  B.  Mahaffey  h^ 
been  publisher. 

Charles  T.  White,  formerly  managiin 
editor,  Tallahassee  (Fla.)  Democrat, 
has  purchased  the  Bay  County  Herald, 
published  in  Panama  City,  Fla.,  from 
Louis  A.  Morgan,  former  owner  and 
editor.  Marvin  Watts,  formerly  of 
DeLand  and  Tallahassee,  is  associated 
with  Mr.  White. 

Tweed  (Ont.)  Courier  Advocate  has 
been  sold  to  Harry  M.  Moore,  for  the 
past  year  publisher  of  the  Amprior 
(Ont.)  Chronicle  by  G.  V.  Mounteer, 
its  founder.  The  transfer  will  tab 
effect  July  1st.  The  Amprior  CHiron- 
icle  was  resold  last  week  to  its  former 
publisher,  W.  H.  McFarlane. 

First  issue  of  the  Pekin  (Ind.)  Ban¬ 
ner,  under  its  new  owner,  has  made  its 
appearance.  The  Banner  was  formerly 
operated  by  Aquilla  Curtis,  who  died 
recently.  The  Curtis  heirs  sold  tb 
publication  last  week  to  Victor  Green 
of  Scottsburg,  Ind. 

SCHOOLS 

JOHN  STUART  HAMILTON  is 
doing  graduate  study  in  the  Uni¬ 
versity  of  Berlin  this  summer  after  a 
year  of  teaching  creative  writing  at 
Syracuse  University.  Mrs.  Hamilton  is 
with  him.  He  will  return  in  September 
to  teach  reporting  in  New  York  City. 


Farm  Wealth  Doubles  As  Hog  And 
Grain  Prices  Soar 

T^EORl.V,  in  the  center  of  the  corn  and  ho^  belt,  presents  a  new  and  ready  market  u 
addition  to  the  already  productive  industrial  market.  In  the  last  few  months  basit 
farm  commodities  have  doubled  in  price.  Hogs  that  brought  $3.60  last  March  arebringiflf 
$4.40  and  com  was  quoted  at  24c  while  today  the  price  is  50c.  Within  the  Peoria  Retail 
Trade  Area  there  are  210,000  people  who  are  directly  dependent  upon  the  farm  situanoe 
and  as  this  situation  continues  to  improve  they  will  continue  to  spend  an  ever  increasing 

t  amount  for  the  many  necessities  and  comforts  of  life. 

While  in  addition  to  increasing  farm  wealth  hundreds  of  thousaais 
of  dollars  are  being  released  monthly  in  payrolls  to  hard  road,  in¬ 
dustrial,  and  construction  (Public  ana  Private  Works)  workers. 

The  Peoria  Journal-Transcript,  Peoria's  leading  newspaper,  reaches 
the  largest  unit  of  purchasing  power  in  the  Peoria  market.  Concennaie 
on  Journal-Transcript  readers  and  assure  a  successful  sales  campaign, 
in  Peoria. 

IRIAJOUBM-IMSCSIFT 

Represented  By  -  CHAS.  H.  EDDY  CO.  Chicago  -  New  York  -  Bostoi 
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Of  MANCHURIA,  IS  ANXIOUS  TO  REGAIN  IT. 


A  TWO-FISTED 
PAGE  WITH  A 
REAL  PUNCH! 

UERE  it  a  new  full  page 
comic  that  will  be  an  in¬ 
stant  hit  with  your  readers.  In 
numerous  tests.  Captain  Elasy, 
fearless  pal  of  Wash  Tubbs  in 
the  daily  comic,  has  been 
found  to  be  one  of  the  most 
popular  comic  characters  in 
the  country. 

Capitalize  on  this  popu¬ 
larity  in  your  weekly  comk 
section  I 

The  new  page  will  be 
i^med  with  romantic  and 
tnrilling  adventures  set  in  the 
picturesque  background  of 
Rrange  lands.  Roy  Crane 
is  recognized  as  one  of  the 
Bnest  artists  in  the  comic  field, 
and  spectacular  color  effects 
will  be  obtained.^ 

Three  papers  purchased  "1 

the  page  urithoul  asking 

.  for  sample  proofs.  J 

This  new  page  will  bring 
a  real  circulation  response. 
Let  it  help  you  during  the 
business  recovery. 

The  first  release  is  July 
30.  Available  in  four  colors, 
Iwo  colors  and  black. 

NEA  Service,  Inc 

CItvtIand,  Ohio 


GREATI  AT  once!  BUT  I  WARM 
WMEN  06  \(  YDUMY  FeiEMO,-n<E 
XSTABTf/y  MISSIOM  IS  EITHEMElV 
V-  ^  'v  OANOEKOUS.  y' 


AN  OUTSTANDING  HIT  IN  A  DAILY  COMIC! 

NOW,  the  Hero  of  a  New 
Sunday  Color  Page  Full  of 

Thrilling  ADVENTURE! 
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>UR  OVN  V05!X> 

‘or  Letters 


BECHTOLT  JOINS  DAILY 


NEW  KRAFT-PHENIX  DRIVE 


The  gem  of  the  Atlantic  Monthly 
for  July  is  George  J.  Anderson’s 
“The  Big  Pepper  and  Brine  Man’’,  an 
ingenuous  satiric  sketch  of  the  growth 
of  Peter  Piper’s  pickle  business  frcMn 
its  earliest  phase  as  a  cottage,  nay,  a 
kitchen,  industry — it  was  Mrs.  Piper’s 
idea,  in  the  first  place, — through  the 
advertising  period  with  its  so  successful 
alliterative  slogan  (success  due  largely 
to  a  typographical  error,  by  which  the 
meaningless  word  “picked  ’  was  sub¬ 
stituted  for  the  commercially  correct 
“packed”) ;  and  the  era  of  inventory 
control,  with  hand-to-mouth  buying  of 
supplies ;  then  the  days  when  volume 
sales  were  discovered  to  be  all-impor¬ 
tant — “It  isn’t  the  price.  It’s  the  quan¬ 
tity!”  Cutting  production  costs  is  fol¬ 
lowed  by  the  wonderful  new  idea  of 
cushion  shots  or  reciprocal  buy,ing. 
Then  mergers  and  profitless  prosperity; 
a  holding  company ;  and  finally  Peter 
goes  back  to  his  own  original  individual 
unit,  only  to  become  president  of  the 
newly  formed  Pickle  Packers  Associa¬ 
tion. — The  best  burlesque  of  business 
methods  since  Strunsl^  on  the  old 
Evening  Post  wrote  ‘‘Ginger  Cubes.” 

In  this  same  issue  of  the  Atlantic 
there  is  a  serious  study  of  a  typical 
holding  company,  “Gas :  A  Study  in 
Expansion”  by  N.  R.  Danelian  of  the 
Harvard  Business  School.  And  William 
Henry-  CTuunberlain  of  the  Manchester 
Guardian  and  the  Christian  Science 
Monitor  contributes  ‘‘Russia  and  Amer¬ 
ica:  A  Study  in  Contrasts,”  pointing 
out  that  in  Russia  demand  is  much 
greater  than  supply;  there  is  “a  i)erfect 
regimentation  of  all  articulate  thought ;” 
and  the  press  shows  a  complete  absence 
of  personal  scandal,  almost  a  complete 
absence  of  advertising — nothing  but 
theatres,  rooms  and  jobs!  And  what 
with  us  would  be  printed  only  in  tech¬ 
nical  trade  papers  or  on  an  occasional 
business  page  of  a  newspaper  is  on  the 
front  page  of  Russian  journals. — R.  W. 
«  *  * 

The  ubiquitous  and  tireless  John  T. 

Flyim  has  the  lead  article  in  both 
Scribner's  and  Harper’s  for  July.  In 
Harper’s  he  writes  on  “The  Wall  Street 
Debt  Machine.”  In  Scribner’s  his 
“American  Revolution:  1933”  attempts 
an  analysis  of  the  years  just  gone  and 
the  new  era.  There  has  been  a  con¬ 
flict  between  control  or  regulation  and 
freedom  or  personal  independence,  with 
the  principal  combatants  shifting  sides: 
Hoover  for  “rugged  individualism”  on 
one  front,  and  for  the  “noble  experi¬ 
ment”  of  control  on  another ;  and 
Senator  Wagner  equally  enthusiastic  for 
a  {banned  society  in  industry  and  for 
I^sonal  freedom  in  the  matter  of 
liquor  consumption.  With  Mr.  Flynn’s 
deep  distrust  of  Business  it  is  natural 
to  find  him  regretting  that  the  New 
Deal  promises  to  be  no  revolution,  but 


Guild  Fascism,  rule  by  men  who  “con¬ 
trol  industry  in  the  interests  of  profits 
and  wages  for  a  limited  number.” 

In  the  July  Harper’s  George  R. 
Leighton  writes  “Doing  Business  with¬ 
out  Money,”  a  description  of  two  sep¬ 
arate  schemes  that  have  been  in  opera¬ 
tion  in  Dayton,  O.  Next  month  he  will 
tell  about  Yellow  Springs,  O.,  and 
Waterloo,  la.  From  his  survey  of  the  bar¬ 
ter  and  cooperative  systems  he  comes  to 
conclusions  absolutely  at  variance  with 
the  high  hopes  of  some  critics  of  the 
capitalist  economy.  He  characterizes 
as  “arrant,  cruel  nonsense”  Stuart 
Chase's  remarks  about  the  thousands 
who  are  finding  in  wooden  money 
the  beginning  of  a  better  day.  Mr. 
Leighton  says  that  the  barter  schemes 
have  not  really  broken  away  from  the 
underlying  principles  of  the  established 
order,  and  that,  secondly,  the  results  of 
these  half-way  experiments  have  not 
been  happy  or  prosperous. — R.  W. 

•  •  * 

INTERESTING  to  those  who  knew 
early  Chicago  is  a  new  book  by 
Hernia  Clark,  Chicago  Tribune  feature 
writer,  entitled  ‘‘Dear  Julia.”  (Walter 
D.  Bauman  Co.,  Chicago).  The  book 
consists  of  29  letters  from  the  series, 
“When  Chicago  Was  Young,”  which 
have  a^Jcared  in  the  Sunday  Tribune 
for  nearly  four  years.  Many  readers 
have  wondered  whether  or  not  “Martha” 
was  a  real  person.  The  answer  to  this 
question  is  that  “Martha”  is  a  fictitious 
character,  but  the  events  she  records  in 
her  letters  to  “Julia”  are  real.  Through 
the  pages  walk  Lincoln,  Douglas  and 
such  well-known  Chicago  pioneers  as 
“Long  Jcrfm”  Wentworth,  the  Farwells, 
McCormicks,  Blairs,  Masons,  Palmers 
and  others. — G.  A.  B. 

*  *  * 

WATSON  DAVIS,  formerly  man¬ 
aging  editor  and  recently  named 
director  of  Science  Service,  scientific 
news  syndicate,  writes  a  chapter  on 
“The  Advancement  of  Natural  Science” 
in  the  new  Harper  publication,  “A 
Century  of  Progress,”  edited  by  Charles 
A.  Beard.  Fourteen  other  authorities 
summarize  for  the  lay  public,  as  far 
as  possible  in  non-technical  language, 
the  outstanding  events  and  achievements 
in  their  respective  fields  during  the  past 
century  of  American  history,  A  chap¬ 
ter  on  “Invention  As  a  Social  Mani¬ 
festation”  is  by  Waldemar  Kaempffert, 
science  editor  of  New  York  Times. 

Other  authors  of  chapters  are  Henry 
Ford,  Edward  Hungerford,  Frank  O. 
Lowden,  William  Green,  H.  Parker 
Willis,  Jane  Addams,  Grace  Abbott, 
Fielding  H.  (Garrison,  Charles  H.  Judd. 

J.  P.  ALLEY  RECOVERING 

J.  P.  Alley,  cartoonist,  Memphis 
(Tenn.)  Commercial  Appeal,  is  recov¬ 
ering  from  a  serious  illness. 


Morley  Mats  Are 
High“  Speed  Mats 

Morley  Mats  save  time  because  they 
scorch  rapidly  and  need  only  a  mini¬ 
mum  of  packing.  They  make  for  a 
faster  getaway.  Also  for  better  printing 
of  halftones.  Write  for  samples. 

Wood  Newspaper  Machinery  Corporation 

Makers  oj  Fine  Newspaper  Machinery 
501  Hfth  Avenue,  New  York 


George  T.  Bechtolt  who  has  been  ap¬ 
pointed  advertising  manager  of  the 
Cincinnati  Enquirer  succeeding  R.  H. 
Ferger,  who  recently  resigned  after  12 
years  in  that  position  to  join  the  Pacific 
Railways  Advertising  Company,  San 
Francisco.  Mr.  Bechtolt  for  the  past 
16  years  has  been  with  the  Philip  Carey 
Company,  Cincinnati,  roofing,  shingles 
and  building  specialties. 

CHURCHMEN  ATTACK  PRE^ 

(Special  to  Editok  &  Publishes) 

Lafayette,  Ind.,  June  25.— The 
Northwest  Indiana  Conference  of  the 
Methodist  Episcopal  Church  adopted  a 
resolution  today  declaring  that  “the 
American  newspaper  is  one  of  the 
greatest  enemies  of  the  Kingdom  of 
God.”  Bishop  Edgar  E.  Blake  of  the 
Detroit  area  of  the  church  presided  at 
the  convention.  “Wet  propaganda”  in 
newspapers  that  led  to  repeal  legisla¬ 
tion  was  back  of  the  resolution. 


Big  Campaign  Promoting  New  Salaj 
Dressing  in  East 

(Special  to  Editor  &  Publisher) 

.Chicago,  June  27  —  Kraft- Phenix 
Clieese  Corporation  today  launched  a 
newspaper  advertising  campaign  in 
eastern  markets  on  a  new  product 
“Miracle  Whip  Salad  Dressing.”  New*! 
papers  throughout  New^  York,  New 
Jersey  and  the  five  New  England 
states  are  getting  copy.  Radio  and 
subway  cards  are  also  being  used. 

Copy  featured  the  challenge,  “Double 
your  money  back  if  you  don’t  like  Mira¬ 
cle  Whip  Salad  Dressing  better  than 
the  finest  mayonnaise  you  ever  tasted," 
The  advertising  progr^  is  the  heavier 
ever  put  behind  a  single  product  by 
Kraft-Phenix,  according  to  J.  H,  Platt, 
advertising  manager. 

“In  the  first  two  weeks,  nearly 
10,000  lines  of  copy  will  be  used  in 
newspapers  to  tell  the  story,  in  addi¬ 
tion  to  radio  and  subway  advertising," 
said  Mr,  Platt.  “Intensive  store  mer¬ 
chandising  which  aways  plays  so  im¬ 
portant  a  part  in  Kraft  programs,  is  t 
vital  feature  of  this  campaign.  We  be¬ 
lieve  that  the  campaign  will  prove  a 
valuable  test  of  what  can  be  accom¬ 
plished  in  the  introduction  of  an  en¬ 
tirely  new  product  through  intensive 
advertising  and  merchandising.” 

The  radio  program,  starring  Paul 
Whiteman,  Deems  Taylor  and  A1  Jok 
son  in  the  first  two-hour  commercirf 
program,  began  last  night  and  is 
scheduled  for  13  weeks.  The  newspa¬ 
per  campaign  will  continue  through  un¬ 
til  fall.  The  Chicago  office  of  J.  Wal¬ 
ter  Thompson  is  placing  the  account 

CARTER  NAMED^ITOR 

James  S.  Carter  was  recently  named 
editor  and  publisher  of  the  Ventun 
(Cal.)  Free  Press  to  succeed  Fred  A. 
Schelde.  Mr.  Carter  started  his  career 
with  the  Atlanta  Journal  and  later 
worked  on  the  Cincinnati  Enquirer.  For 
the  past  four  years  has  been  editor  and 
co-publisher  of  the  Indio  (Cal.)  Newt, 


An  Independent  Service 


George  E.  Reedy 

for  ten  years  a  member  of  the 
editorial  staff  of  the  Chicago 
Daily  Tribune. 


Arthur  A.  Judd 

former  managing  editor  of 
the  Chicago  Evening  Post 
and  Chicago  Journal  of  Com¬ 
merce,  director  of  service. 


Offering  to  select  newspapers  complete 
editorial  representation  in  Chicago 

A  capable  staff,  ably  directed,  insures  * 
fast,  accurate  news  service. 

‘*0ur  office  is  your  office'* 

REEDY  PRESS  SERVICE 


134  N.  LaSALLE  STREET 


CHICAGO,  ILL 


Columbian  Inks 

WHAT  BETTER  COMBINATION  THAN: 

1.  Choice  of  world’s  finest  raw  materials 

2.  Latest  and  most  up-to-date  equipment 

3.  Intensive  scientifie  research 

4.  Experienced  master  craftsmen 

5.  Cheerful  and  willing  workers 

6.  Prompt  and  efficient  service 

The  L.  Martin  Company 

45  East  42nd  Street,  New  York  City 

Manufacturers  of  QunUty  News  Inks 
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BOOK  THROWS  LIGHT 
ON  TALSE  ARMISTICE’ 


State  Department  Filet  Absolve  U.P. 

and  Roy  Howard  from  Blame  in 
Famous  Premature  Bulletin 
of  Nov.  7,  1918 

Additional  light  on  the  events  lead¬ 
ing  up  to  the  “false  Armistice”  an- 
nouiKement  made  by  the  United  Press 
on  November  7,  1918,  an  event  that 
threw  the  country  into  a  great  state  of 
excitement,  was  given  this  week  by  the 
State  Department  in  Washin^on  in  a 
volume  entitled  “Papers  Relating  to  the 
Foreign  Relations  of  the  United  States. 

The  U.  P.  dispatch,  it  will  be  remem¬ 
bered,  was  sent  by  Roy  W.  Howard, 
who  was  then  U.  P.  president,  who  had 
obtained  his  information  from  Admiral 
Wilson  at  Brest.  The  Admiral  had 
given  out  the  news  as  “official.”  The 
U.  P.  announcement  passed  the  censors, 
and  was  published  in  the  afternoon  pap¬ 
ers  November  7.  A  half-hour  later  the 
war  department  at  Washington  said  it 
had  heard  no  official  word  of  the  sign¬ 
ing  of  the  armistice. 

The  U.  P.  dispatch  of  November  7 
follows : 

P.vRis  20 

UXIPRESS 

New  York 

Urgent  Armistice  Allies  Germany 
Signed  Ele\-en  Smc»ning  Hostilities 
Ceased  Two  Sedan  Taken  Smorning 
By  Americans 

Howard  Simms. 

William  Philip  Simms  was  the  man¬ 
ager  of  U.  P.’s  Paris  office. 

Later  Admiral  Wilson  assumed  full 
responsibility  for  having  released  the 
news  to  Mr.  Howard. 

One  of  the  most  significant  of  the 
messages  in  the  new  state  department 
volume  is  a  message  from  Col.  Edward 
House,  special  representative  of  Presi¬ 
dent  Wilson  in  Paris.  It  was  addressed 
to  Secretary  of  State  Robert  Lansing  in 
Washington,  and  timed  7  p.  m.  on  No¬ 
vember  8.  It  said : 

“65  .  .  .  Most  of  the  officials  in 
Paris  and  practically  every  non-official 
person  here  believed  yesterday  that  the 
armistice  had  been  signed.  Captain 
Jackson,  naval  attache  at  the  embassy, 
sent  Admiral  Wilson  at  Brest  a  wire  to 
that  effect.  Wilson  showed  the  wire  to 
Roy  Howard  at  Brest  and  sent  an  aide 
with  him  to  the  cable  censor  so  that 
Howard  would  be  permitted  to  send 
through  a  dispatch  stating  that  the  ar¬ 
mistice  had  b^n  signed. 

“It  is  perfectly  clear  that  the  United 
Press  was  not  at  fault  in  this  matter 
and  that  the  fault,  if  any,  lies  with 
Jackson  or  the  French  official  who 
started  the  rumor.  I  suggest  that  war 
and  navy  departments  instruct  their 
representatives  in  Europe  to  discontinue 
sending  dispatches  respecting  matters 
peculiarly  within  our  knowledge  without 
consulting  us. 

“Edward  House.” 

Supplementing  this  was  another  cable, 
which  was  timed  an  hour  later  on  the 
same  day,  from  William  G.  Sharp, 
American  Ambassador  in  Paris  to  S^- 
retary  Lansing,  which  said: 

“5772.  .  .  .  Paris  representatives  of 
United  Press  states  he  has  been  in  com¬ 
munication  with  Mr.  Howard  at  Brest, 
who  informs  him  that  Admiral  Wilson, 
having  received  a  telegram  from  tne 
naval  atUche  at  the  Embassy  that  ar¬ 
mistice  had  been  signed,  gave  out  the 
news  to  the  local  press  at  Brest,  also 
to  Mr.  Howard ;  the  latter,  accompanied 
by  one  of  Admiral  Wilson’s  aids  filed 
the  cable  to  the  United  States  which 
was  passed  by  the  censor. 

“Sharp.” 

The  messages  in  the  new  volume  also 
show  that  the  military  attache  at  Paris, 
Major  Barclay  H.  Warburton,  had  in¬ 
formed  the  War  Department  in  Wash- 
i^ton  that  the  armistice  had  been 
sign^  on  November  7.  This  was  im¬ 
mediately  denied  by  Col.  House  in 
Paris,  following  an  inquiry  by  the  War 
department. 

Much  of  this  material  has  been  made 
public  previously,  although  the  official 


documents  have  never  before  been  made 
available. 

At  the  time  that  .\dmiral  Wilson  re- 
leas^  the  “news”  of  the  armistice,  it 
later  developed,  the  German  envoys 
were  on  their  way  to  meet  with  Mar¬ 
shal  Foch,  and  orders  to  cease  firing 
had  been  issued  only  in  the  sections 
through  which  the  German  envoys  were 
making  their  journey. 

The  official  announcement  of  the  sign¬ 
ing  of  the  armistice  was  made  No¬ 
vember  11,  four  days  later. 

MASS  MARKET  SALES 
INDUSTRY’S  HOPE 

McGivena  Says  Country’s  Greatest 

Asset  Is  Its  People — Living  Stand¬ 
ards  Must  Be  Raised  to  Per¬ 
mit  Luxury  Purchases 

One  of  the  most  significant  features 
of  the  depression  is  the  realization  that 
the  biggest  resource  this  country  has 
is  its  people,  Leo  McGivena,  New  York 
Daily  News  promotion  manager,  de¬ 
clared  in  a  talk  before  the  Chicago  Ad¬ 
vertising  Council  Thursday,  June  15, 
in  which  he  asserted  that  in  order  for 
any  business  to  establish  identity  for 
immediate  and  future  sales,  mass  ad¬ 
vertising  is  important.  He  likened  the 
“New  Deal”  to  economic  Socialism  and 
predicted  that  whatever  else  is  done  by 
the  present  -idmimstration,  it  has  made 
a  memorable  contribution  in  establish¬ 
ing  minimum  wage  laws  and  seeking  to 
make  the  people  conscious  of  the  price- 
cutter. 

“We  are  coming  closer  to  the  Golden 
Rule  through  economics  than  we  have 
through  religion,”  said  the  speaker,  “for 
we  have  become  our  brother’s  keeper.” 

Mr.  McGivena  traced  the  economic 
history  of  the  country  from  1919  through 
the  days  of  unparalleled  prosperity', 
pointing  out  the  development  of  the 
automobile,  radio  and  other  so-called 
non-essential  industries.  In  that  pe¬ 
riod,  he  said,  a  new  standard  of  taste 
was  established  which  developed  a  vast 
luxury  business.  When  the  crash  came, 
one-third  of  the  people  were  employed 
in  non-essential  industries.  The  crash 
was  made  worse  on  account  of  fear  to 
spend  by  those  who  had  money,  he 
stated. 

“We  can  no  longer  live  on  bread  and 
me.Tt,  because  too  many  have  been  en¬ 
gaged  in  luxury  business,”  he  contin¬ 
ued.  “We  must  go  back  to  a  stanclard 
of  living  that  includes  the  non-essentials. 
We  can’t  get  back  to  a  prosperous  basis 
on  staples.” 

He  discussed  the  importance  of  mass 
markets  as  essential  to  business  devel¬ 
opment  today,  pointing  out  that  the  pub¬ 
lic’s  ability  to  buy  is  far  in  excess  of 
actual  buying  during  the  past  three 
years.  He  cited  various  industries  and 
businesses  which  have  broken  away 
from  “snobbery  in  salesmanship”  and 
have  tapped  this  market  of  the  common 
people.  He  declared  the  mass  market 
to  be  lasting  because  of  constant  repe¬ 
tition  among  buyers  anxious  to  have 
the  same  pr^ucts  as  their  friends. 


GOOD . .  . 

COOKING  SCHOOLS 

•—  —  >are  profitable 

A  SOUND  PLAN  makes  it  pos¬ 
sible  for  Newspapers  conducting 
"Home  Economics”  Cooking 
Schools  to  show  a  profit  regardless 
of  adverse  business  conditions. 
Our  contract  with  each  news¬ 
paper  includes  a  guarantee  of  a 
definite  amount  of  extra  national 
advertising  from  specified  accounts. 
National  advertisers  today  are  only 
interested  in  Cooking  Schools 
conducted  on  a  business  like  basis. 
You  are  assured  of  that  type  of 
School  under  our  plan. 

Booking  Now  for  Fall  1933 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Avc.  N«w  York  City 


•  "  SPOT  " 

ADVERTISING 

The  battle  plans  of  manufacturers  prepared  for 
increased  business,  generally  stress  “Spot”  Adver¬ 
tising  in  markets  presenting  the  greatest  sale 
potentialities. 

Right?  . . .  Then  let’s  put  the  Indianapolis  Radius 
on  the  “Spot”  as  a  major  market  capable  of  pro¬ 
ducing  profitable  sales  NOW. 

The  Indianapolis  Radius:  Think  of  the  Radius  as 
a  gigantic  wheel,  140  miles  in  diameter,  contain¬ 
ing  all  or  parts  of  56  counties.  Its  spokes  are  sur¬ 
faced  highways,  railroads  and  interurbans.  Its 
hub  is  Indianapolis,  State  Capitol,  largest  city, 
industrial  and  social  center  of  the  state.  In  this 
compact,  cohesive  market  dwell  nearly  two  million 
modern-minded  consumers;  92  per  cent,  of  them 
are  native-born  whites  and  98.3  per  cent,  literate. 
No  great  inequalities  in  purchasing  power  and  no 
complexities  of  race  and  language  to  hamper  the 
advertising  program  here.  Diversification  of  in¬ 
dustry  and  agriculture  give  this  market  stability 
at  all  times,  and  the  ability  to  quickly  benefit 
from  any  upward  trend. 

Here’s  what  is  happening  in  the  Indianapolis 
Radius  NOW! 

Indianapolis:  American  Foundry  Co.,  starts  full¬ 
time  schedule.  300  men  hired.  .  .  .  Indianapolis 
Branch  of  the  U.  S.  Rubber  Co.,  working  24  hours 
a  day,  7  dj^s  a  week,  nears  producticMi  record. . . . 
Chapman  Price  Steel  Co.,  to  rehire  former  force  of 
500  employes.  .  .  .  Gross  receipts  of  Hogs  at  the 
Live  Stock  Market,  from  January  1st  to  June 
22nd,  shows  a  gain  of  100,368  over  the  same  period 
last  year. 

Bedford:  1,000  men  to  return  to  work  in  the 
quarries  as  orders  for  Indiana  limestone  are 
received. 

Kokomo:  200  men  added  to  pay  roll  of  McLough- 
lin  Manufacturing  Co. . . .  Continental  Steel  Corp. 
has  recalled  500  men.  .  .  .  300  to  be  added  to  pay 
roll  of  Reliance  Manufacturing  Plant. 

Columbus:  Noblitt-Sparks  Industries,  operating 
plants  at  Greenw'ood  and  Columbus,  give  10  per 
cent,  wage  increase  to  900  employes. 

•  •  • 

The  Indianapolis  Radius  provides  a  profitable 
market  for  established  merchandise  .  .  NOW.  It 
provides  an  ideal  test  market  for  new  products  . . . 

ONE  new'spaper.  The  Indianapolis  News,  with  a 
record  of  38  consecutive  years  of  advertising  lead¬ 
ership,  can  sell  this  market  for  you  .  .  .  and  it  can 
do  the  job  ALONE. 


me 

INDIANAPOLIS  NEWS 


SELLS  THE  INDIANAPOLIS  RADIUS 


'New  York 

DAN  A.  CARROLL 
110  East  42nd  Street 


Chicago 
J.  E.  LUTZ 

180  N.  Michigan  Avenue 
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SAYS  THE  MIAMI  HERALD 

Our  presses  are  ecjuipped  100%  with  Goodrich  Rollers 


*  Fietp  of  the  Miami  Herald  Press  Room  taken 
when  starting  the  installation  of  new  color  press. 

A  “our  presses  are  equipped  100%  Regrinding  after  years  of  service  is 

CCORDING  to  a  recent  with  Goodrich  Rollers,  with  the  only  one  of  their  many  distinctive 

statement  from  Mr.W.  B.  Sandlin,  original  rollers  still  running.”  advantages  which  include  also— 

Mechanical  Superintendent,  The  printing  that  is  clear  and  sharp 

Miami  Herald— Goodrich  Printers*  40%  have  been  twice  re  ground,  the  throughout  the  run,  production 

Rollers  were  first  installed  there  in  only  once.  Regrinding  is  speeded  and  improved  —  with  no 

January  1926,  on  a  Twin-Sex  High  printing  plant.  shutdowns  for  resetting  or  wash- 

Speed  Hoe  Press.  At  the  outset  So  satisfactory  has  been  The  Miami  “P®’  climate;  and 

this  press  was  equipped  in  part  with  Herald’s  experience  with  them,  operating  cost. 

Goodrich  rubber  rollers  and  in  part  that  when  a  new  Hoe  Universal  ^  „ 

with  gum  rollers.  Later  the  gum  Unit  Multi-Color  Press  of  the  at  The  Miami  Herald. 


rollers  were  discarded  and  re-  Pancoast  Design  was  recently  pur- 
placed  by  rubber  rollers.  “At  the  chased,  it  was  completely  equipped 
present  time,”  says  Mr.  Sandlin,  with  Goodrich  Printers*  Rollers. 


Write  for  full  particulars  to 


Goodrich  (/hlrtte/iJ  Rollers 
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N.  Y.  DAILIES  EXPECT 
LINAGE  UPTURN 

State  Group,  at  Summer  Meeting  in 
Gloversville,  Hear  Recuitt  of 
Confidential  '  Questionnaire 
— Circulation  Discussed 


{Special  to  Editos  &  Pubushek) 

Gloversville,  X.  Y.,  June  27 — 
Prospects  are  good  for  an  upturn 
in  advertising  for  the  remainder  of 
1933  in  the  opinion  of  New  York  As¬ 
sociated  Dailies  members  who  assembled 
here  today  for  their  midsunmer  meet- 
ii^.  President  E.  H.  Mills,  Glovers- 
viUe  Leader-Re fmblican  and  Morning 
Herald,  presided.  Increased  industrial 
activity  was  given  as  the  reason  by  the 
newspaper  publishers  for  expecting  in¬ 
crease  linage. 

Principal  discussion  of  newspaper 
problems  centered  on  83  questions  and 
answers  submitted  in  a  confidential 
questionnaire  which  was  read  at  the  ses¬ 
sion. 

William  O.  Dapping,  Auburn  Citizen- 
Advertiser,  and  director  of  the  Associ¬ 
ated  Publishers,  announced  that  ^ 
newspapers  now  are  using  the  facilities 
of  this  co-operative  buying  organiza¬ 
tion  and  discussed  briefly  the  future  out¬ 
look  on  prices  of  commodities  going  into 
newspaper  production. 

Publiution  of  radio  programs  as  paid 
advertising  was  favored  and  several 
papers  which  had  stopped  printing  pro¬ 
grams  said  they  had  received  no  com¬ 
plaints  from  readers.  The  reader  inter¬ 
est  in  these  listings  was  said  to  be 
waning. 

Premiums  and  contests  as  circulation 
builders  were  considered  less  effective 
than  carrier  boy  promotion  and  inten¬ 
sive  use  of  local  and  commimity  news. 
Discussion  of  an  increase  in  circulation 
prices  brought  out  differences  of  opin¬ 
ion  with  the  majority  believing  that  this 
branch  of  newspaper  income  should  pro¬ 
vide  a  large  portion  of  revenue,  but  Uiat, 
at  present,  rates  could  not  be  increased. 
Sotne  apprehension  was  expressed  that 
an  increase  might  lower  circulation  fig¬ 
ures  to  the  extent  that  it  would  not 
be  justified.  Others  thought  that  at  3 
cents  a  copy  the  circulation  department 
was  providing  a  fair  proportion  of  re¬ 
turn. 

•Advertising  linage  statistics  for  the 
first  five  months  of  1933  and  1932 
showed  expected  losses  this  year  under 
last,  but  a  comparison  of  figures  in 
local  and  general  classifications  for 
April  and  May  of  the  two  years  showed 
general  advertising  moving  strongly  up¬ 
ward,  and  several  papers  reporting 
gains  in  local.  Percentage  figures  show¬ 
ing  comparative  expenses  of  various 


departments  were  submitted  by  many 
papers. 

Attention  was  called  to  the  possible 
encouragement  of  establishmrat  of 
“shopping  news”  types  of  publications 
by  the  announcement  of  telegraph  com¬ 
panies  that  they  were  seeking  business 
in  the  house-to-house  delivery  of  ma¬ 
terial  in  the  broadside  and  hand  bill 
class. 

A  contest  for  the  advertising  staffs  of 
member  newspapers  was  authorized  in 
which  publishers  will  underwrite  a  fund 
from  which  cash  prizes  will  be  awarded 
to  contestants  in  20  cities  who  devise 
the  best  series  of  advertisements  which 
can  be  converted  into  paid  space. 


P.  O.  RULES  ON  FAN  MAIL 

Letters  Re-mailed  by  Newspapers 

Must  Carry  Additional  Postage 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  June  27. — Fan 
mail  sent  to  feature  writers  in  care  of 
newspapers  using  their  articles  will  no 
longer  be  forwarded  to  the  writers 
without  payment  of  additional  postage, 
C.  B.  Eilenberger,  third  assistant  post¬ 
master  general,  announced  last  week. 

If  the  letters  are  put  up  in  bulk  pack¬ 
ages,  they  may  be  re-mailed  at  the  third 
or  fourth  class  rate,  according  to  their 
weight;  but  if  they  are  opened,  they 
must  be  re-mailed  at  the  first  class  rate. 

The  same  ruling  also  applies  to 
audience  or  fan  mail  sent  originally  to 
broadcasting  stations  and  re-mailed  to 
the  headquarters  or  other  stations  of 
the  broadcasting  systems,  or  to  adver¬ 
tising  agencies,  or  sponsors  of  adver¬ 
tisers,  irrespective  of  whether  the  letters 
are  to  be  opened  finally  by  the  persons 
or  concerns  to  whom  they  are  re-mailed. 


HARPELL  LOSES  PLEA 

{By  telegraph  to  Editor  &  Publisher) 

Montreal,  June  28 — J.  J.  Harpell 
former  publisher  of  the  Montreal 
Journal  of  Commerce,  lost  his  appeal 
against  Chief  Justice  Greenshield’s 
sentence  of  three  months  imprisonment 
for  criminal  libel  of  T.  B.  Macaulay, 
president  of  the  Sun  Life  Assurance 
Company  of  Canada.  The  Court  of 
Appeal  in  an  unanimous  judgment  de¬ 
livered  today  confirmed  the  sentence 
and  dismissed  the  appeal. 

MISSOURI  GROUP  ELECTS 

Paul  C.  Jones,  city  editor  of  the 
Kennett  (Mo.)  Dunklin  County  Demo¬ 
crat,  and  mayor  of  that  city,  was  elected 
president  of  the  Southeast  Missouri 
Press  Association  June  17  at  Sikeston. 
P.  L.  Zoeller,  co-publisher,  Perryville 
Perry  County  Sun,  was  named  vice- 
president,  and  Alden  Pinney,  editor, 
Benton  Scott  County  Democrat,  was 
re-elected  secretary  and  treasurer. 


FLONG  CORPORAnON 

HOOSICK  FALLS, N.Y. 


CHICAGO  DAILY  DROPS 
RADIO  PROMOTION 

Not  Worth  the  Money  It  Costs,  Says 
Chicago  Daily  Times  Promotion  Man¬ 
ager — Now  Only  Local  Paper 
Without  Radio  Tie-up 


{Special  to  Editor  &  Publisher) 

Chicato,  June  27 — After  a  three-year 
trial,  Chicago  Daily  Times  has  reached 
the  conclusion  that  radio  affiliation  is 
not  worth  the  money  spent  for  such 
promotion  and  has  ended  its  associa¬ 
tion  with  Station  WBBM,  it  was  an¬ 
nounced  today  by  Harold  Essex,  Times 
promotion  manager. 

“In  the  fall  of  1929,  station  WBBM 
and  the  Daily  Times  entered  into  a  co¬ 
operating  agreement  in  the  belief  that 
valuable  joint  service  could  thus  be 
rendered  to  newspaper  readers  and 
radio  listeners  alike,”  stated  Mr.  Es¬ 
sex.  “After  three  years  of  experiment, 
the  Daily  Times  and  radio  station 
WBBM  are  convinced  that  more  ade¬ 
quate  newspaper  service  can  be  rendered 
to  newspaper  readers  and  more  ade¬ 
quate  radio  service  to  radio  listeners, 
if  this  affiliation  is  ended.” 

Mr.  Essex  gave  credit  to  radio  for 
aiding  in  putting  over  the  Daily  Times 
as  a  newspaper  and  Chicago’s  first  tab¬ 
loid  in  1929,  but  stated  that  the  amount 
of  money  si^nt  since  then  for  promotion 
over  the  air  and  the  broadcasting  of 
news  flashes  has  not  brought  sufficient 
results  to  continue  this  affiliation.  As 
far  as  news  broadcasts  are  concerned, 
it  was  felt  that  the  Daily  Times  was 
giving  away  what  it  should  be  selling. 


he  said.  The  Daily  Times  news  broad¬ 
casts  over  stations  WJJD  and  WlNB 
are  likewise  discontinued. 

The  Times  is  now  the  only  Chicago 
daily  without  radio  affiliation. 

UBEL  COMPLAINT  FILED 

The  complaint  in  a  $245,000  libel  ac¬ 
tion  drawn  on  behalf  of  the  Fleetwood 
Foundation,  Inc.,  against  the  New  York 
Daily  Mirror  and  its  columnist,  Walter 
Winchell,  was  filed  this  week  in  Man¬ 
hattan  Supreme  Court,  New  York. 
Winchell  is  accused  of  writing  an  al¬ 
legedly  libelous  paragraph  in  the  Daily 
Mirror  on  Nov,  23,  1929,  concerning 
a  club  house  operated  by  the  Fleet- 
wood  Company.  The  defense  entered  a 
general  denial  and  set  up  the  further 
defense  that  the  plaintiff’s  corporation 
carried  on  its  promotion  work  in  an 
indiscriminate  manner.  Justice  Walsh 
signed  an  order  compelling  Winch^ 
undergo  examination  before  trial. 


WISCONSIN  DAILIES  MEET 

The  midsummer  meeting  and  outing 
of  the  Wisconsin  Daily  League,  which 
embraces  33  daily  newspapers  in  the 
state  outside  of  Milwaukee,  was  held 
June  26  at  Green  Lake,  Wis.,  with 
President  C.  F.  Coffman,  Fond  du  Lac 
Commonwealth-Reporter,  in  charge 
Besides  Mr.  Coffman,  officers  of  the 
Wisconsin  Daily  League  include  W.  F. 
Huffman,  Wisconsin  Rapids,  vice-presi¬ 
dent  :  H.  L.  Davis,  Appleton,  secretary- 
treasurer. 


SHOE  ACCOUNT  PLACED 

The  advertising  account  of  the  Canti¬ 
lever  Shoe  has  been  placed  with 
Hirshon-Garfield,  Inc.,  New  York. 


Business  Insurance  for  Sale 
to  Publishers,  Now! 

If  you  wait  until  your  building  burns 
down,  it  will  be  too  late  for  insurance. 

If  you  wait  until  you  are  in  the  hos¬ 
pital,  it  will  be  too  late  for  insurance. 

- - 

If  you  wait  until  the  fall  advertising 
campaigns  are  being  placed, 

.  .  .  and  the  agency  men  are  in  a 
lather, 

.  .  .  and  the  space  buyer^s  waiting 
rooms  are  crowded, 

.  .  .  and  the  sales  and  advertising 
managers  have  all  rushed  off  somewhere 
to  talk  to  salesmen, - 

Well,  it  will  he  too  late  then  for  you 
to  start  an  advertising  campaign  for 
your  newspaper  in  next  week’s  EDITOR 
&  PUBLISHER. 

(It  doesn’t  take  a  big  appropriation.  You  can  buy  space 
this  size  once  for  $89.27,  or  13  times  for  $77.39  per  insertion, 
or  26  times  for  $71.42  per  insertion,  or  every  week  for  a  year 
at  $63.46  per  insertion.) 

And  remember;  everybody  who  uses  newspapen 

needs  EDITOR  &  PUBLISHER 
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Thank  you,  Mr.  Benson! 

“Another  body  I  would  like  to  commend  to  your  attention  is 
Media  Records,  which  is  now  expanding  its  checking  of  linage 
in  all  cities  of  10,000  and  up.  These  monthly  records  are  a  reliable 
guide  to  advertisers  in  measuring  competition  and  the  degree  to 
which  their  own  industry  is  being  promoted ;  they  also  are  one  of 
the  best  soliciting  documents  available  for  newspapers  in  going 
after  prospects  doing  less  than  they  should  in  the  national  field 
or  in  the  local  field.  Some  times  advertisers  do  not  adequately 
support  the  newspaper  effort  made  by  their  own  dealers  and 
should  be  induced  to  match  it;  some  times  a  national  advertiser 
does  not  get  the  local  support  of  dealers,  and  the  latter  should  be 
seen  about  it.  Media  Records’  figures  tell  the  story. 

“Media  Records  is  one  of  the  heroic  enterprises  in  advertising. 

It  took  years  of  effort  and  the  entire  fortune  of  its  founder  to 
put  it  where  it  is.  The  whole  advertising  business  is  indebted”. 

(Excerpf  from  talk  by  John  Benson y  President 
American  Association  of  Advertising  Agencies 
at  the  Annual  Meeting  of  the  Texas  Press  Asso¬ 
ciation,  Houston,  Tex.,  June  9,  1933) 


We  reprint,  with  his  permission,  this  understanding  appreciation  by  high  authority  of 
the  purpose  of  Media  Records. 

More  newspaper  advertising  must  be  used  if  more  goods  are  to  be  sold.  Factual  infor¬ 
mation  that  tells  the  **where”  and  "when”  and  "how  much”  of  newspaper  advertising 
will  justify  and  hasten  the  increased  volume  of  newspaper  advertising  which  business 
needs  right  now. 

Newspaper  salesmen  must  sell  advertising  more  and  not  just  a  newspaper.  Media  Rec¬ 
ords  are  mines  of  the  kind  of  facts  advertisers  accept  and  act  upon. 

The  latest  Media  Records  Special  Report  lists  every  General  and  Automotive  account 
that  "broke”  in  newspapers  of  three  or  more  cities  between  July  and  December,  1932. 
It  gives  name  and  address  of  Advertiser  and  Agency. 

MEDIA  RECORDS,  Inc., 

330  W.  42d  Street, 

New  York,  N.  Y. 
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S.  N.  P.  A.  FACES  FUTURE 
WITH  OPTIMISM 


{Continued  from  page  8) 


board  and  matrix  equipment  was  bought 
on  a  share  basis  by  the  several  news¬ 
papers,  none  of  which  has  a  common 
ownership,  and  the  cost  is  being  amor¬ 
tized  according  to  the  machine’s  out¬ 
put  used  by  each  paper. 


Second  Low  Net — Traveling  game  set 
won  by  K.  A.  Engel,  Little  Rock  (Ark.) 
Democrat. 

Third  Low  Net — One-half  dozen  golf 
balls  won  by  R.  T.  Hudson,  Mont¬ 
gomery  (Ala.)  Advertiser. 

Best  Kicker — Bridge  table  and  four 
chairs  won  by  Walter  C.  Johnson,  Chat¬ 
tanooga  (Tenn.)  Xeivs. 

Second  Best  Kicker — Butler’s  tray 
won  by  Walter  C.  Johnson,  Jr.,  Chat¬ 
tanooga  News. 

Worst  Gross — Sterling  orange  juice 
glasses  and  case  won  by  S.  P.  Hoyle, 
Newport  News  (Va.)  Press. 

Worst  Net — Sheffield  silver  plate 
tray  won  by  Boykin  Paschal,  Saz-anmh 
(Ga.)  Morning  News. 

Best  9  Blind  Holes — Pigskin  catch 
all  bag  won  by  H.  N.  Quigg,  Knox¬ 
ville  (Tenn.)  Journal. 

Worst  Score  on  Any  One  Hole — Golf 
bag  won  by  H.  N.  Stodghill,  Louisvilje 
Courier- Journal  &  Times. 

Teams  Match — Members  Against 
Guests — Total  of  best  four  scores  to 
count.  One  half  dozen  golf  balls  to 
each  winner,  won  by  members  E.  K. 
Gaylord,  K.  A.  Engel,  Major  Clark 
Howell,  Jr.,  and  James  Keen. 

Guests’  Section — Low  Gross — 
Sportsmen’s  wrist  watch  won  by 
John  Petrie,  John  M.  Brantham  Co., 
Chicago. 

Second  Low  Gross — Roulette  Wheel, 


with  mat,  won  by  Harvey  D.  Best,  Lan- 
ston  Monotype  Machine  Co.,  Philadel¬ 
phia. 

Third  Low  Gross — One  half  dozen 
golf  balls  won  by  R.  W.  Wortham, 
Geo.  H.  Mead  Co.,  Dayton,  O. 

Low  Net — Lighter  stand  and  tray 
won  by  L.  C.  Penry,  Ludlow  Typograph 
Co..  Atlanta,  Ga. 

Second  Low  Net — Pigskin  dressing 
case  won  by  A.  T.  McElwee,  Intertype 
Corporation,  New  York. 

Third  Low  Net — One  half  dozen  golf 
balls  won  by  M.  P.  Martin,  John  Budd 
Co.,  -Atlanta,  Ga. 

Best  Kicker — Aluminum  pitcher  and 
six  mugs  won  by  B.  Frank  Cook,  Bry¬ 
ant  Griffith  &  Brunson,  Atlanta. 

Second  Best  Kicker— Liquor  set  in 
case  won  by  Evelyn  Harris,  Southern 
Bell  Telephone  Co.,  Atlanta. 

Worst  Gross — Gladstone  bag  won  by 
Fred  M.  Bell,  E.  Katz  Special  Agency, 
Atlanta. 

W’orst  Net — Copper  beer  set  and  8 
mugs  won  by  Geo.  M.  Kohn,  Jr.,  Frost 
Landis  &  Kohn,  Atlanta. 

Best  9  Blind  Holes — Combination  set 
of  military  brushes  and  comb  won  by 
-A.  S.  Thompson,  Geo.  H.  Morrill  Co.. 
New  York. 

Worst  Score  on  .Any  One  Hole — 
Jumlx)  lighter  won  by  Wickliffe 
Moore,  .Anglo-Canadian  Paper  Co., 
New  York. 


EXPOSED  TAX  DELINQUENT) 


Westchester  Newspapers’  Stories  Rt. 
suited  in  $100,000  Being  Pe^ 


An  expose  by  the  Pori  Ches>- 
(N.  Y.)  Daily  Item  and  other  news. 


Im 


papers  of  the  Westchester  Pubisher, 
Inc.,  caused  public  officials  and  citizn' 
last  week  to  pay  up  their  delinqu- 
village  and  town  taxes  in  the  ani&’^ 
of  $100,000  recently. 

Surrogate  George  A.  Slater  who  re 
ceives  a  salary  of  $22,500  a  year,  ar. 
Mrs.  Slater  were  shewn  to  owe 
in  taxes  and  penalties  for  a  period  \ 
ten  years.  Following  the  publicat!'- 
Surrogate  Slater  made  a  large  paymoii 
with  the  promise  to  pay  the  rest  i- 
a  few  days.  Many  officals  also  rusV 
to  pay.  Others  asked  the  newspapent 
omit  their  names  from  the  publislm 
list,  saying  payment  would  be  mai 
a  few  days. 

Since  several  of  the  municipalities  ha 
not  held  tax  lien  sales  for  many  yean, I 
it  was  necessary  for  the  Daily  Item  an  * 
other  newspapers  personally  to  ch^f. 
the  voluminous  tax  rolls  to  ascertain  th 
names  of  the  delinquent  taxpayers. 


iATTl 
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NICHOLSON  IN  CHICAGO 

R.  S.  Nicholson,  member  of  M.  C 
Mogensen  &  Co.,  Inc.,  San  Francisco 
office,  is  in  Chicago  surveying  econonn 
conditions. 


Lincoln  B.  Palmer,  general  manager, 
American  Newspaper  Publishers’  Asso¬ 
ciation,  (left)  and  J.  S.  Park-,  Fott 
Smith  (.Ark.)  .American  and  Times- 
Record,  photographed  at  S.  N.  P.  A. 
convention  in  Chattanooga  this  week. 


Several  speakers  in  the  circulation 
topics’  discussion  stressed  the  harm 
done  to  newspapers  by  local  competitive 
fights  brought  before  the  directors  of 
the  .Audit  Bureau  of  Circulations.  Mr. 
Stodghill  declared  that  practically  all 
petitions  for  investigation  of  a  competi¬ 
tor’s  practices  concerned  newspapers 
and  that  newspaper  publishers  almost 
invariably  referred  to  their  opposition  in 
uncomplimentary  terms. 

Since  the  A.  B.  C.  board  is  com¬ 
posed  principally  of  advertisers,  this 
newspaper  policy,  he  said,  could  only  re¬ 
sult  in  impairing  the  confidence  of  ad¬ 
vertisers  in  all  newspapers.  Other  media, 
he  said,  were  careful  not  to  discredit 
publications  of  their  own  class  in  pro¬ 
ceedings  before  the  board. 

It  was  generally  agreed  that  petitions 
for  special  investigations  by  the  A.  B. 
C.  of  local  newspaper  conditions  pro¬ 
duced  only  a  headache  for  all  publish¬ 
ers  concerned,  and  it  was  observed  by 
Mr.  Stodghill  that  conditions  could 
greatly  improved  if  the  A.  B.  C.  main¬ 
tained  machineiw  for  the  detection  and 
investigation  of  fraud  in  circulation 
without  the  instigation  of  an  aggrieved 
publisher  in  a  competitive  situation. 

Eight  members  who  passed  away  since 
the  last  meeting  were  eulogized  in  a 
touching  memorial  address  by  Mr. 
Braxton,  and  the  convention  adopted  his 
resolution,  standing  in  silence  for  a 
minute.  The  eight  members  are:  T. 
Buford  Goodwin,  Rome  (Ga.)  News- 
Tribune;  W.  M.  Clemens,  Louisville, 
Ky.,  one-time  secretary-treasurer ;  W.  E. 
Buckingham,  Meridian  (Miss.)  Star; 
James  K.  Lambert,  Natchez  (Miss.) 
Democrat;  William  B.  Cashman,  Vicks¬ 
burg  (Miss.)  Post;  -Alfred  Battle 
Beale,  Birmingham  (Ala.)  News;  W.  A. 
Elliott,  Jacksonville  (Fla.)  Times- 
Union;  and  Carl  E.  Page,  Clarksville 
(Tenn.)  Leaf-Chronicle. 

The  golf  tournament,  held  Tuesday 
afternoon  at  the  Signal  Mountain  Coun¬ 
try  Qub,  attracted  more  than  70  entries, 
and  prizes  were  awarded  as  follows: 

Membeks  Section  —  Low  Gross  — 
Sportsmen’s  Clock  won  by  Hugh  1. 
Shott,  Bluff ield  (W.  Va.)  Telegraph. 

Second  Low  Gross — Chromium  Ice 
Crock  won  by  John  D.  Ewing,  Shreve¬ 
port  (La.)  Times. 

Third  Lx)w  Gross — One-half  dozen 
golf  balls  won  by  Major  Clark  Howell, 
Jr.,  Atlanta  Constitution. 

Low  Net — Pair  binoculars  won  by 
E.  K.  Gaylord.  Oklahoma  City  Okla¬ 
homan  and  Times. 


Mersey  Newsprint 


A  Quality  Product 


Rllore  and  better  copies  from  a  ton  of  MERSEY 
Economy  for  the  pressroom 


^Lunning  result  records 
Security  of  supply 

Everybody  enthusiastic  over  our  Quality  and  Service 

You  should  participate  in  the  pleasure  and  profit  of 
being  a  Mersey  Customer 


ALL  THE  YEAR  SHIPMENT  WATER  AND  RAIL 


Mersey  Paper  Company,  Limited 

LIVERPOOL,  NOVA  SCOTIA 


WALTER  H.  BELL 

Representative 

50  East  42nd  Street  New  York  City 
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WASHINGTON  DAILIES 

form  new  group 

jjj|J  Daily  Newspapers  Formed  By 
5^1  City  Publishers  to  Pro¬ 
mote  Advertising — Harry  B. 

Averill  President 

(Social  to  Editos  &  Pcslisrei) 
Siaitle,  June  25 — So  that  they  ulti- 
jjitly  can  sell  their  combined  circula- 
jjs  as  a  unit,  or  in  sub-units,  the 
gjUfr  dailies  of  the  State  of  VVashing- 
0  completed  organization  here  this 
Kek  under  the  name  of  the  Allied  Daily 
<flrspapcrs  of  Washington. 

Included  in  the  membership  are :  Ana- 
grtts  Mercury,  Everett  Daily  News; 
llVemon  Herald,  Centralia  Chronicle, 
firl  Angeles  News;  Vancouver  Col- 
pihan,  Bremerton  News-Searchlight; 
[jltusburg  Record,  Walla  Walla  Union, 
c^iain  Washingtottian.  Several  addi- 
jSs  are  expected  before  the  next  meet- 

*[luring  the  course  of  recent  meetings 
gg  representatives  of  all  Washington’s 
jilies  outside  of  Seattle,  Tacoma  and 
'^i;ane  expressed  dissatisfaction  with 
pvious  arrangements  for  handling  their 
^al  affairs.  The  stronger  of  the 
jnll  dailies  have  for  several  years  been 
iSliated  with  the  Pacific  Northwest 
pilisliers’  Association  and  the  smaller 
j^iers.  until  two  years  ago,  had  their 
organization  with  the  Washington 
;  Association. 
iCoast  advertising  agencies  watched 
efforts  at  formation  of  this  new 
with  considerable  interest,  looking 
d  a  uniformity  in  methods  of 
ling  national  accounts,  but  the  daily 
ishers  insisted  that  the  organization 
id  devote  much  of  its  attention,  also, 
tbe  exchange  of  helpful  editorial 
s.  A  similar  attempt  at  strong 
tion  five  or  six  years  ago  fail^. 
cers  of  the  new  association,  which 
quarterly  meetings,  include  Harry 
Arerill,  publisher  of  the  Mt.  Vernon 
nid,  president ;  Herbert  J.  Camptell, 
■couver  Columbian  publisher,  vice- 
nt;  and  John  Jessup,  Bremerton 
Searchlight,  secretary.  Also  on 
official  board  are  Albert  Johnson, 
her  of  the  Hoquiam  Washing- 
and  J,  C.  Kaynor,  Ellensburg 
d  owner. 


r 


a 


PUBUSHING  CONGRESS  ENDS 

The  four-day  session  of  the  tenth 
international  congress  of  publishers, 
representing  15  nations,  closed  in  Brus¬ 
sels,  Belgium,  June  22.  According  to 
a  wireless  to  the  New  York  Times, 
copyright  questions  were  the  principal 
subjects  of  the  discussions,  which  helped 
to  clarify  literary,  artistic,  musical  and 
broadcasting  rights.  Among  the  resolu¬ 
tions  adopted  was  one  expressing  the 
hope  that  the  United  States,  Soviet 
Russia,  Argentina,  Chile  and  Uruguay 
would  join  in  the  Berne  copyright  con¬ 
vention. 


MAY  REGULATE  SALES 

The  Illinois  legislature  is  at  present 
considering  a  group  of  bills  to  “regu¬ 
late”  distress  sales,  such  as  “going-out- 
of  business”  appeals.  These  bills  are 
intended,  not  to  forbid  such  appeals, 
but  to  place  the  merchant  who  uses 
them  under  oath  as  to  the  purpose  of 
the  sale  and  merchandise  included. 

DAIUES  APPOINT  “SPECIAL” 

DeLisser,  Boyd  &  Terhune,  Inc., 
New  York,  have  been  nam^  na¬ 
tional  representatives  of  the  Galion  (O.) 
Inquirer  and  Shelby  (O.)  Daily  Globe. 


PLANNING  NEW  DAILY 

Plans  are  under  way  for  establish¬ 
ment  of  the  Pottstown  (Pa.)  Morning 
Herald,  a  new  morning  newspaper.  It 
is  understood  the  ^rsonnel  of  the  old 
Pottstown  News  will  serve  on  the  new 
paper.  J.  Ernest  Space  will  be  editor 
and  John  K.  Klink,  business  manager. 

REDUCES  WANT-AD  RATE 

The  Birmingham  Post  has  recently 
reduced  its  want-ad  rates.  The  new 
rates  with  a  minimum  of  three  lines 
are:  10  cents  per  line  for  7  days,  12 
cents  for  4  days,  and  15  cents  one  day. 


■ 


MARKS  93RD  BIRTHDAY 

Ed  Landvoight,  vice-president  of  the 
ttt  City  (Ark.)  Herald  and  pub- 
of  the  former  Forrest  City  Times, 
11  celebrated  his  93d  birthday.  As 
ky  he  served  his  newspaper  appren- 
P  at  Washington  and  was  later 
yed  by  the  Memphis  (Tenn.)  En- 
^  He  saw  military  service  during 
■  Uril  War  and  in  1866  settled  at 
^t  City.  His  activities  are  limited 
•uting  an  occasional  editorial. 


«*craph  printer  installed 

latest  type  of  automatic  telegraph 
^  k>s  been  installed  by  the  Wor- 
^(Mass.)  Telegram  and  Evening 
for  use  by  its  legislative  cor- 
?®dfflt,  James  H.  Guilfoyle,  between 
house,  Boston,  and  the  news- 
***•  editorial  rooms. 


1933 

will  go  down 
in  history  os  the 
year  all  compo¬ 
sition  went  on  the 
slug  standard. 
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CANADIAN  I.  P.  CO.  LOST 
$4,694,522  IN  1932 

Production  Dropped  22  Percent  From 
1931,  Accompanied  By  Lower 
Price* — Gro**  Sale*  Were 
$30,227,722 

Canadian  International  Paper  Com¬ 
pany  and  subsidiary  companies  report, 
issued  June  15,  shows  consolidated  net 
earnings,  before  interest  and  reserves, 
for  1932  of  $3,649,798,  which  was 
slightly  less  than  interest  requirements 
on  its  first  mortgage,  bonds  and  prior 
liens,  including  obligations  of  subsidi¬ 
aries.  After  all  charges  the  company 
in  1932  had  a  consolidated  net  loss  of 
$4,694,522. 

During  the  year  funded  debt  was  re¬ 
duced  by  $3,4^,098,  bank  debt  by  $1,- 
616,625,  and  other  current  liabilities  by 
$678,915,  a  total  of  $5,781,638.  Against 
this  there  was  an  increase  of  $2,646,437 
in  indebtedness  to  affiliated  companies, 
and  a  reduction  of  $6,965,632  in  current 
assets.  At  December  31,  1932,  current 
assets  totaled  $22,001,320,  compared  to 
$5,422,620  of  current  liabilities. 

Production  of  the  mills  controlled  by 
the  company  totaled  493,433  tons  of 
newsprint  and  119,251  tons  of  sulphite 
pulp  in  1932,  compared  to  644,841  tons 
of  newsprint  and  131,099  tons  of 
bleached  sulphite  pulp  in  1931.  Besides 
this  reduced  volume  there  were  heavy 
declines  in  prices  both  for  newsprint 
and  sulphite.  The  effect  of  these  adverse 
factors  was  offset  in  part  by  marked 
improvement  in  operating  efficiency,  by 
lower  salaries  and  wages,  and  by  re¬ 
duced  administrative  costs. 

All  figures  include  New  Brunswick 
International  Paper  Company  and  Inter¬ 
national  Power  &  Paper  Company  of 
Newfoundland,  Lid. 

Consolidated  profit  and  loss  statement 
for  year  ended  December  31,  1932, 


follows : 

Grou  sales  .  $30,227,722 

Less:  Cost  of  sales  and  ex¬ 

penses,  less  other  income  and 
profit  on  exchanire .  26,864,478 


Add:  Profit  on  bonds  and 

debs,  redeemed  .  286,554 


Net  revenue.  includinK  other 

income  .  $3,649,798 

Less:  Int,  on  sub.  cos.  obliaa- 

tion*  .  2,232,239 

Int.  on  Can.  Int.  Paper  Co. 
first  mort.  bonds  and  prior 

^  liens  .  1,495,932 

Other  int.,  amort,  of  disc., 

^  etc.  . .  2,236,630 

Depreciation  and  depletion..  2,379,519 


Net  loss .  $4,694,522 


OPERATING  “STORE  NEWS” 

Lawrence  (Ma**.)  Telegram  Sell* 
Space  by  Combination  Plan 

Confronted  by  local  sentiment  in  favor 
of  a  shopping  news,  the  Lawrence 
(Mass.)  Telegram  and  Sunday  Sun 
started  a  weekly  Store  News  which  has 
now  been  running  several  months.  Issues 
have  ^n  eight  pages,  with  the  front 
page  in  black  and  red.  Advertising 
space  is  sold  in  combination,  no  mer¬ 
chant  being  permitted  to  advertise  in  the 
Store  News  unless  the  same  copy  ap¬ 
pears  in  the  newspaper  some  day  dur¬ 
ing  the  same  week. 

“The  original  plan  called  for  24,000 
copies  outside  the  city  limits,”  said  John 
P.  S.  Mahoney,  Jr.,  advertising  and 
general  manager  of  the  Telegram  and 
Sun.  “However,  after  the  first  week 
the  Store  News  met  with  such  favor¬ 
able  reception  from  the  local  merchants 
that  we  were  encouraged  to  extend  its 
circulation  to  include  this  city  and 
suburban  territories  as  well.” 


CATHOUC  PRESS  MEETS 

Richard  Reid  of  the  Augusta  (Ga.) 
Bulletin  was  reelected  president  of  the 
Catholic  Press  Association  at  the  an¬ 
nual  convention  in  Chicago  last  week. 
The  Rev.  Albert  E.  Smith,  Baltimore 
Catholic  Review,  was  made  vice-presi¬ 
dent;  Joseph  H.  Meier,  editor.  Catholic 
Press  directory,  Chicago,  secretary  and 
Charles  H.  Ridder,  Catholic  News,  New 
York,  treasurer.  The  association  rep¬ 
resents  310  publications. 


INDEMNITY  COMPANY  SUED 

Railroad  and  Newspaper  Seek  to 
Force  Payment  for  Advertising 

The  Louisville  &  Nashville  Railroad 
Company  and  the  Buffalo  Courier- 
Express,  seeking  to  prosecute  the  action 
in  behalf  of  455  other  newspapers,  in¬ 
cluding  the  Louisville  Courier- Journal, 
have  filed  suit  in  circuit  court  in  Louis¬ 
ville,  Ky.,  seeking  to  recover  $41,250.78 
from  the  Globe  Indemnity  Company  of 
New  York. 

The  suit  charged  that  the  railroad 
company  entered  into  a  contract  with 
the  Chambers  Agency  of  New  Orleans, 
in  1927  to  place  advertising  and  that 
the  indemnity  company  gave  bond  to 
guarantee  payment  for  the  copy.  It  is 
alleged  the  Agency  became  insolvent  in 
March,  1932,  owing  various  newspapers 
accounts  in  the  amount  named  in  the 
suit.  The  suit  was  filed  by  E.  S. 
Jouett,  J.  H.  McCord  and  the  firm  of 
Trabue,  Doolan,  Helm  &  Helm. 


TAX  ON  ELECTROS 

The  New  York  state  tax  department 
has  ruled  that  all  electrotypes,  mats  or 
stereotypes  made  in  the  state  are  tax¬ 
able  under  the  1  per  cent  retail  sales 
tax  except  when  shipped  outside  of  the 
state.  Manufacturers  will  add  the  cost 
of  the  tax  to  their  invoices. 


HXED  NEWSPRINT  PRICE 
EXPECTED  UNDER  ACT 


(Continued  from  page  15) 


poses  with  the  greatest  possible  good 
is  a  major  interest  of  every  publisher. 
The  electrifying  spark  of  his  own  par¬ 
ticipation  in  these  good  results  is  work¬ 
ing  perfectly.  His  own  part  in  this 
whole  is  directly  concerned  with  what 
happens  to  newsprint  prices  and  how 
it  happens. 

Consistency  and  absolute  frankness 
and  honesty  force  his  whole-hearted  co¬ 
operation  to  prove  that  the  Act  is  work¬ 
able  or  that  it  is  not  and  to  contribute 
to  its  proper  construction  into  working 
form.  This  cannot  omit  including  news¬ 
print. 

It  is  difficult  to  visualize  the  future 
and  impossible  to  prophesy.  We  can 
but  in  part  visualize  the  present.  This 
Act  is  at  present  merely  a  conception  of 
certain  possibilities  and  is  also  a  man¬ 
datory  instruction  to  seek  to  carry  out 
that  conception  if  possible,  or  honestly 
show  why  it  cannot  be  done. 

The  Recovery  Act  is  now  in  the 
stages  of  its  first  conception  and  the 
preliminary  pictures  of  it  as  an  aid  to 
industrial  life  have  been  drawn.  The 
purpose  and  the  performance  standards 
have  been  specified  and  the  order  has 


gone  out  to  build  it.  It  is  the  fe. 
such  economic  structure  that  haj  e 
been  ordered  built.  Can  we  build  - 
Will  it  stand  up?  These  and  coua'I 
other  questions  face  us.  It  is  bel^ 
that  we  can  build  it  and  make  it  f 
and  we  are  going  to  try. 


UBEL  SUIT  SETTLED 

Jerome  Walsh,  attorney  for  J.  , 
Johnsen,  state  editor  of  the 
City  Journal-Post,  has  announced  v 
tlement  of  a  $50,000  libel  suit  fip 
jointly  against  Frank  Hodges, 
and  owner  of  the  Olathe  (Kai 
Johnson  County  Democrat,  and 
Western  Union.  Settlement  was  nu, 
on  the  basis  of  an  unannou  . 
consideration,  publication  of  a  retracui 
by  Hodges  and  payment  of  ^1  ce^ 
costs  by  the  defendants.  The  compla!,- 
of  statement,  printed  after  a  Democ& 
meeting  in  Olathe,  said:  “Johnny Jot. 
sen,  who  covered  the  Woodring  meoi. 
in  Olathe  for  the  Kansas  City  Jotn®' 
Post  must  have  been  unusually  full  - 
whiskey  or  else  gotten  his  infomati 
from  a  hop-head.” 


COPLEY  GROUP  TO  MEET 

Managers  of  newspapers  owned 
Col.  Ira  C.  Copley  Illinois  and  Q 
fornia  publisher,  will  meet  at  t 
Stevens  Hotel,  Chicago,  Sept.  4  to  ! 
for  a  conference  on  publishing  profe 


No  advertiser  ever  is  so  secure 
that  he  can  permit  a  monopoly 
on  newspaper  advertising  to 
any  competitor. 


THE  DEMOCRAT  &  CHRONICLE 
THE  ROCHESTER  TIMES-UNION 

ROCHESTER,  N.  Y. 

156,775  daily  circulation  in  a  market  of  600,000  population 

The  GANNETT  NEWSPAPERS 

Albany  Evening  News  ::  Albany  Knickerbocker  Press  ::  Olean  Times-Herald 

Elmira  Star-Gazette  &  Advertiser  ::  Elmira  Sunday  Telegram  ::  Newburgh-Beacon  News 
Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg  Journal 

Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  J.,  Courier-News  ::  Rochester  Times-Union 
Utica  Observer-Dispatch  ::  Hartford,  Conn.,  Times 

Represented  by  J.  P.  McKINNEY  &  SON — ^NewYork — Chicago — San  Francisco 
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Mr.  Penn  Makes  Use  of  Nearly  a  Million 
and  Three-Quarters  Motor  Cars  Annually 

»  »  » in  the  KEYSTONE  STATE 


Circulation 

2.500 

lines 

10,000 

lines 

•*Beaver  Falls  News  Tribune. . . 

.  (E) 

8,010 

.04 

.04 

“Chester  Times . 

.  (E) 

19,882 

.09 

.08 

**Connellsville  Courier . 

.  (E) 

5,850 

.05 

.05 

••Erie  Dispa tch>Herald . 

.  (E) 

31,031 

.07 

.07 

••Greensburft  Review-Tribune. 

.(EM) 

8,776 

.06 

.06 

••Harrisburg  Telegraph . 

.  (E) 

41,119 

.11 

.11 

tfHazleton  Plain  Speaker . 

ttHazleton  Standard-Sentinel.. 

;}(E) 

21,728 

.08 

.07 

••Johnstown  Tribune . 

.  (E) 

27,371 

.10 

.10 

tfLebanon  News-Times . 

.  (E) 

10,757 

.05 

.05 

••Scranton  Times . 

.  (E) 

50,017 

.15 

.14 

••Sharon  Herald . 

••Washington  Observer  and 

.  (E) 

6,364 

.04 

.04 

Reporter . 

.(ME) 

14,454 

.06 

.06 

••West  Chester  Local  News . 

.  (E) 

10,207 

.05 

.05 

•Wilkes-Barre  Times  Leader.. 

.  (E) 

26,123 

.07 

.07 

ttYork  Dispatch . 

.  (E) 

20,294 

.07 

.07 

1  •A.B.C.  Publishers’  Statement,  Oct.  1,  1932. 

j  ••A.B.C.  Publishers’  Statement,  Apr.  1,  1933. 

ttPublishers’  Affidavit,  Apr.  1,  1933. 

An  important  part  of  steel’s  present  increase  of 
tonnage  in  Pennsylvania  .  .  .  directly  is  tracable 
to  the  markly  increasing  demand  for  new  motor 
cars  of  all  kinds  throughout  the  country. 

In  the  Keystone  State,  itself,  the  increase  in  auto¬ 
motive  orders  for  local  use  .  .  .  distinctly  in¬ 
dicates  the  general  upward  trend  economically 
of  Mr.  Penn’s  family.  1933  registrations  clearly 
reflect  it. 

The  more  than  10,000,000  Pennsylvanians,  in¬ 
cluding  over  4,000,000  workers  .  .  . 

-  form  the  third  largest  regional 

group  in  the  automotive  trade. 

,500  10,000 

lines  They  paid  millions  of  dollars  col- 

•04  .04  ^  ^ 

.09  !o8  lectively  to  register  1,664,021  motor 

iJ*  Jy  vehicles  of  all  classes  in  1932  .  .  . 

•06  •«<»  according  to  a  report  of  the  Bureau 

of  Public  Roads  of  the  U.  S.  Dept, 
of  Agriculture. 

•J*  This  number  of  registrations  shows 

.04  .04  the  immensity  of  the  Pennsylvania 

automotive  trade  field. 

A  large  part  of  this  great  auto  and 
•07  .07  auto  accessories  market... is  includ¬ 

ed  in  the  zones  represented  by  the 
16  busy  trade  centers  named  here. 

These  localities  are  served  by  the 
20  leading  papers  also  listed  on  this 
page.  Auto  linage  in  their  columns 
. . .  sells  thousands  of  cars  annually  in  these  vari¬ 
ous  trade  territories. 

This  also  is  true  for  1933,  as  many  national  auto 
and  accessories  advertisers  are  finding  to  their 
satisfaction.  Contact  the  advertising  departments 
of  these  papers  NOW  ...  for  Summer  auto 
sales  profits. 


44 


Editor  &  Publisher  The  Fourth  Estate  for  July  1,  1933 


Advertising  Agencies 

PRUNE  POOL  CKDUBLES 
ADVERTISING  FUND 

New  CelifonuA  Group  Highly  Pleased 
With  Results  of  First  Year’s 
Effort — New  Drive  Starts 
October  1 

Plans  for  extensive  advertising  in  be¬ 
half  of  the  United  Prune  Growers  of 
California  are  now  in  process  of  formu¬ 
lation  following  action  of  the  organiza- 
tion  s  directorate  in  voting  to  double  the 
advertising  appropriation  for  the  next 
12  months. 

Substantial  increases  in  varied  lines  of 
advertising  will  become  effective  Oct.  1, 
it  was  stated  by  N.  W.  Mogge,  adver- 
tisirig  manager  of  the  growers’  organ¬ 
ization.  He  said  the  campaign  would 
open  with  copy  to  be  placed  in  trade 
publications  of  August  and  September, 
preliminary  to  the  major  drive. 

Newspapers,  magazines,  posters  and 
street  car  cards  will  be  utilized,  *vlr. 
Mogge  stated,  adding  that  details  of  the 
dnve  will  not  be  ready  until  a  later  date. 
Copy  is  being  prepared  at  San  Francisco 
otiice  of  Lord  &  Thomas. 

The  United  Prune  Growers  was 
organized  last  year  by  growers  of  90 
per  cent  of  California’s  prunes.  A  levy 
of  from  $1  to  $2.50  per  ton  on  prunes, 
according  to  size,  was  approved. 

It  was  estimated  that  $450,000  would 
be  available  annually  for  advertising 
purposes.  Last  year’s  copy,  however, 
was  confined  mainly  to  trade  journals 
and  to  farm  magazines,  with  newspa¬ 
pers  being  used  in  some  local  campaigns. 

Success  of  last  year’s  advertising  is 
shown  by  the  fact  that  the  crop-selling 
season  will  start  Sept.  1  without  a 
carryover  of  last  year’s  crop,  a  condi¬ 
tion  not  experienced  for  several  years, 
according  to  Hugh  Hersman,  president 
of  the  prune  pool.  Last  September  the 
carr>-over  was  36,000  tons. 

More  prunes  were  sold  and  at  higher 
prices  during  the  first  year  of  the  or¬ 
ganization  than  during  the  preceding 
year,  Mr.  Hersman  said. 


Ho<lg«oii  Leave*  Ayer 

H.  L.  Hodgson  has  resigned  his  posi¬ 
tion  as  vice-president  of  N.  \V.  Ayer 
&  Son,  Inc.  Mr.  Hodgson  has  been 
with  the  company  14  years.  He  was 
manager  of  the  Boston  office  until  two 
years  ago  when  he  came  to  New  York 
as  the  executive  in  charge  of  the 
agency’s  radio  broadcasting  activities. 
No  announcement  has  been  made  as  to 
his  future  plans.  Douglas  Coulter,  vice- 
president  in  charge  of  production,  is  at 
present  in  charge  of  the  agenev’s  radio 
department.  Editor  &  Publisher  was 
informed.  No  successor  to  Mr.  Hodg¬ 
son  has  been  named. 

Atlas  Bc«r  Increases  Advertising 

(.Special  to  Editok  &  Publisher) 

Chicago,  June  26— Heralded  by  full- 
page  color  advertisements  in  the  Chi¬ 
cago  American  Home  Journal  section, 
the  Chicago  Tribune  and  Chicago  Daily 
News  Colorgravure,  Atlas  Brewing 
Company  is  increasing  its  newspaper  ad¬ 
vertising  efforts.  Charles  J.  Vopicka, 
president  of  Atlas,  announced  today  that 
80  per  cent  of  the  company’s  advertising 
this  year  will  be  concentrated  in  news¬ 
papers.  The  MeJ unkin  Advertising 
Company,  Chicago,  places  the  Atlas 
account. 


Agency  Man  Receive*  Degree 

Joseph  R.  Hamlen,  vice-president  of 
Albert  Frank-Guenther  Law,  Inc.,  Bos¬ 
ton  office,  received'  the  degree  of  Mas¬ 
ter  _  of  Arts  from  Harv’ard  University 
at  its  commencement  June  23  at  Cam¬ 
bridge,  Mass.  A  graduate  of  Harvard, 
class  of  1904,  Mr.  Hamlen  has  been 
active  in  the  affairs  of  the  Harvard 
alumni. 


Agency  Changes  Name 

Swallow,  Coleman  &  Haskins,  Holly¬ 
wood.  Cal.,  advertising  agency,  has 
changed  its  name  to  Coleman,  Harkins 
&  Dillon.  The  new  firm  member  is  T. 
J.  Dillon,  Jr.,  formerly  of  the  sales  de¬ 
partment  of  Trico  Products,  Buffalo. 


JOINS  CHICAGO  AGENCY 

David  H.  Colcord,  for  ten  years 
president  of  David  H.  Colcord,  Inc., 
Chicago  agency  and  also  of  Merchan¬ 
disers,  Inc.,  has  joined  the  staff  of 
Reincke-Ellis-Younggreen  &  Finn,  Chi¬ 
cago,  as  a  member  of  the  creative  de¬ 
partment.  He  was  formerly  editorial 
director  of  the  Dartnell  Corporation  in 
charge  of  sales  service. 

CAMPBELL-EWALD  ADVANCES  3 


Hardig,  Robinson  and  Adams  Now 

Vice-Presidents  of  Detroit  Agency 

Three  officials  of  Campbell-Ewald 
Advertising  Agency,  Detroit,  J.  L.  Har¬ 
dig,  L.  T.  Robinson  and  J.  R.  Adams, 
have  been  appointed  vice-presidents,  it 
was  announced  June  24  by  H.  T.  Ewald, 
president,  who  stated  the  promotions 
were  made  in  recognition  of  outstanding 
service.  He  said  the  new  officers  were 
selected  at  this  time  to  strenj^hen  the 
firm’s  executive  organization  in  antici¬ 
pation  of  increasing  business,  due  to  the 
brighter  economic  outlook,  particularly 
in  the  automotive  business. 

Mr.  Hardig  started  his  advertising 
career  with  the  Curtis  Company,  De¬ 
troit,  and  before  joining  Campbell- 
Ewald  in  1921  served  as  advertising 
manager  of  the  Hyatt  Roller  Bearing 
and  Remy  Electric  companies.  Mr. 
Robinson,  after  he  was,  graduated  from 
the  University  of  Michigan  in  1913, 
joined  the  editorial  staff  of  the  Detroit 
Free  Press,  and  eventually  became  iden¬ 
tified  with  the  Green,  Fulton,  Cunning¬ 
ham  advertising  agency,  Detroit.  Before 
joining  Campbell-Ewald  in  1922,  he  was 
for  three  years  advertising  manager  of 
the  General  Motors  Truck  Co. 

Mr.  Adams,  a  former  newspaperman, 
has  been  with  Campbell-Ewald  since 
1927.  For  three  years  he  was  adver¬ 
tising  manager  of  the  Straube  Piano 
Company,  Hammond,  Ind.,  and  was  at 
one  time  identified  with  Critchfield  & 
Co.,  Chicago  agency. 

Mis*  Crowne  to  United 

The  United  Advertising  Corporation, 
New  York,  announces  the  appointment 
of  Miss  Dorothy  Crowne,  of  SuriTmit, 
N.  J.,  as  assistant  to  Leonard  Dreyfuss, 
president.  Miss  Crowne  is  retiring 
president  of  the  Advertising  Women’s 
Club  of  New  York.  She  will  be  in 
charge  of  public  relations  for  the 
agency.  At  present  she  will  undertake 
a  survey  of  outdoor  advertising  in  New 
Jersey  and  a  study  of  rural  advertis¬ 
ing.  _ 

Madden  Joins  McCann-EricIcson 

E.  D.  Madden,  for  several  years  man¬ 
ager  of  sales  promotion  for  the  Ketter- 
linus  Litho  Manufacturing  Company, 
New  York,  joined  the  McCann-Erick- 
son  agency.  New  York,  July  1,  in 
charge  of  the  sales  promotion  and  point- 
of-sales  advertising.  He  will  have  as¬ 
sociated  with  him  Howard  Korman  and 
L.  W.  McCargar. 

Product  Counterfeiter  Sentenced 

Max  Stern,  of  Newark,  N.  J.,  was 
sentenced  to  one  year  in  jail  and  fined 
$500  after  pleading  guilty  in  criminal 
court  at  Baltimore  last  week  to  a 
charge  of  counterfeiting  labels,  trade¬ 
marks  and  advertising  forms  of  a 
mouth  wash  manufactured  and  mar¬ 
keted  by  the  Lambert  Pharmacal  Com¬ 
pany. 

Washer  Sales  Near  Record 

Household  washing  machine  factory 
sales  in  May  totaled  62,653  units,  an 
increase  for  the  fifth  consecutive  month 
and  the  best  month  in  the  industry,  with 
one  exception,  since  April,  1931,  accord¬ 
ing  to  J.  R.  Bohnen,  secretary  of  the 
American  Washing  Manufacturers’ 
Association. 


Leonard  to  N.  Y.  Headquarters 

Charles  Leonard,  publicity  and  adver¬ 
tising  director  of  United  Artists  'The¬ 
atre.  San  Francisco,  has  been  trans¬ 
ferred  to  headquarters  of  United  Art¬ 
ists  Corporation,  New  York. 

New  Erwin  Wasey  Account 

The  Columbia  Phonograph  Company 
of  Bridgeport,  Conn.,  has  appointed  the 
Chicago  office  of  Erwin  Wasey  &  Co. 
as  its  advertising  counsel. 


CAMEL’S  ADVERTISING 
ENTERS  NEW  PHASE 

Larger  Copy  Will  Be  Used  in  a  Num¬ 
ber  of  Newspapers — First  Adver¬ 
tisement  Carrie*  Testimonial 
of  “Bill”  Tilden 

The  Camel  cigarette  advertising  cam¬ 
paign  of  the  the  R.  J.  Reynolds  To¬ 
bacco  Company  entered  a  new  phase 
this  week  with  larger  copy  in  a 
number  of  newspapers  and  a  new  cam¬ 
paign  motif. 

The  space  in  large  newspapers  is 
being  stepped  up  from  800  to  1,230  lines 
and  in  papers  in  some  other  cities  from 
800  to  1,000  lines.  Many  newspapers 
will  receive  the  regular  800  lines.  The 
size  of  the  copy  varies  during  the  week, 
as  also  does  frequency  of  insertion. 
About  1,500  newspapers,  including  col¬ 
lege  papers,  are  being  used  in  the 
drive,  Editor  &  Publisher  was  told. 

The  new  campaign  started  June  29. 

The  “magic”  angle  of  Camel  adver¬ 
tising  in  the  past  is  referred  to  in  the 
new  copy  in  a  headline  which  says ; 
“It  is  more  fun  to  know — ”.  The  first 
advertisement  in  the  new  drive  is  built 
around  the  fact  that  William  Tilden, 
tennis  star,  after  trying  other  cigarette 
brands  finds  that  Camels  do  not  tire 
his  taste  or  get  on  his  nerves.  ^  The 
caption  is:  “It  Takes  Healthy  Nerves 
to  Play  Like  Tilden.” 

The  “Magic”  drive,  which  started 
January  16,  bringing  Camels  back  into 
the  advertising  spotlight  after  a  long 
period  of  inactivity,  had  as  its  slogan: 
“It’s  fun  to  be  fooled  .  .  .  it’s  more 
fun  to  know.”  Solutions  to  magicians’ 
tricks  were  shown  in  comic  strip  style 
with  an  advertising  hook-up. 

An  announcement  from  William  Esty 
&  Co.,  New  York,  which  handles  the 
Camel  account,  said  operations  of  the 
Reynolds  company  were  being  stepped 
up  to  meeting  increasing  demand  for 
its  products. 

“It  is  understood,”  the  announce¬ 
ment  said,  “that  the  production  of 
Camels  is  about  double  that  of  a  few 
months  ago.” 

Goulston  Agency  Appointed 

The  Goulston  Company,  Boston  ad¬ 
vertising  agency,  has  been  appointed  to 
handle  the  advertising  account  of  the 
Waldorf  System  Inc.,  of  Boston,  which 
operates  a  large  chain  of  restaurants. 


PERMA-WAVE  INTO  DAIUES 

The  Yvonne  Worth  Perma-Wave,  « 
outfit  using  ndther  electricity  nor  mj. 
chine,  with  which  a  woman  can  give  her. 
self  a  permanent  wave,  is  being  distrib¬ 
uted  by  the  Beau-T-Wave  Sales 
ration,  123  Fifth  Avenue,  New  York 
Advertising  in  New  York  newspapers  jj 
introducing  Perma-Wave  to  the  piilk 
The  campaign  is  being  handled  by  tbe 
Arthur  Rosenberg  Co.,  Inc.,  570  Seveatb 
Avenue,  New  York.  The  Perma-Wavt 
package  includes  special  hair  curlers, 
waving  fluid  and  “pakettes,”  which  art 
based  upon  Miss  Yvonne  Worth’s 
“packaged  heat”  patents. 

RCA-Victor  Campaign 

Seeking  to  abolish  the  summer  slump, 
RCA-Victor  Company,  Inc.,  Camdo, 
N.  J.,  will  use  advertising  in  30  news¬ 
papers  in  eighteen  cities,  besides  weeidy 
magazine  copy  and  posters  on  roads 
leading  to  the  Chicago  Exposition, 
pushing  sales  of  a  new  automobile  radio 
and  a  portable  “Radio-Fonograph."  i 
Four  insertions  will  be  used  in  the  news-i 
papers  over  an  eight-week  period. 

Three  Join  Scholts  Agency 

Scholts  Advertising  Service,  Los  .An¬ 
geles.  has  added  three  to  its  staff.  Thtj 
are  Ralf  M.  Spangler,  formerly  opera¬ 
ting  his  own  Los  Angeles  agency,  srho 
is  now  account  executive ;  Lincolt 
Quarberg,  formerly  Los  Angeles  man¬ 
ager  United  Press,  who  will  havr 
charge  of  the  publicity  department;  and 
Louise  Smythe,  who  has  joined  the  an 
department. 

New  Long  Beach  Agency 

Faraon  J.  Moss,  operating  an  adver¬ 
tising  agency  at  Long  Beach,  CaL 
under  his  own  name,  and  Edwani 
Davenport,  Long  Beach  merchandismi 
counselor,  .  have  established  a  nei 
agency,  known  as  Advertising  Head¬ 
quarters,  at  Long  Beach. 

Lavoptik  to  Chicago  Agency 

Green,  Fulton  &  Cunningham,  Ch- 
cago  agency,  has  been  appointed  tt 
handle  the  account  of  the  Lavopti 
Company,  St.  Paul,  Minn. 

College  Inn  Appoints 

The  College  Inn  Food  Products  Coo- 
pany,  Chicago,  has  placed  its  advertis¬ 
ing  account  with  Blackett-Sample-Hun- 
mert,  Inc. 


Wilkin*  Joins  Friedman  Agency 

John  Wilkins  recently  joined  the 
Leon  A.  Friedman  advertising  agency. 
New  York,  as  layout  man  and  staff 
artist.  Mr.  Wilkins  formerly  conducted 
his  own  free-lance  art  service. 


Hanff-Metzger,  Inc.,  Moves 

Hanff-Metzger,  Inc.,  New  York,  on 
June  24  moved  its  New  York  offices 
to  745  Fifth  avenue.  The  firm  formerly 
was  located  at  1501  Broadway. 

Janin  Join*  S.  F.  Agency 

Covington  Janin,  financial  analyist 
and  writer,  is  now  associated  with 
D’Evelyn  &  Wadsworth,  San  Francisco 
agency. 


STOP  LOSSES  I II 

hj  •Umiaatinf  OTeriappiof  bikI 
cxceMiTa  Dian-powar*  antiquatad 
methoda,  loat  motion  in  rneeban* 
ical  and  production  departments. 

SUBSTANTIALLY 
LOWER  COSTS 
GUARANTEED 

by  efficiency  and  production 
aineers  of  many  years'  experience. 
OUR  ONLY  FEE  — Small  per- 
centafe  of  the  first  year's  savinfs. 

CHICAGO  PRESS 

Effictdncy  and  BtoduclUn  Earua 
321  Manhattan  Bids.  ChiesfO,  DL 


YOU  ARE  INVITED 


Actusl  Certified  Dry  Met  performance  means  far  more  than  anything 
we  can  lay  about  our  mab. 

That  is  why  we  respectfully  invite  you  to  stage  your  own  demonstra¬ 
tion  in  your  own  plant,  under  your  own  conditions.  We  will  gladly 
supply  the  samples  gratis  and  without  obligating  you  in  any  way. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


telegraph  to  Editor  &  I’vblisher) 

pRAND  RAPIDS,  Mich.,  June  28 — 
(j  The  convention  of  the  Advertising 
Federation  of  America  failed  to  start 
fitb  a  bang,  but  it  did  manage  to  start 
,fith  a  clang.  Edgar  Kobak,  president 
i  the  A.  F.  A.,  arriving  from  New 
York  Sunday,  found  himself  loaded  on 
1  fire  truck,  crowned  with  a  fireman’s 
iKlmet  and  allowed  to  clang  the  bell  all 
the  way  to  his  hotel. 

The  stunt  dated  back  to  a  committee 
ooeting  in  Grand  Rapids  which  Kobak 
attended  some  weeks  ago  to  make  con- 
itntion  plans.  The  meeting  was  inter¬ 
rupted  by  a  screeching  fire  truck  going 
past.  “I’ve  always  wanted  to  ride  one 
those,”  Kobak  said — and  then  for- 
lot  it.  But  the  Grand  Rapids  men 
(iidn’t  forget. 

Grover  A.  Whalen,  president  of  the 
Advertising  Club  of  New  York,  got  a 
^  in  a  police  truck  at  the  same  time 
in  commemoration  of  his  service  as  po- 
iict  commissioner  of  New  York. 

WWW 

Beside  giving  advertising  a  formal 
indorsement,  Gen.  Hugh  S.  John¬ 
son  of  the  National  Recovery  Adminis¬ 
tration  has  appointed  Malcolm  Muir, 
president  of  McGraw-Hill  Publishing 
Company,  as  a  deputy  administrator,  it 
yranif  known  at  the  convention. 

WWW 

CENATOR  ARTHUR  H.  VAN- 
3  DENBERG  of  Michigan,  for  25 
stars  publisher  of  the  Grand  Rapids 
HtrM,  told  the  convention  in  pleas¬ 
antries  preliminary  to  his  speech  Mon¬ 
day:  “As  a  matter  of  fact,  I  am  en¬ 
titled  to  register  in  this  convention  as  a 
delegate  from  the  greatest  advertising 
agmey  on  earth — the  Congress  of  the 
United  States.  It  is  a  galaxy  of  the 
greatest  advertisers  in  the  world,  and 
onr  linage  is  legion.  I  am  not  sure  that 
an  our  copy  could  always  pass  the 
scrutiny  of  a  Better  Business  Bureau. 
Nor  does  it  always  produce  profitable 
results— cither  for  the  advertiser  or  for 
the  country.  Furthermore,  we  fre- 
qu^ly  win  an  amount  of  free  and  un¬ 
solicited  publicity  which  would  suffuse 
yon  with  a  blush  of  professional  envy, 
whereas  it  often  suffuses  us  merely  with 
the  blush.” 

Speaking  more  seriously,  however, 
Postmaster-General  Farley  later  in  the 
day  took  occasion  to  pay  a  tribute  to 
the  patriotic  endeavors  of  Congress. 

WWW 

WHAT  Russia  needs  is  fivc-and- 
ten-cent  stores  in  every  town. 
Princess  Alexandra  Kropotkin,  de¬ 
scendant  of  the  first  Russian  czar,  told 
members  of  the  A.  F.  A.  at  the  annual 
banquet.  And,  describing  her  natural¬ 
ization  as  an  American  citizen,  she 
thought  that  the  ceremony  should  be 
more  impressive  than  it  is.  She  took 
her  oath  of  allegiance  before  an  of¬ 
ficial  who  rattled  off  the  words,  con¬ 
cluding  “Soap  me,  God.” 

WWW 

nEXROIT  and  Grand  Rapids  news- 
^  papers  gave  the  convention  a  lot 
of  attention,  carrying  detailed  reports 
>nd  pictures,  and  in  most  cases  provid¬ 
ing  complimentary  copies  for  the  visit- 
on  Detroit  News,  using  its  airplane 
to  carry  news  to  Detroit  and  copies  oi 
>  s^ial  A.  F.  A.  edition  to  Grand 
■npids,  made  the  150-mile  trip  in 
around  50  minutes. 

WWW 

TUESDAY’S  luncheon  in  the  main 
*  ballroom  of  the  Hotel  Pantlind, 
jlMsored  by  the  Newspaper  Advertis- 
Executives’  Association,  but  at- 
■•ded  by  members  of  all  the  A.  F.  A. 
ymzations,  became  a  shirt-sleeve  af- 
2*  **  ,soon  as  it  began.  Even  the 
••tos’  table  joined  in,  almost  unani- 
•**1^  Grover  Whalen,  president  of 
T'^*rtising  Club  of  New  "York,  one 
^the  principal  drawing  cards  of  the 
2?J“hon,  was  revealed  tastefully  clad 
SJw  shirt  and  darker  blue  tie.  Lowell 
broadcaster,  maintained  his 
®Wity  with  not  only  a  coat  but  a  vest. 
«ost  of  the  other  general  sessions 


were  held  in  the  Civic  Auditorium, 
where  a  ccxiling  system  successfully  de¬ 
fied  the  summer  heat. 

WWW 

Displays  ranging  from  a  four- 
color  press  printing  letterheads  to 
Japanese  advertising  featuring  a  Japa¬ 
nese  bathing  beauty  filled  the  basement 
of  the  Civic  Auditorium,  where  most  of 
the  sessions  were  held.  Original 
sketches  of  poster  advertisements, 
lighted  signs  and  talking  exhibits  were 
among  the  novelties.  Crowds  attend¬ 
ing  the  exhibit  each  night  witnessed 
distribution  of  prizes  of  furniture  con¬ 
tributed  by  Grand  Rapids  manufac¬ 
turers. 

Exhibitors  included  the  Federated 
Publications  and  the  Booth  newspapers, 
which  are  represented  in  Grand  Rapids 
by  the  Gratvd  Rapids  Herald  and  the 
Grand  Rapids  Press,  respectively. 
Campbell-Ewald  Company,  Detroit  ad¬ 
vertising  agency,  also  had  a  display. 

The  international  advertising  display 
showed  publication  copy  from  Japan, 
Russia,  Burma,  Siam,  and  India,  beside 
South  American  and  European  coun¬ 
tries.  American  automobiles  and  Amer¬ 
ican  medicines  were  among  the  products 
represented. 

.  Convicted  of  Fraud  Copy 

Convicted  of  false  advertising,  the 
Canadian  Tire  Corporation,  Ltd.,  was 
fined  $200  in  the  police  court,  Toronto, 
recently,  after  evidence  had  been  given 
by  experts  that  certain  tires  advertised 
as  6-ply  by  the  company  were  in  reality 
4-ply  tires.  The  advertising  was  car¬ 
ried  out,  according  to  evidence,  in  road 
maps  to  the  number  of  419,000  distrib¬ 
uted  to  all  parts  of  Ontario.  The  com¬ 
plaint  was  made  by  a  country  dealer 
who  discovered  the  difference  in  the 
tires. 


E.  P.  WELLS  SALES  MANAGER 

Appointment  of  E.  P.  Wells  as  sales 
manager  of  the  Kalamazoo  Stove  Com¬ 
pany,  Kalamazoo,  Mich.,  has  just  been 
announced.  For  the  last  three  years 
Mr.  Wells  was  in  charge  of  the  Detroit 
distributorship  of  Sparton  radios  and 
electric  refrigerators.  Before  that  he 
had  been  successively  retail  salesman, 
district  manager,  branch  manager  and 
division  manager  for  the  Eureka 
Vacuum  Cleaner  Company. 


AD  TIPS 


Two)  Firm*  Join  A.N.A. 

The  Western  Company,  Chicago, 
manufacturer  of  Dr,  West’s  tooth  brush 
and  Dr.  West’s  toothpaste,  has  been 
elected  to  membership  in  the  Associa¬ 
tion  of  National  Advertisers.  Kenneth 
Laird,  vice-president,  will  represent 
the  company  in  the  A.N.A.  Another 
new  A.N.A.  member  is  the  Carter 
Medicine  Co.,  45  Murray  street.  New 
York,  manufacturer  of  Carter’s  Little 
Liver  Pills.  Henry  H.  Hoyt,  manag¬ 
ing  director,  will  be  the  represent¬ 
ative. 


Arndt  &  Co..  John  Falknrr,  15th  and 
Locust  street,  Philadelphia.  Secured  the 
account  of  Mecklint:  Bros.  Pyrote  Insecti¬ 
cide,  Camden,  N.  J. 

Beeson,  Inc.,  Sterlins,  Second  National 
Bank  building,  Toledo,  Ohio.  Secured 
the  account  of  Buckeye  Producing  Com¬ 
pany,  Buckeye  Brew,  Toledo. 

Bloomingdale-Weiler  Advertising 
Agency,  1420  Chestnut  sareet,  Philadel))hia. 
Secured  the  account  of  George  Zifferblatt 
&  Co.,  Habanello  Cigars,  Philadelphia. 

Thomas  M.  Bowers  Advertising  Agency, 
405  Lexington  avenue.  New  York  City. 
Secured  the  account  of  Tltman  Food  Pro¬ 
ducts  Company,  New  York  City. 

Brandt  Advertising  Company,  400  West 
Madison  street,  Chicago.  Issuing  orders 
to  newspapers  on  Odo-Stick,  manufac¬ 
tured  by  J.  H.  Gauss  Sales  Company, 
Chicago. 

E.  H.  Brown  Advertising  Company.  140 
South  Dearborn  street,  Chicago.  Vslng 
a  few  newspapers  on  Illinois  Medical 
Products  Company,  Chicago. 

Caples  Company.  225  Hast  Erie  street. 
Chicago.  Issuing  orders  to  newspapers 
on  Illinois  Central  Railway.  Chicago. 

8.  C.  Croot  Company,  1%  West  44th 
street.  New  York  City.  Secured  the  ac¬ 
count  of  H.  K.  Anderson  Bakery.  Bava¬ 
rian  Spiced  Pretzels.  Lancaster.  Pa. 

Borland  International  Agenev.  1250 
Sixth  avenue.  New  York  City.  Secured 
the  account  of  Banfl  Products  Corpora¬ 
tion,  Montecatinl  Crystals.  New  York 
City. 

Erwin  Wasry  A  Co.,  42t>  Lexington 
avenue.  New  York  City.  Again  repew- 
Ing  some  of  their  newspaticr  contracts 
on  Goodyear  Tire  &  Rubber  Co..  Akron. 
Ohio. 

Fertig,  Slavitt  A  Gaffney.  Inc..  I.IO 
Madison  avenue.  New  York  Cltv.  Se¬ 
cured  the  account  of  Edward  B.  Hittle- 
mai^ Brewery,  Goldenrod  Beer,  Brooklyn, 

.41bert  Frank.  Gnenther-Law.  Inc..  70 
Pine  street.  New  Y'ork  Cltv.  Placing 
orders  with  some  New  York  City  news¬ 
papers  on  Sparklets  Corporation,  Sy¬ 
phons.  New  York  City. 


Freese-Togel-Crawlord.  Inc..  <54  North 
Broadway.  Milwaukee,  Wis.  Secured  the 
account  of  Twlnk  Products  CorporaUou. 
Instant  Icing,  Milwaukee. 

Green,  Fulton,  Cnnaingham  Company. 
300  North  Michigan  avenue,  Chicago. 
Placing  orders  with  newspapers  in  vari¬ 
ous  sections  on  Laroptik  Company,  Eye 
Wash,  St.  Paul. 

Jones  Company,  llalpli  H„  431  Main 
street.  Cincinnati,  Ohio.  Secured  the  ac¬ 
count  of  Snow  King  Baking  Powder 
Company,  Cincinnati. 

Klein  Advertising  Agenc.v,  Philip.  1518 
Walnut  street,  Pbiladelpliia.  I’laclug  or¬ 
ders  with  some  Penusyivauin  newspapers 
on  Liebert  Jc  Obert  Breving  Company. 
Philadelphia. 

Lord  A  Thomas.  Inc..  1151  South  Broad¬ 
way.  Los  Angeles.  Secured  the  account 
of  Mission  Dry  Corporation,  Mission 
Orange  Juice,  Los  Angeles. 

McCord  Company.  Rand  Tower.  Minne¬ 
apolis.  Secured  the  account  of  Kal  Pro¬ 
ducts,  Inc.,  X-Z-3,  Proprietary  Remedy, 
St.  Paul. 

MeJunkin  Advertising  Company,  228 
North  La  Salle  street,  Chicago.  Using  a 
few  newspapers  on  Curtiss  Candy  Com¬ 
pany,  Chicago. 

Mitchell.  Faust.  Dickson  A  Wieland. 
Inc..  23U  North  Michigan  avenue,  Chicago. 
Releasing  copy  to  a  limited  list  of  news¬ 
papers  on  H.  Fendrich,  Inc.,  Evansville. 
Indiana,  Cigars. 

Moser  A  Cotins.  10  Hopper  building. 
I’tlca.  N.  Y.  Secured  the  account  of 
National  Accessories  Stores,  Inc.,  Utica. 
N.  Y. 

Phelps-Engel-Phelps.  Inc..  700  North 
Michigan  avenue,  Chicago.  Using  some 
newspapers  on  the  Hollywood  Diet  Com¬ 
pany,  Chicago. 

Platt-Forbes.  Inc..  468  Fourth  avenue. 
New  York  City.  Placing  special  copy 
with  newspapers  in  selected  sections  on 
Hudson  River  Day  Line.  New  York  City. 
Will  continue  to  place  the  regular  copy 
of  We<lBdell  P.  Colton  Company,  New 
York  City. 

Randall  Company.  Fred  M..  Book 
Tower,  Detroit.  Mich.  Secured  the  ac¬ 
count  of  Eye  Kleen,  Inc.,  Eye  Lotion. 
Detroit. 

Richardsoji.  Alley  A  Richards  Com¬ 
pany.  370  Lexington  avenue.  New  York 
City.  Placing  orders  with  newspipers 
in  selected  sections  on  Ultramarine  Com¬ 
pany,  Bleachette  Laundry  Blue.  New 
York  City. 

Sehl  Advertising  Agency.  360  North 
Michigan  avenue.  Chicago.  Issuing  or¬ 
ders  to  a  few  newspapers  on  Help,  a 
household  product  manufactured  by 
Martin.  &  Martin.  Chicago. 

Cnlted  Advertising  Agency.  8  West 
40th  street.  New  York  City.  Secured  the 
account  of  Fada  Radio  &  Electrical  Com¬ 
pany.  Long  Island  City.  N.  Y'. 

Volkmann  Advertising  .4gency,  2.5  West 
45th  street.  New  York  City.  Secured  the 
account  of  Dr.  R.  H.  Kline  Manufactur¬ 
ing  Company.  Bl-A-Lln  and  Strong  Carb 
Remedies.  Red  Bank.  N.  J. 


Chicago  Agency  Appointed 

Sehl  Advertising  Agency,  360  North 
Michigan  avenue,  Chicago,  has  been 
appointed  to  direct  the  advertising  ac¬ 
tivities  of  Martin  &  Martin  Company, 
Chicago  manufacturers  of  Help,  a 
household  product. 


New  Hirshon-Garfield  Account 

The  Continental  Products  Co  manu¬ 
facturer  of  Cleaneze,  a  kitchen  utensil 
cleaner,  has  placed  its  advertising  ac¬ 
count  with  Hirshon-Garfield,  Inc.,  10 
E.  40th  street,  New  York. 


New  Los  Angeles  Agency 

Theodore  B.  Craemer  has  established 
an  advertising  agency  at  108  West  2d 
street,  Los  Angeles.  His  accounts  in¬ 
clude  Ben  Hur  Pure  Food  Products, 
including  tea,  coffee  and  spices. 

TEXAS 

Properly  to  cover  this  great  State  you  must 
use  the  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI- WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Reproionlativei 
New  York  Chicago  Detroit  San  Francisco 


Contact  and  Copy  Man 

with  merchandising  and  mechanical  experience 

I  have  been  account  executive  for  an  advertising  agency 
on  leading  steamship  and  food  accounts  in  which 
capacity  I  have  written  or  directed  the  writing  of  all 
copy,  drawn  up  advertising  and  merchandising  plans, 
prepared  broadsides,  display  material  and  so  forth. 

The  food  account  built  distribution  on  a  package 
product  from  zero  to  gratifying  New  York  sales  in  the 
teeth  of  the  keenest  competition  at  low  advertising  cost. 

I  am  thirty-one.  I  have  been  connected  with  a  medium 
size  New  York  agency  for  seven  years  and  have  thus 
been  able  to  acquire  intimate  experience  in  all  branches 
of  advertising  including  the  handling  of  production 
work. 

As  references  I  would  give  men  in  executive  capacities 
in  the  firms  whose  advertising  I  handled. 

S.  BARING-GOULD 

425  East  51st  Street,  New  York 

Telephone  PLaza  3-6148 
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DISCUSS  COLLEGE  PUBUCITY 

(Special  to  Editok  &  Pubushbi) 
Chicago,  June  26— An  intelligent  ef¬ 
fort  to  coordinate  the  work  of  college 
publicity  departments  to  the  demands 
of  the  tuition’s  press  was  made  through¬ 
out  the  three-day  convention  of  the 
American  College  Publicity  Association 
held  here  last  week-end  at  the  Bis¬ 
marck  Hotel.  Among  the  guest 
speakers  were :  Rali^  Cannon,  Chi¬ 
cago  Daily  News  sports  writer;  L.  A. 
Brophy,  manager,  Central  Division,  As¬ 
sociate  Press  ;  Gene  Gillette,  manager, 
Chicago  Division,  Unite  Press;  Carl 
L.  Turner,  manager,  Chicago  bureau, 
International  News  Service;  Don  Al¬ 
ford,  Chicago  editor,  International 
News  Photo  Service.  Robert  Madry, 
University  of  North  Carolina,  was 
electe  president  of  the  association. 


GETS  BELATED  DEGREE 

Frank  Boyden,  of  the  eitorial  staff, 
Kalamazoo  (Mich.)  Gazette,  was 
awarded  a  batchelor  of  arts  degree 
from  Kalamazoo  College  June  12,  after 
he  had  waited  50  years  because  of  a 
campus  prank  in  his  undergraduate 
^ys.  He  was  refused  his  degree  orig¬ 
inally  because  he  had  sawed  down  the 
ornamental  entrance  posts  to  the 
campus. 


HEARST  PARTY  ARRIVES  IN  NEW  YORK 


Frank  W.  Rostock  Retire*  After 
24  Year*  of  New*paper  Work 
— Leake  I*  Editor  of 
Young*town  Telegram 


(By  telegraph  to  Edito*  &  Publisher) 

CiNCiNNAn,  June  28— After  32  years 
in  editorial  work,  four  of  which  he 
has  been  president  and  editor  of  the 
Cincinnati  Post,  Frank  W.  Rostock  an¬ 
nounced  today  his  retirement  and  the 
appointment  of  Carl  D.  Groat,  editor 
of  the  Youngstown  (O.)  Telegram,  as 
his  successor.  Previous  to  going  to 
Youngstown  Mr.  Groat  had  acquired  a 
national  reputation  as  a  reporter  and 
executive  of  the  United  Press. 

Mr.  Rostock  joined  the  Scripps- 
■  Howard  Newspapers  in  1900  as  a  sports 
'  writer  and  reporter  on  the  Akron  Press. 
He  also  served  as  sports  editor  of  the 
Cincinnati  Post  and  the  Cleveland  Press. 
He  later  became  general  manager  of 
NEA  Service,  and  was  active  in  or¬ 
ganizing  Acme  Newspictures. 

Mr.  Rostock  was  appointed  business 
manager  of  the  Post  in  1925  and  later 
was  promoted  to  president  and  editor. 
For  his  distinguished  service  to  the 
Allies  during  the  war  Mr.  Rostock  was 
decorated  by  King  Albert  of  Belgium. 

Perhaps  the  greatest  public  service 
ever  rendered  by  Rostock  was  his  part 
in  the  Post’s  long  fight  to  clean  up 
Cincinnati.  He  waged  a  vigorous  fight 
against  the  corruption  and  inefficiency 
of  the  boss-controlled  city  government. 
He  demanded  that  the  public  schools 
taken  out  of  politics  and  be  placed  under 
control  of  a  non-partisan  board.  He  de¬ 
manded  a  city  government  under  non- 
partisan  control  and  had  the  satisfaction 
of  seeing  the  Post’s  campaign  termi¬ 
nate  successfully. 

Before  going  to  the  Youngsto^ 
Telegram,  Mr.  Groat  was  news  editor 
of  the  United  Press.  He  began  his 
newspaper  career  on  the  Pittsfield 
(Mass.)  Berkshire  Eagle,  and  was  later 
with  the  Springfield  (Mass.)  Union, 
and  the  Washington  Times.  His  con¬ 
spicuous  work  on  the  latter  publication 
attracted  the  attention  of  the  United 
Press.  He  represented  the  U.  P.  at 
Washington  for  a  number  of  years,  and 
covered  a  number  of  important  assign¬ 
ments  in  Europe. 

Succeeding  Mr.  Groat  as  editor  of 
the  Youngstown  Telegram  is  Lowell 
L.  Leake,  former  managing  editor  of 
the  paper.  Mr.  Groat  and  Mr.  Leake 
both  went  to  the  Telegram  last  January. 
Before  going  to  Youngstown  Mr.  Leake 
was  with  the  United  Press  for  two 
years.  Previously  he  had  been  10  years 
on  Scripps-Howard  Newspapers.  Mr. 
Leake’s  successor  has  not  been  ap¬ 
pointed. 


A  group  of  prominent  passengers  on  the  S.S.  Santa  Paula  as  it  arrived  in  New 
York  June  14  from  the  Pacific  Coast.  Left  to  right:  John  Francis  Neylan, 
head  of  Hearst  Consolidated  Publications  and  personal  attorney  for  William 
Randolph  Hearst;  Mrs.  John  Francis  Neylan;  Mrs.  Blanche  Hearst,  and  Miss 
Jane  Frances  Neylan.  In  front  are  George  Hearst.  Jr.,  and  Phoebe  Hearst, 
children  of  Mr.  and  Mrs.  George  Hearst  and  grandchildren  of  Mr.  and  Mrs. 

William  Randolph  Hearst. 


SIR  CHARLES  STARMER 
DIES  IN  LONDON 


Well-Known  Publisher  of  British 
Provincial  Papers  Credited 
with  Being  First  to  Give 
Reader*  Insurance 


ties.  Knighted  in  1917,  he  represented 
Cleveland  Division,  Yorkshire,  in  Par¬ 
liament  for  two  years,  1923  and  1924. 
His  papers  were  always  Liberal. 


FACING  CONTEMPT  CHARGE 


Sir  Charles  Starmer,  62,  credited  with 
being  the  originator  of  newspaper  insur¬ 
ance  plans  for  readers,  died  in  London 
June  28.  He  was  publisher  of  30  daily 
or  weekly  newspapers  in  the  provinces. 
He  was  a  former  Liberal  member  of 
Parliament. 

The  Starmer  group  of  newspapers, 
which  Sir  Charles  began  to  build  up 
25  years  ago,  was  generally  ranked  sec¬ 
ond  only  to  the  Berry  chain  in  size 
and  importance  among  the  English  pro¬ 
vincial  amalgamations. 

His  newspapers  included  the  Darling¬ 
ton  Northern  Echo,  Sheffield  Indepen¬ 
dent,  Sheffield  Mail,  Nottingham  Eve¬ 
ning  News,  Nottingham  Journal,  Bir¬ 
mingham  Gazette,  Yorkshire  Observer, 
Yorkshire  Gazette^  Bradford  Telegraph 
and  Argus,  Birmingham  Evening  Dis¬ 
patch  and  Lincolnshire  Chronicle.  The 
firms  which  publish  these  papers  and 
which  Sir  CJiarles  directed  are  the  Bir¬ 
mingham  Gazette,  Ltd.,  the  North  of 
England  Newspaper  Company,  Ltd.,  the 
Bradford  and  District  Newspaper  Com¬ 
pany,  Ltd.,  and  the  Nottingham  Jour¬ 
nal,  Ltd. 

At  one  time  Sir  (Charles  realized  the 
goal  of  provincial  publishers  by  achiev¬ 
ing  a  foothold  in  London.  He  pur¬ 
chased  the  widely  known  Westminster 
Gazette  in  1922  and  steered  it  safely 
past  a  proposed  merger  with  the  Con¬ 
servative  organization  of  Sir  William 
Berry.  The  Gazette  remained  under 
his  control  until  it  was  bought  by  the 
Daily  News  and  ceased  publication. 

Sir  Charles  obtained  his  first  news¬ 
paper  job  by  joining  the  staff  of  the 
Darlington  Northern  Echo.  This  paper, 
a  provincial  daily,  became  famous  out¬ 
side  its  own  sphere.  It  was  edited  for 
a  number  of  years  by  William  T.  Stead, 
the  well  known  British  journalist. 

Sir  Charles  was  made  manager  of 
The  Echo  in  1908,  and  soon  after¬ 
ward  began  the  construction  of  his  chain 
with  the  Rowntree  family  and  Lord 
Cowdray. 

The  publisher  was  already  active  in 
Darlington  affairs,  serving  the  town  as 
Councilman  in  1%3,  Mayor  in  1^7- 
1906  and  Alderman  in  1915.  As  his 
chain  grew  in  size  and  influence  Sir 
(Tharles  extended  his  political  activi¬ 


Texas  Publisher  Asked  to  Tell 
Information  Source 

(By  telegraph  to  Editor  &  Publisher) 

Marshall,  Tex.,  June  28 — Syril  A. 
Parker,  editor  of  the  Longview  Daily 
News,  faced  a  possible  jail  sentence  to¬ 
day  because  he  refused  to  reveal  to  a 
Harrison  County  grand  jury  the  source 
of  information  used  in  a  news  story. 

In  a  recent  article  Parker  charged 
that  Harrison  County  officers  were  per¬ 
mitting  transportation  of  3.2  beer 
for  a  bribe  of  $10  per  truck  load. 

Parker  was  given  two  days  by  the 
district  judge  in  which  to  decide  whether 
he  would  tell  where  he  got  his  informa¬ 
tion. 


COAST  CLUBS  SUPPORT 
RECOVERY  ACT 


Express  Willingness  to  Join 
Other  Group*  in  Formulating 
Code  Covering  Types  of 
Advertising  Activity 


Unqualified  approval  of  the  purposes 
of  the  National  Industrial  Recovery  Act 
was  expressed  in  a  resolution  passed  at 
the  closing  session  of  the  Pacific  Coast 
Advertising  Qubs  Association  conven¬ 
tion  in  Sacramento,  Cal.,  last  week.  The 
group  offered  to  cooperate  with  the  Ad¬ 
vertising  Federation  of  America  and 
other  groups  in  any  action  they  may 
take  under  the  Act. 

Walter  A.  Folger,  advertising  execu¬ 
tive  of  the  Pacific  Telephone  &  Tel^ 
graph  Company,  who,  as  retiring  presi- 
dent  of  the  association,  presented 
resolution,  told  a  representative  of 
Editor  &  Publisher  that  the  purpose 
of  the  move  was  to  obtain  action  pro¬ 
viding  the  entire  advertising  industry 
with  a  code  regulating  all  types  (rf 
advertising  activity. 

J.  J.  Tierney,  of  the  Spokane  (Wash.) 
Spokesman-Review  and  Daily  Chronicle, 
was  elected  presidrat  of  the  West  Cloait 
Classified  Advertising  Managers’  As¬ 
sociation  at  the  close  of  the  annual  meet¬ 
ing  held  last  week  in  Sacramento  in 
connection  with  the  meeting  of  the  Pa¬ 
cific  Coast  Advertising  Oubs  Associ¬ 
ation.  Other  officers  will  be  appointed 
by  Mr.  Tierney  later. 


PUBLIC  OPINION  FORUM 


MEMPHIS  CONTRACT  CONTINUED 

(By  telegraph  to  Editor  &  Publisher) 

Memphis,  Tenn.,  June  29 — A  new 
contract  between  publishers  and  the 
typographical  union  here  was  agreed  to 
this  week  after  weeks  of  negotiation, 
calling  for  the  same  scale  paid  last  year. 
This  was  a  reduction  of  10  per  cent 
under  1931.  The  union  asked  for  res¬ 
toration  of  the  1931  scale  and  publishers 
asked  a  10  per  cent  reduction.  Rev. 
Chas.  Blaisdell,  rector,  was  mediator. 
The  contract  expires  March  1,  1934. 


Editors  and  Political  Scientists  Hold 
Ten-Day  Session  in  Chicago 
(Special  to  Editor  ft  Pubushrs) 

Chicago,  June  27 — How  public 
opinion  is  formed  has  been  the  basis  of 
a  series  of  lectures  during  the  past  toi 
days  at  the  University  of  Chicago  m 
the  tenth  institute  of  the  Norman  Waite 
Harris  Foundation.  Fifty  political  sd 
entists,  newspapermen  from  at  home  and 
abroad,  together  with  press  agents,  have 
devoted  special  attention  to  the  myriad 
forms  of  propaganda  while  discussing 
the  general  subject  of  “The  For¬ 
mation  of  Public  Opinion  in  World 
Politics.’’ 

The  daily  public  lectures  have  dealt 
with  the  practical  and  historical  aspects 
of  public  opinion  and  propaganda  in 
world  politics.  Contrasting  views  hast 
been  presented.  Speakers  have  shosra 
that  in  some  countries  what  is  calW 
public  opinion  is  more  authentic  than  in 
others.  Where  discussion  is  nrt  free 
and  candid,  public  opinion  is  inclined  to 
be  influenced  primarily  by  propaganda 
of  special  interests. 

Among  the  speakers  were  Edgar 
Stern-Rubarth,  former  assistant  man¬ 
ager  of  the  Wolff  Telegraph  Bureau  of 
Berlin ;  Jules  Sauerwein,  foreign  editor 
of  Paris  Soir;  John  W.  Dafoe,  manag¬ 
ing  editor,  Winnipeg  (Man.)  Fret 
Press;  Prof.  RaljA  H.  Lutz,  Stanford 
University;  William  A.  Robson,  edi¬ 
tor  of  the  Political  Quarterly  of 
London. 


MRS.  RICHARD  GROZIER 

Mrs.  Richard  Grozier,  wife  of  the 
editor  and  publisher  of  the  Boston  Post, 
died  suddenly  in  Cambridge,  Mass.,  June 
27,  after  a  brief  illness.  Mrs.  Grozier, 
the  former  Miss  Margaret  Murphy,  was 
bom  in  Boston  33  years  ago  and  had 
been  connected  with  the  Post  for  sev¬ 
eral  years  before  her  marriage.  Besides 
her  husband  she  leaves  three  children, 
two  brothers  and  three  sisters. 


MARSH,  FENTRESS  SUED 


ANDERMAN  PROMOTED 

William  E.  Anderman,  assistant  pub¬ 
lisher  of  the  Detroit  Times,  has  been 
appointed  general  manager  of  the  paper. 
He  served  as  assistant  to  James  T. 
Hammond,  Jr.,  former  publisher  of  the 
Times,  who  recently  bought  the  Mem¬ 
phis  Commercial  Appeal  and  Evening 
Appeal. 


ERWIN,  WASEY  APPOINTED 

National  Baking  Company,  Omaha, 
has  appointed  the  Chicago  office  of  Er¬ 
win,  Wasey  &  Co.,  Ltd.,  to  handle  its 
advertising  account. 


Case  Brought  by  W.  P.  Allen  Beiif 
Heard  in  Waco  Court 

(By  telegraph  to  Editor  ft  Pubushir), 

Waco,  Tex.,  June  29— ObjertK® 
were  heard  in  the  seventy-fourth  dis¬ 
trict  court  here  Thursday  afternoon  n 
the  suit  of  W.  P.  Allen  of  Laredo  « 
Charles  E.  Marsh  of  Austin  and  E  S. 
Fentress  of  Waco. 

The  plaintiff  alleges  breach  of  trust 
and  contract.  • 

In  the  pleadings  Allen  contends  tW 
he  was  to  obtain  49  per  cent  of  tf* 
stock  in  certain  newspapers  in  Te^ 
and  other  states,  purdiased  for  the  de¬ 
fendants.  He  asks  for  a  judgment  ot 
$250,000  or  in  the  alternative  a  retOT 
of  the  controlling  interest  in  the  Izrf" 
Daily  Times. 

A  plea  of  res  adjudicata, 
Thursday  afternoon  by  counsel  for  w 
defendants,  will  be  acted  upon  at  w 
conclusion  of  the  evidence,  submission 
of  which  likely  will  begin 
jury  already  having  been  selected. 
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NEW  ENGLAND- 


Observations  ^  as  New 
Deal  Is  Put  to  Acid  Test 

The  following  excerpts  are  taken  from  a  New  England  trade 
dispatch  dealing  in  detail  with  industry  and  business  in  this 
region : 

“One  of  the  best  authorities  in  New  England  says  of 
cotton  textiles:  ‘The  upturn  is  very  pronounced  .  .  .  and 
has  continued  steadily.’  Over  all  New  England  the  in¬ 
dustry  has  made  a  gain  of  about  90  per  cent  computed 
on  a  one-shift  basis. 

“As  to  woolen  textiles:  One  excellent  authority  employs 
the  large  adjective  ‘tremendous’  to  describe  the  upswing. 

“As  to  shoes  and  leather:  The  most  comprehensive  or¬ 
ganization  of  members  of  this  industry  reports  ‘a  very 
decided  upturn’  ....  The  average  shop  is  running  about 
two-thirds  of  capacity  and  some  are  running  full.  .  .  . 

“Retail  trade  in  department  stores  shows  gains  at  a  lower 
rate,  but  it  must  be  remembered  that  in  times  of  stress 
this  business  is  the  last  to  be  hit  and  the  last  to  come 
back.” 

Wage  increases  in  the  shoe  industry  and  a  more  uniform 
increase  in  the  cotton  and  woolen  mills  averaging  \2}4  per  cent 
also  are  reported.  As  these  three  major  New  England  industries 
employ  a  large  majority  of  the  million  New  England  wage 
earners — it  is  easy  to  understand  how  purchasing  power  is 
enhanced  in  this  huge  consumers’  market. 

Yes,  the  New  Deal  is  working  out  in  this  busy  section! 
Alert  national  advertisers  are  taking  advantage  of  New  England’s 
steadily  improving  economic  conditions.  Persistent  Summer  ad¬ 
vertising  linage  in  the  52  dominating  papers  printed  in  these  39 
greatest  trade  centers — is  recommended  as  a  consistent  profit 
model  on  which  to  base  any  national  merchandiser’s  New 
England  advertising  policy. 


MASSACHUSETTS— Population  4.24«>14 


*Attlcbaro  Sun . 

*Boaton  Etc.  American . 

*Boaton  Sunday  AdTcrtlaer . 

*Boaton  Globe .  i 

*Boaton  Tranacript . 

'Boston  Post . 

'Boston  Post . 

'Brockton  Enterprise . 

'Fltchburd  Sentinel . 

'HaTerhlll  Gaaette . 

tHolyoke  Transcript  4t  Telegram 

'Lawrence  Eagle-Tribune .  i 

'Lynn  Item . 

'Lowell  Courler-CItlsen  and  Ere. 

Leader .  i 

'New  Bedford  Standard  Times 

and  Mercury .  i 

'New  Bedford  Sunday  Standard 

Times . 

'North  Adams  Transcript . 

'Pittsfield  Eagle . 

'Salem  News . 

'Taunton  Gaaette . 

'Worcester  Telegram  and  Ere- 

ning  Gaaette . 

'Worcester  Sunday  Telegram.,.. 


5.753  .M 
348,337  .54 
434,474  .75 
375,444  .54 
37,448  .35 
345,137  .44 
341.344  .  55 
34,741  .48 

11,338  .44 
15,544  .47 
14.431  .48 

34.384  .14 
17,474  .445 


34.445  .14 
14,341  .45 

18,334  .44 
34,854  .44 
8,748  .45 


CIrcu-  3.544 
latlon  lines 

'Middletown  Press .  (E)  8,348  .455 

Naugatuck  News .  (E)  5,538  .435 

'New  Britain  Herald .  (eS  14,334  .44 

ttNew  Haren  Roister .  (EkS)  44,151  .14 

'New  London  Day .  (B)  13,484  .44 

'Norwalk  Hour .  (E)  7,333  .445 

tNorwIch  Bulletin  8t  Record .  (M8tE)  18,441  .44 

'Stamford  Adrocate .  (E)  11,344  .445 

'Waterbury  Republican  8c  Amer¬ 
ican .  (MItE)  34,448  .44 

'Waterbury  Republican  8c  Amer¬ 
ican .  (EleS)  31,448  .44 

MAINE— Population  747,433 

'Bangor  News .  (M)  33,734  .475 

'Portland  Press-Herald  Eapress, 

Sunday  Telegram .  (M8tB)  54,444  .34 

NEW  HAMPSHIRE— Population  445,343 

t  Concord  Monitor-Patriot .  (E)  4,434  .45 

ttKeene  Sentinel .  (E)  4,153  .434 

'Manchester  Union-Leader .  (M8cE)  33,353  .15 

RHODE  ISLAND— Population  487,447 

'Pawtucket  Times .  (E)  38,443  .44 

'ProTidence  Bulletin .  (E)  84.447  .34 

'ProTldence  Journal .  (M)  41,341  .13 

'ProTidence  Journal . .  (S)  44,483  .  34 

'ProTidence  News-Tribune .  (E)  34,445  .14 

'Westerly  Sun .  (ERS)  4,483  .44 

'Woonsocket  Call .  (E)  15,444  .44 

VERMONT— Population  354,411 

'Barre  Times .  (E)  4,445  ,44 

ttBrattleboro  Reformer .  (E)  3,534  .435 

•  Burlington  Free  Press .  (M)  14,443  .445 

•  Rutland  Herald .  (M)  13,135  .44 


CONNECTICUT— Population  1,444,443 


'Bridgeport  Post  Telegram. . 

'Bridgeport  Post . 

'Danbury  News-Times . 

'Hartford  Courant . 

'Hartford  Courant . 

tHartford  Times . 


(MJtE)  37,433  .13H 

(S)  34,471  .48 

(E)  7,333  .44 

(M)  35.537  .14 

(S)  57.434  .15 

(E)  57.443  .15 


•A.B.C.  Publishers'  Statement  Apr.  1,  1433. 
tPubllshers'  AfBdaTlt  Apr.  1,  1433. 
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_ _ Circulation _ _ 

CIRCULATION  LOSS  WAS  8.1  PER  CENT 
IN  1932  QUESTIONNAIRE  SHOWS 


98  Papers  Reply  in  I.C.M.A.  Survey — Radio  Conudered  a  Menace 
to  Street  Sales  by  73  Dailies — Some  Have  Increased  Whole* 
sale  and  Retail  Prices — 1933  Achievements  Listed 


(Special  to  Editor  &  Publisher; 

HICAGO,  June  26 — Lou  Hoffman, 
St.  Louis  Star  and  Times,  newly- 
elected  second  vice-president  of  the 
International  Circulation  Managers’ 
Association,  presented  a  summary  of 
I.C.M.A.  circulation  questionnaires,  at 
the  concluding  session  of  the  35th  an¬ 
nual  convention  here  last  week.  Ninety- 
eight  newspapers  from  coast  to  coast, 
varying  in  size  from  large  to  small, 
answered  Mr.  Hoffman’s  questionnaire, 
indicating  there  was  no  decided  loss  in 
circulation  in  1932  over  1931. 

Of  the  98  papers  reporting,  the  per¬ 
centage  of  circulation  loss  of  periods 
ending  Sept.  30,  1931  and  1932,  showed 
daily  8.2  per  cent,  and  for  the  periods 
ending  March  31.  1932  and  1933,  daily 
showed  a  loss  of  8.1  per  cent.  The 
Sunday  newspapers  over  the  period  of 
March  31,  1932  and  1933,  showed  a 
loss  of  only  8.8  per  cent.  Questions 
and  summaries  of  answers  received  on 
some  of  the  important  subjects  follow: 
Q.  Were  wholesale  rates  increased  dur¬ 
ing  periods  mentioned  above? 

A.  Yes  29.  No.  65.  No  answer  4. 

Wholesale  rates  were  increased 
from  Yt  cent  to  3  cents  per  copy 
by  the  various  newspapers.  One 
newspaper  offered  a  10  per  cent  dis¬ 
count  if  newspaper  bill  was  paid 
one  week  in  advance. 

Q.  Were  retail  rates  increased  during 
periods  mentioned  above? 

A.  Yes  9.  No  87.  No  answer  2. 

Q.  Are  you  contemplating  increasing 
wholesale  rates  ? 

A.  Yes  18.  No  78.  No  answer  2. 

Q.  Are  you  contemplating  increasing 
retail  prices? 

A.  Yes  11.  No.  85.  Dotibtful  2. 

Q.  Do  you  consider  radio  a  help  or  a 
menace  to  street  sales? 

A.  73  newspapers  considered  radio  a 
menace,  8  did  not,  7  were  doubtful, 
and  10  did  not  answer. 

Nine  considered  radio  a  help  on 
unusual  news  breaks,  and  one  con¬ 
sidered  radio  a  help  to  morning 
publications. 

Q.  What  percentage  of  personnel  re¬ 
duction  in  your  department? 

A.  Of  the  98  newspapers  answering 
this  questionnaire.  50  reduced  their 
personnel,  38  did  not,  3  increased 
their  personnel,  and  7  did  not 
answer. 

Newspapers  of  100,000  circulation 
and  over,  a  reduction  of  13Y  per 
cent  in  their  i^rsonnel ;  50,000  to 
100,000  circulation,  a  reduction  of 
13  per  cent;  20,000  to  50,000  circu¬ 
lation,  a  reduction  of  20  per  cent; 
and  n  newspapers  under  zSO.OOO  cir¬ 
culation  reduced  their  personnel 
13Y  per  cent. 

Q.  Average  per  cent  of  wage  reduction 
in  your  department? 

A.  90  newspapers  had  an  average  wage 
reduction  of  17^  per  cent;  6  did 
not  reduce  wages,  and  2  did  not 
answer. 

Q.  Do  you  employ  rural  route  solic¬ 
itors? 

A.  Yes  54.  No  43.  No  answer  1. 

Forty-two  newspapers  employed 
solicitors  on  a  strictly  commission 
basis,  two  paid  salary  and  commis¬ 
sion,  and  ten  were  paid  straight 
salarj’. 

On  new  business  solicitors  were 
paid  commissions  ranging  from  10 
to  83  per  cent;  renewals,  10  to  40 
per  cent. 

Q.  Do  you  have  an  annual  bargain  mail 
rate? 

A.  Yes  26.  No  69.  No  answer  3. 

Twenty-two  newspapers  have  their 
bargain  rates  during  the  months  of 
October,  November  and  December, 
and  four  newspapers  have  their  bar¬ 
gain  rates  during  the  months  of 
January,  February  and  March. 

Q.  .Approximate  reduction  past  year  in 
department  operation  expense? 


A.  68  newspapers  showed  a  reduction 
of  from  3  to  32  per  cent  in  depart¬ 
ment  operating  expense,  or  an  aver¬ 
age  of  12Y  P^r  cent.  24  newspapers 
did  not  answer  and  6  no  reduction 
in  department  operating  expense. 

Q.  What  are  1953  prospects  for  your 
department  ? 

W.  Excellent  8.  Good  43.  Fair  40. 

Poor  5.  No  answer  2. 

Q.  What  was  the  outstanding  achieve¬ 
ment  of  your  department  in  the  past 
six  months? 

Comments  jrom  Various  Circulators: 

“More  intensive  sales  efforts  and 
training  of  boys,  and  consolidation  and 
improvement  of  accounting  methods. 
Increased  coverage  in  country  at  little 
transportation  expense.” 

“Establishing  of  district  managers 
system  and  putting  in  card  index 
.system.” 

“Increased  morning  mail  circulation 
1,700  by  sending  daily  through  mail, 
and  Sunday  delivered  bv  agent  and  col¬ 
lected  for  on  weekly  basis.  ’ 

“Adopted  weekly  mail  rate  along  with 
short  term  mail  offers,  the  smaller  pay¬ 
ment  plan  being  more  satisfactory  to 
subscribers.” 

“Eliminating  mail  bargain  rates  of  $4 
per  year  and  definitely  establishing  per¬ 
manent  rate  of  75  cents  per  month,  $7 
per  year.” 

“Increased  wholesale  suburban  carrier 
rate  20  cents  per  100  copies.  Increased 
Sunday  street  sale  rate  $1  per  100 
copies.” 

“Decreased  mechanical  department 
expense  by  rearranging  distribution, 
eliminating  the  use  of  one  press  and 
discontinue  night  crew  in  composing 
room.” 

“Reduction  of  carrier  order  cost  by 
elimination  of  old  prize  system,  and 
establishment  of  a  definite  minimum 
of  production  monthly  for  each  carrier. 
Quota  must  be  made  to  hold  route, 
bonuses  for  exceeding  it.” 

“Saving  in  mileage  in  rerouting  and 
eliminating  unpaid  circulation.” 

“Eliminating  solicitors  in  city,  subur¬ 
ban  and  country.  Reducing  rate  on  cost 
per  order  through  carriers  from  40 
cents  to  25  cents  per  order.” 

“Subscription  contest  adding  over 
6,000  new  and  renewals — average  term 
of  subscription  four  months  at  cost  of 
about  65  cents  per  order.” 

“Total  circulation  slipped  from  73,000 
daily  in  September.  1931,  to  61,000  daily 
for  period  ending  March  31,  1933.  This 
loss  was  entirely  in  the  ‘all  other’  classi¬ 
fication  and  is  due  to  curtailment  of 
truck  service  and  other  items  of  dis¬ 
tribution  expense.  Total  city  and  subur¬ 
ban  for  March  31,  1933,  is  44,882 — 
a  gain  of  1,248  daily  over  period  ending 
September  30,  1931.  When  the  de¬ 
pression  hit  us,  we  eliminated  non- 
profitable  circulation  and  elected  to  ex¬ 
tend  our  efforts  in  city  and  suburban 
territory.” 

“Reduction  of  expense  without  reduc¬ 
tion  in  number  of  personnel.  Salaries 
have  been  reduced,  but  the  major  part 
of  our  savings  was  other  than  in 
salaries.” 

“Increased  mail  rate  from  $5  to  $6 
a  year.  Increased  to  agents  in  districts 
beyond  225  miles  or  more  from  $1.30  to 
$1.80  per  100  copies.  Delivery  rate 
from  12  cents  a  week  and  50  cents  a 
month  to  15  cents  a  week  and  65  cents 
a  month,  and  holding  our  circulation.” 

“Bargain  mail  campaign  for  1933  ex¬ 
ceeded  1932  by  1,363  annual  subscrip¬ 
tions  at  same  price,  and  maintained  in¬ 
surance!  coverage  despite  an  increase  in 
price  from  $1.M  to  $2  per  year  payable 
semi-annually.” 

11,000  Attend  School 

More  than  11,000  women  attended  a 
four-day  cooking  school  sponsored  by 
the  Atlanta  Constitution,  June  13-1/. 
Mrs.  Kate  Stafford  was  in  charge. 


Two  women  circulators  were  among 
those  attending  the  I.  C.  M.  A.  conven¬ 
tion  in  Chicago  last  week.  Left  to 
right:  Leonore  Walker,  Richmond 
(Ind.)  Palladium-Item,  and  Hilda  Lar¬ 
son,  Tarentum  (Pa.)  Valley  Daily 
News. 


S.  F.  Chronicle  to  Broadcast 

The  San  Francisco  Chronicle  will  be¬ 
come  actively  associated  with  radio  sta¬ 
tion  KGO  and  go  on  the  air  with  its 
first  program  shortly  after  July  1,  ac¬ 
cording  to  arrangements  completed  be¬ 
tween  George  T.  Cameron,  publisher  of 
the  Chronicle,  and  Don  E.  Gilman,  vice- 
president  of  the  National  Broadcasting 
Company,  San  Francisco.  Station  KG(5 
will  continue  as  the  key  station  of  the 
orange  network  of  N.B.C.  on  the  Paci¬ 
fic  Coast.  This  is  the  second  time 
that  the  Chronicle  has  had  its  own  radio 
station,  as  for  some  years  it  had  an 
ownership  in  station  KPO.  James 
Adam,  a  city  editor  of  the  Chronicle, 
and  formerly  manager  of  International 
News  Service,  will  head  the  Chronicle’s 
new  radio  department  and  direct  its 
broadcasting  policies.  Experts  from  the 
Chronicle  staff  will  appear  on  the  daily 
programs. 

Lancaster  Boys  Visit  N.  Y. 

Thirty  carrier  boys  of  the  Lancaster 
(Pa.)  New  Era  and  Intelligencer-J our- 
nal  made  a  16-hour  tour  of  New  York 
Sunday,  June  25.  The  boys  made  the 
trip  to  and  from  the  city  in  a  private 
car  on  the  Pennsylvania  railroad.  Two 
special  features  of  the  tour  were  a  trip 
through  the  new  Radio  City  Music  Hall 
and  a  visit  to  the  broadcasting  studios 
of  WJZ  and  WEAF.  The  trip  to  and 
from  Lancaster  took  exactly  24  hours, 
and  the  boys  returned  with  a  knowledge 
of  all  the  important  points  of  interest 
in  Manhattan.  They  were  escorted  on 
the  tour  by  John  H.  Kuntz,  circulation 
director,  and  Fred  L.  Kendall,  city  cir¬ 
culation  manager,  of  the  Lancaster 
newspapers. 

Sending  Boys  to  Fair 

The  Coming  (N.  Y.)  Evening 

Leader  has  completed  a  city-wide  con¬ 
test  in  which  it  offered  to  send  the  first 
six  boys  obtaining  15,000  ballots  (each 
ballot  marking  $1  in  trade)  to  the  Cen¬ 
tury  of  Progress  Fair  in  Chicago. 
This  week  the  first  five  bovs  com¬ 
pleted  their  quota  and  the  following 
day  three  boys  tied  for  sixth  place. 
W.  A.  and  E.  S.  Underhill,  Jr.,  pub¬ 
lishers,  solved  the  problem  by  agreeing 
to  send  all  eight  boys  to  the  Fair.  A 
similar  contest  is  being  staged  in  the 
Evening  Leader’s  rural  territory. 

Sponsoring  Flower,  Pet  Shows 

The  Buffalo  (N.  Y.)  Evening  Netvs 
has  announced  plans  for  its  third  an¬ 
nual  flower  show  and  its  second  annual 
Mutt  and  Pet  show.  The  former  will 
be  held,  on  a  greatly  enlarged  scale,  in 
the  Buffalo  Museum  of  Science,  Hum¬ 
boldt  Park,  July  7-9,  with  the  co¬ 
operation  of  the  Buffalo  Museum  of 
Science.  Both  amateurs  and  profes¬ 
sionals  will  be  permitted  to  compete. 
The  Mutt  and  Pet  show  will  be  held  in 
connection  with  the  Buffalo  Evening 
News  Circus  (for  children)  in  Bison 
Stadium.  July  1. 


BOYS  PLAN  CURTIS  MEMORIAL 

Burroughs  Newsboys’  Foundstisi 

Seeking  Contributions  to  FnsJ 

Members  of  the  College  Scholarsha 
Club  of  the  Burroughs  Newsbop’ 
Foundation,  of  Boston,  visited  Xtw 
York  and  Philadelphia  newspaper  offices 
last  week  in  the  interest  of  a  meraorijl 
to  the  late  Cyrus  H.  K.  Curtis, 
publisher. 

Newspaper  boys  and  others  interested 
are  being  asked  to  subscribe.  The  form 
of  the  memorial  has  not  yet  been  deter¬ 
mined,  according  to  William  Fishman, 
president  of  the  club  and  director  of 
educational  and  personal  guidance  for 
the  Burroughs  Foundation.  Sugges- 
tions  already  made  include  a  scholar- 
ship  and  a  statue  of  Mr.  Curtis. 

The  delegation  of  eight  from  the  chib 
consisted  of  students  and  graduates  who 
have  held  Burroughs  scholarships. 
side  Mr.  Fishman,  they  were: 

Leo  Shore,  Massachusetts  Institute 
of  Technology,  1934;  William  Reardon, 
Harvard,  ’35;  David  Esselson,  Boston 
University,  ’36;  Saul  Naglin,  graduate 
Bentley  School  of  Accounting;  Noel 
Jackson,  Northeastern  Univenitj 
School  of  Law ;  Harry  M.  Knitter, 
Master  of  Science,  Massachusetts  In¬ 
stitute  of  Technology,  ’33;  Ralph  C 
Morris,  assistant  secretary  of  the  Bur¬ 
roughs  Newsboys’  Foundation. 

The  Burroughs  Foundation,  estab¬ 
lished  by  Harry  E.  Burroughs,  Boston 
lawyer  and  author,  has  given  43 
scholarships  to  newspaper  boys.  Its 
offices  are  at  10  Somerset  street, 
Boston. 


Auto-Giro  Speeded  Paper  Delivery 

The  Harrisburg  (Pa.)  Telegraph, 
using  an  auto-giro,  made  speed  recently 
in  rushing  pictures  of  the  Shrine  picnic 
from  Hershey,  14  miles  away.  The 
pictures  were  taken,  the  engravings 
made  and  the  newspapers  taken  back 
to  Hershey  in  two  hours  flat.  The 
auto-giro,  always  available  for  Td^ 
graph  use,  was  piloted  by  (^aimnj 
Vinet.  J.  William  Gossett,  staff  photog¬ 
rapher,  made  the  pictures.  The  news¬ 
paper  plans  to  use  the  plane  frequently. 

Child  Health  Lecturet 

Sponsored  by  the  Little  Rock  Arias- 
sas  Gazette,  lectures  on  child  health 
were  delivered  June  26,  27  and  28  bj 
Mrs.  Faye  Martin  at  a  local  theatre 
Civic  and  social  organizations  co-oper¬ 
ated  in  making  the  lectures  successful 

Daily  Host  to  Street  Boys 

One  hundred  and  twenty-five  street 
salesmen  were  the  guests  of  the  Salt 
Lake  Tribune  and  Telegram  at  the 
Lagoon  Resort  this  week.  C.  W.  Mc- 
Gillis,  manager  of  street  circulation  was 
in  charge. 


Carrier  Boys  at  White  City 

Carrier  boys  of  the  Chicago  Herali 
and  Examiner  and  Chicago  Americas 
enjoyed  their  annual  outing  June  26  as 
guests  of  the  management  of  White 
City  amusement  park,  Chicago. 


Reduces  Column  Width 

The  columns  of  the  Norfolk  (Va) 
Ledger-Dispatch  and  the  Norfolk 
ginian-Pilot  have  been  reduced  froo 
iZY  ems  to  12  ems  in  width.  The  type 
pages  are  21  inches  in  depth. 

Conducting  Bible  Game  Coatsst 

The  Birmingham  Ncivs  is  conducM 
a  Bible  game  contest  in  which  $1,IW 
in  prizes  will  be  awarded  readers  who 
pick  out  verses  correctly  describing  pic¬ 
tures  which  are  published  daily. 


Articles  Exposed  Sweatshops  _ 

The  Boston  Evening  '  Ameruas  ^ 
running  a  series  of  articles  byj^ 
Mugglebee  exposing  sweatshop  conffl- 
tions  in  Massachusetts  factories. 


Has  Boy  Scout  Page 

The  Salt  Lake  Deseret  » 

organized  the  Press  Club  of.  Sal* 
Council,  Boy  Scouts  of  America, 
will  write  and  edit  a  page  in  the  pap®' 


Has  Stamp  Column  , 

Jtica  (N.Y.)  Observer-Dtspti» 
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f  W.  PEASE  DIES  AT  72; 
Sew  BEDFORD  EDITOR 

on  Morning  Mercury  Staff  53 
Year*!  38  Years  a*  Editor — Be¬ 
gan  Career  aa  a  Reporter — 

Once  Port  Collector 

Zephaiiiah  W.  Pease,  72,  editor  of 
it  A'w  Bedford  (Mass.)  Morning 
Uffcury  and  widely  known  as  an  edi- 
jfial  writer,  died  at  his  home  in  Fair- 
aven.  Mass.,  June  24,  following  an 
jfht  weeks'  illness. 

A  native  of  New  Bedford  and  a 
jjinber  of  the  Mercury  staff  for  53 
Mr.  Pease,  a  personal  friend 
Resident  Roosevelt  and  a  life-long 
Democrat,  was  one  of  the  33  American 
Drtspaper  editors  who  in  1927  toured 
Europe  under  the  auspices  of  the  Car- 
lagie  Endowment  for  International 

^Two  outstanding  achievements  in  his 
rtportorial  days  were  the  covering  the 
jj(ck  of  the  City  of  Columbus  on 
(ay  Head.  Martha’s  Vineyard  in  Jan- 
ory,  1884,  and  the  murder  trial  of 
Luii’e  Borden,  at  Fall  River,  Mass., 

He  wrote  several  books  in  later  life, 
including  “The  Catalpa  Expedition”, 
■The  Diary  of  Samuel  Rodman”,  “The 
Centenary  of  the  Merchants  National 
Balk”,  and  “Life  in  New  Bedford  1(X) 
Years  Ago.” 

His  father,  Peleg  Pease,  wrote  special 
articles  for  the  New  Bedford  Standard 
and  was  for  a  time  assistant  editor  of 
the  Mercury. 

In  1930.  Mr.  Pease  wrote  a  full  page 
iof  the  Mercury  giving  reminiscenses 
of  his  50  years  of  service.  He  was 
anespondent  for  the  Boston  Globe  in 
New  Bedford  for  52  years. 

He  was  for  many  years  president  of 
the  Young  Men’s  Democratic  Club  and 
was  party  candidate  for  state  senator. 
He  was  named  collector  of  port  by 
President  Cleveland  in  1895  and  served 
on  the  City  Water  Board.  He  was  an 
intiquarian  of  note  and  author  of  a 
three-volume  “History  of  New  Bed- 
ioff. 

Ur.  Pease,  named  editor  of  the  Mer- 
^  in  1894,  was  twice  married,  his 
irst  wife  dying  in  1921.  A  son  by  his 
6nt  wife,  Bryden  Pease  of  New 
Orleans,  and  his  second  wife,  Mrs. 
EHa  Qiilds  White  Pease,  survive  him. 
The  funeral  was  held  June  26  and 
burial  was  in  Riverside  Cemetery. 

MRS.  BONFILS  GETS  $4,000,000 

Urs.  Belle  Bonfils,  widow  of  the  late 
Frederick  G.  Bonfils,  publisher  of  the 
Dmw  Post,  has  taken  advantage  of  the 
Colorado  law  permitting  her  to  take 
OK-half  of  his  $8,000,000  estate  in  lieu 
of  the  life  annuity  of  $50,000  a  year 
irorided  for  her  in  the  will.  Formal 
mtice  of  her  decision  was  filed  in  the 
Donrer  county  court  June  22.  Her 
decision  does  not  upset  or  interfere  with 
ay  of  the  other  provisions  of  the  will, 
it  does  not  affect  other  annuities  or 
apiests  and  does  not  “break”  the  will. 
The  hulk  of  the  Bonfils  estate  consisted 
f  stock  in  the  Boma  Investment  Com- 
aiy,  a  family  holding  corporation. 


CLARKE  G.  ASHWORTH 

Clarke  G.  Ashworth,  vice-president 
f  C^pbell-Ewald,  Ltd.,  Toronto,  Ont., 
W  in  Toronto  June  22.  He  had  wide 
Wpaper  experience  in  Toronto  and 
■«lon,  and  was  for  a  time  special  war 
Wspondent  in  Morocco  during  the 
g  pk-  lyffian  campaign.  ^ 

I  DTIERIVATIONAL 
SERVICE 

Sydney  R.  Clarke 

Pmldmt 

76,  Roe  des  Petits-Champs 
Paris,  France 

Talanhanai  Cantnl  44-21 
CiU*  AddNMi  WUemntmUg,  Pula 

Travel  Experts 


O^httuary 


Eugene  J.  STRATTON,  55  for¬ 
mer  associate  editor,  Herrin  (Ill.) 
Nezi’s,  who  had  been  with  several  news¬ 
papers  in  Southern  Illinois,  was  found 
dead  June  21  in  his  room  at  the  Marion 
Roe  hotel,  St.  Louis,  where  he  had  re¬ 
sided  for  several  months.  Death  was 
due  to  natural  causes. 

Harold  G.  McVey.  36,  assistant  ad¬ 
vertising  manager,  Wolfe  Wear-u-Well 
Shoe  Corporation  and  editor  of  Trade 
Lasts,  died  this  week  in  a  Columbus, 
O.,  hospital,  following  an  operation. 
He  had  worked  on  the  Columbus  Ohio 
State  Jourfuil  and  the  Dispatch  and  had 
edited  papers  at  Leesburg  and  Rip¬ 
ley,  O. 

B.  A.  Van  Winkle,  79,  president  of 
the  Hartford  City  Paper  Company  and 
former  editor  and  publisher  of  the 
Hartford  City  (Ind.)  Telegram,  a 
weekly,  died  of  a  heart  attack  recently 
while  visiting  with  his  wife  at  the  Cen¬ 
tury  of  Progress  Exposition  in  Chi¬ 
cago. 

A.  Riley  Crittenden,  74,  formerly 
city  editor  of  the  old  Coldzeater 
(Mich.)Dai7y  Reporter  and  later  en¬ 
gaged  in  the  newspaper  business  in 
Howell,  Mich.,  died  at  his  home  in 
Howell  recently. 

O.  K.  Morrison,  45,  reporter  for  the 
Kansas  City  Journal-Post,  died  recently 
of  pneumonia  and  heart  failure. 

Mrs.  Anna  Bird  Garnett,  mother 
of  E.  B.  Garnett,  Sunday  editor  of  the 
Kansas  City  Star,  died  recently  at  her 
home  at  Kansas  Crty. 

Alex  T.  Stewart,  55,  member  of 
the  editorial  staff  of  the  Port  Huron 
(\iich.)Times-Herald  and  the  Daily 
Herald  since  the  latter  newspaper  was 
founded  in  1900  except  for  a  few  years 
on  the  staffs  of  Detroit  and  New  York 
papers,  died  suddenly  at  his  home  in 
Port  Huron  June  22  following  a  heart 
attack.  For  the  past  10  years  he  had 
conducted  a  popular  column  in  the 
Times-Herald,  “The  Man  in  the  Street.” 

A.  O.  Rupp,  73,  for  the  past  13  years 
editor  of  the  Gridley  (Ill.)  Advance, 
a  weekly,  died  June  20  as  result  of  a 
heart  attack  during  his  sleep.  He  had 
owned  and  published  the  El  Paso  Jour¬ 
nal,  Monmouth  Atlas,  Lena  Star,  Mf- 
Henry  Plaindealer  and^  Chenoa  Times 
during  the  four  decades  he  was  active 
in  Illinois  newspaper  work. 

Charles  F.  Mathison,  77,  associate 
editor  of  Ring,  and  veteran  Boxing 
writer,  died  June  22  of  heart  disease  at 
his  home  in  Coney  Island,  N.  Y.  After 
serving  as  sports  editor  on  the  Detroit 
Free  Press  in  the  early  80’s  he  came 
to  New  York  and  joined  the  Morning 
T elegraph  and  later  was  associated  with 
the  New  York  Commercial,  The  Globe, 
New  York  Press,  The  Sun-Press  and 
the  Herald. 

Lewis  Cass  Martin,  77,  founder  of 
the  Farmznlle  (Va.)  Leader,  died  of 
paralysis  June  24  after  an  illness  of  10 
years. 

Ollie  M.  West,  formerly  a  member 
of  the  Chattanooga  (Tenn.)  Times 


staff,  died  June  24  at  his  home  in  Mur¬ 
freesboro,  Tenn.,  following  a  heart  at¬ 
tack. 

John  Frederick  Bornhop.  77,  editor 
and  owner  of  the  lYentoz'ille  (Mo.) 
Union  since  1917,  died  June  23  at  his 
home  after  a  month  of  failing  health. 
He  served  29  years  as  postmaster  at 
Wentzville. 

_Mrs.  Columbus  Hill  C.authorn, 
85,  former  Mexico,  Mo.,  resident  and 
mother  of  J.  L.  Cauthorn,  general  man¬ 
ager  of  the  San  Francisco  Nezes,  died 
June  19  at  Hollywood,  Cal.  Three 
sons  and  three  daughters  survive. 

Davis  Mills,  40,  former  reporter  for 
the  Jersey  City  Jersey  Journal  and  the 
Hackensack  (N.  J.)  Bergen  Evening 
Record,  died  in  Hackensack  June  26. 
He  served  overseas  as  a  lieutenant 
during  the  World  War. 

Nathan  Zvirin,  60,  prominent  Jew¬ 
ish  newspaperman  and  lawyer,  died  in 
Brewklyn  June  24.  He  was  at  one  lime 
assistant  city  editor  of  the  Jezvish  Mor¬ 
ning  Journal,  New  York,  and  one  of 
the  organizers  of  the  Forward.  He  also 
was  city  editor  of  the  Jewish  edition 
of  the  New  York  Evening  Journal,  and 
prominent  as  a  labor  union  organizer. 

Fr.xnk  L.  S.wage,  38,  former  news¬ 
paperman  in  New  York,  New  Orleais, 
Philadelphia,  San  Antonio  and  Los  An¬ 
geles,  died  in  Roseville,  Cal..  June  26. 

ARCHIBALD  MACNAB 

Archibald  MacNab,  60,  publishers’ 
representative  and  former  newspaper¬ 
man,  died  June  25  in  the  Illinois 
Masonic  Hospital,  Chicago.  Mr.  Mac¬ 
Nab  was  born  in  Owen  Sound,  Ont., 
and  educated  at  the  University  of 
Toronto.  He  was  a  member  of  the 
staffs  of  the  St.  Louis  Globe-Democrat 
and  the  old  Chicago  Chronicle.  Recently 
he  was  western  representative  of  Music 
Trades,  New  Y'ork. 

E.  I.  MITCHELL  LEFT  $280,375 

'The  estate  of  Ernest  1.  Mitchell, 
president  of  Mitchell,  Faust,  Dickson 
&  Wieland,  Inc.,  advertising  agency, 
who  died  June  1  in  Chicago,  was 
estimated  at  $280,375  when  his  will 
was  admitted  to  probate  last  week. 
The  will  leaves  $5,000  to  a  sister, 
Mrs.  Marian  Iliff,  and  the  rest  of  the 
estate  to  the  widow,  Mrs.  Helen 
Mitchell. 


UNITED  PRESS 

news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


THEY  SAY- 

“Extraordinarily  interestins,” — 
Edward  Price  Bell,  former  dean  of 
foreign  correspondents,  Chicago 
Daily  News. 

"It  helps  to  keep  me  informed  of 
developments  in  the  profession." 
— Claude  M.  Gray,  Walla  Walla 
(Wash.)  Daily  Bulletin. 

"A  publication  all  alert  newspaper¬ 
men  should  read  regularly.” — 
Barry  Paris,  editor.  International 
News  Service. 

"Readers  keep  their  issues  and 
refer  to  them  again  and  again." — 
Frank  W.  McDonough,  associate 
editor.  Better  Homes  &  Gardens. 

"Appeals  directly  to  the  news¬ 
paper  worker." — L.  B.  N.  Gnaed- 
inger.  New  York  Times. 

"Keeps  the  reader  abreast  of 
iournalistic  trends." — Gurney 
Williams,  associate  editor.  Life. 
They're  talking  about — 


KILLS  SWEETHEART,  SELF 

Clifford  Sherwood,  40,  chess  editor 
of  the  Ijjs  Angeles  Times,  on  June  20 
killed  himself  by  shooting  himself 
through  the  head  while  driving  rapidly 
through  Burbank,  Cal.  His  car  crashed 
into  a  tree  and  was  wrecked,  and  Sher¬ 
wood  died  a  few  hours  later  at  the 
Burbank  Hospital.  Late  the  day  pre¬ 
vious  Sherwood  shot  and  killed  28-year- 
old  Gabrielle  Andrieux,  French  modiste 
employed  in  Hollywood,  who  was  said 
to  be  his  sweetheart.  He  was  being 
sought  bv  police  in  connection  with  the 
girl’s  murder  when  he  took  his  life. 
The  double  tragedy  followed  a  quarrel. 

JAMES  H.  MORAN 

James  H.  Moran,  56,  vice-president 
of  the  Ossining  (N.  Y.)  Citicen-Reg- 
istcr,  died  in  his  home  there  June  21 
of  pneumonia.  He  started  his  career 
on  the  Ossining  Democratic  Register. 
a  weekly  owned  by  his  father,  and 
later  became  editor  and  publisher.  The 
weekly  was  changed  to  a  daily  tabloid 
in  1931,  and  in  1932  was  merged  with 
the  Ossining  Citizen-Sentinel.  Tlie 
new  publication  became  the  Citizen- 
Register,  and  Mr.  Moran  was  named 
vice-president.  He  is  survived  by  his 
wife,  three  daughters  and  a  son. 

MATTHEW  MARSHALL 

Matthew  Marshall,  39,  assistant 
secretary  of  Major  Market  Newspa¬ 
pers,  Chicago,  died  suddenly  June  23 
of  myocarditis.  He  had  been  with  the 
Major  Market  Newspaper  organiza¬ 
tion  for  nearly  nine  years  and  was 
well-known  among  advertising  agency- 
executives  and  national  advertsers.  He 
is  survived  by  his  wife,  Mrs.  Madaline 
Marshall,  his  mother,  four  sisters  and 
a  brother.  Burial  was  in  Detroit 
June  26. 

NEWS  BUREAU  MOVES 

Financial  News  Bureau  of  Canada 
has  moved  from  4  Dollard  Lane,  Mon¬ 
treal,  to  474  St.  Alexis  street.  L.  P. 
Richard  is  editor  and  C.  J.  Mahoney, 
manager. 


836  Exchange  Avenue,  Chicago 
Sample  Copy,  25^  One  Year,  S2.(X) 
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Alw  oa  al  TImm  Mde.  iwaal 
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Cline  -  Weatinghouse 
Double  Motor-Drive 
with  full  automatic 
puah  button  control 
is  used  by 

Hazelton  Standard  Sentinel 

Hazelton,  Pa. 

Aak  tham  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicaao:  111  West  Wuhinatsa 
Street 

New  York:  Daily  News  Bldg. 

221  East  42iul  St. 

San  Francisco:  First  NatUaial 
Bank  Buildina 


If  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  Intematimial 
Circulation  Managers  Asso¬ 
ciation  es"  provide  yrou  with 
men  of  capacity  and  ability. 

Address :  Clarence  B.  Eyater, 
Secretary -Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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GILMORE  OIL  STARTS 
BIG  COAST  CAMPAIGN 


Newspaper*  Getting  Bulk  of  Adyer- 

tising  Because  of  Their  “Proven 
Effectiveness”  —  Promoting 
“Fortified”  Gasoline 

First  newspaper  copy  of  the  largest 
advertising  campaign  in  the  history  of 
the  Gilmore  Oil  Company  has  made  its 
appearance  throughout  California,  with 
Oregon  and  Washington  releases  sched¬ 
uled  to  start  by  July  1.  The  Coast 
campaign  is  emphasizing  the  advantages 
of  the  30-year-old  company’s  new 
“Fortified”  gasoline. 

Use  of  general  newspapers  in  all 
metropolitan  centers  and  key  cities  fea¬ 
tures  the  campaign  in  California,  ^ch 
daily  in  Los  Angeles,  San  Francisco, 
Oakland,  San  Diego  and  Fresno  will 
receive  a  7,500  line  schedule  over  a  two 
and  a  half  month  period,  with  large 
schedules  planned  for  the  Sacramento 
Bee,  Sacramento  Union,  San  Jose  News. 
San  Jose  Mercury-Herald,  Hollywood 
Citisen-News  and  Berkeley  Gacette. 

In  addition,  100  other  newspapers  in 
California  are  included  in  generous 
space  allotments  scheduled  for  July  and 
August.  Some  outdoor  advertising  is 
being  used  and  Gilmore’s  radio  program 
is  being  continued,  a  representative  of 
Eoitob  &  PuBUSHER  was  advised.  Back¬ 
ing  the  newspaper  drive  will  be  a  series 
of  sales  stimulants  supplied  by  several 
thousand  independent  service  station 
dealers,  it  was  stated. 

Earl  B.  Gilmore,  president  of  the 
company,  stated  that  newspapers  are 
being  us^  to  carry  the  bulk  of  the  cam¬ 
paign  due  to  their  proven  effectiveness 
in  the  past.  Addressing  sales  leaders 
in  a  series  of  meetings,  he  said  news¬ 
paper  advertising  has  contributed 
largely  to  the  building  up  of  Gilmore 
prestige  and  predicted  that  the  present 
drive  would  further  fortify  the  com¬ 
pany’s  position. 

Copy  was  prepared  by  Chet  Crank, 
Inc.,  with  main  offices  in  Los  Angeles 
and  branches  in  San  Francisco,  Portland 
and  Seattle. 

Gilmore  is  the  second  California  oil 
company  to  release  an  extensive  cam¬ 
paign  during  June.  Standard  Oil  Com- 
of  _  California  started  an  adver¬ 
tising  drive  earlier  in  the  month. 

STORE  TOOK  12  PAGES 

Reflecting  increased  employment, 
dividends  from  closed  banks  and  a  gen¬ 
eral  upturn  in  business  conditions,  the 
Toledo  Morning  Times  on  iTiursday, 
June  15,  carried  what  is  claimed  to  ^ 
the  largest  advertisement  published  in  a 
Toledo  newspaper  in  eight  years  and 
the  largest  ever  carried  in  a  Toledo 
morning  paper.  The  advertisement  con¬ 
sisted  of  a  12-page  supplement,  printed 
in  three  colors,  green,  black  and  white, 
to  exploit  the  June  Jubilee  sale  of 
Tiedtke’s  store.  The  sale  took  place 
June.  15,  16  and  17,  and  while  store 
officials  refused  to  comment  on  its 
results,  the  thousands  who  packed  the 
three-story  building  on  each  of  the  sale 
days  gave  evidence  of  large  sales. 


NELSON  HEADS  ROTARY 

_  John  Nelson^  director  of  public  rela¬ 
tions,  Sun  Life  Assurance  Company  of 
Canada,  who  was  unanimously  elected 
president  of  Rotary  International  at 
Boston,  June  28,  is  an  outstanding 
Caiudian  newspaperman.  Among  the 
positions  he  held  were  editor  and  man¬ 
aging  director,  Victoria  Times,  man¬ 
ager,  Vancouver  Neu’S- Advertiser,  and 
publisher  and  editor,  Vancouver  World. 
He  played  a  prominent  part  in  organiz¬ 
ing  the  Canadian  Press  and  was  the 
only  delegate  from  west  of  the  Rockies 
to  attend  the  first  Imperial  Press  Con¬ 
ference  in  London. 


HAY  NAMED  WMAQ  HEAD 

Bill  Hay,  Chicago  radio  announcer 
and  salesman  for  NBC,  has  been  ap¬ 
pointed  manager  of  Station  WMAQ  to 
succeed  William  S.  Hedges,  who  is 
now  general  manager  of  Station 
KDKA,  Pittsburgh. 


STOCKHOLDERS  SUE 

Owners  of  Class  C  Shares  Attack  Sale 
of  Los  Angeles  News 

A  new  fight  by  Class  C  stockhold¬ 
ers  of  the  Daily  News  Corporation, 
former  publishers  of  the  Los  Angeles 
Illustrated  Daily  News,  to  reg^  as¬ 
sets  of  the  paper  was  launched  in  Los 
Angeles  Superior  Court  last  week  in  an 
action  directed  against  E.  Manchester 
Boddy,  the  Stockholders  Publishing 
Co.,  Inc.,  and  other  defendants. 

The  plaintiffs  are  five  holders  of  the 
Class  C  stock  who  allege  that  Class  A 
and  B  stockholders  determined  to  sell 
the  assets  of  the  paper  to  Bod(^  for  a 
nominal  sum  for  the  purpose  of  defraud¬ 
ing  the  Class  C  group  of  their  inter¬ 
est  in  the  assets,  and  to  gain  entire 
ownership  of  these  assets  for  their  own 
benefit. 

They  ask  the  court  to  direct  the  de- 
fendsmts  to  return  the  newspaper  prop¬ 
erty,  to  order  an  accounting  of  all  prof¬ 
its  since  the  sale,  and  if  that  is  not 
possible,  for  a  judgment  of  $1,138,747.39 
representing  the  difference  between  the 
value  they  place  upon  the  newspaper 
property  and  the  amount  paid  by  Boddy 
for  it. 


EXPERTS  DISCUSS  NEW 
PRINTING  TRENDS 

{Continued  from  page  13) 


•  Mr.  Jewett  urged  the  organi¬ 
zation  of  a  printing  research  as¬ 
sociation  to  correlate  the  widely  vary¬ 
ing  fields  involved,  which  might  also 
serve  as  a  central  bureau  of  standards, 
tests  and  specifications.  Mr.  Jewett 
said  that  26  organizations  have  gone  on 
record  as  favoring  a  printing  foundation, 
and  said  he  felt  that  it  was  time  that 
the  printing  industry  established  its 
research  on  a  working  basis.  He  offered 
a  constitution  for  a  proposed  “Institute 
of  Printing  Research.” 

Joseph  E.  Ridder,  New  York  Journal 
of  Commerce,  concluded  the  Monday 
afternoon  session  with  paper  on  “Press 
Drive  and  Control  for  Modern  Presses.” 
He  said  in  part: 

“A  logical  question  often  asked  re¬ 
garding  modern  press  drives  is  ‘In  what 
way  have  high  speed  presses  and  mod¬ 
ern  press  rocHn  practices  affected  drive 
equipment?’  The  answer  to  this  may 
be  briefly  summarized  as  follows: 

“Geared  press  speeds  during  the  past 
few  years  have  moved  up  from  36,000 
papers  per  hour  to  60,000  papers  per 
hour,  an  increase  of  approximately  67 
per  cent,  while  the  corresponding  power 
requirements  have  gone  up  more  than 
100  per  cent.  Without  any  change  in 
the  essential  physical  dimensions  of  the 
press,  since  the  change  has  only  in¬ 
volved  the  increasing  of  press  speeds,  a 
driving  motor  at  least  twice  the  capacity 
of  the  original  drives  is  required  to  meet 
the  increased  power  requirement  at  the 
higher  speed.  This  not  only  means 
higher  initial  investment  in  press  drive 
equipment,  but  also  added  complications 
as  regards  space  requirements  for  the 
installation  of  drive  and  control  equip¬ 
ment. 

“The  jwwer  consumption  for  the 
larger  drives,  while  still  a  relatively 
small  item  in  the  total  cost  of  news¬ 
paper  production,  is  nevertheless  a  con¬ 
sideration  in  view  of  the  relatively 
larger  blocks  of  power  consumed. 

“A  correspondingly  wider  speed  range 
for  high  speed  presses  has  necessitated 
added  refinements  of  speed  control ; 
rapid  yet  smooth  acceleratbn  and  de¬ 
celeration  are  essential  to  successful  per¬ 
formance,  as  is  also  quick  slow  down 
for  pasters,  emergency  stops,  uniform 
inching  and  slow  motion,  all  of  which 
result  in  the  addition  of  many  automatic 
features  and  protective  devices,  not  for¬ 
merly  essential  to  drive  systems  for 
slower  speed  presses.” 


POLL  PARALLELED  VOTE 

Returns  of  a  Des  Moines  (la.)  Regis¬ 
ter  and  Tribune  straw  vote  on  repeal 
of  the  eighteenth  amendment  differed 
only  3.5  per  cent  from  the  actual  re¬ 
turns  of  the  statewide  election  on 
repeal  held  June  20. 


AGENCY  MAN  ASKS  DAILIES 
TO  ADVERTISE 

(Continued  from  page  11) 


with  the  circulation  of  county  papers, 
the  Cleveland  Press,  and  the  Saturday 
Evening  Post  as  a  magazine  type, 
printed  on  the  little  pieces.  We  revis¬ 
ualized  our  trading  area  by  means  of 
the  puzzle.  Differentiating  between  our 
sales  market  and  the  advertising  market 
That  idea  was  popular,  clients  taking 
the  puzzles  home  with  them.  In  putting 
them  together  the  advertising  men  sold 
themselves  on  our  story.” 

Character  is  the  newspaper’s  princi¬ 
pal  asset,  aside  from  the  nature  of  the 
market  it  serves,  the  managers  were 
told  by  William  Ashley  Anderson,  as¬ 
sociate  director  of  copy  for  N.  W.  Ayer 
&  Son,  Philadelphia  agency. 

He  emjfliasized  his  point  by  citing  in¬ 
stances  where  changes  in  editorial  char¬ 
acter  of  a  newspaper  had  brought  quick 
response  in  circulation  and  advertising. 

“The  character  of  a  paper  is  really 
the  only  guide  that  an  intelligent  person 
has  to  the  quality  of  the  audience  the 
paper  reaches,”  he  said.  “It  is  an  in¬ 
tangible  that  can  only  be  comprehended 
by  those  who  study  the  paper  in  rela¬ 
tion  to  the  community  it  serves.  When 
I  si^k  of  the  quality  of  a  newspaper’s 
audience,  of  course,  I  use  the  word  in 


its  literal  sense.  It  may  be  higji  qg, 
ity ;  it  may  be  low  quality ;  and  a 
value  will  vary  in  accordance  wifli  i 
product  to  be  advertised.  One  kind( 
quality  may  be  valuable  for  a  dgaiett 
quite  another  kind  for  a  Stdow 
piano. 

“Newspaper  leadership  is  not  mad 
a  picturesque  fiction.  It  is  a  vital  fit 
tor  in  our  civic  and  social  organizatict 
People  accept  this  leadership.  If^ 
is  a  grievance  to  be  expressed  tki 
say :  ‘Why  don’t  the  newspaper!  i 
something  about  it?'  If  an  ii^^^ 
becomes  very  much  stirred  up,  he  an 
‘I’m  going  to  write  the  newspaper  abw 
it.’ 

“Statistical  arguments  are  of  {tg 
value  in  many  ways.  They  may  be,  j 
fact,  invalimble.  But  when  they  are  dm 
alone  in  this  war  of  the  mathematician 
they  lead  only  to  boredom.  Let  i 
know  the  editorial  character  of  tb 
paper.  There  is  certainly  a  vast  fiek 
lor  research  here,  even  though  that  bell 
be  a  tangled  mass  of  intangibles." 


STRAUS  HEADS  BUREAU 

Michael  Straus,  member  of  the  Wai 
ington  staff  of  the  International  Nn; 
Service  and  formerly  city  editor  d  ife 
old  Chicago  Evening  Post,  has  been  if. 
pointed  head  of  the  public  relatka 
department  of  the  Department  of  t 
terior,  it  was  announced  this  wed  kr 
Secretary  Harold  L.  Ickes. 


Supplies  and  Equipment 


INCREASED  PRESS 

CAPACITY  at  small  eott 

When  business  again  gets  into  full  swing,  will  yoi  U 
yourself  held  back  by  a  printing  press  that  cu  a 
longer  keep  pace?  ...  or  one  that  can  not  delhwk 
required  volume  at  a  low  enough  cost? 

There  has  never  been  a  better  time  than  to-day  for  shifting  to  faster, 
modem  equipment.  Used  presses  of  standard  makes  in  the  straight  line  ai 
unit  types  are  available  to-day  at  extraordinarily  low  prices.  They  elai 
splendid  opportunity  to  step  up  your  capacity  and  lower  your  operatiai  cat 
at  a  very  small  outlay. 

Elach  of  these  used  presses  is  guaranteed  to  be  in  good  working  order,  af 
just  now  we  are  situated  to  take  care  of  a  good  range  of  requirements. 

Let  ns  know  what  you  might  consider,  and  we  shall  be  glad  to  •mill 
details  on  some  of  our  best  values.  Write  to-day. 
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The  Goss  Printing  Press  Company 

1535  South  Paulina  Street 
CHICAGO 

NEW  YORK  SAN  FRANCISCO 


Stereotype  Room 
Elfficiency 

Means  quick  t»’oduction  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses— No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  placa 

New  England  Newspaper 
Siqiply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Rebuilt  Presse 

SCOTT  24  and  32-page  Pressej,  al 
Modern  Unit  Type  Multi-Unit  Pros 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  cob 
deck,  upper  formers,  good  for  blacks 
color  work. 

HOE  40-page  Simplex,  and  2  48iS 
Hoe  Sextuples,  1  Z-type  Unit  SaF 
speed  Octuple  with  Kohl*  Reek 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubd 
with  stereotype  equipment. 

Available  for  early  deliver)- 

WALTER  SCOTT  &  COVd 

Mafa  Oac*  S  FaclafT . 

Nsw  Twrk  oac* . ZJSWcStwa 

Chkatw  oac* . Me-***" 


EVERY  ISSUE  OF  .  .  . 

EDITOR  &  PUBLISHB 

is  full  of  valuable  help  to  *11  departa^ 
of  the  nempsper,  to  the  space  **“•[*. 
the  nstioiud  advertiser.  A  y**  •  •• 
■criptioD  is  a  wise  investment. 
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MEETINGS  OF  A.F.A. 


(Continued  from  page  14) 


Gai  Newspaper  Advertising  Division:  First 
griic  I/One  Star  Gas  System,  Dallas,  Tex.; 
imnd  prise.  Consolidated  Gas  Company  of 
York,  New  York;  honorable  mention, 
Kttsfield  Coal  Gas  Company,  Pittsfield,  Mass. 

Transportation  Newspaper  Advertising  Di- 
rision;  First  prize,  Pittsburgh  Railway  Com- 
uT  Pittsburgh,  Pa.;  second  priee.  New 
F^lidated  Bus  Business  Depot,  Wheeling, 
W.  Va.;  honorable  mention,  Chicago  Surface 

^^tdoor  Advertising  Division:  First  prize, 
\'(w  Orleans  Radio  Advancement  Bureau; 
Second  prize.  Consolidated  Gas  Company  of 
Xew  York;  honorable  mention.  Pacific  Gas 
uii  Electric  Compani^  San  Francisco. 

Electric  Window  Display  Division:  First 
fiat,  Buffalo  General  Electric  Company; 
icccod  prize,  Knoxville  Power  and  Light  Com- 
mut  Knoxville,  Tenn. ;  honorable  mention, 
Pbils’delphia  Electric  Company. 

Gas  Window  Display  Division:  First 
irue,  Kings  County  Lighting  Company, 
BrwIyUt  N.  Y.;  second  prize.  Consolidated 
Gu  Company  of  New  York;  honorable  men- 
tioB,  Central  Hudson  Gas  &  Electric  Cor¬ 
poration,  Poughkeepsie,  N.  Y. 

General  Utility  Advertising  Division:  First 
prize,  Arkansas  Power  and  Light  Company, 
Pine  Bluff,  Ark.;  second  prize,  British 
Columbia  Electric  Railway  Co.,  Ltd.,  Van¬ 
couver,  B.  C. ;  honorable  mention.  New  Or¬ 
leans  Public  Service  Co.,  Inc. 

Campaign  Advertising  Division:  First 

prize,  Nebraska  Power  Company,  Omaha, 
Neb.;  second  prize,  Florida  Power  and  Light 
Company,  Miami,  Fla.;  honorable  mention, 
Boston  Edison  Company. 

The  following  officers  were  elected 
by  the  association : 

President,  E.  Frank  Gardiner,  Mid¬ 
land  United  Company,  Chicago. 

First  vice-president,  Harry  Ober- 
meyer.  Consolidated  Gas  Company  of 
New  York,  New  York. 

^ond  vice-president,  J.  R.  Pershall, 
Public  Service  Company  of  Northern 
Illinois,  Chicago. 

Third  vice-president,  Donald  D.  Par¬ 
ry,  Central  Hudson  Gas  and  Electric 
Corporation,  Poughkeepsie,  N.  Y. 

Secretary,  Eric  W,  Swift,  Common¬ 
wealth  Edison  Company,  Chicago. 

Treasurer,  Howard  F,  Weeks,  Con¬ 
solidated  Gas  Company  of  New  York, 
New  York. 

Directors  to  serve  three  years:  Wil¬ 
liam  Culver,  Commonwealth  Edison 
Company,  Chicago;  A.  G.  Whidden, 
Arkansas  Power  and  Light  Company, 
Pine  Bluff,  Ark. ;  E.  K.  Hartzell,  Lake 
I  Shore  Electric  Railway  Company,  San¬ 
dusky,  Ohio. 


SALES  EXECUTIVES’  CONFER. 
ENCE 


'resH 


I  cok 
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A  revival  in  national  advertising  on  a 
scale  which  will  amaze  publishers  was 
I  confidently  predicted  by  Harry  Boyd 
!  Brown,  merchandising  manager  of 
Mco  Radio  and  Television  Corpora¬ 
tion,  Philadelphia,  in  addressing  the 
sales  executives’  conference.  The  con¬ 
ference,  a  new  feature  of  the  Federation 
program  this  year,  was  organized  by 
Allen  Zoll,  sales  counselor,  of  New 
York,  president  of  the  Sales  Executives’ 
Club  of  that  city. 

Mr.  Zoll,  opening  the  session,  accused 
^iness  of  “quitting,”  saying  that  the 
^000,000  salesmen  on  the  road  in  1929 
had  been  cut  down  to  800,000.  A  re¬ 
vival  of  confidmce  and  aggressiveness  in 
bnsmess  will  in  itself  do  much  to  end 
business  dullness,  he  said. 

Mr.  Brown  declared  that  the  Philco 
cmpany  had  made  large  increases  in  its 
advertising  appropriation.  On  a  recent 
coast-to-coast  trip,  he  said,  he  found 
lytunism  general  among  the  public  and 
w  retail  trade.  Distress  merchandise 
«  samfice  prices  is  rapidly  disa^iear- 
he  went  on,  and  at  present  a  real 
public  scramble  for  merchandise  is  evi- 


rU1 
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marks  85TH  BIRTHDAY 

Henry  H.  Cabanis^  who  joined  the 
f.1  k  **  staff  46  years  ago, 

webrated  fus  85th  birthday  June  21 ! 
’g^wwiated,  with  the  late  Sen- 

knuirb*  company  that 

Journal  in  1887.  He  was 
^mtM  manager  and  managed  the 
^cial  affairs  of  the  paper  until  1906. 
SNPa  president  of  th« 

d’  ^“-president  of  the  Asso- 
P  A  ***  *  director  of  the 


WINS  LEGAL  AD  SUIT 

Holding  that  the  statute  requiring 
that  newspapers  publishing  legal  adver¬ 
tising  must  be  in  existence  five  years 
before  being  entitled  to  such  business  is 
unconstitutional  and  in  restraint  of 
trade.  Judge  William  F.  Calvarly  in 
Superior  Court  recently  sustained  a 
motion  to  dismiss  a  suit  filed  against 
the  Vincennes  (Ind.)  Post  by  Arthur 
Cochran  of  the  Vincennes  (Ind.)  Sun- 
Commercial  to  prevent  the  Post  from 
publishing  legal  items  as  advertising. 

NEW  SOCIETY  EDITOR 

Sarah  Brown  has  been  appointed 
Chicago  Daily  News  society  editor, 
Leola  Allard,  Daily  News  women’s 
editor,  announced  this  week.  Previous 
to  joining  the  Daily  News  women’s  de¬ 
partment,  Miss  Brown  did  local  report¬ 
ing  for  the  Chicago  American.  Assist¬ 
ing  the  new  society  editor  are  Mary 
Welch  (Margot,  Jr.)  and  Martha 
Sweeney,  formerly  society  editor  ot  the 
Memphis  Commercial-Appeal. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cuh  with  Ordv) 

1  Time  —  .SS  par  1™ 

3  Tiznes  —  .4$  per  Una 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7$  per  line 

4  Tiznec  —  .W  per  liiM 
Count  aiz  words  to  the  Una 

Wbita  apaca  charged  at  same  rata  per  line 
per  insertion  as  earned  hy  fre<|uency  ol 
insertion.  Minimum  space,  three  Uims. 
The  Editor  A  Publisher  reserves  the  right  to 
classify,  edit  or  reiject  any  copy. _ 


Brokers 


Honest-to-Goodness  Proposition — S  e  m  1  - 
weekly  and  Job  plant;  exclusive,  fertile 
field;  extraordinary  equipment;  good  cir¬ 
culation;  earned  average  net  profit  of  25 
per  cent'  during  past  four  years;  not  over 
priced;  initial  payment  |16,000;  can  be 
changed  to  dally.  J.  B.  Shale,  Times 
Building,  New  York. 


Newspapers  —  dallies,  weeklies  —  sales, 
mergers.  All  sections.  Highest  references. 
Len  W.  Felghner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  office,  Murphy’s  Hotel,  Richmond, 
Va.  J.  w.  Mapoles,  representative. 


Pacific  Coast  dally  newspaper  Is  offered. 
160,000  cash  required.  Balance  satisfac¬ 
tory  terms.  Now  Is  the  time  to  buy.  M. 
C.  Moore,  Newspaper  Broker,  Beverly  Hills, 


Insuranca 


■olid  Circulation  that  sticks  with  news¬ 
paper  accident  policies.  Write  Jim  O. 
Ferguson,  Vlce-Prea,  Continental  Life  Ins. 
Co.,  St.  Loula  Mo. _ 


Circulation  Promotion 


Ask  for  affidavits  of  results  (both  In  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  clrculatlon-bulIdlng 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWB  COMPANY, 
OCCIDENTAL  BUILDING,  INDIANAPO¬ 
LIS,  IND. 


Increase  Circulation  and  hold  it.  Our  pro¬ 
motion  gets  them  and  keeps  them.  Small 
dallies  and  weeklies.  Publishers  Service, 
care  Editor  &  Publisher. 


Promotion  now,  to  bring  “better  times.” 
Hudson  De  Priest  St  Associates,  world's 
record  circulation  builders,  246  6th  Ave., 
N.  Y.  C. _ 


Newspapers  Wanted 


Have  number  of  Prospects  for  good 
weeklies  in  North  Carolina.  Virginia  and 
West  Virginia.  Cash  ready  for  substan¬ 
tial  down  payments.  If  you  have  a  news¬ 
paper  worth  the  money  asked,  let  us  list 
It  for  you.  No  expense  to  you.  J.  W. 
Mapoles,  Murphy’s  Hotel,  Richmond,  Va. 


Wanted  to  Buy — Washington  weekly  or 
small  dally  newspaper.  State  full  partic¬ 
ulars  first  letter.  Confidential.  Edward 
Linlater,  2260  East  Live  Oak  Drive,  Los 
Angeles,  Calif. 


Weekly  or  small  dally  wanted  within  100 
miles  Minneapolis;  $1,000  down  payment. 
Send  full  details.  D-986,  Editor  &  Pub¬ 
lisher^ _ 


_ H#lp  Wnntgd _ 

Circulation  Manager  for  eastern  news¬ 
paper  with  47,000  circulation.  Give  full 
details  of  experience  with  carrier,  street 
and  news  stand  promotion ;  also  salary 
expected.  D-986,  Editor  St  Publisher. 


Wanted — First  class  man  capable  taking 
full  charge  of  telegraph  or  universal  desk 
for  New  England  dally.  State  completely, 
experience  and  salary  expected.  New 
Englander  preferred.  D-994,  Editor  St 
Publisher. 


NEWSPRINT  OUTPUT  GAINS 

Production  of  newsprint  in  Canadian 
mills  increased  24,017  tons  in  May  as 
compared  to  April,  but  was  slightly  be¬ 
low  the  figure  for  May,  1932,  according 
to  a  report  of  the  News  Print  Service 
Bureau,  New  York,  May  production 
totaled  171,776  tons,  compared  with  147,- 
759  tons  in  April.  Production  in  the 
United  States  in  May  was  79,516  tons, 
against  74,507  in  April.  May  ship¬ 
ments  from  Canadian  mills  totaled  165,- 
520  tons,  against  161,266  tons  in  April. 


PATTERSON  ESTATE  $50,000 

E.  Gail  Patterson,  assistant  publisher 
and  business  manager  of  the  Los  Angeles 
Illustrated  Daily  News,  left  an  estate 
valued  at  $50,000,  consisting  almost  en¬ 
tirely  of  st(Kk  in  the  publishing  com¬ 
pany.  Patterson  was  slain  May  24  by 
a  discharged  janitor  seeking  to  settle  a 
grudge  with  another  executive  of  the 
paper.  The  entire  estate  was  bequeathed 
to  the  widow,  Mrs.  Harriet  G.  Patter¬ 
son. 


Situations  Wanted 


Advertising  .Man,  age  29,  eight  yean  dis¬ 
play  advertising  experience,  desires  per¬ 
manent  connection.  Willing  to  go  any¬ 
where.  Excellent  references  as  a  result 
producer,  salesman  and  copy  writer.  D- 
978,  Editor  &  Publisher. 


Advertising  Man — Age  23.  Layout,  copy 
writing  and  selling  experience.  Ambitious 
and  hard  worker.  Wants  to  learn  news¬ 
paper  business.  Go  anywhere.  D-990, 
Editor  &  Publisher. 


Advertising  Manager  available — Man  of 
high  character,  15  years  experience,  sea¬ 
soned  In  all  branches  of  advertising.  A 
genuine  producer.  Will  consider  connec¬ 
tion  on  daily  anywhere  In  U.  S.  D-993, 
Editor  &  Publisher. 


Business  and  Advertising  executive,  ca¬ 
pable,  well  qualified,  seeks  connection  this 
capacity  In  city  100,000  or  over.  Entirely 
familiar  all  phases  business  office,  adver¬ 
tising,  circulation,  mechanical,  financial. 
Understand  preparation  budgets  thorough¬ 
ly.  Can  operate  economically  and  effi¬ 
ciently.  Have  increased  advertising  lin¬ 
age  and  circulation  on  second  and  third 
papers.  Age  37,  married.  Excellent  refer¬ 
ences.  D-987,  Editor  &  Publisher. 


Circulation — Experienced  Boy  Carrier  Or¬ 
ganization,  Promotion,  successfully  changed 
two  combinations  and  one  morning  from 
men  to  boy  carriers  under  all  kinds  of 
adverse  conditions.  Capable  of  handling 
any  position.  Fourteen  years’  experience 
Denver.  Los  Angeles,  Buffalo.  Age  33. 
D-989,  Editor  &  Publisher. 


Circulation  Manager,  employed,  fully 
equipped  with  all  requirements  to  build 
circulation.  Increase  revenue  and  decrease 
waste — a  man  who  Is  trained  to  operate 
under  depression  and  build  tor  a  safe 
position  In  the  new  era  of  the  Immediate 
future.  New  York  City  or  within  60  miles. 
D-970,  Editor  &  Publisher. 


Circulation  Manager,  organizer  and  com¬ 
petent  Boy  Promotion  man.  10  years  with 
leading  dailies.  Experienced  combination 
newspapers.  Excellent  references.  Confi¬ 
dential  Interview  If  desired.  D-972,  Edi¬ 
tor  St  Publisher. 


Circulation  Manager  or  Assistant  on  large 
paper,  available  immediately  due  to  con¬ 
solidation.  Age  $0,  married,  college  edu¬ 
cation,  experienced  in  boy  organization 
and  promotion.  Can  Increase  (Circulation 
revenue  and  build  Circulation  economic¬ 
ally.  Beat  references.  Will  go  anywhere. 
Salary  secondary  to  opportunity.  D-963, 
Editor  A  Publisher. 


Circulation  Manager,  38,  married.  Prefer 
Eastern  territory.  Aggressive,  honest,  am¬ 
bitious,  No  chair  warmer.  Qualified  in 
carrier,  street,  mall,  dealer  promotion. 
Small  salary.  D-971,  Editor  St  Publisher. 


Classified  Advertlsizig  Manager,  14  years' 
experience,  seeks  position  with  newspaper 
that  appreciates  originality,  aggressiveness 
and  executive  ability.  Single,  36  years  of 
age.  College  graduate,  willing  to  locate 
anywhere.  Outline  of  record  and  unquali¬ 
fied  references  furnished.  Write  D-981, 
Editor  St  Publisher. 


Contact  Man — Strong  personality,  excellent 
sales  record  with  Hearst  International 
Magazine  Co.,  Scrlpps-Howard  News¬ 
papers.  Would  except  any  position  where 
diplomacy,  salesmanship,  and  perslstance 
la  required.  D-98t,  Editor  A  Publisher. 


SituAtiona  WnntAd 


EditorUi — College  graduate.  22.  ambitious, 
2  years  reporting  and  desk.  Wants  try¬ 
out  anywhere,  any  position.  D-991,  Editor 
St  Publisher.  _ 


General  Manager — Business  manager; 
desires  position.  Formerly  managed  paper 
that  completely  reversed  local  situation  In 
city  of  over  100,000.  Paper  and  situation 
very  well  known  to  most  publishers. 
Address  D-979,  Editor  A  Publisher, _ 

Magazine,  newspaper,  or  publishing  work. 
Young  woman,  22.  college  graduate.  Sec¬ 
retarial  experience,  typing,  newspaper  ex¬ 
perience,  proof  and  copy  reading.  Knowl¬ 
edge  of  French  and  German.  Excellent 
references.  W,  Cooper,  1662  St.  Agnes 
Ave.,  Utica,  N.  Y. 


News  Editor — Energetic,  all-around  young 
newspaperman.  Fast,  accurate  copy- 
reader,  first-class  reporter.  Anywhere. 
D-968,  Editor  A  Publisher. _ 


News  Photographer — Seven  years’  experi¬ 
ence  New  York,  Detroit  newspapers,  for¬ 
mer  Manager  Cleveland  Bureau  of  largest 
news  picture  syndicate,  desires  staff  posi¬ 
tion  or  will  equip  and  finance  own  plant 
In  conjunction  with  newspaper.  Age  25, 
own  car  and  camera  equipment.  College 
education.  Henry  W.  McAllister,  136  Rider 
Ave.,  Patchogue,  L.  I.,  N.  Y. 


Publicity — Advertising  Writer:  Nine  years 
newspaper,  advertising  and  publicity  ex¬ 
perience,  backed  by  14  years  residence  In 
Latin  America  as  son  of  Consular  officer. 
Knowledge  of  Spanish.  Portuguese  and 
some  French.  Able  to  mix  with  Latin 
Americans  on  common  social  basis.  Re¬ 
cently  Assistant  Publicity  Director  for 
large  steamship  line  operating  New  York, 
California  and  South  America.  Full  Knowl¬ 
edge  copy  and  production  of  direct  mall 
and  space  advertising  as  well  as  all-round 
editorial  and  news  experience.  D-980, 
Editor  and  Publisher. 


Publisher's  Assistant — .-Vn  ambitious.  Intel¬ 
ligent  young  man  with  valuable  experi¬ 
ence  under  a  very  successful  Publisher  Is 
looking  for  a  hard  job.  He  has  learned 
enough  to  know  that  there  is  always 
more  to  learn.  The  starting  salary  Is  not 
Important.  Good  reputation  and  appear¬ 
ance;  age  29;  Protestant;  University 
Graduate;  married.  D-995.  Editor  St  Pub¬ 
lisher. 


Reporter,  Photographer,  dark  room  assist¬ 
ant,  and  circulation  department;  12  years’ 
experience.  Desire  position.  Twenty-eight 
and  single.  D-996,  Editor  St  Publisher. 


Reporter,  Feature  Writer,  Territorial  Man¬ 
ager — 26,  capable,  personable,  four  years 
experience  on  Pennsylvania  and  New 
England  papers.  Married,  good  habits, 
and  a  thirst  for  work.  Salary  secondary. 
D-9T4,  Editor  A  Publisher. 


Sports  Writer — Reporter,  copy  editor,  age 
27,  desires  connection.  8  years’  experi¬ 
ence  with  leading  dallies.  Best  references. 
D-992,  Editor  &  Publisher. 


Mechanical  Equipment  For  Sale 


Matrices— Roman  No.  2.  7-polnt  1800-mat 
fonts.  Any  quantity.  Good  as  new.  Box 
D-988,  Editor  St  Publisher. 


Pbotoongravlng  equipment  for  sale,  (jom- 
plete  plant  or  any  part.  Miles  Machinery 
Co..  480  West  Broadway.  N.  Y. _ 


Equipment  Wanted 


Cutler-Hammer  Conveyor  equipment  for 
six  press  deliveries  with  about  300  feet 
of  conveyor.  John  Griffiths  Co.,  145  Nas¬ 
sau  St.,  N.  Y.  City. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

AU  negotiatums  antfidentUl 

Palmer,  Suter  &  Palmer 

Buslnees  Established  In  1899 

350  Madison  Ave.  Now  York 


Out  of  a  Job? 

Don’t  bother  your  friends !  Run  a  Classi¬ 
fied  Ad  in  Editor  &  Publisher  and  contact 
employers  in  the  newspaper  world. 

Our  Classified  Service  is  more  than  a  name. 


ft 
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Editor  &  Publisher  The  Fourth  Estate  for  July  1,  19  33 


By  MARLEN  PEW 


A  MOVEMENT  is  under  way  to 
celebrate  fittingly  the  birth  of  the 
free  press  in  America,  just  200  years 
ago.  I  learn  that  in  the  early  Fall  a 
party  of  influential  New  Yorkers,  co¬ 
operating  with  national  newspaper 
IxKlies,  will  conduct  an  elaborately 
staged  mock  trial  of  John  Peter  Zenger, 
heroic  daddy  of  our  liberties.  It  is  a 
worth-while  enterprise,  valuable  to 
nt  wspaperdom  because  calculated  to  re¬ 
fresh  public  interest  in  the  principle 
and  fact  of  free  press,  now  viciously 
assaulted  on  many  fronts. 

Relatively  few  people  seem  to  be 
familiar  with  the  feat  of  John  Peter 
Zenger.  I  even  have  known  newspaper 
folk  who  had  only  vague  comprehen¬ 
sion  of  his  contribution  to  the  cause  of 
unfettered  printing.  Though  he  pro¬ 
vided  one  of  the  most  dramatic  inci¬ 
dents  of  the  Colonial  era,  his  example 
profoundly  influencing  the  action  that 
led  to  the  Declaration  of  Independence, 
only  casual  references  are  found  in  the 
average  text-book  history.  Not  long 
ago  I  scanned  in  vain  a  popular  12- 
volume  American  history  for  any  men¬ 
tion  of  the  German  printer  who  suc¬ 
cessfully  defied  a  censorship  set  up  by 
the  British  Crown,  just  two  centuries 
ago.  A  few  bi-centenary  observations 
mav  not  be  amiss  here. 


A  NEWSPAPER  expose  of  a  graft¬ 
ing  public  official  started  the  whole 
affair,  culminating  in  the  Revolutionary 
War.  This  familiar  journalistic  theme, 
therefore,  has  been  characteristic  of  our 
press  through  all  its  days.  I  wonder, 
indeed,  if  more  space  has  not  been  de¬ 
voted  to  malfeasance  than  any  single 
press  topic,  during  200  years.  It  has 
been  and  is  the  livest  issue  of  this  gen¬ 
eration.  Beating  the  political  racketeer 
devil  around  the  stump  started  when 
King  George,  in  1732,  kissed  the  hand 
of  William  Cosby  and  despatched  him 
across  the  sea  to  govern  New  York 
colony.  The  outraged  people  of  the 
Island  of  Minorca  previously  had 
caught  Cosby  in  the  act  of  looting  their 
treasury  and  had  fairly  run  him  off  the 
island.  In  the  royal  view  this  made 
him  eligible  to  govern  the  simple- 
minded  folk  of  New  York.  Our  col¬ 
onists  welcomed  him  with  fingers 
crossed.  Immediately  the  Governor, 
ignorant,  snooty,  avaricious,  contemp¬ 
tible  and  tyrannical,  looked  about  for 
pelf.  *  *  . 


tion.  The  royal  shake-down  of  the 
stubborn  Van  Dam  was  under  way 
when  William  Smith,  counsel  for  Van 
Dam,  boldly  denied  the  legality  of  the 
court,  saying  the  Governor  was  without 
power  to  organize  such  a  body.  To 
the  astonishment  of  Judges  Philipse 
and  DeLancey,  Chief  Justice  Morris 
held  with  Smith,  declaring  the  court 
irregular  and  finding  for  \'an  Dam. 
Incensed,  Cosby  wrote  an  insulting  let¬ 
ter  to  Chief  Justice  Morris,  too  vile  to 
be  published,  and  when  the  Chief  Jus¬ 
tice  protested  in  dignified  language 
Cosby  had  him  removed  from  office. 
Morris  retired  to  his  Westchester 
estate,  while  the  colonists  raved  in  in¬ 
dignation.  Soon  afterward  Morris  was 
urged  and  consented  to  stand  as  a  can¬ 
didate  for  the  Assembly  at  the  1733 
election.  Tlie  people  were  delighted, 
but  Cosby  sharpened  an  axe. 

^  *  w 

The  election  was  held  on  the  East- 
chester  village  green,  Oct.  29,  and 
proved  a  colorful  affair.  The  previous 
evening  the  free  spirits  of  the  district 
assembled  and  spent  the  night  around 
bonfires,  venting  their  feelings  about 
royal  grafters  and  tyrants,  .^t  day¬ 
break  they  rode  to  the  polling  place, 
more  than  300  horsemen,  preceded  by 
two  trumpeters  and  three  violins, 
marching  thrice  around  the  green  and 
displaying  banners  on  which  were  af¬ 
fixed  in  gold  letters  the  legend  “King 
George — Liberty  and  Law.”  It  was 
the  largest  free-holder  assembly  that 
had  ever  appeared  for  one  man,  among 
them  being  38  Quakers  who  violated 
the  Sabbath  in  their  intensity  to  march 
against  the  iniquities  of  the  ruling 
power.  The  opposition  candidate  was 
M’illiam  Foster,  Esq.,  the  schoolmaster, 
holding  a  commission  from  the  excel¬ 
lent  Cosby,  for  which  graft  in  the 
amount  of  100  pistoles  had  been  paid. 
Foster  arrived  on  the  green  escort^ 
by  the  Hon.  James  DeLancey,  now 
Chief  Justice  of  the  Province,  the  Hon. 
Frederick  Philipse,  second  judge  and 
Baron  of  the  Exchequer,  and  170 
mounted  freeholders  and  friends  of 
Cosby  and  Foster.  They  bore  the 
British  flag  and  a  banner  reading  “No 
Land  Tax.”  ♦  *  * 


WHILE  still  in  London,  after  his 
appointment  as  Governor  of  Nqw 
York,  Cosby  was  paid  fees  and  per¬ 
quisites  amounting  to  several  thousands 
of  pounds  as  his  due — an  advance  pay¬ 
ment  which  did  not  jibe  on  the  books  of 
state  with  identical  charges  collected 
by  Rip  \'an  Dam,  estimable  Dutch  mer¬ 
chant  of  New  York,  who  had  serv^ 
as  Governor  pro  tempore  for  13  months 
pending  the  arrival  of  the  King’s  gold- 
braided  emissary.  The  sensitive  and 
artful  Cosby,  only  a  few  days  after 
his  arrival,  demanded  that  Van  Dam 
deliver  over  to  him  one-half  of  the 
salary  he  had  drawn.  Rip  shrewdly 
responded  he  would  refund  his  salary 
if  Cosby  would  relinquish  half  the  fees 
paid  to  him  for  the  same  period.  This 
suggestion  outraged  Cosby,  who  scorn¬ 
fully  sought  to  collect  from  Van  Dam 
by  extra-legal  means.  He  arbitrarily 
set  up  a  fake  “Court  of  Chancery”  to 
wring  the  swag  from  the  Dutch  mer¬ 
chant.  The  colonists  jeered  when  they 
heard  of  this  high-handed  proceeding. 
Cosby  snapped  his  delicately  manicured 
fingers  at  hoi  polloi  and  designated 
Chief  Justice  Lewis  Morris  and  Judges 
Frederick  Philipse  and  James  DeLan¬ 
cey,  of  the  Supreme  Court,  as  equity 
judges  to  act  in  the  Van  Dam  prosecu¬ 


NICHOLAS  cooper.  Esq.,  High 
Sheriff  of  the  County,  arrived  in 
state  to  conduct  the  election.  He  was 
handsomely  mounted,  the  housings  and 
holster  caps  being  scarlet,  richly  laced 
with  silver,  but  his  eye  was  shifty. 
When  the  balloting  started  a  Quaker, 
known  as  a  Morris  follower,  stepped 
forth  to  register  his  choice.  The  High 
Sheriff  challenged  on  the  ground  that 
the  Quaker  was  not  a  tax-payer.  Ha! 
Ha!  Not  a  tax-payer?  Why,  he 
owned  one  of  the  finest  estates  in  West¬ 
chester  and  was  beloved  as  an  early 
settler.  This  High  Sheriff,  who  was 
known  to  possess  not  an  acre  of  land, 
had  the  audacity  to  challenge  this 
kindly  and  wealthy  Quaker.  “Well,” 
said  the  big  shot  in  scarlet,  “if  he  is 
tax-payer,  let  him  swear  to  it.”  A  hush 
fell  on  the  crowd.  A  Quaker  swear? 
Impossible !  He  would  make  solemn 
affirmation,  but  never  would  desecrate 
the  Holy  Book.  The  High  Sheriff  re¬ 
fused  to  yield  the  point  although  Mor¬ 
ris  advis^  him  that  a  solemn  affirma¬ 
tion  was  equal  to  an  oath  under  the 
best  English  legal  traditions.  So  the 
38  Quakers  were  disqualified,  but  at 
the  end  of  the  day  the  final  vote  was 
as  follows: 

For  the  late  Chief  Justice . 231 

Disfranchised  Quakers  . 38 

For  William  Foster,  Esq . 151 

*  *  * 

During  that  tense  day  on  the  East- 
chester  green  the  figure  of  a  man 


of  middle  age  and  Teutonic  countenance 
might  have  been  seen  weaving  through 
the  crowd,  occasionally  making  notes 
on  a  wad  of  copy-paper.  He  played 
no  other  part  in  the  proceedings.  When 
the  poll  was  complete  he  disappeared. 
He  was  John  Peter  Zenger,  reporter- 
printer  for  New  York  Weekly  Gazette, 
published  by  William  Bradford,  at  the 
time  the  single  newspaper  of  the 
Province.  It  was  a  government  organ, 
of  course,  and  throughout  the  Van  Dam 
controversy  had  maintained  a  discreet 
silence.  Bradford  sent  Zenger  up  to 
Eastchester  to  get  a  report  of  the  elec¬ 
tion,  but  you  may  be  sure  none  of  the 
savory  details.  The  reporter,  however, 
sensed  the  rebel  drama  and  wrote  the 
yarn  for  all  it  was  worth,  from  a  de¬ 
cidedly  pro-Morris  angle.  He  actually 
turned  in  his  copy,  after  showing  the 
manuscript  to  some  of  Morris’  in¬ 
fluential  friends,  but  Bradford  boiled  the 
news  to  the  mere  result  of  the  poll. 
Most  newspapermen,  even  of  this  day, 
can  imagine  how  Zenger  felt  over  the 
emasculation  of  his  story,  running 
about  town  saying  that  if  some  kind  soul 
would  only  loan  him  a  few  pounds  he 
would  get  out  a  real  newspaper  for  the 
10,000  citizens  of  Manhattan  Isle.  By 
some  magic,  unexplained  but  easily 
guessable,  the  money  was  forthcoming 
and  a  week  later  Zenger  printed,  in  a 
little  shop  in  Stone  Street,  near  White¬ 
hall,  the  first  issue  of  the  New  York 
Weekly  Journal,  four  pages,  “contain¬ 
ing  the  freshest  advices.  Foreign  and 
Domestic,”  and  dated  November  5, 
1733.  What  it  did  mainly  contain,  to 
joy  of  the  boys  at  the  BlaCk  Horse 
tavern,  was  a  complete  report  of  the 
election  of  Lewis  Morris  at  Eastchester, 
not  overlooking  the  dastardly  act  of  the 
High  Sheriff  in  disqualifying  38  worthy 
Quakers  and  other  high-handed  acts 
calculated  to  further  reveal  Cosby  as  a 
cowardly  conspirator. 


and  seditious  utterances.”  The 
jury  declined  to  act.  Cosby  asl 
Assembly  to  move  against  the  sc 
paper,  but  it  wouldn’t  budge.  FaS 
m  consequence  of  some  new  and  uni! 
cularly  flagitious  publication,  the 
Jury  did  order  copies  of  the  Joan# 
burned  by  the  public  hangman,  but  Nil 
refused  to  indict  Zenger. 


o 


os^  ij 
offeria 


two  proclamations,  one  oRerh^J 
pounds  for  the  conviction  of  the  an^ 
of  an  article  in  the  Journal;  the  otlie 
offering  £12  for  the  conviction  of  tb 
author  of  a  scandalous  song.  On  Nor.  U 
1734,  Zenger  was  arrested  on  a  warran 
of  the  Council,  for  “printing  and  pub- 
lishing  several  seditious  libels"  whict 
tended  to  raise  factions  and  tumult; 
among  the  people.  The  editor  was  dene; 
pen  and  paper,  so  the  Journal  skipped  j 
number.  But  next  week  Zenger  whis¬ 
pered  a  message  to  his  wife,  througlitiu 
keyhole  of  his  cell  (first  k^-hok 
columnist)  telling  readers  of  his  dis¬ 
appointment  to  have  missed  an  issm 
and  hoping  soon  to  “entertain  you  wid 
my  weekly  Journal  as  heretofore."  Bai 
was  fi.xed  at  400  pounds. 

.'\gain  the  Grand  Jury  refused  fe 
find  a  true  bill.  However,  the  CosJr 
boys  filed  an  information  which  kqt 
Zenger  behind  bars.  His  faitfafi 
lawyers.  Smith  and  Alexander  filed  i 
reasonable  bail  petition  which  Justict 
DeLancey  regarded  as  contend 


court.  The  lawyers  were  disbartd 
On  .\ug.  4.  1735  Zenger  was  bronh 
to  trial  at  the  City  Hall,  comer  i 
Nassau  and  Wall  Streets.  Mis  Jounal 
had  appeared  almost  every  week  durin 
the  long  confinement. 


TT  is  said  that  Zenger’s  poor  little 
A  sheet  was  smudged  by  numerous 
faults  in  spelling  and  in  hasty  typography, 
sans  proof-reading,  but  just  the  same 
the  paper  sold  like  Lindbergh  kidnapping 
extras,  and  it  smote  in  the  face  the  cen¬ 
sorship  law  which  was  as  follows: 

“For  as  much  as  areat  inconveniences  may 
arise^  bv  the  Iit)ertv  of  printing  within  the 
province  of  New  York,  you  (the  Governor) 
are  to  provide  all  necessary  orders  that  no 
person  keep  any  press  for  printing,  nor  that 
any  hook,  pamphlet  or  other  matter  whatso¬ 
ever  be  printed  without  your  especial  leave 
and  consent  first  obtained.” 

Peter  Zenger  possessed  no  such  con¬ 
sent,  but  he  was  not  unused  to  risking 
his  skin.  He  had  been  sent  over  to 
America  in  1710  by  Queen  Anne  with 
a  company  of  Palatines.  His  father 
had  died  on  shipboard.  For  8  years 
Peter  had  served  Bradford  as  an  ap¬ 
prentice.  Then  he  had  bummed  around 
in  Maryland  in  search  of  work.  Return¬ 
ing  to  New  York  he  had  married  Anna 
Catharina  Maulin,  first  Sunday  school 
teacher  in  New  York.  Zenger  had 
struggled  to  keep  abreast  of  his  family’s 
needs,  usually  working  for  Bradford 
at  a  starvation  wage. 

*  *  * 

NO  surprise  to  learn  that  among  the 
contributing  editors  of  the  New 
York  Weekly  Journal  were  Lewis  Mor¬ 
ris,  Lewis  Morris.  Jr.,  James  .\lexander, 
William  Smith  and  Cadwallader  Colden, 
all  active  protestants  against  the  Cosby 
regime.  The  Journal  gained  a  sensa¬ 
tional  popularity.  In  the  third  and 
fourth  issues  the  newspaper  caught  its 
stride  and  began  abusing  the  Cosby 
government  roundly,  frequently  refer¬ 
ring  to  Francis  Harison,  an  ardent  ad¬ 
herent  of  the  Governor  General,  as  a 
“large  spaniel”  with  a  mouth  full  of 
“panegericks.”  The  Journal  bristled  with 
wicked  polemics,  exacerbating  satires, 
blatant  ballads,  directed  at  Cosby. 
Why  the  Governor  didn’t  have  Zenger 
on  the  carpet  at  the  Palace  at  once  is 
unknown.  At  first  Cosby  sought  to 
ridicule  the  Morris  party  by  free  use 
of  the  columns  of  Bradford’s  Gazette. 
This  was  nuts  for  Zenger,  who  came 
back  with  barbed  comments.  Then  His 
Excellence  flew  into  a  temper  and  dis¬ 
cussed  stringing  somebody  up  on  the 
gallows.  Chief  Justice  DeLancey 
charged  the  Grand  Jup^  to  investigate 
“abusive,  insolent,  mischievous  libels 


IMAGINE  the  court  room  seiuatia 
when,  all  unannounced,  in  stepped  tk 
greatest  legal  mind  of  the  (Zoknio, 
.\ndrew  Hamilton.  He  had  come  froa 
Philadelphia  to  appear  for  the  edite. 
reckless  of  a  bad  case  of  gout  Event 
Cosby  would  tremble  in  the  presena  ol 
Hamilton,  whose  fame  was  almost  is 
great  in  England  as  America.  His  pin 
fairly  stunned  the  prosecution,  for  k 
admitted  the  publications  without  quftke 
and  sought  to  justify  the  Journal’s  stafc- 
ments  on  the  ground  that  they  were  nt 
false,  but  sadly  and  terribly  true.  He 
demanded  that  witnesses  be  called  to 
prove  his  client’s  statements  as  libelon 
Chief  Justice  De  Lancey  called  H» 
ilton’s  attention  to  the  ancient  preccft 
“the  greater  the  truth,  the  greater  fcj 
libel.”  Accepting  this  legal  prinapk 
with  good  grace  Hamilton  proce^  k 
address  a  powerful  plea  to  the  jury  a 
judges  both  of  law  and  the  faefr 
patriots  and  freemen  he  urged  disa^M 
of  all  prejudice.  He  read  the 
government  a  red-hot  lecture.  Prqhd'l 
ically  he  told  the  jury:  “Your  yig 
conduct  this  day  will  not  only  entine)fi 
to  the  love  and  esteem  of  your  ftfMj 
citizens,  but  every  man  who  proi 
freedom  to  a  life  of  slavery  will 
you  and  honor  you  as  men  who  ta 
baffled  the  attempts  of  tyraniy  « ^ 
by  an  impartial  and  incorrupt  wraM 
have  laid  a  noble  foundation  for  SBS*" 
ing  for  ourselves,  our  posterity,  and  • 
neighbors  that  to  which  nature  * 
the  laws  of  our  country  have  givgij_ 
a  right — the  liberty  of  both  exp«J 
and  opposing  arbitrary  power  in 
parts  of  the  world,  at  least  by 
and  writing  truth.”  _ 

The  jury,  almost  imniediatqy, 
quitted  Zenger.  That  night  a  pop*i| 
huzza  went  up  for  Hamilton  ' 
ceeding  any  demonstration  New 
had  ever  witnessed. 

The  verdict  established  the 
of  the  liberty  of  the  press  in 
(we  hope)  forever. 
carry  the  grievances  of  the  Col^ 
to  the  English  court,  but  got  little  tm 
isfaction.  He  did  get  the  GoWJ 
ship  of  New  Jersey.  Zenger  was 
public  printer  in  1737  as  a  rewara^ 
his  troubles — and,  as  every  newsi^ 
man  will  understand,  lost  out  as  a  P* 
editor  at  that  point.  So  fkt.**.  ,,t. 
able  to  learn,  Cosby  never  wl<^ 
Van  Dam  graft,  dying  in  173ftWWs 
haustion  I  suppose.  His  racW  ^ 
ish  though  it  now  seems,  stirred  m 
hearts  the  fires  of  rebellion. 
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